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Behavioral Intention of Social Network Sites: A Case

Study of Facebook

Kai-Wayne Chuang®, Jung-Hui Yang®
" Assistant Professor of Tourism Management; Nanhua University

®Master, Department of Tourism Management; Nanhua University

ABSTRACT

The rapid development of Internet, more and more consumers in the Web Reader and
share personal travel information, but also led to the construction of the tourism industry
began to focus on attractive sites, stressed that the new generation of information users to
participate in web content, so sociability and interaction with the Social Network Sites have
emerging as a new direction in the development of enterprise marketing platform. In this
study, users of social network sites targeted to explore the quality of information within the
community tourism website content, affect the relationship between attitudes and behavior
intentions; this study by Internet questionnaires, 427 valid questionnaires recovered parts.
The results show: (1) The information quality for Attitude has a positive and significant effect.
(2) Attitude for behavioral intentions has a positive and significant effect. (3) The information
quality for behavioral intentions has a positive and significant effect. (4) The attitude for the
quality and behavioral intentions between the mediating effects.

Keywords: information quality, attitude, behavioral intentions, social network sites,
facebook
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