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FESERE I APR/AE] - 2012 4 ) » H 60-62 ©

14T B AR K &2 s Maslow's Hierarchy of Needs ; - MBA & H
7
<http://wiki.mbalib.com/zh-tw/%E9%A9%ACY%E6%96%AFY%EE%B4%9IB%EA4A%
BA%BA%E7%B1%BB%E9%9C%80%E6%B1%82%E4%BA%94%E5%B1%82%
E6%AC%A1%E7%90%86%E8%AE%BA> -

1 SRR B A TERUB R S - WIS RVE RS BT HERRE > Ry Rk B
HYAE A EEBIZER] - AP R IRIE 8800 07 RS RRE 4 Ry HAR L E(H
HIEOBIERE - AL 2 RS BRaRs -

wli


http://wiki.mbalib.com/zh-tw/Product
http://wiki.mbalib.com/zh-tw/Customer
http://wiki.mbalib.com/zh-tw/Robert_Lauterborn
http://wiki.mbalib.com/zh-tw/Robert_Lauterborn

BRI NHEFE 55885 (2018 FE6 H ) 75
International and Public Affairs

EFEIT TEREH ) B - BN LR R AR K S o T
e BLE HER FTESREY » BIET 2 AL e » RENGE
BHE KPR —ERE BT - JR AR Ik B e g ey A 3k
B - praIeBNgE LT KHT R a2y HiE
FIEEE—[E] TR AR A S R B K ALAC R -
Vi G SRR T B R USRI R B AR L S T X 1980+
90 FEARENEIG IREE Iy HREHE - FrDAEd = RS HE A
AR FEEEE A o

ERESAYTTHYE B RHET Theodore Levitt 523 @ /People don't
want to buy a quarter-inch drill, they want a quarter-inch hole. | %=
HEEfE R EE NN B E D - BIR BEIE R Mg M E E
on FFEBE R KA RERIAE HEEKE ~ [Blf - Theodore Levitt ££1T
HRGERT - TEES > BEEEES  RTHABYRES
& A FEM AR B —(ERE R P HUR e & KA ARG - &
Hig WERAH O B EAEE D MeiRiE el EEEwE
TMVEHL S (ER AR AR S E AYE | - P E R RIS
AR PR E CHVEE o ZEEEAR B E WA R B T A o R ER
Feffa b > MAZE 5 - BB EEEE Em NG oKAs
AIA KB L EME TS Z 8 - ARETS T KEL » #\n
AR - RIS TH - ES T AR DUZE mfF R e
MIETSER - B> Ti5E R, - AR R TS E R IBIIR
b > (FFEMHES NAUL - BERR THE » R TR -

O (@~ BRER) - R TRTEETROK  IIEBAEEIREEL, - e
& (dbst) - 55 32134 > 2005 4= > H 28 >
<http://doc.qgkzz.net/article/29263c5c-6611-4ade-8300-a5e874079556.htm> -
VB 0 TEBAEZF? 0 BEAET(A1E) 0 5 1523 #(2017-01-19 ) »
<http://archive.businessweekly.com.tw/Article/Index?Strld=63640> -

18 Clayton Christensen, The Clayton M. Christensen Reader (Harvard Business
Review,2010), pp. 46.

19 Theodore Levitt, Marketing myopia (Harvard business review, 1960), pp. 20-21. @
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2l Don E. Schultz -~ Robert F. Lauterborn - Stanley Tannenbaum,Integrated
Marketing Communications (lllinois;NTC Business Books,1993), p. 12.
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(Late B RS EEES THEYR > A &R
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BEH i N1 16% - 2 Or<FELE ~ R BRI —RE

(Laggards ) A RIESFE - Btz A DA 280 1%
IR > R R E AN B EHG I T

&EiAE © Everett M.Rogers, Diffusion of Innovations Theory (A Division of
Macmillan Publishing Co.Inc, 1971), pp. 246-250,
<https://teddykw?2.files.wordpress.com/2012/07/everett-m-rogers-diffusion-of-innov
ations.pdf> - %

TR B K AN FaE R IR L5 IMCH — B AHEAN -
RN R —BHEE TR A& (1 A E 1T IMC HYR3E
HA A ST RIS - &R R S S TS — (S HARRE St
FHSRAE St AR R B CH RIS - 2
e 13.5%H AL A AL B AIRL - REOME RS 2R NHY 64%HE # -
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LRGP EEEERR T L - Bl AR EBENARE
TEREY) - B EEEER ALY 10%-20% - BlFHERELE—
HEEFIERSUES Cuie 13.5%) - JROERERGETR > AN DRIREHITE
B o AL & &Gt — e AE 100%fE ki > 42 48 FUI 2 A= 6 R 8

(saturated point) AU - (HFEE L > REAGIAEIL T ik
S RERRE L T B o TR IR R A B — eI G S

24 Everett M.Rogers, Diffusion of Innovations Theory (A Division of Macmillan
Publishing Co.Inc,1971),pp.246-250,
<https://teddykw?.files.wordpress.com/2012/07/everett-m-rogers-diffusion-of-innov
ations.pdf>.
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(&P ~ F55 - e fEHYE © IR RE FHEE - i
PEFERE - Bl SRR a4 o A AR TR » BN R R
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% [HIEFSEE > Tom brannan » 22 EBEESTTES{ERE (A Practical Guide to
Integrated Marketing Communications ) (21t : Z4&EER B BTR/AE] - 2000
) P H1-2-

2 gzh ~ FHIEE > DonE.Schultz ~ Heidi.Schultz » IMC B-&1T 4GRS

THSEME - SHMEREIRENGY 5 KEAEEPEE (IMC, The Next Generation : Five

Steps for Delivering Value and Measuring Financial Returns) (ZdL @ Epg
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 cREE TR Why | e T BT How ) s IR
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ANE] s AREMARS I E T o GRS R A R B
NZ » BEENTFHEERE (BT ERE RS - HE
— (i R — B A FIT EE BB R —RE (S (AR - RIREZEAIH
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2 Simon Sinek » —{I{E% - REIR EEEARIMH % o MEHLIRFHR) ~ (FE
BEHHR) ~ (FEREEH) - (Houston Chronicle) -~ (FastCompany) - {CMO
Magazine) - (NPR) #1 (BusinessWeek) ZEifstiatam @ W HAE (HFZ-EEE
Y ~ (BrandWeek) F1 {IncBizNet) FAZEEEMH -
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31 Scotland Business, “Scotch Whisky Demand Shows Small Rise,” BBC News,
March2,2016,

<http://www.bbc.com/news/uk-scotland-scotland-business-35707259>. (@)
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£ SWA FOSETR s ) - 16 2013 4 T EL B B OIS BB T
T 33 (EHITERIE 2 (GVA) > 2[4 2008 4 LIschS £ T 21% -

GRS R TR 2013 VR AL 18 (B OF
RSB THA) - %R 10900 £ET » [ 2008 LI
BT 6% - BT T34tk 5.2 (4T » ELEIHIME T 12% » 744
AT 47,000 53 - GRS BI-E BE DRI S S AL B 84
TE3L:

# 31 PRSI SRR B

FRAS B At £ 4R

Hig | |07 | dER | BERE | fT | A

GVA | 3,261 | 1,097 |328 [4,686 |210 |60 |270 |4,956

m m m m m m m m
T3 | 520m | 573m | 152 |1,245 |120 |30 |150 | 1,395
m m m m m m
k% | 10,90 | 19,300 | 6,80 | 37,000 | 2400 | 900 | 3,30 | 40,300
AN |0 0 0

EoRRJE © Scotch Whisky Association, The Economic Impact of Scotch Whisky
Production in the UK, 2015 - EEfir : 35gE (£)

(z)~&r
FRIE 2016/5/17 SWA #8771y Scotch Whisky Exports Review 43
MrokE » et L2 O EERERIE (EZEE] 38.6 [E0w8% > I
B/ NEEFERYPISE - 20156 FRYH CHE RE T 2.4% (1€ 2014 FHY
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- ISIEEREE R 7 EELORRHE &k - B0EERliEH iR BEE
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{H 2015 F— £ FHATHHYH CIRBURIA LT > SRR
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VALUE 2015 2014 % change
(EGBP million)

1 USA E£749 m £750 m 0%
. France £436 m £445 m 2
3 Singapore £211 m £201 m 55
4 Taiwan £182 m £197 m 8%
5 Spain £152 m £166 m -R%
& Germany £145 m £141 m 38
T UAE £123 m £116 m 6%
a8 South Africa £122 m £136 m 108
@ Mexico £115 m £99% m 165
10 South Korea £99 m £117 m -15%
11 Australia £90 m £84 m 234
12 India £85 m £89 m -53%
13 Canada £77 m £67 m 155
14 Japan £76 m £64 m 185
15 Metherlands £74 m £57 m 308
16 Turkey £64 m £52 m 2455
17 Brazil £56 m £80 m -305
18 Foland £53 m £44 m 20%
19 Latwvia £51 m £75 m -33%
20 China £41 m £39 m 55

3-1: GRASRIEI 1= 2015 4F 20 RHECTE]
BRRJE © Scotch Whisky Association, “Top 20 Export Markets 2015 - Volume &
Value,”<http://www.scotch-whisky.org.uk/news-publications/publications/document
s/top-20-export-markets-2015-volume-value/#.WP9FW9J971U>.
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[ 0.4%F9H4 & - 72 9.16 (3555 - ZSB T 2015 F R EEIRE
A Y B AP ESEME: - 2015 4F - B ZEEE RO
B (M AR (AR 4200 E00 - S EEE R
40% ) - {EIFEE 1L 357 B — 2 2 IR AR Y RS » 2011-12
R BABICATT B AL 50% TIEE S « (ElETAET -
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fi > PSRBT S AR AER > EERAERT 250 Bl p AP AR AT HY
] NFIBHRERE al ~ kAL - EINE CAE PRI - Sk -
EFENEEEE SRS & AIE -
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LSS SR S PH B 57 4 L0k - 2015 SEAREEZCE] T 24% »
{1 2011 Ao BT 18% < 2015 b L T 18 R 9 B A e

nFERE T4 | 3-2 ~ 3-3

HO& (LPA)

m B R SRR SRS
uBEERNR S LS mREE LS
m BRI =

12%_ 2%

1%

3-2 © 2015 fR& R L S i AEA L 1 A

3 « The Economic Impact of Scotch Whisky Production in the UK 2015”, The
Scotch Whisky Association,
<http://www.scotch-whisky.org.uk/media/70581/economic_impact_web.pdf>.
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3-3 © 2015 &R B L S AR SR B5 AR S AT I

BRIRE © “Scotch Whisky Statistical Report 2015,” Scotch Whisky Association,
<http://www.scotch-whisky.org.uk/news-publications/publications/documents/scotch
-whisky-statistical-report-2015/#.WPGgodJ971U>
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The Current Situation and Future of Scotch
Whisky Industry in China - An Integrated
Marketing Communication Perspective

Abstract

China is the largest liquor market in the world, Chinese liquor
holds 90 percent market share, constituting 60 percent of whole liquor
sales revenue. Cognac Brandy dominates over the market share of
import liquor. However, it has changed after the government of China
annouced the Xi’s Anti- Corruption Campaign in 2012. The market
share of luxury liquor all droped, and the market structure
readjusted.Scotch Whisky how to rise on such a situation in China
market? The sales market in China is completes sharply. Advanced
Internet consumption mode, general advertising or message bombing
cannot influence the consumer anymore. The relevant discussion is
mainly based on the development status. | analysis it by Professor Don
E. Schultz, Robert F. Lauterborn’s “Integrated Marketing
Communications” in 1993, the theory about 4C replace 4P and Simon

Sinek’s golden circle rule.

Keywords: Chinese liquor market, Scotch whisky, Integrated
Marketing Communication, 4C, Golden circle




