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Abstract

With the advancement of technology and people pursuit of more
convenient life, cell phone has turned into smartphones which combine
entertainment, socialization, photography and other functions. In today’s
smartphone market, to win the consumer’s preference and to meet their needs
is very important. The purpose of this study was to explore whether the brand
image, brand trust and brand experience of smartphone that will effect on
consumers’ brand loyalty, and to purchase again.

The study used the convenient sampling in Chiayi area, with the paper
and online questionnaires. It was to understand the relationship among
consumers’ brand image, brand trust, brand experience, brand loyalty and
repurchase intention of smartphone. A total of 150 questionnaires were
provided, with 131 (87.3%) valid data collected. The study used SPSS 22.0
statistical software to analysis data.

The results shown that brand image, brand trust and brand experience
had positive impacted on brand loyalty, and the brand loyalty had a positive
impact on repurchase intention. Brand loyalty were mediated the relationship
among brand image, brand trust, brand experience and repurchase intention.

Combining the above research results, it revealed that a company should



establish a good brand image, allow consumers to trust and have a pleasant
experience in the use of product or service that will enable consumer to build

a loyalty to the brand and buy again.

Keywords: Brand Image, Brand Trust, Brand Experience, Brand Loyalty

and Repurchase Intention
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[
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Cavero and Cebollada (1997)3%5 &M L35 & £dpif | # #0- B &
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MEFPRAMEFASZ R SR IAB LD 22 gLt NRE] A &5

7% o
Oliver (1999)z% 5 &M & # & £ & B MY (Rebuy)avikzk & & & A &k
ErETF EAME HEWDERAE SN IRIE 2 H EE R OFR T
ToREF VR RR gﬁ 4 $ 3 (Switch) (7 5 iz 4 758 ¢ > /ﬁ‘%iﬁ

A ER R R EM A 58 PRI% © Baldinger and Rubinson (1996)
RIEDEME PR TR EFREDEZ LM B PREARL D
ot > B FHEATARL G SWEBER -

Jacoby and Chestnut (1978)3% & &% & s8 & E ) 7 & ¥ 5 #
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3. =& & {75 (Secondary Behavior): gt %4 E 45 ) § —‘ﬁ Y I
PHE RN EIZZABCREEL o

Jacoby and Chestnut (1978):% % &M LA EF R A 75 g w o

L R EMEMAL ST AGE S TR N Z R S LA
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Wi o R LR AR ARBATE B LR
Wit s e oo
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7 ﬁfzr*‘ PEE H - eoig o
3. &M %4¥ (Brand Insistence) : § “r& € 2 &M p o R R
FATEREABT AL SWEES -
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AT AR AZ R L TR ERRARL G
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Ei,ﬁrs EE LBAR S 4 7
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Hue RERAEAMY F52FF RSB EAMEYE 75 ©
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B2 F5 o g FARE  REEABL  AHEBRLALE HE
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PHIFLFFEFATEXY DAL S FIRDSRL AR
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MR ASSIRIFZ S > Mg AL ZRARR T NBRLSTRBE o Aok R T
;‘%TQ;)‘]&?‘ w3 LR 2 R - fjﬁiﬁifﬁﬁi% NAEE S A KRR o
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B0 Aok R E R T z,:j‘ ¢ L =Py Ade g %H # £ o Cronin and Taylor
(1992)30 3 PR A # F e B * X 2P mARP TAL |
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Seider, Voss, Grewal and Godfrey (2005) % & £ PER B A 7 ﬂ
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Robertson and Gatignon (1986):%: $ ¥ F v &> 237 B3B3 2 &
ETR B %sbﬁgé REE¥H O H Bz LB nRA fE Y forE LT
FEEE M2 5y P ik o Abdullah, Al-Nasser and Husain (2000)4p ! &
@%@g%@ﬁ?ﬁﬁ%& L=} i %’w#mﬁﬁ

Zeithaml (1988)47 ! W i i - BESAE S E T R DEE T
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Anca and Roderick (2007) %5 2 &&W 7% g% 0 i § e A5
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24



)

RiF2 Seoc i SRTEELFF R TR 1S9 g

Z JENATY A 4% A H o= 2 |
EMEBRG e L K R AR EAL A RYRE RS R

WLBR BT Mo

28 MR ERLFR
//f/“f\\—”F'T ”?gfﬁi‘gtﬁ‘- |J' = = 5

VR K G A S
FTREERLR L8 4 A8

r’r"lﬂru\:ﬁ)i’/ﬂf‘sz?;;‘ﬂ:}\‘Eg—%\
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