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Abstract

With the coming of the age of experiential economy, traditional
marketing strategies cannot satisfy consumers anymore. Experiential
marketing views consumers as holistic individuals with ideas, ration and
aesthetic sense, not just as a shopping machine that can only make a purchase.
Although digital experiential marketing cannot allow consumers to directly
try out the products, it impresses the consumers with the scenarios created
through the mass medias. Nowadays, numerous gourmet and travel TV
programs adopted experiential marketing strategies to stimulate consumers’
senses and purchase intention. However, the quality of the programs affects
the audiences’ trust and satisfaction. Thus, the relationship among trust,
satisfaction and the purchase intention of the audiences after watching the
programs was explored.

This study adopted questionnaire research and the audiences of gourmet
and travel TV programs are the subjects. A total of 543 effective samples were
collected. Structural Equation Modeling was applied to test the hypotheses of
the study. The findings are summarized as follows:

1. Experiential marketing in Gourmet and Travel TV Programs is positively



related to audience trust;
2. Experiential marketing in Gourmet and Travel TV Programs is positively
related to audience satisfaction;
3. Audience trust is positively related to purchase intention;
4. Audience satisfaction is positively related to purchase intention.
Also, the conclusion of this study may provide some insights to the further
research in this field.
Keywords: experiential marketing, trust, satisfaction, purchase intention,

gourmet and travel TV program
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