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Research on customer switching behavior in social media

Student: Yi-Yu Lu Advisor: Jia-Wen Wang, Ph.D.

Department of Information Management
Nanhua University

Master Thesis

ABSTRACT

Following by the progress of information technology and the popularity of
internet development, people would addict to website browsing, especially Facebook,
the most heated social website in the world. The study is to discuss the satisfaction
and the loyalty of using Facebook, and the effects of how the users change their
behaviors. Question survey is adopted in the study, and by delivering 500 shares of
official questionnaire with 353 shares of returned ones, the ratio of returned
questionnaire is 70.6% with 301 effective samples. The results of study could be the

references for other researchers.
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