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ABSTRACT

The study is based on interactions with other people who have purchased
products, experienced sharing of products online shopping. The research
method collects data through network questionnaires. The using SPSS-
software analysis the data.

Through statistical methods such as narrative statistics, reliability analysis,
independent sample T verification, single factor analysis, correlation analysis,
etc., the results are as follows:

1. Most online consumer groups are used to shopping on major shopping
platforms.

2. Different demographic characteristics have significant differences in the
trust of members of the online virtual community.

3. Different demographic characteristics have significant differences in the
impulse purchasing characteristics of members of the online virtual

community.
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4. Members of the online virtual community have some relevance to the
product's involvement and impulsive buying traits.

5. The trust of members of the online virtual community is partially related to
their impulse buying traits.

6. The trust of members in online virtual communities is irrelevant to the
impulsive purchasing.

7. The impulsive buying traits of members of the online virtual community
have highly positive correlation to the purchase of impulses.

8. The purchase of impulses has evident relevance to the occurrence of
impulsive purchasing.

Understanding the impact factors of impulsive buying behavior can
provide a reference for sellers to formulate marketing strategies, and can also
help consumers to see whether they need to restrain or accept this impulse
buying behavior. It is hoped that the government can provide a complete
social welfare policy to meet the huge economic pressure of certain consumer
groups of the public, so as to improve its consuming ability, which is

absolutely beneficial to the economy.

Keywords: Virtual Community, Community Trust, Impulsive Buying Traits,

Buying Impulses, Product Involvement, Impulse Purchase Behave
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(Rook & Gardner,1988; Rook,1987) - ij" % —"za‘::r LS 2
Bt > € Fla frkgF eensgit a jJ8K3F 27~ 3 AR
SopER 7 o wIRE G R g B A - A A
AZFIETAES > - BRARD S ALHFFLR g DT H
Moo R g ot 4 ¥ A5 5 I A S & AR
BB DEAET L  HAFAL - BRADTEF &

TR RO R M Y B

- HLR RO R R
B8 1% 6 Pl § Fenl 4 PR s mR R F R
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PLY e g 2 B4 frds AR 7 5 (Bdgaiyan & Verma,2015) ©
() PFRRA:

(=

)\

T A § R R R LT A o YR
BAAE 2 R FARE A S e R 7 5 (Beatty
& Ferrell,1998; Dholakia,2000) « i} # ¥ # ¥ # & % 5l %
AR RERRE R R /,%@ ) T OE R PR
B A ShR Z R o AT el g 07 AL 1 € '8 i< (Hoch &

Loewenstein,1991) -

ELpES 59

TAHEERE XA H gk ¢
HedafEREME 75§ 18 F ¢ bRk
I ~ %ﬁiﬂ?gm PR TR SN G E S 5B

S B AT 7 5 (Fiore et al.,2005) -

i € B B(Social Influence, St & » 4 p Za-

jonc(1965)#% ) 4k ¢ i i&(Social Facilitation)PEL 4 » is &

\\\?{r
%

LAt g BB A AHE R AR b o @ 4

Z]

W
\ﬁ"
()

\\\?{y

78 RIS R-H s A F Al AL rb L Bizd o
Tk ¢ I KA R p AL ¢ B8 32 45 (Social Impact
Theory,SIT) - Latané(1981)#& 1A+ ¢ Br# 1225 @ 4 & § 45
3= fEAk € 4 (4 % : Number ; %17 & 2817 © Proximity
or Immediacy ; B %52 & @ Strength)¥f# 4 @58 o APt
- Sl SR R AL AR S E T

FER A S e e BT en L L ALA Y HY hd e A g
iy

15



B PMUTAER  BAR S ARG RT G S LRMRT
REHEHASE B P H M AR AR - F A
PR LB A BT A AR AT B e 4

§B TR F My g & b E L A (Amos et
al.,2014; Argo et al.,2005) -

Young and Rubicam (2014)45 ! » ® 5 F B2 * chf
HAFE S LA hYE) Dd g PRy b E
EEA A Fanffrd BEE 7 5 o Vande Venetal. (2011)
FHo F A FRIE AP BAROTE S (b4 ¢ iPhone)
ERFAPDERCIT > FHAEF TERESDLMH -
FAIT BTG R hitrE M 7L BT

RIF 06 5B o (2R - 2015)

A4

Y18 A& R
ASr A - H A AE PR~ R ERE S pRA
iR AR EARAR R g%%Ppmd W8~ b 'eAra A2 BR
BRI (G A 0 2015) 0 A &EH A FRKRF M7 oo F oA aldei §
R RGZE A ST MAOT R B 2 5 B A RDE AR E  R
#3474 R o Mittal & Lee(1989)# @ A& » ) § # & TA S L&
fend o AR A K Fl e B R HH DA RGN VR
Hieff A Ss L 5T ERMSEERF > A2  FBrFHE 7 i
14 (Dittmar et al., 1995) -
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ENE i e
FRES b P 7 5 ch% ko BB Y 7 5 T T B
Bhs B TR K TR | B e e R

& o5
me{§”4(%ié%iﬁﬁﬁﬁ%ﬁ?)ﬂ%ﬁ“%’?ﬁ{
£

i
Fo0 4 RIS 3 FAER L o il - R B A
(% % (Stern, H.,1962) » e 2 g § ™ 4 2
0 ) 3

PR
PEELHHIHIROME S > ARLY RAEFRER] 37 HE

3+ % PR (unplanned buying) -

KB FF 0 RSP AL DR R

LR 5 e B KR RE £ 0L R s
T2y AR ﬁx%f RS £ A4 FR 2T
FASSREA Y

‘?‘“

*(Hausman, A., 2000 ; Weinberg, P. &
Gottwald, W., 1982 ; Rook, D.W. & Hoch, S. J., 1985) - # % = }I%? I
b (PR 7R AR F Behg k0 BAME 75 R AL D g
Tl 970 F AF R R > FI A € F BRLEE 1

Stern(1962)4p ! ibrds {2 FEF (7 5 ¥ 4 5 w4 !
F o~ SN eds [ PR (Pure Impulse Buying)

BHRFAN - R A A o TAL PP S HMY AL A
RO ER Y o SRR TR A AAATS om KPP L
Yz TE e AR A FI D o & S R s

Poegdr At M r A&ty Pasd o fTUE R Rl a

B 2 ip A g B oo
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A~ 3 PR fFds (4P B (Reminder Impulse Buying)

TR eERA S
BATY L R0F &8 BALZE SO TR 4o 2 255
MR S 0 Flm A2 b 75 0 fLs RPLS H LR o H A
Frozha@ g fede PR 0 A E5d B ALaflpir g 4 it
PER o

A~ 3E RN Fds (2L B (Suggestion Impulse Buying)

FERFHFAFSTALETRaPMOTR > RAEH L A J ol

B & B PriE P ?“p A S Ly BHE A2 B4R, TR P2

B A B ES R -
SRR S g R HRERHA SRR g kRS
MR F R REFEY AR Re > EREEREMEE SRR
Mird Y B B BE S M E R iifiﬁ%%@%i
A FaeEk BRERRRFFEI R gREITEAF DS
B o
B~ 2453\ 7 $s BB (Planned Impulse Buying)

PP F P REEY AL v C FRPE Y 2R
gﬂ;ﬁ@ﬁﬁﬁ\ﬁ@&ﬁﬁgaiﬂ% DERET A S
Ko~ BE > o AT REY ok rEdEA Y RETFHE R
iR o B AP O B o A chird PR 75 5 K
FAFH - BPEE FE47 P eXTFRABRENTIILE L2
BA AR RAAGE R 2 B et ¥ ey A (R ks

2003) -

e

’ii.}'w '/-:IJ’ W%p%:?)mﬁ—r’q—'

[}

34
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% — & SPSS

SPSS #_Statistical Package for the Social Science 73fj #i > SPSS #ic 48
H_SPSS 2 @30 1965F 1 »w L+ 5 &k > SPSSHME FIR it E
psim g RS A 0 1T E G OFR A AR ® TR e SPSS AR R
FHP 2~ oSPSSHE AR B FE L L - F 2 it idy
CTLE B KT B RGOS £ TP LK HE R
AT FIREFH LD Aty Y SPSS MR 7R 4T o

SPSS 48 7 B % Set B ¥ b iR B E IR (T R IT I EN
TR A MOE L > £H & SPSS ¢ < AR F e ) (& e i

‘&\
'F_*

MF AP 0 AIFEF R FECR A o &9 SPSS sy piF e

i b -
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5 AP & (2005 ) ~ K 3 BL(2008#) ~ F R & (2014# ) ~ B
AREQ0ISE)E A 2 T R S g iea & o BEE S LA B ;
Fo P RR AT S RORELEE 2300 S R

FZ Y fr R R LA SN AR ¥ T IR A 4
HEFL 3 "ML BAFTHZ AL -EY > -2
% 7 iz K382 % 5 $(Likert Scale)T BEE % 0 3t A4 3 N A K ep
B AV o N pa;‘gj\r-“g'ﬁyrpe;gyr;aﬁpafgj4\\@]3@%1

5 A

o8 P ER

LA L B LD 2 LARM e R H R AT
Bl AL ZT BHEG AR GAEL IR - R HF R
fird | ~ A~ RE REPREE 75 o PIRFI P L A U Ao
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2
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i EEAESR R ER

T hEEAAES R @R 231 % Catherine et al.(2002)3# !

?%JJ@‘?ﬂ?%EJJ%E@éjﬁiﬁ’éi?

R

Bl o drd 3-1 477 ¢

N
\+-
1&»
4
ity
g\
T
iy
7
-
4
(w
\FN
\ﬂ\ﬂ
&k

. 2 aq o 2a ‘ Catherine et al.
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33- 2065 BT 45 1 ik (] %%

Bigs | %k EI=NEEE £ 5
RATEAEH LR
M hihY o gt - AR | Engel, Blackwell and
3T SR . — ..
FER SR FodE e aug ko @ 2R i d = | Miniard (1995)
SAETTES R B ST
REY PR AR LB R $ 0
. \ .| Wood (1998)
RN vREABRI EfA AL
Baumeister (2002)
'}/‘ o
% ) '}n”"ﬁ’#ﬁl,‘fséiﬁi% | 2 54 (1997); %R E -
w0 R R chsg 45 | (1998) 5 Dittmar, Beat-
iy
# 2 g7 2\ L&g% 14 3= A% 4% > ¢ | tie and Friese (1995);
E;L‘ GAEH o SR W mARAR Rook and Fisher (1995);
#F;:rr G REY WH L E A Puri (1996); Weun,

Jones and Beatty
(1998) ; Beatty and Fer-

rell (1998) ; Dholakia
(2000)

CES 313

LRET P R AT P

Hoch and Loewenstein

(1991)

B AR A K

X HHAE b it e 0
%,%i%$%m%%’“

S R REE AT o

T | Loundon, Della and

Bitta (1988)
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AR

A F MR Fd B 4 %+ Beatty and Ferrell(1998),Lin and

Lin2013)# & ch® & > el i3t i AR5 GrRE ALY Grds B 0 2 7

¥ % #co 4ok 3-3 4757 ¢

# 3-3 PV b g endk (T Tk

o S Sl R ¥+
i . P N , | Beatty and Ferrell
5 R EREE RS fpckep o R BT |
i , (1998); Zhang, Winterich
ﬁ% ﬁj/% i{ S JE o .
}’é\} and Mittal (2010)
B RS R

AP bm AT R A SO~ 2R 44 Zaichkowsky

(1985), Mcquarrie (1992)#74& #1 chE 4 » 4e 2 B 2c % 247§ 7R A o

W R 2 G o Aok 349757

% 3-4 & B~ R ehdk T Tk

1 o Bl 177 R g+
VP EwmiARHp e nERRR  H0 M

é— > > . Nk 13 W

o (R RS R EHA S LR ® | Zaichkowsky (1985);

Voo mas R RMYG &S5 4 ¥ o | Mequarrie (1992)
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A& o
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ENTEIES S 21 U ANSS SRR 53 J BRI

T
%3-S Wrb PRLR 7 G enfk T 2R
& R HCE (3 Lk ¥ H

SRR Biielrk o f g e o | ROOKUIBT)
5 . Hoch(1985):
s 2 F T 75 o

Stern(1962)

S

N N SR R

AR RAE20200 ok S FA 0 e St R SR SPSS 22 R A
FE R AR R BB AEEAT  ERA BEA TR E
ﬂé%ﬂﬁ@ﬁ‘iﬁﬁa@ﬁww»ﬁ,@ﬁﬁ;o
i

® KTALR ~ B A E o R
BT D28 o BFERGIRE ~FE o HEES 2 W RE L

T iaE s | oAt ﬁ\ﬁﬂcg\ﬁa v 7 RSP J $ 2R IE 2 2naTk e
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N R A

BEOERAITELLE THRFLREAEL NI RME L REAR
B E TR v 2 428 o 2477 1 Hair et al. (1998) 3%
2_ Cronbach’ s o i@+ 0.7 &7 & E F 4Fehp 8- R o

AR ATHR

W2 HEATHRIAREARTS 2P FHEM - B2l 2
ERENTEORIZIIHRFLRE - AFTEHEBHRA THR LIRS
BEAFES R e L AR ER 2 2 F &L hird R T
REFEFLR -
~ H T3 %R Bk 17 (ANOVA)

HF) 5 %2 #s17(ANOVA) R e 2t 2 P T iofcz £ B
%’%£$ﬁ¥iﬂﬁﬁﬁﬁﬁ&ﬂﬁﬁ@#éﬁ S PR E
i BAEAS o AT 5B % B A 17 (ANOVA) k 46 %4 b At 3
FRE2Z AR v S gl (AR BE S RTAR B AET )
WAL AT IR fobrd- MLl 7 L2 R g¥x 28 » & 0 Scheffe
FRIEVRELSTEZERT

i~ AP B A AT

PR AT RS R R B A A 2 qn Rl ik
RS BRI B4 1 B B Aw
TAPREACf APRE o AR AR A TR AR TR D AR = 1 EKR S
SR LT M 2 kAR o
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BEHMARIATIE s B- HHRBESZ R E NBR c AFT K
EURFEAEHBI Y R tlineZ% T PGS 52 254 g 1078
5790p F 2107867 300 > £ w2970 « FlAR E Y %= C9~CI10
BALE w8 & AT R B ¢ BRSP4 G 0 &
LRIt o BeisF kR E 2920 ¢

b - & g st

C R A 47

241 £ AR TREEL
$7 5 B ‘e B A%
7 81 277
125l % 211 7223
o 19 65
¥ 31 10.6
TR 24 8.2
B £ @ 27 9.2
™ 139 47.6
B 24 8.2
H 28 9.6
Be (z)mT 2 0.7
. 30 27 75
KA AR X 162 55.5
H (5 ) 106 363
25 & (7)1~ a1 14.0
26-35 & 32 1.0
P 3645 & 130 445
4655 A 78 26.7
56 ga(z )t 11 3.8
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40873 11T 74 25.3

41 3 ~60 § 50 17.1

B A FE T~ 61 §~808 37 12.7
81 8 ~100 § 75 25.7

100 § (%) ¢ 56 19.2

F 5y 67 229

e wa | B AP S 182 62.3
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Line 21 7.2
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Iy

d & 4-1 90T > 36~45 K b SRk Boe44.5% 5 1 BB
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AR Afpo % Catherine et al. (2002)*7% & ehE % ; B & 57
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Youn (2000)#73 & 92 £ ; C #£% %% Beatty and Ferrell(1998),Lin and
Lin (2013)#+% & ch€ % 5 D 5
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% Zaichkowsky (1985), Mcquarrie
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Cronbach=hAl- | 2 B 52§
{ & f43E P M Bt (pha (4% 7 B CronbachsAIpha
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A3. 178 780
A4, 479 712 0.746
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