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2RI G R E 87 1836 76 091  0.76
3 PR R e A A A AR O 94 20537 87
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(=) RIS

W IS T 2 e B R & B A B S RV AR - R SEIRE
Fornell and Larcker(1981) 7 i - E/TIEAIRE AR - SEEE - MEZEAHE
FIRGE » R —(E S8 2 Sy 8 Bl E & (Average Variance Extracted, AVE)ZE A
A& BB B GELZ S T7 - MAJEESR - ST A a8 RE S
(AVE)HY e/ IMEL(0.66) » KA I I AH BR A B RAE AV~ 77 (0.50)8F - APt B A&
RIS o FEEANT R 4 R & AR AR EOER -

* 4 B SHER B R EBUERE

B=i fmmmE BEELE BREHE PR ThEEE
B E 0.69

,1;% ey 0.45~ 0.66

g ReER(EE 0507 0.40™ 0.62

% mEE % 0457 0417 0417 0.67
ThEE 0.50" 0.36" 0.48™ 0.417 0.76

i 0 LIHASEN S R P8 AR HUE (AVE) » AVE IYEIE RIS AR ERE - ER&EHIRE
2 A ARE TN S R B IH A Z BRI (E P T
3XAERTE/KAE 0=0.01 H - S 2 AHBA (R BUERTE /KA -

=~ AR ERE

A RSB AR T 2 2 TR I E R 2 AR - (E R EEE 2D
RGO 1 T 1 & (Bagozzi, 1988) - {H SEM 73 H fEBRHLZS e s AR Ak i
NAVECELE - R R T se & i B SR  (HalE M i rh eGSR -
RBFEER T PR ER 251 » BaR~J7tRE ~ CFl ~ GFI - RMR k& RMSEA
4h o SBAMERENN AGFI ~ NFI ZEF5 R R R gt 2 Bens - MBS sl PR HL O/
HEME(Hair et al., 1998) o {iiEFMEAERER T 2 FUE RS R - Aot
AR R EHETTISIEAE °(df)=136.99 ~ ¢¥/df=2.05 (/\#A 3) ~ RMR=0.04 (i
/NEREF ) ~ RSMSEA=0.60 ( /\jA 0.08) « GFI=0.94 ~ AGFI=0.90 + CFI=0.98 -
NNFI=0.96 ~ NFI=0.96 > B2 KA 9.0 » R Ht4REHEAC R R #iE -
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PO~ R

{4 Baron and Kenney(1986)#2 21 i /MU (s /M AR B SEIHBLK
SRV I - ] R ELRIERA (7 - Se /R E M TP IR (R 2K
H S TREURE IR M S8 R AR > HEETH 0 s Efs B 8 H
& 5 SRR IV ELRERR (RS Ryl 9 B B~ Il SRR AR Y /2 ELREA
SREERESCRAVINGE (FREEE - 2006) » 155 B B RIS HY B E E R <[]
PR o BIHEA AT EEGI T S - AT AR
H TR B-BE T AEE ) SEbEHEZE

HR 5 FUREGEREDT - AR e - T Bl B SBETRER 2
ELRECR 0.34 > HVUERREERSCR 2 2B hEHE 27 Fy 0.54 ~ 0.46 ~ 0.40 ~ 0.41
= ERESUR 2 HEETHE(>0.34) - ML N ABGERRE - iP5 - B O 8
Rt T EIEA A PR

AR/ EIRRE T EE DH—-E T RER ) 2B(EHEZFE Bk S
RFLGERBUT > ARG ERT T EE LSBT AEE ) ZEESR
0.02 » H{EFERERER Z 2B EEHE /751 R 0.07 ~ 0.09 S ERHRRCR S EhEHE
(>0.02) - HHEZIIARSEREE ~ PR BT EEA 2R -

x5 WIREIANVE R - MR R

BRI 2 LS HPEUR MR ERUR
a BB —-BE O 0.78*** N.A
b BB -REREE 0.63*** N.A
¢ BLEE-mEPS 0.51%** N.A
d EBhmE-TRAEE 0.34** N.A
e BIROE-RREE 0.23* N.A
f  BEOIE-SES 0.39%** N.A
0 BEOH-TRERE 0.02 N.A
h  HEEREE T AEE 0.32%** N.A
I P -1T R EE 0.23* N.A
i ammE-RREE-TTREE 0.34** 020  0.54**
k BB a7 REE 0.34** 0.12 0.46**
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GRS WIFEIHAVERE - MRS

EELR B R% HEEUR R ERUR
| BEaRE-BEE I -EREE-TTAEE 0.34** 0.06  0.40**
m  BRiE-BE DR R T R EE 0.34** 0.07  0.41**
n  EEIH-EREE-TTREE 0.02 0.07 0.09
0 BEOE—-TER-TRERE 0.02 0.09 0.11

it ¢ LN AGIERE ) TS ERHE
2. PR (0<.001) > **FoRIEF EE (a<.01) > *RREIEE (0<.05)
3R R T B T R MRS (R BRI ARV ELREAE T - SRR A E R R N R

B~ RERGREOHEA Z ERSSCR R

SRR (2006) WEFEfaH & RARB R SR i ERESUR AN B R i i
ATAVHBECR Z B S8 AREHZ M hIARE GRS EA R AT
A TR N AR B AR S A B S ATEEE) - AU R iy E —BE
HE—eREE-BETRER) B eanmE SBE L8 mP R -BET
RRE ) ZNRBEGREEEASE SR #BNER S &R IEmmE -
& HE) 2 IE A5 AR R /K (0.78%) » BRE LS BREE O EMRTE
SN 1 R ominE >R L H—-RREE-BE T HEE) NRE AT
BET HEEBREE S —HEESRBnnE -BE T HEE ) S B 55 R
0.34 > R —RIEFERCR > BEIE n~ j~ | 2EER(E AR 0.07 ~ 0.20 ~ 0.06 - LAT
BaninEH BT REIE ) VERESR RS £ R ihin B SRR L aniiP 5
—RAET REE) AR SEA P BN = REFESCR > BB o~ k-~ m 2E(LE
{H57 ARy 0.09 ~ 0.12 ~ 0.07 > LAEdnanE — A% B8 BV E SR s > [NIEER
ReER T Ry R EDE H T Ranin B ) S pTie®) - FRE R a8 ) B TEET AR
&) 2 BESEN R - P TR A o

N~ G E R AT

FHIE 2 WA 2 BRaa o i SR 3R - APy 9 (RIS e > 49 8 RbgsE
SR IR SIRY - MERGEE HY R A B T AR E A B LA B e
FRIES ST - WA E A Be B W B P RELEE - A e aE)
RAFRE R - AERERBI ARSI M ERAE L E5RE - MR ERGE 2 3%
4 (MG - g - P 0 2012) > B G EA YT - 264 - BEE=EA
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2 (Schutz, 1966) - FTLUBAZ BENFRZA (FA1) 2K BB Se i (aeiarnE L

WEE KB EERVER > g 88EE LT EEMES (F-D NZE > e

HEEH (TR B IEIE[LJ%E%%L“ » BUNEECER IS N R B a] LUe (it

T Z VB s B R BT Ry o LSS RF & HIfE Lavidge and

Steniner(1961) - KOtler(ZOOO)?mHjE’J}iF JE A A AT L - SR R B A
BITR Sl R ST AR -

——  EHFkE
o REMTRE

2 SER BRI ITEER

t~ ERWEBT

AWHFE LA =5 E AR CE(E Rt Fe R R E A HE
Ry 2 i B TR HERE R [RIEE Ry T 8 i — D I S A E AL B R R
REE S SR AR - BT AR AMOS  18.0 &Ra T Aa il T BHE 0T - &5
REFER 6 - PEEERETE R BB 08 - [emanE-ReREE1E
—E AR SR ESRY - s R e B Ry R L8 - TReEREE fRTEEE > ¥
fEE2Z Yang, Wu and Wang(2009)b52 i 15 AV AG B (B (R M & & W akCE TS
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EHOHEER (A8~ IR ELBERE PR AR R SR SE © £ &hn
anE —anffP R AR B (RUMERURE) RIGEISET - [HEARETRAE -
FRAN BRIk G N E A SZEE M8 amhf P RAEE © £ %
HE—-RET REE) BERERESR - HEREEReHEUE -2 g L8
FEABRANZS R - SIME R E BT HEE) - MeREE
T REE) A A (EmEE-FFRE) [E5F > ERER T EES
PR B ECUE - BIAE B2 R » N RUCE R BB IE A R A
wEHYVEREIR - IS - ETEF EE-ReREE) - TEFLH-mPR) ~ T
PR -BETREE) > iR C (BEANESE) BE5F - TEZHE KRR
[E{ERE R AN B LR - FhE R B g & (S LR B
PR R s - o i A B Y P 22 (Chimitt, 1999) - B GBS E I bR 2
W T R EERZEREES

%6 SO A~ GLRE B~ dnff C B A EEESR

dufi A rufé B amfif C
TETHEIRR (% (EimfEE) (L) (BEHTELE)
CRE &% CR{E &% CRE 47

H1 B E PR 2.61 + 1.77 - 3.21 +
H2 ammE-BETLEE 202 + 1.16 - 1.53
H3 B E — % O E) 4.72 + 7.79 + 6.27 +
H4  EZEE—LErs 1.66 - 2.76 + 2.66 +
HS  ErmanE—-ReREE 3.50 + 437 + 3.12 +
H6 s E—-ReiREE 0.39 - 1.55 - 2.39 +
H7 BEREE-BETREE  3.76 + -0.57 - 0.74
H8 Sl —EEITREE 090 - 0.50 - 2.49 +
HY EiEOH—-B=TRhER -0.39 - 1.16 - 1.46

st T MEEIREVRA S SOR T - IR RIREIR (RIS

65



BRI SRFSE Journal of Sport, Leisure and Hospitality Research ~ (2013.12) - 8(4) » 49-76 -
R EER T 6 LR EEE T LSRR T IR - R e TERE | WEROAAEET

I\ TR

ARSI R0 TSR T - ARTRICRAE Tl R RIS 5 - LIRS
TV S B (L B T P R A P JR 7 B TR -

SBgE— B AMRA K TEIBEERDS R AK TS (5
W) MBS GHETEERESNT - USRS T O T (R4 - S7irissR
YA 201 [EEEA AT Sy TSI R ) (YA 87 [BHEA -
KIRF sy TGS -

SR S OB TR B S TR S ) BRI - R
MRS RAR G % - 55 AR E R EI R - B PRI £
eI ROt 1 F AR B 10 T 771 2 AR 2587 3.8(Chang, H.
H. & Chen, S. W, 2009) - Fi1 ¢ 7 f3KIRI - E EIFEST 1 2 76 81 75 (A7 5 1)
R7{E B 212,111 81 216.668 (fHI7E % 4.56>3.8) » HAH EEEHIA THCE -

2 TRt T e S B (T R 7 R AR (B 0.29 -
AEIE B S BR 0.18» BERIER IR Y T BRBRIE (A B 1T B i A
TE BRI MR SR %2 - B ETATBRSG T SRET ST A R (0 BB AT
TR e T T £ 2 - BRI (3% HLO ¢ SHRTY Seet BB (i
FAT R TR -

xR 7 HEEEGR (RREESEETRERD

PR FEPRAIFHAZ adjy2

Chi-squre (d.f.) 212.11(76) 216.67(75) 4.56
GFlI 0.91 0.91
AGFI 0.86 0.85
CFlI 0.97 0.95
RMSEA 0.05 0.05

nnh 52
STl 7 (TS
EREE-SBETAEE 0.29 0.18
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h ~ S mEdER

— ~ &

(—) BREWTFEARRE 2 5530
AT BRI B g TS RS - TR i B - E L - AehR(E
H—RE REE) 8 ahinE s B8 — P R-BET RHEE) IR
et ZNRE G > £ RahdnEH B 08| 2 IE A 2 800 R /K AR
(0.78**%) » R B aninH HEAE EHVATESN - SRR G e UEH
MEdbinE | PRS- SRR ECE Ty MR bhat' S )R] Ry TR T Ry ) 2 B
RZ - Widyis T RESREEREhHI A -

(Z) BomanE BB S IRNEE T HEE 2
FH B i B 25 A 5 2 B AL o o SR TR R A T Ry R [ Y A {8 B e PR R A

~

AR 1S HITE An P B2 GEBCR (0.41) A7 G B (5 {E(0.40) Ry Hh /M B I HY oh /3%
F AR EHECRIS YR R R/ IR Y TP 52 ) so B Rt TG B E(E
Ay AR, © TERERR S KR DH BB —5OR G FIBAIE S 1B G B s
BHEEEAFFHR - BRI RHIERIVEEER - A gAE 2178 &
W RN A B RRE Y IR [F)[H]6% - [E[E][E Moliner et al.(2007)b 75 £2 Y
FIFRRERAAY » BE AL R B AR g BR T &S B RUE R ESN » & OT4
S R ET B R - b 72 5588 806 DL B dnin B WA T B E BRI A 1B 1B
ZHENR > RIRSERE E AR (0.54) RN P 52(0.46) > H. 55 EHAHRBRAZE 34T -
Alteman'E ~ SR EEEEE T HEEE GRS -

E{EGER a2 Y N E — E{E — S H 2 YR A RS
G B EE - MEEFZEEFE - a6 R 0 S = (Parasuraman &
Grewal, 2000) -

(=) EELEEsT T ERNEET HhEE 2

AW FE G HO B A BN T MR RS S IE R BRGS0y > £ %
ERAE O BFEEA RN ZRABEE) 4 g A LAY [ElEE(Schutz, 1966)  fuf# 2 H
BYRELE TS (WS - felaEER A R - L BrEET
A DA R A R B IR SRR M B > P DARESE AL BT R R E A IR ARV
BRTEBEEEREAD B SR BN S LB AR T EIERe R E E
oI R BT R EE A A R A LSRG STt R A= AT
R EE IR ENA S &S BB SRS RE ARG RN B A S TR
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(MaG ~ AiE ~ 2 - 2012) - 5940 > (B S A HV ARSI AIAE Sk
T EHBR(0.11) K A B (E {EL(0.09) &yt MR IHAY T /M 30UR - AR E HH BRIR YR
o BRI EIE T TSR 52 ) 2 B A T Re BB (B Y TP R BTt
A BZEAERTTEH LHYER - SRR A RS EBRAYETE 5 -

(U)ot 52 e B (E (H SRR 1T Ry R AT AR

ARFESERAE I S e SR (R (E LR = 1T R B S THEXCR - S anife
% GlEEEEE ORISR R - AR E SRR R O IR R EE - AR R bR
TTRER > HILSMEBEGCENSEEHE > SR S S R B Ry 22 52
b FEERRE E TS B A EERAVEE RN - abfif = FAL ] DARET S E &
A EHRESREZ - BIERAVEREE LIRS ENT REE  FRNgtgiEs
FEETESHBEFE -
(L) BECELEBA AR

HT BTSSR > (£ TBREBREE ) ~ ThP R BB R T HEET > £525
EEAAmEA (LAEED) e £ PR QLU C (ERTESE )
SRy - NS R Rt AR ACERIREIN R K2 RIS BUE & LA
IR SRABORA TIREY T R - PS5 S B B8 JHE BT F R
ASERI BUCE A TR T ANBOE & DU SR SR E SR T TR HE R Y 5
i

= BHE#

ABIGEE 5 R ] DA & SR S IR e an B R B SR A S SRS BB
M IZHI IR B B3R - BECEERERE R - DL T SRk 2
URRERT > RIS HE AT - 280 > bR T R inon BRI RS - FEHE
ot BHERVIIRE T B ECERY S R B ] ke Ra S e A 2k YRR 1R IR E
EEA BT > A VIS HE TR (FRAEaUCEE LAVmE - 3Rk
5 DT A S R 4R AR AR — il S R EE AR R th
DT R R S B R BB AR > P DB ERCRAVALE TR - VB RN AT
S HRHE R ~ BT URGSRFRVES » n SIS S O EEZE RS
& BRI S - U dE R e S i R G IR BB & R R 5
bz - AEIFSRERRRT BRI - FrLMERNHVERCE - RS SRR > IR
ErEdGEE T MAEEHAEE L WNVEEGERHETE AN SR WEHE
FREENIZHVE 200 - HAETBECEIE R anlF B & Hise 3 B 2VERVEREE T > M=
FALHT A RIS AN R RIH AR BNV B R - R B R B RE G AT =21y

=
=
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Abstract

The gross income of restaurant industry in Taiwan is reaching four hundred
thousand million. That results in increase of homogeneity and competition. It has
become an important factor to continually operate the business successfully for how
to keep adjustable for satisfying consumer demand. Recently, more and more
consumers become careful when make a decision for selecting restaurants due to
negative news of food quality. According to the ABC model if Lutz (1991) and the
reaction model of Lavidge & Steniner (1991) and Kotler (2000) as my research
foundation. My research is about the customers in Taichung, and | sent out 300
questionnaires, there were 288 questionnaires available. The results of this study are
as follows: food quality is a driving factor behind customer behavioral intentions;
therefore, customer interaction must include emotional factors to affect behavioral
intentions; thus, consumer consumption behavior is gradually formed through a series
of reactions; and brand image possesses a moderating effect. A positive brand image
can lower customers’ perceived risk, thereby enhancing their internal positive value
and reinforcing customer behavioral intentions. In this study, we adopted three listed
and well-known food and beverage brands in Taiwan as the primary research subjects.
The study results contribute to management in the food and beverage industry and
future development trends, as well as enhance marketing efforts. The results of this
study may serve as reference for the food and beverage industry regarding future
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operation and management directions.

Keywords: Food and Beverage industry, Food quality, Brand image, Customer
Behavioral Intentions
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