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Abstract
With the advent of the Internet age, enterprises must take their images into consideration

so that they can expand the marketing and profits. Hence, looking for people who are in
charge of running public relations and images or related marketing and management of
websites strategically has become an indispensable condition.

Building the image of a enterprises and running public relations, the marketing and
management strategy of setting up websites are one of the most used and efficient tools to
earn profits. “Public relation marketing management strategy of enterprises websites images”
is a significant indicator of enterprise sustainable operation and it can also overturn the whole
production and process of an enterprise and set up the relationship between the sending
information part and the receiving information part. Furthermore, it becomes a new media
that public relation personnel fully make use of. When enterprises are facing the trend of
debacle of traditional media, can’t they face and respond to the marketing management
strategies after the drastic changes of media?

Websites, Net groups and a variety of platforms are around customers and ausiences’ life,
so enterprises’ manipulation of public relation of “online image marketing management
strategy” cannot only be runned through activities, posting posters or giving out DMs. Only
public relations that sustain the enterprise images can help enterprises self-level-up and pave a
new way for enterprises websites.

Therefore, this study centers on the public relation marketing and management strategy
of enterprise website images.It not only explores how “enterprise” public relations get a closer
relationship with customers by website images, the website public relation functional
apparatus, the interaction between enterprise puclic relation and media, the influence of online
public relation marketing management strategy on customers and the audiences and whether
the website image has differences on enterprise brands and their group identities.

| choose five enterprise public personnel with website and take qualitative non-structural
and semi-structural to interview in depth, aiming at analyzing the interview for more
information and find out current enterprise website images and the application of online
public relations to compare the difference between enterprise websites public relation
marketing and management strategy, hoping to understand enterprise websites image and the
usage of public relation and current situation of websites. Hope this research could further
induce the future development and suggestions of website images and public relations and
serve as a reference for practical usage.

Keywords: Internet PR Marketing, PR Marketing and Management, Marketing and
Management Strategies, Corporate Website Image Management Strategies
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