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The Study of the Business Model and Innovation Strategies for the Print
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Abstract

This study explored the traditional Taiwanese paint media group’s business model and
innovation strategies. Based on the research purpose, we interested the acceptance of print
media transformation through the use of news-based action vehicle habits and the unified
theory of acceptance and use of technology. The survey sampling are the people have habit of
reading news in Taiwan by the traditional Taiwanese paint media group’s business model and
innovation strategies questionnaires survey. Total 110 valid has received. Based on the
method of Multiple regression analysis is carried out by using the statistical software SPSS 24
tool for analysis.

The analysis result indicates that the integrated news action vehicle program, shows
statistically significant positive effect on the perceived the acceptance of the paint media’s
transformation. The effort expectancy and facilitating conditions at the unified theory of
acceptance could be predicted the acceptance of the pain analysis. he study provide the
practical implications and further research suggestions.

Keywords: Business Model, Innovation Strategies, The unified theory of acceptance

S LRI TSP JEYE e
-21-



BREFAFFT Vol13, No.2, 2019

1Py d g pin

15 E-ICP T 2 se3* 2013 # 3 2017 & - 30 7 —*‘ LR e A R SR i—p ’
FL2016 EAx o i FE L Rt blEARE R RAR 0 pwaﬁfﬁx?‘s SRR o AP R
WA SRR GeE kg B3 T o Sl adp M Rs ki FE T I RTe £ 4 3
i3 2017 pF TR T A b o

WOAEE G AR e B ARR kg 0 1987 EaR Rty RPN RACRH WA HFE
E%:1992 # 5 MTARLE 22 0 FAMD Fo §d s o b PRI DA E 5D
T EA 0T H e 2 WTO ’,—’ﬁ’}ﬁ’“ »CNN-BBC &8tk i i % » i {7
W TR R LD B A A ARG # 2006) ‘

To A F A PHPFAR G Rt T F T R EF AR AR R FE
ABRTg L TR # # &  (content provider) » a—*ﬁ 2 FAATEFA NP F R A
FRRERELYFE S izﬁa DTS T G SRR R B R & 2 L TR 4 (Wilkinson,
Grant, & Fisher, 2009) - & 5oT & L ATH 2 @ > & 3 HLNFE AL TE > 4o d iz
BIRiS 0 ML FOT AL T B - ﬁv% -2 A ﬂ%)?’iﬁé gd Ap kg
F B RSN F 0 B A et g T—Ghir  BEEL A BEFTAT S

R RNk o ek e rfi‘cm A2 5 a0 2t ﬁb‘ ke # v 1T % (Dery, Hall, & Wailes, 2006;

Wilkinson et al., 2009) - r2 A1 suen 6 A8 A2 ¥ RE R S TN F RIME R F ) (content
service provider) ; ﬁ%“rﬁ“—;‘i—&*ﬂ\f@ C Lo A R RIF RS R R M —‘— T
FTLawws THREPNF 2 A& B (total content solution provider) » i& @ B & 5 T
f 4 | (platform) » B % % p 7 Pﬁ:‘eﬁi‘]&ﬁﬁ%;‘ﬁ%f&“%”’a PR EE AN FE
BTSSRl R A2 S SR E 2 BIALEER 6 L% £ 3K 0% (Huang,
Rademakers, Fayemiwo, & Dunlap, 2004; Kraeplin & Criado, 2009; Singer, 2004) - 2 85 & 3%
wOL TG A R R PR E R RV Pl s R HOR e
AR R R A I %i( BliA ~ »v i ggr i g 2015)
AT A TR R TRATIE (7 LY S S B IR 0 0 F
AT Fl s BB A TG R R o

-22.

uli



N N E N R S PIETE ST b

2.% priF 3
2.1 T & Hma g R

T 5 488 (print media) o Telic i PF R Rk T PlA BB T ﬁg*} U
A S L > 5 AL FTaT 4 & R(Chyi & Tenenboim, 2017 ; 2 422 > 2006 ;
Eend > 2014 ; ke > 2007 5 3Rk > 2009 ; +RH 2 > 2018 5 A WA ~ K e b g
2015) -

BRSNS ERR > FEFEER L BEE T RS §
B4 Bdre i 5p £ 2485 (X % > 2015) - Chyi # Tenenboim(2017)4 45 7 51 i
E S EX] AR 22 7T AP F T Ry 0 KT *%’;‘Ifu)'ﬁf'lﬁv %F»rﬂféipéﬂ

T BE 0 d 2007 £ 142.4%% 1 2011 & ¢1135.9% » ¥ A 2015 # % 3 28.8% 0 o
l““‘fm‘r L ERBEARBET2 RIS TR OAT XL AL NEF oY
PEAR cnfe o 1996 # F & o 3|7 1999 & o poav e 2,600 Ruv FoenE RER AR iR
BPRFE > T G 48 & i Bic iz 1 (Chyi & Yang, 2009) -

GBS kTR T o gralrEd THEEA 2 TAIRT, s 5o EAATR

A% 38 B 7 (crossover)fe % i (convergence):® L w 4548 7 11 iE 3| 18 573 (synergy) #
_1] = & ATA) A eng k8 25 38 (Huang et al., 2004; Lunenburg, 2010; Negroponte, 1996;
Orlikowski & Robey, 1991; Singer, 2004; Venkatesh, Morris, Davis, & Davis, 2003;
Wilkinson et al., 2009) - £_Negroponte (1996) Arde R A B e BB B R
RER] s BB TR Bl 5] $ gt £ 4 Dwyer (2010):2 7 i 7 &2 %
AT £ PIER BT A ﬂ9 ZgES v‘?“'“/}\ W R Al ARG
BEEIAPI RS

EFREXNEFENZE BREFRD 2012 &0k o P AT GHBEERPF B R0k
ﬁﬁ*&%WPiﬁﬁgﬁ‘ﬁ%Bﬂ‘ﬂW%$U£Eﬁ%ﬂ’ﬁﬁiﬁh%’&%
Fr Rz i ARF(F R Y L 4 2016) -

FERFN LS AARARTIr &2 fé?f? BE OB O FRBER 2 T
B ;l:“a'éc Pt o ips RIERRARRBY FREREFEREBH 2 FEFESQ de 2
el 02014 sk 225 2012 f jais 0 2012) o FIM o B R R R NI EE o
ARREREEE - 8 £ & T} AAE( ui.mé » 2018 ; s * > 2016) -

ARa o iR RAART 2T o BN AR E TR TR G s iR R o *H
PPN PR AR L LA REA PBEF TR I R ELETSME 2 B
(A feA > 2018 5 R E P 5 2016) o AT > ATEFFTHRT ANE 2R L P DREP
FMEEMEN DI RSN ) AL E XA LR NE R B(HE DS C P 4o 2015) o

VRIE L R SRS SRS SuATapal B AR P N S e

/-\

T AL R SASUN RERN R L RAT G PN F o BT EgRE o g
BATAEARE S > SBITIRAEEE - L SR RIS DA R
ﬁﬁ’ﬂ?hmﬁw*HAJW#Wmﬁéi'ﬁiﬁ;iﬁg%ﬁﬁﬁﬂ’wﬁgﬁ
MLFLTLRERE BEPE I 0EE P ARFRI LI F T f 5 5

Bligp (P >2018; H KA S £ >2015b; 52 % > 2016 ; B &k > 2013) o v AE

-23-

S

uli



BREFAFFT Vol13, No.2, 2019

AR AT G B (AP S AR AEAR 0 X F AP R 2 EY T AR
i RE B o O ARR- BT RRE R TSR ERE W
i~r;£§€%ajmﬁ%vﬁmuﬁzm&

P owm EPN TG SRR AR et § L R E DRRTHEG 0 & S T w4 A e
Y CRPFRNIBEER LR L DA R AR o LD mATRAENER R 255 %
FoXT A R BB L AA BN B REER & Y L FITE 4 4om £ 38 9 udn
News ;~ ¥ R T ¢ g 347 ) £ 5 AR EFS & RETH LM £ 3037 4008
T 4 o 4o Google 1 1140 T Google Play 2 R #i |~ Flipboard =~ # 4& ) ¢ T Flipboard |
SN <Rl I %%&F} PETE AR BERFRPREFSEEE v AR 250 ?ﬂl‘jﬁ
—kEiF PN LWL RSN (R e 201602017 5 FED S B F Ao
2015) -

AEFR ARG A BEANRTEE TR R AN R AER > TR
T o A T ARG Y B T E R RIAT R T Tk £ R o Bt o
MG Pz - ANERATRE AR BT AN AR EA T e SRS

B RS o

22 K & P HFE S

TG L Fl B A ke A A RTHN TR P e T R R AR H*,% KR
LI R sR A R ek 7 g XA RLIATHH A i@ * A mirgH AL
AT g SR E A X R R o

IR ﬁ AR A &R A & M B4R X #0538 (the unified theory of
acceptance and use of technology)gLat k3 » FER| A P> LA enfg X 2R > B F &
% Jg & * H ey 22 4 (performance expectancy) ~ % * EﬁP (effort expectancy) ~ 4+ ¢ §2 58
(social influence) ~ % =4 ¥+ (facilitating conditions) » AR HP R A B A R R
1IEREPHE T ARG T IFRE ;fg*f}.g%‘t SRGE-LS S5 I AENE )
T RS BT RHRIAT BASEH S PHAE SR R R > T A SR
AR S F AR SAEPENAER DR A HH R SRR T A 5 A RAR
AR E FIE o 2 RA % S eI R A Ap Ry ER o 4 # g ke
BoVAGaLFELAE WA ER ApF Iz BiEs o 5% PR 4 o] (Gender)
# #£(Age) ~ 5% (Experience) ~ i * g g 42 (Voluntariness of Use) &% 3¢ (Venkatesh,
Morris, Davis, & Davis, 2003) -

K 7 B2 &Q017)d 857 o Sy ~ w8 p e~ =F
@g?i@m%1¢%$Wﬁ%@%ﬁﬁmz@’m?Jwiﬂm?ﬁ@%$1$i%
BRos AR R ARE P v A HA2FFENE ~FETRE2RY T ER
EzRIFAEETE  WEH A TR pw¢%ﬁ@%,?4w*@¥g@%
FARTRMBRGEHF R BL DL AT AN 20 g §HTHIL 3
B Y T F IR AR T w %ﬁ%i?#&fr’%ﬁrﬁ LRt RS H—’l‘i—
2 R ERF R TE S AR L FaT AR A TR

=24 -

uli



TG SRR E S RS 2 AIAT R v 2 T

oy

PHY 25 AT R H v R G AR TR A TR E% VG
PR R GHR 2 ENP RGP F ORT wae*’**‘J,EéEZ B E U
AT TR VREYADYI A R Y E B B p R A2 PP i
Feyi 9z MART o P RBTRAM V- G h oL EREL &7 RF D
AR N A
AT e~ B G RS R A B R AR R T R T G i
BT AR N RIAT I P N PR o i AT P ehZ 2 BT AT R R A 5N AT
BApre L ¢ Fla A RELBPPAESRY H33 T8 2a BEAH R
T A e AR

= c‘ﬂ‘1 M i

35
31T H %

AT HREREEALE T RE S SRR L B AR LS T?‘i@
AT AR A Ao R 120 RS w e el B3 110 B f skw e 2 OLT%
P AT IR T R E A S ¢ 28 46 Rk 3 55 kL (1 40.9%)
BE L E 2 Foik 5 H(23.6%); 50T ARR 5 5 4 8 (1R 49.1%); & fc » & 100 F 11T B 5 (i
67.3%) -

32F L FH
AL EEENED LA 5 G T IS S TR AT 6
3 D‘—f PR PRLEGURET > TR X 3—]—*"%5—%’_{@‘77}1;&*{_” TR
FHDLG SRR R 4 AR AL B i AP WA A e
1o

3 Boid * ATR A 7 B
E’ 33 tF

1. % B (AR %8 APP)

2. KEHGIRT )
Beppaasis S| WAL T F AR

2R
1. ¥ %38
2. L v 3IpY
3. ALgBE
4. w4
B 175 %8
-25-

Ul




BREFAFFT Vol13, No.2, 2019

333 1L

BAERENFTA LA B - WL
(Venkatesh, Morris, Davis, & Davis, 2003) » ¥ & % = #g R 48 H - 23 A3 6 X B0 47
BAF Ao P 8 R PR AR R T > B9 & FHTY B Y A B
Pl e 0 FAEG 3 ALE 1240 H o A A RE R Y AR E L
%wFWZ&’ﬁ:JPEWRWﬁ” 2N 6 SRR ) 34 £ 1T ¢
X513 S 45§ & (Liker-type Scale)z 7 gh: R E 42 R » ¥ i T4 F L T F
iyr%ijﬁzk&Jr¢#%F&J&ﬁ$ﬂ54~9°$:%9W§@‘%§%ﬁ

W%Q%*&&fpﬂﬁﬁ

R ;Bm\{ \\\?{r

TS

SHEE EESCBCE B o TR AR T A TG 4R S S ATR

APP 257 ~ 37E AT APP @ * 452  3TH T SATH 2 3TR T S % A o

4 FTHRA A
AFEG R SPSS22 AT A HA A HF B ARFT AN LB AP
A it el
-~ Azt st A 47 (Descriptive Analysis): 454w yo 2 3 2R B end § 8
ﬂfrarfﬁ e R YT AR B RAR A 4 A e
g * % #7(The Chi-Squared Test) : & 7 A7 3 7 &< §* & g3 &2 @ * 2
L7 L.:QSF!‘E‘ BEB
~ A F #4p B % c(Pearson Correlation Coefficient) : %’g d A AAp B %
oo B fRp RERE cip L

i

v~ % i gF(Multiple Regression) : & Bk ALF AL 3% 0 b o %‘ﬁ“é - 4

RPN T LFERELTF Tk o
3.5?2‘?*’5
AT R L RENEEAET L YR RRP LR ABITR AR BT
T f;vnjarﬁiy@iﬁm Tudn News -~ ¢ FpEdgen [ ¥ Eﬁﬁ;z%*ﬁyrGoogle Play % 3p#& -
Flipboard = # 4& 41 ¢ T Flipboard | » 102 7-11 A8 5+ G5 p SRk 4 % £ dc o

-26-

Ul



N N E N R S PIETE ST b

AFTHELE RS %

AFE R g BN HATRE TR R AT A REH @A L T g SRR
RBP4 R AN mﬁﬁzﬁxﬁfﬂ‘h CERE A RNKELEEPHEAE SR FAG
AR A PEAEHELNLS T e S ER o

41 R BEATR FH PR AR @ T A
411 BIATR T 5 R T A PR

A L7 L #Ea 0 97 100%:54 5 2 B8 ¢ B 47507 3 BRIl ehk
B A4 245% KK AR 5 AT & 7 RIS M F A B (1223501
p<.05) -

21 3R T o ERergllagii o

Sl I AT

A8 55 A Az g il 4 & f2s B35
(-%=2331x) (-%-3-=%)

3R K L S 21 8 10 12 1
A 19.1% 7.3% 9.1% 10.9% 0.9%

Feh 3 2 5 7 10 0
A 1.8% 4.5% 6.4% 9.1% 0.0%

I g 27 5 2 0 0
il oA 24.5% 4.5% 1.8% 0.0% 0.0%

412 R BUEATRFFR RN 2 AR F
KA27 L BEALFP FAERYIBFEHPLE > 97 127%:04 §ER
SEATEERFATE > MEF BRI EATHE (N E 9.1%) e pE( ik 3.6%) 0 13.6%
PLE 08 25 N e Ao b @4 AL RS  CNN--- 8 17 5 3210 AT cul il - A0R &
P AT AL R A P AR R AR Y £ B () 22684, p<.05) -

uli



prpsey

\Vol.13, No.2, 2019

f%ﬁﬁﬁ?iﬁyﬁ%?ﬁ

B I AR

T om !t—*,—ﬂ?ﬁ 3 "1}'? =

e Rl I il o B frb AR5
(-%¥z311i=x) (-%¥-22=)
e cw 10 11 7 4 0
AR e 9.1% 10.0% 6.4% 3.6% 0.0%
LG ES * e 14 15 11 3 0
FTHE R gav 12.7% 13.6% 10.0% 2.7% 0.0%
1NN g 3 4 1 3 0 0
v A 3.6% 0.9% 2.7% 0.0% 0.0%
His oF 3 15 2 1 2 5
A 13.6% 1.8% 0.9% 1.8% 4.5%

413 FEEMBEFABPRAENE T FUAEF

3T

a—)sp’%ﬁ—ﬁéﬂ%gléq*%‘rﬁl;;ﬁ’

%%ﬁﬁ@?&%?ﬁﬁ?%“ﬁﬂJ;

~

L3 AR T L v A

93 20.0%:14 ¢ %% Google
}?—*’ﬁ'ﬁ ’ 18%9 g 1 ﬁ is ’7/}\‘39:1“&?7?&@3&
TARTRFLR

AL F R A A

Lo EAY i * A

LAE AR A &g 5=¥ % f fxh B2 g
(-%¥=327=x) (-%-31:z=%)

LINE ~ i 19 8 5 2 1
TODAY 74w 17.3% 7.3% 4.5% 1.8% 0.9%
Google  *#& 22 12 4 1 0

AT A 20.0% 10.9% 3.6% 0.9% 0.0%

+ B o 21 4 5 1 0

AT A 19.1% 3.6% 4.5% 0.9% 0.0%

i 0 2 2 2 0 0 1

AW 1.8% 1.8% 0.0% 0.0% 0.9%
e aud\ﬁﬂ’“%é}ﬂ“ipm A ATE T o RS S uspA R o w R
F bl 7 @gﬁq’@lm‘ﬁﬁ—%ﬁ °

uli



T F ‘k—]‘*gi s J¥ ,}.3__\ },l:ié

(
it
o

42%Wﬁﬁﬁﬁ#ﬁ*&ﬁﬂ@iﬁﬁﬁ%%&*wwﬁm
FapM A58 A RFREPREI I 2EI T o S HES R ERD
40 B (r=.631, p<.05) °
ARHERFEFFP LIRS A TR A T SRS EREFREF LA
B (r=.435,p<.05)> T § A A RE TRAMEHEH P LRI T HEFATR L LI PME TR
F KT E o PIART B EA S T a Bt o
AR FREAFEPIRN LY FH AR T SR RR LTI
B (r=.606, p<.05) > T N B3R E T PATHAF T H B AN AR S TR PlART R
Al s T G BL4E o
AR AR ERF P LN KPR g R EE L T e AR L
B D Ap M (r=544, p<05)> 3§ % RART G B o g * ATR AT ARG fl e R 4%
Boo0 PIART SRR A 15 0T G Al o N BEPT R ¢ (B 7 B U B AR5 eha i 44
B A 1T o R 2R L7 A F L AP (r=621, p<.05) T F AR Ep L LR
LAl R w TR ATR A T P AR o PIART R R HE AR T G g o

a

bl

43 = Wgﬂ'*"“?ﬁi{\?f-‘rﬁ%f 2 A2 R PR S R

BOF BFARI AT % K o R ATE AT PR RS VR R R T AR
o TR R 1 T 5 4 £ & (F=19.050, p<.05) 0 T s HCAIERIfETES 5
38.6% > 4cd 4 -

dod 4955 08 K@ 3T z—;ﬁf—;ﬁe;\:_}g P R BUE 7 SR RTE AT 7 B
2 #27% (4= LINE TODAY -~ Google #7# ~ @%‘rfﬁag).ﬁ AT VLR N T

AR R R B RRATRE AR P E AN (R ATE Y Egpg_pg_gg);ﬁ a1

REH A LT RLENET 5 LA

*”ﬁﬁ?ﬁ%iﬁﬁ%ﬁ’%%4%ﬂ’é*ﬁﬂﬁxﬁ Froplas s R A s T
BOEEL R E G EEIRG O HER AL BB o

-29.-

Ul



BREFAFFT Vol13, No.2, 2019

F4 %R ST GBS R 2 v F IS 4 R (n=110)

R L

%5
B 95%ClI
o AT AT 7R AR YR
2 ATR %5 APP 044 [-.132, .220]
FERE M ATH 48 APP 289 [ .123, .456]
EERY AL 2 AR RS
§rniE -.209 [-.462, .044]
3o Apd 446 [ .155, .736]
i g B .001 [-.258, .261]
S 322 [ .066, .578]
R? 386
F 19.050*

*p<.05

&%ﬁﬂﬂﬁi

SRR * ok G ATE N fffrvi\gﬁq\fbf“']ji'ﬁ DB ERTR R YRS
% & k;_—_%’-ﬁ-@ FRRERNEACRTE T S E AT A HEFLL L RET A AR
FRTE O HHMEBELZTRGAFEFIITR LG ARy #4 ’mnbéi‘*./ﬁg"ﬁ EAE S0
N H B AR AR N P ERT A AL E IR AL R R
ﬁ%@ﬁ%%ﬁﬂﬁﬁm%¥ﬁiéiﬂﬁ*ﬁﬁ*%w%i* ﬁgﬁ%%?*ﬁﬁ
EARNE G R R AL BATR A iﬁ;‘ EAR S LA R H s 25N o SEF R R

* H s -;\"'E:E,zﬂg;ﬁ, Fd L R R AT A ER S G ;g 5 7
T ARG e

rd iy EL f’*???ﬁ“‘i‘?f’fﬁ”?g PIEEE T H sl gl o ? o ARA
@ Bl AR iEARY R B RIS o Bl * LINE Fragde o 1 LINE
TODAY 12 3 ¢ 31335 iow%%wﬁﬂwﬁﬁfﬂﬁﬁ’m%£1§§%¥’Eﬁ
fOVREHITATRE AR RT D L HT A RAATE OV B R &R
ﬁ&%p Foh it e F TP R ATLRFATEY RO PLAAT e 2 F B

T AR AedR MO IR AR 1 T R SRR AT e WP S P R BEATR AR
ﬁf%ﬁﬁﬁéﬁﬂiﬂﬁﬂiaﬁ%ﬁﬂgﬁﬁﬁgo

BT R B A BT ARG T > PR G R AP R Rg o T
PO A 1S A FAR R BT R S B A R AT A R P AR S e R
POEEAIAE N AR A AR > P A RARN I S BT E R T RIARG TR
BT G SRR A oL £ o

PHAFL RS P HERXF L PEARGE S P L AN E N R R
A RN S THRITE s AR g2 58 o T PRl 8 (40 LINE
iMessage---. & ) &% AL ¥ 4548 (4= Facebook ~ Twitter--- %)% & > i- 2 5 4 d &2 £ B 8o P

-30-

uli



TG A S AT R 2 g

sl
=
=
>}
N
G
|4

Lo PR R R o

ﬁvi\ ERNAd R To HHATE L T'F—"Ff P FITHE
#\:’i? BF o AR B AT G B E e
7'|

6.4 B8 "4

AR - R FERERFAF DN R @ EF gl
Peh™ R 1F o R RIE < 00 R p N F TR [ Rl AR R LR o A kih
B KERR AT TR A RW«FLNJ&@F}F’%E IRRNEE S
AEEY TR AL A REEA LT 6 SR AR PR Y VR 2
FEERXR ag,mamﬁﬁim%wgﬂmf%ﬁtmﬂM%mﬁﬁéﬁw&éﬂ&
RoPFEEPH AT E T BEARERELANC T o M E DL R > 2 PER
EARE G TR TR DRPBR SR OT G RS R AR
2R ORBARIRA o

-31-

Ul



FRPFFL VL3, No.2, 2019

10.

11.

12.

13.

14.

15.

16.

17.

18.

$4 %
3 452 (2006) o Feim T TG R A2 R HNA L o FUs S BRI B S Y
HILAR L §ﬁz(EMBA)§ =T
* 1%%(2015) REFHY T o Mt 2 2P FH2 B8 LB <53
;%? Ly T l{_ﬁ%\;gfr, S
E e B (2014) e e AL IR T RS T G SRREATARE — TR p AR AR L G 6o
e%fr«'e@%g Py (AL T) A o
SEBET AR FERT HERE G ISP T 5 L E E3% (2007) o FTASECT T G 4aE
FAg e E o B4E(2007 & 12) > 72-73 F o

SRIE ¢ W2 ERD I, .(2009) 0 T 4RAE e ELPE R 2 5 {od B [The
Survival and Development of Print Media in Internet Era]- # # & 4%(2009 & 02)-53-55
Poe
A (2018)c T FATRHE 2 TRRICEREFTT P R A FITESF ko0 o
HREE A2 pRERSE P AT (2018) 0 R T HHMEATEEMOFRBE K
W oo @ IR % T AL(2018 £ 19) 0 89 F -
* % % (2006) - » AFATH 1 f’reﬁ_%:’ﬁ AR FEART O RN AW
FER LA (2016) FEPHEEAHEEEFEERCEFATE 5 5P 2 EH;L" o
LIEEAR . %o L4 85117132 F -
#F g e s (2007) 0 RS PR R R T AT AR B
#2358 2_ £ B [Use UTAUT to Explore Consumers' Intention of Download News Apps] °
FRFAFE 5% > 5 - ¥ | 125-134 - doi: 10.6285/MIC.6(1).10
# 13 (2018) - T o SRR 2 FTy ¢ 2B & 4R 2008 E F) 2017 & R AgaR 2 L E

Bl o AT B B4R E LEF T (7 /Eﬁ%fr) FAH o

HRA YR 4pd (2015a) 0 WE 2 — DAL (W AAR) B it oY
1% e e 8 22 i % [The Dance of Change: Traditional Media Group Leads in Key
Performance Indicators in Human Resources Management] o ¥ & 3% & | (35 7]
%) 79-122 | d0| 10.6195/cjcr.2015.28.03 -

i B *?’& %~ A (2015b) o R E 2 AR (B EAR) F o M4
e ﬁ‘éﬁ?ﬁ%}ﬁ[The Dance of Change: Traditional Media Group Leads in Key
Performance Indicators in Human Resources Management] - ® # @3 & 1] » % - + ~
¥ » 35-78 }. - doi: 10. 6195/cjcr 2015.28.02 -
5% 22 (2012) o R MR Y IR AT PR T AR £ ¢ 1F 2§ F18 [How the
Middle Managers of Newspaper Companies Face up to the Perplexity of the "New
Media" Knowledge Learning by Systems Thinking]- % B 53 @355 48> % 4 % »45-78
F. - doi: 10.29594/XLZY.201207.0003 -

% 1 (2016) o rei * 22 KOLHAF A RIP ATHE App R * F DT LAY o B2 e o
%Wﬂﬁﬂ?®%%ﬁ§<’ﬂ*ﬁ°

R85 (2012) o T oo ARRE B AR S B R Y AT %‘,b?é‘ — "B £ 3R
iPad B * #2582 BX 20 e W= ¥ Imé‘?@;%fgﬂ%ﬂ’” -3 o
BEZ MPdo (2015) 0 PR RT LR LA FH R A wfw 7o MR
g2, %--L+%,3053F -

B R E(2013)c FALT g A2 AFT B G L - AR A BB B G B o @
k< FBIFE L TR

o

-32-



TG R ES TN EAFTRE 27T

10.

11.

12.

13.

Chyi, H. I., & Tenenboim, O. (2017). Reality check: Multiplatform newspaper readership
in the United States, 2007-2015. Journalism Practice, 11(7), pp.798-819.

Chyi, H. I., & Yang, M. J. (2009). Is online news an inferior good? Examining the
economic nature of online news among users. Journalism and Mass Communication
Quarterly, 86(3), pp.594-612.

Dery, K., Hall, R., & Wailes, N. (2006). ERPs as ‘technologies-in-practice’: social
construction, materiality and the role of organisational factors. New Technology, Work
and Employment, 21(3), pp.229-241.

Dwyer, T. (2010). Media convergence: McGraw-Hill Education (UK).

Huang, E., Rademakers, L., Fayemiwo, M. A., & Dunlap, L. (2004). Converged
journalism and quality: A case study of the Tampa Tribune news stories. Convergence,
10(4), pp.73-91.

Kraeplin, C., & Criado, C. A. (2009). The state of convergence journalism revisited:
Newspapers take the lead. Understanding media convergence: The state of the field,
pp.18-30.

Lunenburg, F. C. (2010). Managing change: The role of the change agent. International
Journal of Management, Business and Administration, 13(1), pp.1-6.

Negroponte, N. (1996). Being digital. New York: Vintage Books.

Orlikowski, W. J., & Robey, D. (1991). Information technology and the structuring of
organizations. Information systems research, 2(2), pp.143-1609.

Singer, J. B. (2004). More than ink-stained wretches: The resocialization of print
journalists in converged newsrooms. Journalism & Mass Communication Quarterly,
81(4), pp.838-856.

Venkatesh, V., Morris, M. G,, Davis, G. B., & Davis, F. D. (2003). User acceptance of
information technology: Toward a unified view. MIS quarterly, pp.425-478.

Venkatesh, V., Morris, M. G,, Davis, G. B., & Davis, F. D. (2003). User acceptance of

information technology: Toward a unified view. MIS quarterly, pp.425-478.

Wilkinson, J., Grant, A. E., & Fisher, D. J. (2009). Principles of convergent journalism:
Oxford University Press, USA.

-33-




