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B 2019 # 233775 - (COVID-19)8% > £ & M A b ok £ 440 & Mk
A4 v oonds o MR 2Rk A F4aX P BcE R o T 4 W 3R 2% e 3 (World
Tourism Organization UNWTO)# & %3t 2020 # > zf* £ 4 Hqpt 2019 & B F %
mm’rﬁﬁ ﬁwﬁ%2m0ﬁi§ﬁé4&w“2m9ﬁw¢qgw@m
AmAFRY 1{?]% %5 35%(p AR B0 2020) 0 BE LR A X AT bR
Zx e dAEEE RS HRIHE RD2RPERT R EF F A EL T 2R £57
T~ ERELIRT 0 A FUR S B P R DATE R SR .

i7 & F i 3§ # (Information and Communication Technology, ICT) 3¢ & i i# > +
B & 7% % (World Economic Forum, WEF)3t (Travel And Tourism Competitiveness
Report2019) ® #& 3| > Mfici= it | ~T v & 252255k | 2B LA EFE LT
& 3% (Lauren Uppink Calderwood, 2019)° @ & %iF)E: & B 2> 2t CEO-Arme M. Sorenson
# 8 F om0 i %8 it (Internet) ~ 7 # % ¥ (Mobile device)2? & A f2H T + 2 &

feig TR P EMWF N LN A SRR Y SRR 2 i 2ATIREE o
TR e TR FREAPMAE LR LT AKRRTE R EH DT ke

#3145 Booking.com # 2019 # # >3k 29 | 22,000 & *2 £ #7iash A 2 8T 0 A
ke ¢ { 5 MR rvfiéiJ o d B FE AT Ak AY F R RSk A
gk A w3 70%0% 3 { H_ 4t (Booking.com, 2020) > A% R % {4 skysanner
¥ 2300 e E TR E “ 2 BT BEFEAGREY B A TiFEL MR
% a2 U@ 4519 N PRF% | (Skyscanner, 2020) > g R E B np P A £y
AH sl E g e 2350 Y >R LR EPFR BT o 87 b0 F e gk
BAGSEEER =L g i d L R s &3 -

EFFEAFFEACT)EH ~ T A seeng|37 0 LN ME g # 7 & 4

?%“%*ma%?ﬁﬁ%ﬁﬁﬁﬂ’ﬁ§ﬁ§&ﬁﬂ%ﬂﬂ#gxki&ﬁ!ﬁ
2RI ATe TRk o s i@ A E RS N E R { el 23k 54%
ez g E F' Foor 0 ¢ B Aeh F M 4o #0034 H (Information technology, I F
(ExpediaGroup, 2019) » # 3 1 % flicik e £ &2 B3 F £ 7 b SPRIFH o K,ért 3
s B A (online)fR7%2 ¢t > 4 B4E W BT UHHLE FB* AL DRT
(offline)? %8 P73 % B » (Kaushik, Agrawal & Rahman, 2015) » 4oie #- % $% i cngc g ~
HW%%&%%”iﬁﬁﬁiﬁTmﬁwﬁmmﬁ4’Uéﬂﬁfﬁﬁ*ﬁﬁ*
P RS YES A R FEY kS X F RIS T (M. Kim & Qu, 2014)£_
% 'ﬁﬁ"‘:‘“ﬁ"é?‘ﬁ?ﬁ;ﬁ g &R - oG [ g E A CLREE 7}1#;‘?’, r-r'_J_éK
BIRARHR Y 0 H 3 BAeE 0 T g & J7 & >z 45(Smart hotel or Staffless hotel) i34
&% =¥ Yotel & | ~ j7 j7 City Hub 22 CitizenM ~ #% = City Box ~ ® K Flyzoo
Hotel~ p & 1 Henna Hotel 7 £ g sisc i % > % S * P g &
A EaAE ) AMARIFEFENNAH G B ELY R ¥ o
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ﬂ@ﬁwﬁﬁﬁﬂu&ﬁ4%¥ﬁ¢$§ﬁ*ﬁﬁﬁf%ﬂ%’iﬂﬁﬁﬁ
FAFREEE R VAR R TS 03] (Technology acceptance model,
TAM) > & & B 4&  #c(Critical mass) ~ & 4t :L'b‘_(Percelved Playfulness)¥2 p 3\ »xsy
(Self-efficacy) ¥ £ 2& 2t =3 - AL AR P hGZ T AR 5- > AP
BRBAFTFRER TR EHAAFEEIAFTIR ¥ BEELEZFELIR
LR —"z"g-%’-‘f' F2r g T 5N AE RPE/ AR RSN OTA T S SR b JRFAE *
% FE & 1787 7 (Guo, Liu, Song & Yang, 2021; J. Kim, Franklin, Phillips & Hwang, 2019;
Ling, Guo & Yang, 2014; Raab, Berezan, Christodoulidou, Jiang & Shoemaker, 2018) >
f’;JF r},ﬁ A %E‘F%x;/gg,&; * B2 ,};ﬂ"“ 3 &g o =Yy @LLL:Up P —}ﬁ A %ar'%z:ég;
TLAPBE R ERAET DR LW B AR AT f A
AT E R Bl
CitizenM £|#%4 2. — Michael Levie % 7 : T # &7 &7 & r’?’ﬂ’ﬁ lnia o FREER T
if— A B nlzid o (BT 2018)c ImAXFE LA LN AP BTN T
DEFLAOVFIR B FESEORLLH L RBERELATE
A RPEFRDEY > BRI FI S FP R B AEORTE S o

gy

-k ok B
1 3 e

o RS R

- ~ @A 7?%‘:‘%

P HATEFELNAE O RAEFZRAGERA ST ARG AeE T R
SFFENKEFACT)A & st (onhne)PR:}& 22 51 T (offline) PRA+H-F ¢ e » 228
o - PlES AREARFFRRE RN REL 2T R TR EREE E *’“xs‘.
FAPEH A U/ ERTIIRIE LRGP H A ST - RAPRIER > #F
B i kg ,ﬁg F e AR AR X o BT K 6302021 & 0 AR zam ,
2021 #Av T & kg A Eehft B * 5 T A 24 3% Check-infout ~ % 4] 360 & f -
%iiﬁxi%@@ﬁﬁ\4#%%%wu(?ﬁ§ﬁ$ﬁﬂpﬂw 2021) -

IR IRRFE T L@ FR BB PRASRY O PIER
JRASILH o » BAREYHIE » L F 4o L hEF s ot ko BVt ®
(Hyatt) 238 4 &k B 48 3# p B4 38 48 3] 4% - (Self-Check-in Kiosks) 1 j* > 2 & % {F
PR R R G p A P T3 2021 £ % & 35 % (APPLE)i0S i 5u3t 3 “Kl\*’"*}ﬁ:éﬁ
R AT S 5 F ehst i (425 0 2021) 5 @ F b 4E B B(Hilton)i5 6 & f 4 s
PR AR EF AR EE PRI BT R R s ERERE
B  RRFRCSR S AP R X FRER(MCLEAN, 2017) -

&E % I%A 0§ % & B(Marriott International) ¥ &7 5 §k(Amazon) & TR #F % &
g ER T EE § 4 32- T Alexa for Hospitality | v % i Echo A7 Ewples > 1% 4
“J&(InternetofThmgs ToT)$Eir > Fapdyd] 5 P Ek ~ F 8 el 5 F v ¥ 52
LHEF AR A2 8 B(Shangri-la)s p TR FE LB T L E T HEIES G
RSP o BRI S RE e AR R E T B kR o
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AR I 2021 & 107 S0k > OS2 REELRAgER TORF ~ - AEE
AEL 44 F’a‘*(ii KELJD »2021a)~ - #r g 3,367 (i FRELE A 0 2021b)
5353490 B - 27 g #-CitizenM(2 2 JF)E) iﬂ‘“-‘;pﬁx— Birx &k ~ 4 ¥ -
B~ 4 Y _gr*g_%’g,;@ AP 2 EREESERRES ik G s TR R
B¢ A FRr 2 5\?;%@ é‘n}ar/‘,;g s Yo o ggé—\p;j}ﬁﬁr N F' pé.??,i;;f—?* ~ =

L v
BERBHES BEAFTEGTE PELLIRB FETRTET S o
ERER BAE X R LREPERIRBEE B FREIRML PR A

TEE R EREL Y o FAf-ARR R R S B AR T PR B o A TR AR 2
A > Avery, Good, Harper, Fincher and Grove (2008)% % = - f1%* ¥ » p 24 ;% JR5%
PEERE S FPRA LT LA NIRRT E > NBRRE T R E LR IR
o RRTREIRLORHR - LA FREARREEFS LR DT A2t P
EERTESRBERB S RO BRRIFEDA I 0 (HEesR l”fé? SEE RS
BALG S A B ATREAN LR E »Jt\ﬁ’i: A RETE o4 SR ?F'iﬁ
/L EREE S R S ﬁff—y— R N IEEE et

BE R B E R F AP MR F Sl T E AP ?/]??ﬁ’“‘k g A
FAT Fﬁij&ii—ﬁ ¥ 3k %k B iR (Free Wifi) ~ p B4 5% PRF34% 4 (Self-service kiosk) »
¥ i 3 (IoT) ~ WE T %i(Smart Hotel) & f1 H X #h ehig ¥ e 7P T 234
(Eriksson & Fagerstmm, 2017; J. J. Kim & Han, 2020; Leung, 2019; Ozturk, Bilgihan,
Nusair, & Okumus, 2016) iz & & A ¥+ & * 47 £ *= 45(Smart hotel or Staffless hotel) 7 P
FEMi— (NE_E& o

poan < ;’%’ﬁ G B 0 F - o HONAE PN IR b IRen 2 38k L & (Buhalis
& Leung, 2018) > % = » AL i * Y PRAZILS- g Al 88K & ) %" W s o 2 (Wu
& Cheng, 2018) e Z ¥ ¥ A A L e indE 2 {30 & 4 %F%ﬁiéﬁm’i;;& (Leung,
2019)% 3 3473t 5 174 Yang, Song, Cheung and Guan (2021)sr#7 7 # ¢ * 1§14
4 % #-7% (Technology acceptance model).5 & 4 # % & (Technology readiness, TR)
£ 1 3 13K *F (technology amenities, TA) = 78 F] % » I3 L= 2 LB LB L &
‘%gﬁ%ﬁwpﬂﬂv%Kﬁxm@AmLW%ﬁﬂmﬁWW%W£ﬁ‘%¥
—skég;g Mt r‘td"’\iﬁi A4 A égrf"zkég;,g ‘Iﬂi FEIEFZBo o
ZEEAAS Nl

C PR R

Davis (1989)#& ! #4 $t 45 % #-3¢ (Technology acceptance model, TAM){s ¥ 4% *

MM A P AT T M kA (Information system, IS) ¢ F 3t #L 4 (Information
technology, IT) 4% < 42 & 4p B 7 7 (Dieck, Jung, Kim & Moon, 2017 Rauniar, Rawski,
Yang & Johnson, 2014) > @ Moon and Kim (2001)3% 5 R e enfl B4 £ ""‘"] (TAM):&
WA A e 4E TRk ¥ 2 (Perceived Ease of Use, PEOU) |~ M g 4v #
(Perceived Usefulness, PU) |~ i# * j A& (Attitude toward Use, ATU) |~ T @& * & B
(Intension to Use, [U) ; ™2 % T i¢ * {5 % (Actual System Use, ASU) ;» 11+ T B4

FERR L (TH T4 2 RHER P T @I REE R o
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HERGFALSEPHAS RERRETALEL Fh o 5 kA kg
FOREFEAFAT Bl PHRESHITAM 2 FREF I TEEFA ]
(Hulisi & Mevlut, 2020) - 4 Bilgihan, Barreda, Okumus and Nusair (2016)4* %455k &
iﬁﬁﬂfhmali,~%@%L“F91ﬁﬂ¢%~$ﬁ%ﬁﬂﬁﬁi,¥ﬁ
¥ Kasavana (2008)# 7 i&— ) &7 > @ ¥ & f P AP B4 aN R 3 (Self-
Service Technology, SST) & * t_@%l'f P RYPRIAIR B " 2= %}i A R £ BRI VA
AR 2 BRI B B AR TR R L 4 Q014
TR R ERRREERAESRTS 75 0 A%k s Ko g Avd ¥ IL(PEOU)2 ft\.‘“"ﬁ
PHPU)Y e F AL e EERERY ARV A EHR S E 2 ,}\fﬁ il

BApg <38 wE R dmEFF 2(Yangetal, 2021)  F T FRER LA
BT S SF @ % 3 o #43 2021 # 12 7 5 b 0 & Google Scholar 3% 31 &
gt sl r e 3] 64,030 % o

P AP Esage 2 Wi B VRAA RS NS EA R X H b
TP R A St o he i Adp 0 A A MR K T AR PRI
(Yangetal.,, 2021) o 2% 7 sxi& g v % * $2(PEOU) ~ g 53 * 2 (PU)& i * X B
(V)= B & 175 AAH it g LAy E ey eré LRl s B U i
ZHEPEAETAG > UERAFERY B X IR IRIFRI 5 ﬁiiifli & A
7,5 B4 30 e ol ﬁrgéﬁ ERER 1 ;Lz,_g 4 phatip o ;)J'ﬁ“v b SNIEIE IR éarf-%’zé;:éﬁi}gj
e P 3k ﬁijii%- S T *”fﬁ’%\@ A R v"ﬁ‘ A %gff‘m\éf;m’ét B o%ﬂ;‘%‘,\
_}ﬁ@;}%},\;,}\, j\/};zr ﬁ»hu'r_;g,*—mo
HI: %% 400 A P& apeng wob # (L(PEOU)§ & » B 5 B PR f 7 1
(PU) »
H2 @ % #4304 A& e dpeng o % B(PUYE I »
H3:»2 £ 430 & 4 AP & e 4peng o % 4 (PEOU) ¢ &

1

BEe R
v 5 F B

L v 3, BI(IU) -
R LRJAU)-

-
-
&

z

Stephenson (196 ey 7 Fafrib g BESE T Y R 2L A1 FpF
zA RIE2OK s s ENPAN A £ ﬁ % .1 i3z % o Martocchio and Webster (1992) 7% 7
AR ’ﬁ % B & 7} 48(Perceived Playfulness, PP) i fcpf » f 22 ﬁiiiﬂi [ B gl
g$m {FRNEAE X T §ARME T LF PP ¥ F (B Ft 4
R A3 4B (PP) A 5 7] i1 i A #r > @ Igbaria, Parasuraman and Baroudl (1996) =~
pzﬂwa@Wpaw@mm@&wtﬁ*’Q“%W%%%“fﬁ°

Moon and Kim (2001)&%& % F 21 4 (World-Wide-Web)i75= 7 ¢ #-g8 o 4B+
(PP)* . & 4 » 4 PL4 £ (TAM) o FHAr AL gL U R LR
(IU) » 277 7 4235 Cs1kszentm1haly1 and Cs1kszentmihaly1 (1975) s i (Flow)®
%’%réﬁJiéﬁr&waiaéﬁﬁ’%@%J'ﬁw@ o | pET A
Bk s B AN B FI R R Geni b S T g o BB T A B
Ry FPHEELESHFOEE R E R B AN AT GO BT B AN &
FlEEZEREHN P ALK R LR PR EEERGB A
BB kB A, M = o Rauniar et al. (2014)F W. W. Zhu and Morosan (2014) # &_
#Re arg ARP(PP)A W] * ¥t Facebook AL# T 5z F & T M2 FHA&E T &
;% {7 # #* $ (Interactive mobile technologies, IMT) @& * Z # F epr 3 ¢ > 1 if s B4
T RER T ARE(PP) § 1 A F PR w7 RPU)E & * AFAU) -
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sz ﬁﬁ R R Aed AR (PP) 4~ LS HEA(TAM) ® 343 chft £ 409050 i
37 % 7 5 (Morosan & Jeong, 2008) » #x & F7 3 £k H#-R o AR (PPV@;’* [E3E-0S %’f"‘
%K%mﬁﬂw”"t%ﬂ ) T ]F‘*‘I“li—»d-v’\j&_ﬁijj:}g }@? RS ]ﬁ‘_i‘F_\:‘ \‘Rl P%\m/ﬁ F g
WATE AT E RN G M L B AR Y h RS € ﬁirﬁ ZEF S
ﬁ»&g&ﬁgﬁﬁoﬁﬂﬁéﬁ€ﬁﬂiﬁ%%f—o

H4 @ s L3 @ A P Esigahg o A (PP) g L » ¥ PR vy * {2

(PEOU)o
HS @ % % #1504 AT S dpeng dod ABPE(PP) € 1 » A EH BER ¥ LF(U) -

R R S

Bl 4 % &(Crmcal mass, CM)ik p *0ik § BB STH PR L - p R4 Bk B 4
75 %5 X0k AT 5 R (Bandura, 1986) ﬁ“ TEE K RE G - Fend A Y
oA a sy - T4 oL T R AME I R EEF S R E A SR
A iR mr?'% 72— (Cameron & Webster, 2005; Lou, Luo & Strong, 2000) -
;l F)‘\?(PWC)’L 2019 & >k /ﬂ [ /PY? ”'§F 2, ¢ «}L‘EE'J iT SO%m/ﬁ [ L_%%'J‘/’:ﬁ‘f:’
AP FEFERE LA KFP 5 0 eraE ég(PWC 2019) » = W W. Zhu and
Morosan (2014) /7 7 ¢ 27 3F F wBEFFTHR A N7 AT € X3 ¥ FHR B
BASHKRAE TR R EE N E S PRI IARP T A4 g
WE N ERF A FTHIRSG Y PR E &L F a2 (Louetal, 2000) 0 B
&¢$@Wﬁ*ﬁﬁb§i$%&ﬁaﬁﬁi;_mﬁm%wﬁ%@aL1+g
FOUAF RS oty - AT B T SN E T AR LT HB
AdEESE AR %—f&ﬁé%iﬂ’%"‘ﬁ‘}ii 4 e

Louetal. (2000) 257 7 5 % ¢ % 77 B4 7 #c(CM)$3 T o5 * 4 (PU) BT
* 2 (PEOU){r it * { E%_](IU)F It % 8445 > Rauniar et al. (2014) &3>t & Fg * £ 7]
PRALFET f"f”fﬂ?Z Pos BRMESBECM)E T e EERER T’)L(PU)
PR L e ERERAhi* LRAU) 824 5 & A A7k gpanig i 5 &
ek A @'“ s BB R RS g R A S B(CM) 4~ BT R
AY > HEE AR lﬁ oA aEZR R W ’\ S Y AT E A P E A K ’*t’fﬁ”‘?ﬂi
A A mH%ELT Y LT ERENF HR s SRS HNHOT R R AL
FRAORE RERAY R «;f S imu_fa"‘é./f’%" PR AT A T A TR e

6: Mt B(CM)E T » B F ¥ PR LHNE A Ewqpapg vg ¥
(PEOU)
H7 : Bt 5 Be(CM)E & o B 5 5 B 300 2 4120 & A P&kt * 4 BI(IU) -

N IEEES

’

A € 20 I2 35 (Social cogmtlve theory, SCT):% % » A & 5 ;’1 e E_%‘« NI R
AAREZ ANE g4 o @Y p Aok ek ST B A LEp L F L
4 e R o 0 p 22y (Self- Efﬁcacy, SE)ip| & e112 §_i¢ * "*‘:f‘?é: Pk ey 4 o
A ig ‘ﬁ '—p.u?» JREE R p By 4 R PR (Hsu&Chlu 2004) » B> £ R
SR I T R s T R L

ol 3 =2
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Huh, Kim and Law (2009)4‘:5r g *ﬁ'*"iﬁ[}. Mok S ow s H R AT
p A (SE)yH> @ * LRIV RS Venkatesh and Davis (2000); Wang,
Lin and Luarn (2006)3 A Pl EZER p A (SE)¥ R A s M (PEOU)p N
EOF| R hod FET ArE B A K R PP KAy eni e hm HATA
%fﬁﬁ%%giéﬁaﬁiﬁﬁmﬁmvlﬂﬂﬂlﬂmSo&men%N)
p oA BTy (SE)VT”E B ;,_/F‘TW v %*&5}’3’ L?fiii)i e * ;’L'il’k’ﬁ v /’73'? %}?E)i AR
% 7P Aosxic (SE)teid * AT A FPFHA € F 5 X Pl T b *I;ﬂ (M.Ineson,
Jung, Hains & Kim, 2013) I FF$HATE 47+ 5 B i * LB » %k 7 p 22z (SE)
2R 7 F' HEAT g H w‘r;}ia‘i e & R r]L - (Johnson & Marakas, 2000) °

BEFR G F 5 H AR AT - Aonii SE)R & AR L AR T HG
L/ ﬁ_’s»\ mEIELF % v E'Jﬁ{:\ R éftﬂ‘lﬂ?}j%ﬂﬁ% 3 I S
B LN T M AR R A N AT AR B g g Ao (SE)en
PIQI‘T'T\}\?' gﬁ 9'3’5;\;;‘1;\5,]25‘:}:%& KFE?E L% el 2B fgﬁvsf:%, IN fj_i})?ﬁ » T B
DL IE K o

HS @ % % e Aoxii (SE) € & o BIF 3 BB g A A7 S o d * 4

(PEOU)
HO : #2 % e Socit (SE) § 1 o 31 F 4 B 5080 @ 4 AP 3 4penié 7 4, BI(IU) -
N L
BARAR BUPLEER UL AP0 S OM2D) 50
AR L AEK WT - 7 W:‘z—wﬁf’r ﬁ a2 IF"“] L%z RN E SO R i;&k’ﬂ

BEHLELRE SR gL w »]J:Fp“ % mi AR E /WA LN F 7§
F L IR P S o0 B e )

Bko A Mtk HS
Perceived playfulness
H4
B4 g A B
He Perceived‘usefulness 7
% H7 H1 o
E?] % %% R E
Critical mass Intention to use
S B 5 F bk H3
/ Perceived ease of use
B &I AE
Self-efficacy H9

B 2-1 2 2 WA %4
FTH LR 27y 5 W
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%{‘ F;L‘—s &3
LTS E o

T 1‘% BT TE AL LT T R F ik o A EER R H(TAM)
BHL '} P2 T E AT o g Aar s * B (PEOU) nz::}f;z Wang, Lin, and Luarn (2006):
Frgeid adFge TR - BAREAFR* & A E R gEaIRIEPE 2
TSIy A R o o @ g A * P (PU) % Jx Moon and Kim (2001) 2. % & Bt #
PREG TR HARG N LEATERET IO EWR IR o 0 R
B(IU)R| &_i% 35 Fishbeinand Ajzen (1975)eh @ & » 25 ¥ & 5 - B A LW
&ﬁﬁAﬁ%ﬁ@ﬁﬂao

FER P Tk 2 g e AB2(PP) 21995 Rauniar et al. (2014)3¢#7 3 ¢ #1]
imﬁmﬂL%’Tﬁﬂ?rﬂ&?%ﬁ%%lHmmx—ﬁ?ﬂi%P’ﬂiu
4= 'Tﬁﬁ} g0 ;@ B4E F #i(CM)R] iz J3 Louetal. (2000)?&'*“% R R SF -
(Groupware technologies):% »# 3 » B e H 4 ¥4 2 K 5 T 7 & KAt 5 Beis [pe £
Wl g o~ AR A FFESREDRR o ) @ RR Compeau andH1gg1ns(1995)‘fr
Venkatesh and Bala (2008)% > #7 3 » 3+ A f7 7 ¢ #-p 2o (SE)etp & €& 5 Tif
FPHAPG /A A s 2 O E AFE R -

AZFETREEPHFT I F T RELEFRE-2F¥ AR E 2-2 F R >3-
FH 4R 52T RL)ZRFLEL L IL%*'M\ o — A i’ifé’i—.ﬁiltv‘ﬂkﬁ’fﬁ ’
P e g E Rt a A ?%‘k%m’]‘% Iz B ) M‘f | K % P [ERE- RS ?%‘k%.‘%
B e P K A &R ?ﬁﬁf‘fﬁ*ﬁ RiE A ly‘fﬁ—i;’,—,éq '34—: IRA ﬂﬁ%/?']‘ﬁ%ﬂ‘?ﬁi 4
PR EAREN T xR R Y LR TR
LN NI L WA pfﬁ.uxiiﬁ%\ Ll A R Ak * 4 (PEOU)-4 42 (Kaushik et al., 2015;
Wang et al., 2006) ~ g 45 * 2 (PU)- 5 %\(Kaushﬂ( et al., 2015) ~ # * g B(IU)-5 4%
(M. Kim & Qu, 2014) ~ g #v 7 A%+ (PP)-4 4Z(Rauniar et al., 2014) ~ B 4 % #(CM)-3
%Z(Lou etal., 2000; Rauniar etal., 2014) ~ g 2 2%t (SE)-3 48(Wang et al., 2006) > % =
ML E 24488 - & ﬁ BRI W TRal Y 2 4 J’i—a‘—.ﬁp;irﬁzﬁfé@ﬂ,ﬁﬁ EESEIIVE | o £
2 %ztu\m TR IR R BN WG SRR e By T I R
T AR LR mﬁxé’—, 36 4% ©

\\\

o+

« AF 7 5 i # PLS-SEM

Ay Er TR EAIN B a2 (Varlance based SEM) | & * T i f | T
= ;% (Partial least squares, PLS) ; 4~ 4744 » @ % A4 1F PLS-SEM » | * % Rz
M’*ﬁfﬁzﬂﬁﬁ”mw? BAR T B TR o PGE T Y] R A 2 AR e g P (%é
F202018) 0 B R P EE E LR RFTORA F R RO E TN
H AR jé fosg enit 4 B 4 (statistical power) © L A faSkE S B Y BB lff
(Hair, Ringle, & Sarstedt, 2011) » 1335 F i » #7730 5 % 2 #) 5° B 42 250 R
£ i % AR IR 2 ’}]’é FFenT) 5B o Mgt P 2 F1I L7 0

Ali, Rasoolimanesh, Sarstedt, Ringle and Ryu (2018)** = i# SSCI 4% Ji ng 12 Hp )
PoodgARp 2001 ] 2015 # B Ak g A FAPMA T ¢ U PLS-SEM i (787§ A 172
W R FRNRFIFER I RFLAFIRECETFR 29 RFL LAY
WAl T o A B 7.03 B 0 ¢ i 7B oA R IR ATHcnT 39S 24.69 4L
Vol 22400 BHRCBER DT oKL 8iF 0 ¥ il 6 0% o
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471\&»“;4{*.»*#& 4 71?’}% 24%\*%'&&31?'%; 9 5 Bk o £ ik
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ABSTRACT

The rapid development of information technology makes the great impact on most
industry around the world. According to the research conducted by the Booking.com in
2018, among 25% of technology enthusiasts believe that Smart hotel is one of attractive
accommodation options. In other word, the development of information technology has
changed the operation model of hospitality industry deeply.

Therefore, this study will be based on the Technology acceptance model (TAM) that
aims to the relationships among the dimensions of perceived usefulness (PU), perceived
ease of use (PEOU), use intention (IU), and extends to perceived playfulness (PP), critical
mass (CM) and self-efficacy (SE) to establish the research framework. By using these Six
constructs, we will understand why a consumer will choose Smart hotel and what group
of people will be attracted to this kind of hotel.

This study will be based on the convenience samples collecting 476 questionnaires
from PTT. By using the SmartPLS to test the Measurement Model and Structural Model,
the results of this study show that the effect of the PEOU, PP, and SE on the PU are
significant. In addition, CM will affect PEOU. The effects of the PU, PP, CM, and SE
also have significant influence on the IU. However, we find that PEOU have not direct
influence on IU, but it has indirectly influence through PU.

Keywords : Technology acceptance model ~ Critical mass ~ Perceived playfulness ~ Self-
Efficacy ~ Smart Hotel
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