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Abstract

Internet technology and shopping are closely related and become a part of
modern life, Internet stores have marketing functions. In order to enhance the
customer loyalty of the company, must start from the aspect of Internet
marketing. Because the Internet makes it easy for consumers to place orders for
shopping, and reduce exhausted from a long travel, companies can use the
Internet to improve customer loyalty.

To get customers to emotionally identify with them, companies must plan
to develop brand awareness. Segmentation of the online store and apparel
market is based on brand, so creating a brand provides something a company
can be identified by. The brand logo, a trademark comprising text, symbols,
and/or images, has the function of perceived value and can provide consumers
with specific information regarding the company’s products and services and
the core values of the brand.

This study used non-random convenience sampling to release online
questionnaires in the central and southern Taiwan, used to explore the impact
of consumers on brand perception, consumer behavior and customer loyalty in
online clothing stores. A total of 268 online questionnaires were published, of
which 242 were valid samples, accounting for 90.2% of the total, and these
specimen were analyzed by running SPSS 22.0 statistical software. The results
of this study show that Internet marketing, brand cognition and consumer
behavior have a positive impact on customer loyalty, while Internet marketing
and brand cognition have a mediating effect on customer loyalty through
consumer behavior.

Keywords: Internet Marketing, Brand Perception, Consumer Behavior
and Customer Loyalty
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