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Abstract

The purpose of this study is to explore the factors which impact on the
consumer perceived value and repurchase willingness, taking health beverage
market in Taiwan as an example. Recently, as the people health awareness is
more valued, the health beverage market has become more competitive.
Therefore, how to maintain the customers purchasing intention in such highly
competitive market is worth to be examined.

Experience marketing, perceived value and consumer trust are regarded as
the explaining variables to the repurchase intention in this study. For
investigating the explaining ability of these dependent variables to repurchase
intention, the questionnaire survey and the quantity analysis methods are
employed. According to the empirical result of using t test, ANOVA test and
regression analysis, the following findings are suggested, (1) Experience
marketing has a significant impact on perceived value as well as on consumer
trust, (2) The consumer trust significantly impact on perceived value, (3) The

perceived value has a significant influence on the repurchase intention.

Keywords: Experience Marketing, Consumer Trust, Perceived Value,

Willingness to Repurchase
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