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Abstract

As technology has evolved, convenience stores that are inextricably linked
to people's lives have also begun to integrate with technology. Enterprises try
to use advanced Al technology and mobile payment technology to develop
smart unmanned convenience stores, allowing consumers to have a convenient
and fast shopping experience, but also bring cost savings and more convenient
management for enterprises. However, the technology for unmanned stores has
yet to mature in recent years, and because of the absence of service personnel,
the quality of service focuses on hardware, equipment, environment and
technology software to satisfy consumers. Enterprises need to be able to attract
consumers under beneficial circumstances. Therefore, this study adapts attitude
toward using and service quality to understand consumers' willingness to visit
unmanned stores. The purpose of this study is to 1. explore the relationship
between unmanned stores, attitude toward using, service quality, and purchase
intention; 2. Discuss what type of carriers consumers prefer when visiting
unmanned stores; 3. Explore the purchase intention of unmanned stores
consumers.

In this study, a total of 250 questionnaires were sent out and 250 were
recovered, of which 235 were valid, putting the valid questionnaire recovery
rate at 93.6%. After analyzing, this study found that:

1. Unmanned stores have a significant influence on purchase intention;



2. Unmanned stores have a significant impact on attitude toward using;

3. attitude toward using has a significant impact on purchase intention;

4. attitude toward using has a mediating effect on unmanned stores and
purchase intention;

5. Unmanned stores have a significant influence on service quality;

6. Service quality has a positive impact on purchase intention;

7. Service quality has a mediating effect on unmanned stores and purchase

intention.

Keywords: Unmanned store, mobile payment, technology acceptance

model, service quality, purchase intentio
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5 1T Tk 1%

GO2.#% ¢ F] L m A EAF RPN
‘..,;g’;}( v 2, R N2
ﬁﬁ’iiigﬂ;fgiffgfﬂﬁ%ﬁﬁa%aﬁiiﬁ
> ,—5;""':{7,.:‘_‘ _.r'rm \
%@%;- GO3.4r% 7 ZEAFRFIEATE
AP R T
GO4. %% m 2 » A¥T&E AT R
PEOLREAGE B e

FAL R AT g AL

FETEEE S

AR B RERAEBF IO R Y THIRER S A BET 2B E T
FHapa g - < BFvED 3 apr N X L FFR50 >
RRETampll 2R L2 B22A o

TORFFE R W T 50 (2 W G ok G kR R wnis I st e A
8 SPSS I8 W8 (7 17 B A 47 M FE A 5 P 02— R o

1245 Guieford(1965):& 3% :Cronbach's o & & ** 0.7 pF » £ 7 F AL 5
B A

AFRTEATEANFRE - RBET - FAHEIES 2B AR
Cronbach'so &% 5 % 0.908 ~0.910-~0.914 2 0.905> % T#ﬁ: Z2_ Cronbach's

o B * 3t Guieford(1965)#7i& & 2. ¥y » BB G ra 77w AFT Y 2

RERALBEAREL o B S F 4ot
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#. 3.5 % g5 B Cronbach's a &

g o Cronbach's a &
A A EIUF A 0.908

PRAL & T 0.910

i A 0.914

RN 0.905

ALK R AT AT

342+ K ¥

AR K 2 Google et & H gF 2w > @ % W IR N BB g 2 1P
L Sl 3R U

W
‘C"

!

(\x

7P

A FVE 2 A 251 w251 i oo K/fﬁ,;gl)v\ﬂ: ¥ g
e o 5 ok 5505 2356 o

35 F AT

ANFTF 1L SPSS 18 M SL3h Ml A 47 A3 TR 0 A AT (S TIE H 2 A 45
PESE S L L
| ik szt A 49

SUER el AL RS R R s e
o B i% B AP 2 R

2.5 B A 5

A AN RPREE AR O - REZEFE TN AR
Guieford(1965)#73# ) 12 Cronbach’s a & % 1% 3 H|%r{& & » ZHcAxF ~ £
M B A%+ » % Cronbach'so B> %3 07 BB A £ 7 %%
FEOPEF-RMIFEAN 0352 07 2FENPBROEATEET
ER S E A 035 RIECTHER CRERERZEBE o 4ok 3.6 P17 o

4
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% 3.6 Cronbach’s o 12 2_ 21| %74 &

Cronbach’s o 1& R B3 14
0.7< a %
0.35<a<0.7 4
a<0.35 [
TR KR AR
3.71% A 5
%

~ & 3700 F] & & 7 2 = 4 % (Principal Component Analysis) 5 #*#
738 7 4 47 o T ik 35 Kaiseretal.(1974)3% ! 2 gLEE 2| %7> 5 KMO

8 4% 44 KMO 42 0.7 £ 57 ¢ % » KMO /] ** 0.6 % 7

2w B
0.
Fi o F B E]AT 0S5 PP A L o AT A B Poif > dwidik(Kaiser-

A A

Meyer-Olkin > KMO) & + ** 0.7 & 732 %A & & 15 o 4ok 3.7 #7571 o

% 37KMO &2 2| 4L %
KMO §
0.8<KMO 2 4% (Meritorious)
0.7<KMO<0.8 ¢ % (Middling)
0.6<KMO<0.7 4 i¥ (Mediocre)
KMO0<0.5 # ;% £ % (Unacceptable)

TR KR AFT Y I

4.48 B A 47
BT KA REAE 3 MMM 2 A FApM L B R o &

¥ Pearson ph ~47igiR| 277 L REF LM E3 FRF S 2w v
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B T2

5.3 §F 4 47

S E RN R T M ST AT TR L S

2T APRFR - APy AP R p AR T
o f e A FER R PEEIES CRBSET CRE LHFET &
FAHBELE 2 RS T HME LS

2

Pt‘/}i/{%o
6. At T E 7+ R Is T

MEF B k&t # Z(Independent t-Test)#z i

KPR HEEE AL
TE LR 7 EH TS %R s $7(Analysis of Variance, ANOVA)
S = F
= 2

A RHREZ LR HEFI G 0 A RRBE
ANOVA 2 1 %

e
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Yyrf P R¥FELH

AR R R L T A w s > 1 & 4)* IBM SPSS Statistics 18

VNG T R CA T Ll BTl %’gt‘*%% AT AR N ZBERATE S o

4.1 #&if 33 £ 45
AEF 2 AN ok 41 7 AT s 81 = (R A EK

345%) > * i 154 = (ki 4 #) 65.5%) -

Edpl 2130 i e F > £ 163 = (kA #k 694%) 2=
220/ ()T & 29 = (A dk 123%) %= 5 31~40 & -
£ 25 = (b8 A #10.6% ) 41~50 2z S1~60 g pl~ w5 11 = (i
B2AEA4T%2 2.6%) a 61~70 gl 1 = (b2 #0.4%)-

BENES LhS o £ 155 = (BRAHO66%) B 5 2P 5
£ 66 = (bR A#281%) 5= 5 K/ EFEP 2T (34 #&3%)
B plg 6 (xR A826%) 2 3KAF - (kx5 0.4%)-

AREAFEANFEL FHpF > 8% 58 (B34 5k 90.6%) &
oAy Woms (EaA894%) 2w e 3 112 = (kA
#44.6%) g @A A FEIURPRE R F L2ARSEI-BEFEE
Fol AmAEFV R E- o ] ARG BEINREZ YR E B BT
FERVER ¥ A H2 ) A

T ERRZAG AN PP ERIRKF LG 199 4 (B
84.6%)E P~ H=t 5+ # 5 K5 164 i (134 #69.7% ) EP~ > 4
e g 57 (A $24.2%)E B ¥4 1 (b4 #0.4%)

v

AT A IR A R o
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441 & A A B4 (n=235)

R A F i ]| A #ic A AL
g 81 34.5%
e
- 154 65.5%
20 & (5) T 29 12.3%
21~30 % 163 69.4%
31~40 f 25 10.6%
E
41~50 f& 11 4.7%
51~60 % 6 2.6%
61~70 & 1 0.4%
g4 155 66%
o F R 66 28.1%
BF h/EEe 7 3%
© i3k 1 0.4%
Hw 6 2.6%
AkmAEANF L 213 90.6%
R REY A MLl
ﬁi;ji | S 22 9.4%
+ PR 164 69.8%
A 199 84.7%
TEEXZAGI N i °
A B FEER 57 24.2%
# 1 0.4%
S i)~ 127 54.1%
iR # 103 43.8%
Hw 5 2.1%

FAL K AR AT
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4.2 F1 % # 17
AT RATEARFE TRBEEF TR ER CTHE R

FE o 2 4 38 e u)ie 7 KMO(Kaiser-Meyer-Olking, KMO)2~# i *»
Mg & #iyr Bartlett k254 248 » Fm L w2 KMO @i
0.7(& ~ £ & > KMO=0.837 - Bartlett=70.415 ; R & 5 >
KMO=0.775 - Bartlett=632.439 ; # * & & > KMO=0.863 -
Bartlett=850.854 ; pt% R B¢ - KMO=0.782 - Bartlett=558.412) >
KMO E&r %382 £ 5l =1t > 7% KMO E4% % | %38 ek
FRIRARS AT L RAT R FREFI R AT BE A A RRZE
FHEMATFZEHRD TEBRNERFE > S48 540k 4.2 P17

% 42 % %37 2. KMO & 27 Bartlett 3% A ¥ %_%

%I KMO & Bartlett 3% 3| #& ©_ e el
LR
0.837 708.415 0.000
s
PRF% 5 5 0.775 632.439 0.000
R R 0.863 850.854 0.000
PLE AR 0.782 558.412 0.000

TA KRR AT Y FIE

421 B AT EUF R
EATEAFATG 6 FAA > EFEAGLERN- BRE

LAz E P EBREES 2 0.733: 55 05133+ 0.5 £ 48
B2 FE i FEERB 5 08560815 0.716> m3m<3t 0.5 R H28
FREE L 62.107% eyt $ 2 LEEITF A PR H R R 430
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3043 B AFEAUF R AR AL

F1E A AT
o i L7 8 %
* 5 B e e
ﬂ%ﬁ\/ﬂf;&‘ A aq-l‘-f&f(%)
W05 0.856 0.733
W04 0.819 0.671
@ A EAT WOl 0.803 0.645
#HRAR 62.107%
T W03 0.788 0.621
W06 0.736 0.542
W02 0.716 0.513

TR KRR AT FE

4.2.2 IRIF & F
PR F 6 EHE » SR F AR L FE0 - BEE 0 L ALT
ZERBEPREHSB 5 0.6235 815 0510535+ 0.5 & 4538 2 7]

~.

P

7%;“ _&%,20623 ﬁw&ﬁ 0.510> ==+ 0.5 AHREYEE
5 56.508% 5 toypt HIE2 LKA A A PR B R EET 4R 44
% 44 RIFEF 2 F1E A TR

F & A 11
g 3878 , , -
FEEFE R LEEREE%)

FO5 0.789 0.623
FO3 0.784 0.615

. F02 0.762 0.581

JRAR 5 56.508%

F04 0.760 0.577
FO1 0.740 0.548
F06 0.668 0.510

TR R AT Y R
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423 # * R

@%@E??6iﬂ®ﬁﬂﬁﬂ%9ﬁ@i4&ﬂ—@ﬂ%,§%ﬁ
FHERESE L 0.770 > i 0.607 > 542 0.5 2 4538 2 7
30 FEE® 5 0878 Bii 0779 735+ 05, AfEAREE

5 60384 % > p R LRIE YA AN BREEEIL 4S5

245 @® % iR 2 TFE AL

4 4 1
2% B Y 2 F 2
$3 3% M2 g spp oEFRIE
TSNS (%)
K04 0.878 0.770
K05 0.839 0.705
) B K02 0.800 0.640
K03 0.797 0.635
K01 0.792 0.627
K06 0.779 0.607

FALK R AT g AT

424 % LR

PER BB 4 R0 SRR AR EEFERN- BRE > LR
2 X EEPESREF 5 0.801 0 i 0.728 > 3530 0.5 5 & 4538 2. 7]

Fp B hd 5 0.8950 B 0.853 43 0.5 ARPAASE R

5 74885 % > et RIE 2 LREIE F A PIRE 0 H R R FIRAoL 4.6
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# 4.6 LY LR F1E A 474

FE &A1
et o e
¥ = & XM e
ﬂ% ﬁ IF 2 A e 2 ‘E‘(%)
G02 0.895 0.801
L G04 0.859 0.738
RN 74.885%
GO1 0.854 0.729
G03 0.853 0.728

FH kR AR ] T

43 F R A& H7
AFPE WG MRS 0 49 2 Cronbach’s o 4 % 5 &
A EAE R 0.876 ~ PRAx5H 0.836~ # 3 #% 73] 0.897 2 MR LA

0.886; ¢ F i v foAFT g e ¥ B3 0.7 000 WP L s 2 p

M- RMEIBE > 2R %ok 4.7 217 o

o Cronbach’s o & % Cronbach’s o &
BEAFEANR R 0.876
PR 5B 0.836
R 0.897 0943
PEY R B 0.886

FALK R AT g AT
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448>+t 2

AL ARBEUEAREAFEAUFT R L L BPFLIHLD A
FEHEAFEUFT R Y AR RBET2 MY LHT &4
WAEEED A R TR P R R LG 2B

441 BRI H LB B HA R T

MRS t e TS L R AT 0 ] T AV i ug
& A FER R (P=0.753) « i & 1 (P=0.456) ~ # * f& & (P=0.735)2
$RE L(P=0.627) v o oEHF LR > AT %40t 48 w7 o

2 A8 HBuEH LR kATt

%I e n Tiofk HEE T P L5

PR S 81 5.5473  1.03455
0315 0.753 N.A

R & 154 5.5043  0.97107

, g 81 5.8621  0.83782
PRI 0.746 0.456 N.A

& 154 5.7803 0.77771

N g 81 5.5679 1.01372
iR 0.339  0.735 N.A

L 154 55227  0.94858

. g 81 5.6451 1.08963
PLE 2B . 0.487 0.627 N.A

154 57175 1.08039
3:*¥P<0.05 5 **P<0.01 ; ***P<0.001 ; N.A % 7 5% (5 A ¥

T kR AT R

27



442 A K RATEUB AL 5 F B LI HAS ) § H2 T2 B2
XS R

AR R EHAREATEUF AL B LI AL A

FR e RTeA A TATV A ARRATENP AL S L

2F 5 A % e L E3E & (P=0.000) - & 5 (P=0.003) ~ # *

& & (P=0.000)% $tp- 5 Lm(P=0.001)% £ 4 B F 4B - w5 2 FF

ALY R RN AR A SRR 4.9 47T .

£ 4.9 A K s L 2 LA BHc b RS the LA

% I8 > n Tk #EF T P &%
R g2 213 5.6174 0.93726
EAw 4958 0.000%** §£>%F
i Z 22 45682 1.01921
s
w2 g 213 5.8576  0.76002
PRAd 2.982 0.003%* F>7%
(4 Z 22 53333 1.00264
—— - 213 5.6283  0.91800
4.617 0.000%** §>7%
i z 22 4.6667 1.04401
T 2 213 5.8275 0.90164
%%& 3.938 0.001%* #>%
V2 7 22 43864 1.69159

3:¥P<0.05 ; **#P<0.01 ; ***P<0.001 ; N.A % 7 S v 7 g ¥

TA KRR FIE

45 EF3 L&A F
AETUEF S RBEAFRALS B EALZLE U A
RN S T
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451 E#E LR 2 EFF REHELS

7] 61~70 f % Bz BHEcS3 2 B2 post hoc & Ticyp »
51~60 s+ 5387 £ 410 12 51 k(F) 48B3 o

ANOVA #4773  E#b4t @ A FEIP R PRIBET ~ @& % LR 2
MY B2 7 ¥ 48 (F=8.072, P=0.000 < 0.05 ; F=4.573, P=0.001
< 0.05) > Levene & & 144 ] 5 0.248 ~ 0.754 ~ 0.131 2 0.054 % +
0.05 B ¥ B #cps 2 Schsffe 22 FE s v o s HF MR L 7 E
AW RS 1 21~30 EFEF A 20 K(F) T2 3140 KA RHE
PRARSE 2 21~30 g w A %2 31~40 A w5 MR RAEM 2130 A %
B3 S51~60 A%F > % LR LEPRLZELTTAPEN G

A % et 4.10 S o

# 410 F#5 Lt 2 B ¥R dcs {74

H EATE RBET R ERE T LA
A FE R
£ 20/&(3)4T 50862  5.6322  5.2529 5.5862
# (n=29)(1)
21~30 & 57239 59366  5.669 5.8344
(n=163)(2)
31~40 # (n=25)(3) 4.8400 52800  5.1467 5.1800
41~50 f (n=11)(4) 5.6667 57121  5.5303 5.8636

51~z )+ 4.7381 5.5952 5.0714 4.3929
(n=7)(5)
F 8.072 4.573 2.893 5.102
P 0.000 0.001 0.023 0.001
schefte/Dunnett T3 2>1 > 2>3 2>3 N.A. 2>5

2:#P<0.05 5 **¥P<0.01 ; **¥P<0.001 ; N.A. % 7= % (51 fad B %

T KRR AL R
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452 B EREHG L H T RREANH

Fle R TF] B a2 B2 7 posthoc # T g » R/ FE P
TEAMNR/EFEZ R RZAVER

EAFEAUNR RGBS BRE B LREEE2 ANOVA
s s 5 0.000~0.001+0.023 2 0.001 - = 42 ANOVA & %4

P 0.05 P B ES LR T AR -
AMN%@%X%%?ﬁﬁ‘ﬁ,1%@\%%%?~%?@§£
MY L2 7 ¥ L B (F=2.677, P=0.048 < 0.05 ; F=3.344, P=0.020

<0.05; F=5.236,P=0.002 <0.05 ; F=3.688, P=0.013 <0.05) > Levene
BEMA Y 0.51250.0220.449 2 0.048 > H ¢ pRir 52 BT 2
B2 B d k) > 0.05 sk % B 37 4p % 2 Dunnett T3 217 F 1404
EAFEYD B S AHEBEHAE 2 005 B BREF D BB
Schsffe ;2 & 7 5+ f o

EEBVRFR BAFTEAUFT R EZIRBSTREL LB LR
FERMEMG @ * GARANE WG X007 F5 My LM E

BAS DT AR R A 411 A o

"

S
Vil

¥
2 4

s
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Z 411 BEH LR 2 H 75 %8 74

F s

f#ﬁ o 5 Fl?iﬁr‘%%fr & AL R PLE LR
52
) ) ) .8032
(n=155)(1) 5.6075 5.8989 5.6505 5.803
‘ AR
3% (n=66)(2) 5.2702 5.5783 5.2601 5.3523
’% R/ ZF =
R/ FE
’ 5.3958 5.6250 5.0000 5.8438
(n=8)(3)
H & (n=6)(5) 6.1989 6.2500 6.4167 6.3750
F 2.677 3.344 5.236 3.688
P 0.048 0.020 0.002 0.013
scheffe/Dunnett N A NA 559 1>2 > 552
T3 A A.

:1:%P<0.05 ; **P<0.01 ; ***P<0.001 ; N.A. % 77 5% (4L i d kg %
TAR KRR AT FE

4.6 Pearson #p B¢ & 47

LG AR BEA 150 B T EAR B IR R F (=0.610,P<0.01)
THEL AN > B ATEAUT MR T A (=0.674 > P<0.01) 1
Fo RApM o & A FEAUD B HET LE@=0.690 » P<0.01) 1 & ¥ 2
BARM o PRARE TR T iR (r=0.636 0 P<0.01) $ M¥ 2 1 p M o R
BT LE(T=0.509 - P<0.01) 4 B F2 B Aph - @ % fi B HRE
¥ AR (=0.636 - P<0.01) » 3 852 3 4pM > A 175 4k 4.12

BRSO
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% 4.12 & #Em Pearson #p B » 47 %

o Mean  SD  Modell Model I Model III Mf\‘}el
g A A EFA
ROAEAT 5101 000141 1 i i i
T
N 0.610%*
I g - _
JRA%&F 5.8085 0.79810 (0.000) 1
. 0.674%*  0.636**
# -
€T EA 55383 096960 (ot ©000) 1
0.690%* 0.500%*  0.587%*

PR B 5.6926 1.08180 (0.000)  (0.000)  (0.000)

31:*P<0.05 5 **P<0.01

PR R A R I

i F AT

AR AAE HE R EAHEAFENF FEME LHE Y 0k
%2 HSPRGFETHEAFEIUR BEMEY LHE Y 20k a7

ALK AT 2 o

471 %* GRERAFEIFRLER] LBZY 144
AT Y A & ikyp Baron and Kenny(1986)2_ & &%z ¥ /i sc%k o d %

413 58— iR A AFEA T R Y LA (B=0.674 > P<0.001)E A F k%

H2E A FEUFRHER Y ERALFTIHRF IR L2 P Ep %A
# ﬁf#‘i MIFRFLae S o g A BT R2 Y BARG
PRECHEY LIRS ZRAF BAFELURFAHEL LHEHEF I
F(p=0.690 > P<0.001) > Hl:jm * FERNFE R ] LHELTHFL v
PRS2 R R REMEY LT EREF L e R E(p=0.587 » P<0.001) >



H3: @ * GAHBEARAT EF Lo B2 DL RREP 4
RAHEREERFPELEE WAy B AFEINF RS #AE
MY AL BB ARYAEARLY AREE AR

(B=0.539 > P<0.001)® p %38 2 &% 1 hdcd 0.690 "% 5 0.539 > @wp § ¥
L3 ik o Y RK HAe: R* RAHAAFTEUF R LMY LK
B Aok RpLBEEPEAFENFREER Y GRS

Aie% MY LB - A 178 %404 413 #77 o

2413 EASEATEND A O] LHZ Y A A4

€ R RN TR
B
g A A E A
* f%“‘il 0.674%%% 0,690 0,539
@R 0.587***  (.223%%*
R> 0.454 0.476 0.344 0.503
B H s R2 0.451 0.473 0.341 0.499
F 193.555 211.389 122228  117.367
31:*¥P<0.05 5 **P<0.01 ; ***P<0.001
TAL KRR AT Y FIE
4T2RBFEFTHRATENRT R ERT LRL Y 1447
~AFT 3 A & 245 Baron and Kenny(1986)2_ 2 &%z /i»c%k o d £

4134558 -t AT EAIT B $HIRIE R 7 (B=0.610 - P<0.001) & & ¥ »c % -
HS: A A FEAFAHMBETEI I RF I+ P82 560 %5
HY AHEe G IR @ﬁ°ﬁ$:ﬂ@‘%ﬁﬁﬁﬁﬁmﬁ§@g

PRF PR LS AR RAFTELUF FHE IREIREFL» R



F(p=0.690 » P<0.001)zx HI: & * WERF RHME LHAT 3 EF L

PRS2 D RBETHMEY L L5 F 1 w8 8(3=0.509 > P<0.001) -
HOJRF% S F B AR AT HEF L L2 g o agng? 4
R R B L FRL2 052 -

W2y BAFEIUF RS AR MY LA RFATE > FH
BRI R AR HE XTS5 B F(P=0.604 > P<0.001)F p #3E
2 AR fadicd 0.690 *5 5 0.604 0 P § ¢ ERRA P /% o AT K
H7: PR+ F 3 E A FERH RSy AL AP 2k P %53
MR ATEAT RS EIRAEST2L D A" PREE AR o A8 54

% 4.14 #57 o

2AMRBETHEAFTENAF RO ARZY 120474

, \ 38R
PRAE 5 Y LA R R
R
@ A FrEA
RAHEIF ) gipms 0.690%* 0.604%**
JE
PR Fh 5 0.509%%%  ().140%**
R? 0.373 0.476 0.259 0.488
21 fF 15 R2 0.370 0.473 0.256 0.484
F 138.414 211.389 81.379 110.543

31:*P<0.05 5 **P<0.01 ; ***P<0.001

TAL KRR AT Y FE

48/EII BRE L%
~ z%ﬁ%‘%?kiﬁﬁw~% M AT ERE LY %E
Bhdod 415 97 e
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1415 F BRARHEL T A

7 76 [[E83% k%
HEg A EAp R HEE LRI B2 B -
H2: g A FEAFRERY BRAFHEFI » B E > 2
H3: @ % GRMMY AT HEFL» BT = 2
FRAe P
H4: @ * G Ata~c FEIUFEEMEE LR ¥ 125 .
H5: % A FEANF RHIRBETF HFL» B F F
HO PRI & FTHME LR B FL » B 5 > 2
AP
H7 RS FHA A FTERNRF REME 2/ ° 1 B8 X+

FHL KR A AT TR
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51 i BB ER

TAERFEATRAFEUF A TR BA TIRBET 2 T
FAM B2 M GRS fmy At S IR Y ¥ R f AR
))L

2 gwmEER - ATEE LA G5 -

'\'k.,..
S
w ok
Wy
)L\_
1‘:»;
it
o+
%
S o+

it
o+
\3

~

P AT 2 B AITRE RS P SR kg itk A

AFL s ARAFEAFPRALIAPTF R FEEFRBL AL
WEAF TR P HPEER DS T LS5 E0 w Ay o &
AHFEAR R ONRER T QHIF R %%%ﬁmx hEFE R R E o
ALY AHOTHRE G Eng B {5 Al BEAE {4
FPRTE - FIR A FELR RATZ R R PRIY SR EHIZE KA 2 B TR
R GIRBSFTONTF B 2 KRG ERBELTFE T
HEwyg LR o
AFIEERGEDN JEAHRS B A FELFROFRL G
ol EPPE S8 (199 0 R A8 B4T%) AP HHT i SR
APEPFEL RS AL o pEt e PR L m Lt ke
§ 3 213 i (kA #90.6%) £ RIF A KE A FEAF A B m
AT S sl R ﬁﬁi_gwi%@ﬂ&ﬁ%ﬂm@7iﬂ%
7 108 i(ik g 4 8 45.5%) B¢ &+ Sl (103 % - ipag 4
BB A FEIUFAEERL L REMRLLFEF 54 (1
A 21%) VREFFIY RHYEET R AFERF AOEE M
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AR ET AR REL L HE

AR T BiER o AR s HLE  FE2F A HER LRL
=4

\\
<

FTREFIRE-H2aAAFEUFAHE Y ERALTFHFL v 7
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