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Abstract

The main purpose of this research is to investigate the impact of language
in product packaging and brand image on consumers' buying intent. This
present study chose instant coffee consumers in Hanoi, Vietnam as the research
object, this study adopts a questionnaire survey method and uses SPSS statistics
software as an analysis tool to analyze the data collected from the respondents.
400 questionnaires were distributed totally, then a total of 355 valid
questionnaires were returned. This study of empirical findings show that the
language used on product packaging and brand image have a positive effect on
consumers’ attitudes, which means that choosing the right language for product
packaging and establishing a good brand image can attract consumers and make
consumers have good attitudes toward company’s products, and the results of
this research show that Vietnamese consumers like to buy products that have
foreign languages on product packaging. In addition, this study also proves that
consumer attitude has a positive influence on purchase intention, indicating if
a consumer has a positive evaluation about company's products, it will help to

increase consumers' purchase intentions.
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4.1.2 gt su3t
AL F TR 355 R K > E K R AT 3o Hn] s BFR
s B S KTARAE S RB Y F oA 42477 o
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P & 3E = ¥k B A
(%)

£ g 179 50.4
* 176 49.6

WA R i g 206 58.0
L 149 42.0

¥ 18~21 53 14.9
22~25 119 335

26~30 89 25.1

30 14+ 94 26.5

KT AR A7 ¢ 11T 48 13.5
A% -% " 99 27.9

L Byt 208 58.6

TR B4 40 11.3
FrrE 290 81.7

Rl bF 25 7.0

H @ 0 0

LI = 4,000,000 r2 * 31 8.7

(A= 7) 4,000,001 ~ 6,000,000 34 9.6
6,000,001 ~ 8,000,000 76 214

8,000,001 ~ 10,000,000 89 25.1

10,000,000 2 * 125 35.2

TR KR AL

(=) #&

FR kg o Ale v § 2 B85 22K RS o Fimp o
18~21 f 1k 14.9% » 22 k12 b chst 32 K ik 85.1%.
() &5 R
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dod 42 2 FTALBEA 0 B kG Y FA&S F 6,000,000 11T ek i
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8.7% ; 1 FA%% % 4,000,001 ~ 6,000,000 W 9.6% ; F &~ B 1 i E%iﬁr%’a
F 10,000,001 12+ el 3 % A5 (b 35.2%)

42 Z R A

ARy % s fE T Ak (i #(Cronbach’s o )R P & o 2 - X
M oo 4ok 43 #7557 5 8 7 Cronbach's oo % # 5 0.809 ; s 351 4 2
Cronbach’s a % #c 2 0.820 ; # it }+2_ Cronbach’s o 7 # 5 0.824 ; S5+
2_ Cronbach’s o #c s 0.773 (S A A 4716 » d S0 E 5B T 48 ¢
BEFTNhA DB A L FRATHETF M 03 chikE AP LA M A1

R P O el Kf P RETIE ) 5 % priE 2. Cronbach’s a a#ic s 0.775 5 A

‘ZE

& 2_ Cronbach’sa :#c 0.812 ; PEE & 8 2. Cronbach’sa 2 #c % 0.811 -
Flt g Hem v i F) 0.6 1+ e Cronbach’s o T ik B > FP AR 7 Sl
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ifd =9 2 Cronbach’s a &
o 0.809
35l 4 0.820
o 0.824
S A5 B K-y el 0.773
% Hctt 0.775
fL R 0.812
RN 0.811

TALKR Ay HERE

4.3 TR & 7

I BE R A ZEHARD D AP FEFFREFE LA
(Exploratory factor analysis) » #F#cie ~ *1 > L 3 < 2050 f F &
Ho g Fmg TR AREFREFERFATF A AT LT
KMO 2 2 Bartlettsrzk A4 2 > FiE L K& {7 Fl+ &4 47 o

431F 7 82N % 2 FlF A4

AT ENHS B R EE R B8 e 2 ZT TR
BB %2 12BFEA P SFZ L6 EAFZFEFE T 205
AR e AT B %3 E A 2 KMOE + *10.7 (0.829) > ®
Bartlettzk 3] & € 5 PE 385 2 2|8 F K FPE 50.001) > & 7F5 2 &9
25 9w iE BT ER A AT 0 Ar R 4490 o
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% 4433 2 A5 % 2. KMO ¥ Bartlett % 3 #& 2_
Bartlettzf 2| #& = 3%

+ =@ pd R P&

7RI KMO i&

FEE SN % 0.829  2092.628 136 0.001***

P

*p<0.05 ; **p<0.01 ; ***p<0.001
TR kR AP R

% 457% 3 2 A% F1E 44T

- kN %
) M4 AR é@@
JERT I Tt 5
N P B 0 =
(%) (%)

1 0.807

b i 2 0.807 1.416 8.332 59.459
3 0.816
= 4 0791

23l 4 5 0.780 4.778 28.107 28.107
6 0.764
7 0.773
8 0.818

b Y s 9 0.817 1.620 9.531 51.127
10 0.817
e 11 0.773
W 12 0.764

2 Rl el 13 0,738 2.293 13.489 41.596
15 0.711
16 0.783

B ficld 17 0.824 1.339 7.878 67.337
18 0.790

TR kR AT R

BB FE AR E SR hn s BiER 2 B
1.339 > 2884 % 5 1.416 ~4.778 ~ 1.620 ~ 2.293 ~ 1.339 > ¥ =31 & 5%
EEEMELG R KU BT TR FRY 005 £HES
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50%) > #oF FlR AT E B2 SBEF T R G SRR AR 0 4

% 4.5 57 o

432 FEBRLFIR A4
*Pifﬁﬁﬁﬁéﬁﬁaﬁi@%%46@ﬁ’wﬁ%g§§%
2. KMO &% 0.838 > =t 0.7 ® Bartlett chsk 3|4 = @35 % 0.001 =
EFHEFRE AP P F RS ¢ E IR E AT EER

7
# 4.6 ) 7 & & &2 KMO &£ Bartlett 2k 3] & <
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¥ 2 pd R P&

C

B ORE MO &

A

W iﬂ” fs R 0.838 541.775 10 0.001***

*p<0.05 ; **p<0.01 ; ***p<0.001
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ERZFZ AT LHE2ZFZ L FEF 23005 » Bk
528735 A 10 AFEFFRFEF PIN- RfE ook AHFERER
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A L MR ;jﬂ pacE  BE O ®BE
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19 0.773
20 0.737
Ak R 21 0.680 2.873 57468  57.468
22 0.764
23 0.828

FAL KR AR R

4335 LE2 F1H A ¥

AT EHEY AR L ok 48 B o BEE AR £
2. KMO % 0.714 (>0.7) » ® Bartlett # %% &8 % -k (P & 5 0.001) » 4 7
PR MG @ AT FR AT

# 48§ % LY L2 KMO ig &2 Bartlett 3f 4 & T
Bartlettzf 2| #& < 3%

7 %R KMO i&

+ i pd R P

MR RBE 0.714 352.490 3 0.001***

*p<0.05 ; **p<0.01 ; ***p<0.001
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; - -
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3
5
A% % -
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¥ A
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oM .
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ﬂj@(_
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55
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I. Thong tin co ban
1. Giéi tinh:

oNam oONuU
2. Tinh trang hon nhan:

oboc than ob3 két hon
3. Tudi :

0l18~21 022~25 026~30 o31 trd lén
4. Trinh d6c hoc van:

o THCS tro xuéng oTHCS - THPT obai hoc tro 1én
5. Tinh trang nghé nghiép:

0 Hoc sinh obadilam oPhunitnditrg o0 Khac:
6. Muc luwong hién tai (VND ) :

oDudi 4,000,000 04,000,001 ~6,000,000 06,000,001 ~8,000,000
08,000,001 ~10,000,000 ©10,000,001 tré lén
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1. Hinh twgng thwong hi€¢u, thai d¢ nguwoi tiéu dung va y nguyén mua
hang

Can ¢t vao nhan dinh cta ban danh diu V vao 60, < R <
xin cam on! e B E ©
s B B IS |8
® £ B |3 B
2 ¢ g (09
5 B ko |2
> @ D>~ =
B K P (=
1 (23| 4 5
L.THAI PO NGON NGU
TINH TRANG
1. |Mua ca phé hoa tan c6 bao bi tiéng nuéc o |o|o|o |o
ngoai lam td61 cam thay ban than c6 stic canh
tranh
2. |Mua ca phé hoa tan ¢ bao bi tiéng nudc o |o|o|o |o
ngoai lam td61 cdm thay ban than thong minh
3. |Mua ca phé hoa tan c6 bao bi tiéng nudc o |o|o|o |o
ngoai khién t61 cam thay c6 dia vi xa hd1
SUC HAP DAN

4. | Ca phé hoa tan c6 bao bi tiéng nudc ngoai o |o|o|o |o
khién t61 cdm thay than thién

5. | Ca phé hoa tan c6 bao bi tiéng nudc ngoai o |o|o|o |o
rat dé thu hut sy chu y cua t61

6. | Ca phé hoa tan c6 bao bi tiéng nudc ngoai o |o|o|o |o
trong xin hon

7. | Ca phé hoa tan c6 bao bi tiéng nudc ngoai o |o|o|o |o
khién t61 cam thay rat hap dan

IL.LHINH ANH THUONG HIEU

CHUC NANG

8. | Hinh thirc va bao bi san pham ctia Nestlé dap (o (o |o |o |o
ung nhu cau cua nguoi tiéu dung
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9. |San pham cua Nestlé c6 thé dap ingnhucau (o |o |o [0 |o
cua toi

10. | Chat luong san pham cta Nestlé thoa man o |o|o|o |o
yéu cau

KINH NGHIEM

11. | San pham ctia Nestlé mang dén cho téitrai |o |o |o |o |oO
nghié¢m ti€u dung tot

12. | Nguoi tiéu dung thuong dua ra nhan xéttich (o |o |o |o |o
cuc vé€ cac san pham cua Nestlé

13. | Cac san pham cua Nestlé¢ dap trng nhu cau o |o|o|o |o
cua nguoi tiéu dung vé su da dang

14. | San pham méi cta Nestle khién t6i cam thdy |0 |0 |o |o |o

rat méi mé.
15. | San phadm m&i ctia Nestlé gdy to mo . o |o|o|o |o
TUQONG TRUNG

16. | San pham cuia Nestlé 13 biéu twong thoi trang |0 |0 |o |o |o

17. | San pham cua Nestlé 1a biéu tuong ciadiavi|o |o |o |o |o
xa hoi

18. | San pham va nhin hiéu Nestlé phthopvéi |0 |o |o |o |o
hinh anh ca nhan cua t61, khi Iua chon san
pham cuia Nestlé toi cam thdy ban than c6
phong céch riéng.

IIL.THAI PO

19. Nhin chung, t6i nghi rang ca phé Nestle nay diing véi nhu cau
cua tol O O O O m

20. | T6i cam thay yén tdm khi chon ca phé Nestle (o |0 |o |0 |o
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21,

T6i rat hai long khi chon ca phé Nestle

22,

Khi t6i chon ca phé Nestle, toi nghi rang né
xung dang.

23. | Nhin chung, t6i rat hai long v6i thuong hiéu
Nestlé

IV.Y PINH MUA HANG

24. | T6i mudn mua ca phé hoa tan Nestle.

25,

Nestle 13 mot thuong hiéu hang dau . Ca phé
hoa tan Nestle 1a su Irra chon uu tién cua to1

26.

T6i mubn khuyén gia dinh / ban bé cta toi
st dung ca phé hoa tan Nestle.
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