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Abstract

The purpose of this study is to explore the relationships among Service
Quality, Service Quality, Customer Satisfaction, and Usage Intention. This
study is based on customers who actually use the online shopping treated as the
objective population, and sample data are collected by using a random
convenience sampling method with a total of 448 questionnaires distributed. In
which 93 questionnaires are invalid such that355 questionnaires are valid, and
the effective response rate is 79.24%. The resulting conclusions of this study
are listed as follows: (1) Service Quality has a significant positive impact on
Customer Satisfaction (2) Service Quality has a significant positive impact on
Usage Intention; (3) Customer Satisfaction has a significant positive impact on
Usage Intention; (4) Customer Satisfaction has a partial mediation effect on the

relationship between Service Quality and Usage Intention.
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