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Abstract: Attractive quality serves not only as a trigger of consumption, but also what makes the

service different and competitive. Creating attractive quality requires an understanding of the
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consumers’ internal perceptions. This research, adopting the attractive quality theory and the
Means-end chain (MEC), attempts to analyze a bride’s demands of wedding photography services,
exploring thereby the charm wedding photographs have for women. The results reveal that wedding
photographs provide women with a consumer experience of diversified values, with its ultimate goals
being long-term satisfaction, economic efficiency, and the testimony and memory of long-lasting
relationships. In customers’ pursuit of above-mentioned values, the four benefits which have the
greatest influences on raising their levels of satisfaction are “being complimented”, “having good
moods”, “added convenience” and “the sharing of one’s happiness with others”. What can
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significantly reduce levels of dissatisfaction is “free from unnecessary spending”, “natural quality” and
“guarantees”. Three categories of “transaction and testimony”, “experience of beauty”, “time
efficiency* are demonstrated in the end as the study explains the different requirements claimed by the
diverse values, the way to meet the needs of various customers as well as the way to enhance the

attraction of wedding photography.
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EES If# Wik o [ PAE L Tk FFFIWFT]%% (theory of attract quality) ; (Lilja and Wiklund, 2006) -
FEEEREL FF,[[[EE’T’PP":A%% » Matzler and Hinterhuber (1998) ?‘iﬂ, Kano ﬁl?\‘ﬁlﬁ:?ﬂiﬁ Eﬁ'f?ﬁﬁdm
(trade-off situations) El@f}ﬂ[ﬂlﬁﬁi%“?; B ’“’Elflt@%% 0
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(experiential) = *E’@’!‘ s EL@I%QHE 1=k gﬁiaﬁff%ﬁ' MHCRLTE 0 BT RT3 @'%ﬁﬁi%‘
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MEC R 1o i 5 ﬁ%éﬁﬁﬁ‘ﬁw&%ﬁﬁﬁﬁﬁ%mﬁkﬁﬁg
*I/F%Ia['a‘: (Gutman, 1991) - [ Eﬂjiijzé‘?@”f[*i * vplﬁfj' @Fﬁ[}/q;ﬂ S A F I e MEC fg%@g@ﬁ’?v (IS
=] @ﬁ/%?y;i_%l_’?‘u[" M BV F 148 (Gutman, 1982; Rokeach, 1973); “J]E%%#ﬁ J:é?{ Jﬁl_
B};ﬁ%maﬁ’i[lq%ﬂll%é "1L El}% g’ﬁ(ﬁ P pUERE (Manyiwa and Crawford, 2002; Reynolds

and Gutman, 1988) - Gutman(1982) E[]JFH i ffb[*?%‘«{ﬂ?l;ﬁjg}{ ﬁ;f“‘ﬁlfjﬁc]f”[[j%[’?[ﬁj’@ﬁlé}ﬁlﬂF@'FT
R I 8 2 AR S + A 5 - £ - MEC
ﬁ[?ﬂrlﬁlfﬁ:ﬁ %ﬁﬂ?ﬂj ﬁ;;l/ﬁﬁj [FIPY I 3 -

MEC [7F = [k FUEI S 55 (Reynolds and Gutman, 1988) » I'|— %} ?%@?BF%’@ [
~ SHRIYO ERT  HA AR SRS [ B £ BRI (Gutman, 1982)
FE 19 HVME M A SR T R 188+ iy eb i) (Gengler etal,
19%)’%&'*vﬁ@AEWH%*ﬁW@ﬁUV*Ef?ﬁﬁiﬂév D ORI S K RO
2 o HVM [lIRRE=E 55 Ry Tfls o~ DA o~ T ER ff1ff) , = ’g5k (Olson and Reynolds, 1983) »

=R SR T T R AR PR BT SRR RLIR TR sk EVB P T -
qnﬁiﬁawﬁﬁ%i?ﬁéﬁﬁﬁmﬂﬁgﬁﬁ# WHERLS i ~ SV
B S ST YRS Y (Pitts etal., 1991) 0 53 LS PR G | BRI R T uﬁjﬂ
AR o WEERAIG > B [E‘FE,IE S N S U T AR el AT R A e e o T R
SIEEA (Haley, 1968 PIBMIRLRY AT - SRS P35 S 19
PRl A= e “Jﬁ‘fdﬂl P17 FURINE SR R RRAN O e B T S R
fifil (Olson and Reynolds, 1983; Rokeach, 1973) }Z\r] o ﬁ:lﬁh fjfi.'[iF ”FET[EE«'[ [ TR
(means)  » [ FUREIFSR TEVE (ends) s Fhp! 6 RS § IS 5SS BEOA4IEO R
AEpYE & (Gutman , 1982; Rokeach, 1973) °

MEC 52| SRR g e P e s E 5 AR50 AR = B (e.g., Dibley and
Baker, 2001; Gengler et al., 1999; Manyiwa and Crawford, 2002; Pitts et al., 1991; Wagner, 2007) » Fr
M N IE‘f@?V{FIJE‘Y?*?JEW%f’;mﬁiﬁﬁgﬁbBﬁﬁfﬁ[ ~ ik ff# SHFEY 525 ﬁﬁﬁ‘gﬁﬁcﬁw Iﬁ[ &
b E*HR 1A %l’?‘, f [ ﬁ‘)?ﬁ’?’, TR ~ '?3 F“ ll?—“[’ﬁ[%i“ F i [% (Gutman, 1982; Reynolds and Gutman,
1988) o XTH] MEC RURLE 7B 53 M if HRERFTRTY (eg, BRETHG ST 24 93, Pl 5 -
24 96; Frauman and Cunningham, 2001; Klenosky, 2002; Klenosky et al., 1993) ~ i kUi & 44 2 ~ &i
HI TSI I (A G 295 5 Gruber etal., 2009) ¢
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i~ AP T RLAE I (YRS 1 o PR AT - R A e B (R
FOFERE » W5 K5 -5 B 3901 1858 (Lilja, 2005) - foi g il S R P - ﬁulﬂ%’ﬁga
S A SO T 10 58 2 A 717D T A 77 S ARRLIFH - Zeithmal
(1988) AP T T AR P 10 » PAIRe CSIFVRS ~ 8T HREI
TR i AIERAIE ST R R - I fﬁp@’?“‘?ﬁéﬁ%l@’éﬁ';@[mﬂ@ﬁf'ﬁ%%TthﬁJiFﬁE?@
SRR R R R

Kano 8 i (i S5 Fﬁ[{[@‘ﬁlfk %@%ﬁ’ [ﬁjﬁﬁj}%?ﬁ% G T (if?{‘r‘j) If,#[’ﬁ (Lilja
and Wiklund, 2006) - Kano et al. (1984) }{ﬁ’%ﬁ’}fﬂ iyl EWEF} #f@"r, TFAT T E;J.F‘%i““ﬁsﬁ'ﬁl ’
%Hi;?Eﬁ“JFJ:J@}% S fxﬁ’?'ﬂ ?ﬁlﬁfn fUfidh 5 & ,&fJIqu E'Iﬁpgﬁﬁ? T@f’n:fs{ L e
puos = Q%QQ@TU@T@WE@“ (Bergman and Klefsjo, 2003; Burton and Patterson, 1999;
Edvardsson, 2000; Kondo, 2001) » %<7} ¥75!# | = #ifi4§ 1% (Kondo, 2001) - ﬂf{ CRLE R ﬁ
(i > {=p s PRSI T _ﬁrff’} Uz gl Edvardsson (2000) ?Jgiﬂ PRSI CE IRy
i I‘EQE,TJ&FF’! %H] (product criteria)

S @T{[Tuﬁﬁ%ﬂ“j ﬁu%ﬁ%’iﬁiaﬁ [Fil 9 AR 5 I R R A E&Iﬁ’ﬁlfﬁk FLws
e T Ff’i USRS L Ff’i “Fﬁff#@? (one-dimensional quality) ~ ’5 ‘H”\’f ’?’? (must-be quality)

e ol Ff’{@f? (indifferent quality) - ’9[ Fﬁ! Ik (reverse quality) (Kano et al., 1984; Matzler and
Hinterhuber, 1998) > ;_Ffrﬁl# Ty (U TR Qij\’ﬁj[fk o r%’JJFﬁ[ T E}I%ﬂ}"[g' ITFEJJEF“E“EE *
SR IV LD (IS TR T ST R S

= J%E@ iy IR ARk - R ‘ﬁﬁﬁ S RET I T H I
T@“rJ S ﬁFEﬂ"aﬂ * '%«TU{IFVTFJ SR ?{M/Efﬁ [E PRIk T %{al#@’r FoI ij i

1:??, 0T S D TRk o PP S AR T [

ITF Eﬁp"iﬁ s EBET iﬁ‘xj ?{«_/ﬁj’ ’%«T[ﬁ;‘ﬂ] ARk > 3R (Kano et al., 1984;
Matzler and Hinterhuber, 1998) -

3% 0 B U S B 1 20 2RISR 0 Kano (2001) HRLTE T RLEVR % 2 0] R
Nilsson-Witell and Fundin (2005) [iVAR557 1% VEW’J‘-‘@'E#J?I?: B o e Ff’{ MR R e R
ABRI 5T R S BT | T ST RS
i) PR (life cyele) = SRyh| > 47 % &%) BT ? Lilja and Wiklund (2007) ' 308 G/l = 40 s
(disconfirmation or comparison standards paradigm) = Maslow ’FLTT%FEP% (Maslow’s need-hierarchy
theory) AR Fﬁ!]@ﬁ'ﬂ JWF‘NE\“ﬁ‘U 'J?ﬁi?iﬁ% Ff’} @’Tf\_ﬁl]ﬁiff}gzﬂ* ﬁ‘/%*—‘?@éﬁw@* ﬁ?
BB ¢ MR TRLAGE R RS T R O 4 9 R AR
T4 E,’“ J’Fﬁj@?{ T B L ifg‘?} f 13=jw
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TR P R TR A AR RIS H N 71 6 K AR
(R JE@E T TR (Kano et al., 1984) » #1517 ﬁ
PRI T OSSR R | 8 MEC 1 Kano BT TR A )
SR 1 S R AR TSR ?E%*“ﬁﬂwf%Wi’@ﬁﬁﬁW“Wamﬁ%gW%
P > B PP T 0 SERLHE ) MBC A K AR

3. i%T5E

¢7PE4IM?F MEC fUT AP Kano fVE! [“H » 4525 MEC 3 F’F" ’ PJ‘F&‘J’}T’?FF@EU%
Nfetsha Ry Kano [{IE 258 - A ol oy BTsp i |2 MEC FUDRRIHIZ3HT - FTR
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[ SRS WSR-S €7 QUNTYE SR IR SR
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[V P S PRI I PR B 1) Klenosky et al. (1993) fY 90 4 % - YI:TFTLZEF%‘B
?@F}?'* PP SRR RS T AR o 2 ﬁi“‘f"?’ﬁiﬁ i 90 fb o =9t > S5F
GIBIFTET © PRI E - RN - B ST - AN - LB
R OAI R R T ITORE] » H EE R § e
15—'?&@ J—w}f'i"} o

g%ﬂ}ﬁ,% CIJ IE[F' Fyﬂ[ﬁzrf (elicitation technique) ﬂIKEﬁJF:f‘BF (laddering interview) o — fjf]
%’iﬁJ%ﬁW@?ﬁﬁEWWmﬁiﬁﬁﬁﬁ ISR -

OMEE96 R ﬁmﬁ%%ﬁﬁg}‘ﬂ (http://www.ris.gov.tw/docs/f4a-1.html) Hf=. > 2006 =+ ;Q’Tg{lﬂﬁgﬁj 14
R 32,6 1% 0 FHUET 29.0 By o
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f' el el R 4[9@,5 i FIpURD § FJ3ETH | Reynolds and Gutman (1988) J ZfIYfY glﬁﬁd[jfirf EIJEFF[[HfI
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SR E R PR T IR F AL B %HMﬁﬂ’@
AP R S [ A < SR BT o LR R O
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FPHICTEY o S “Jl 1% (68.9%) » FEAifuIBH I AH i 2 (32.2%) » pHH AR
1|:-L$~4 Jo A EARETT 30,001-50,000 & % [ﬁ56 7% > E7vEL 50,001-70,000 ; i[ﬁﬂ/%ﬁ%iﬁ
A3 ] 30,001-50,000 f&# % (66.7%) > E 7w EL 50,001-70,000 5 *‘:‘Wﬁ 7;1‘?1 A 37.30 A2
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B3| ,u#fﬁi?“" [P o 8 AR R T I 2 AL N R
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VEZH (Matzler and Hinterhuber, 1998) : (2)3fff*4 F & P . E-mail ~ IP S FL A e YR ETHIH
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