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1. 935 & Fa (market segmentation)

2. R A K (zero-base budgeting

. TH¥EI (job enrichment)

4. 3% % (empowerment )

0. WA ¥ (situational leadership)
6. 4% (value chain)

7. %4 (rent seeking)

8.4 &34 &8 (Laplace criterion)
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