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1. G-8
2. Summit Meeting
3. Capital Punishment
%
4. Name the first city that President Clinton visited in his recent Mainland
China trip; Name those two countries that launched nuclear test recently.
5. What is the function or purpose of the news paper editorial?

6. List three current news events, one political, one economical and one social.
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A. Heavy Rains in Southern Taiwan Damage Crops

Central News Agency and The China Post staff

Kaohsiung, June 8 -- Downpours over the past few days in southern Taiwan have
cost the island’s agricultural industry over NT$189 million (US$5.51 million) as of
June 7, officials at the Taiwan Provincial Government’s (TPG) Department of
Agriculture and Forestry (DAF) reported.

Flooding resulting from heavy rains since early June has plagued at least six
counties in Taiwan, resulting in losses of NT$1.3 million worth of farmland and
NT$188 million in crops. Southern Taiwan’s Kaohsiung County was the most
seriously hit and has been declared a “disaster area” by the Cabinet-level Council of
Agriculture, with estimated damages of NT$69 million.

Continuing downpours have drenched more than 40 percent of farmland on
which rice, fruits and vegetables are grown in 14 townships in Kaohsiung County,
according to DAF.

Yunlin and Pintung counties were also badly damaged by the downpours, with
estimated losses of NT$42 million and NT$35 million in crops respectively — the
second and third worst affected areas.

DAF officials said farmers in disaster area are entitled to apply for special
disaster loans and assistance from the Central Government. For farmers in
Kaohsiung County, each hectare of damaged farmland will receive NT$150,000
compensation at a preferential interest rate of 4.5 percent, officials said.

In addition, farmers will be granted a timely cash relief sum of about NT$6,000
by the TPG for each hectare of damaged farmland in order to rebuilt their businesses
as soon as possible, said Taiwan Governor James Soong,.

Soong made the remarks late last week while inspecting a vegetable production
zone in Tzukuan Township, the most flood-stricken area in Kaohsiung County.
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B. Panama Canal

The wonders of the world are few. Fewer still are man’s astonishing
achievements. The Panama Canal is, without doubt, on both these lists. The
greatest engineering feat of its time and an operational success today, the 50-mile-
long canal, ideally situated at the narrowest point between the Atlantic and Pacific
ocean, has been a vital link in the world transportation chain for 75 years.

The concept of a canal through Panama was not a new one. In fact, as early as
1524, Charles I of Spain ordered the first survey of a proposed route through the
Isthmus of Panama. It took the United States —380 years later— ten years (1904—
1914) at a cost of $387 million to complete this enterprise.

The captivating journey through the Canal begins as the ship nears the first set of
locks.  Entering on the Atlantic side at sunrise, the ship passes the city of Colon,
named after Christopher Columbus. This is the start of a 50-miles, nine-hour
odyssey during which the ship is raised then lowered 85 feet from one ocean to
another.

Because of its historical background, no part of the Canal is more interest to the
ship passenger than Gaillard Cut. This nine-mile channel is the tightest opening

through which the ship must pass, and was cut, at the cost of many lives, out of the
rock.
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C. Taiwan Gets Low Grades in European Market Survey

Taiwan made products still rate poorly in the perception of Europeans, if they
rate at all, and the island has a mediocre image as a tourist destination. Much more
money needs to be spent now by the government and by industry on promotion to
improve Taiwan’s image and raise awareness of the country and its products in
Europe.

These are the results of a survey conducted in Europe by Time magazine last year,
presented to the press yesterday in Taipei.

They were so predictable that almost nobody had any question.

Time’s marketing department questioned nearly 5000 readers in 11 European
countries from July to September last year in the first survey of its kind.

Japanese products were rated the best from Asia while German goods were
considered the best from Europe.

Readers were asked if they thought each country’s products were modern and up
to date. 32 percent thought Taiwan’s were; 84 percent thought Japan were.

Only five percent thought Taiwan’s product were of high quality, and a
miserable two percent thought they were long-lasting. Scores on pleasantness and
originality of design were slightly higher, but still way behind those of Japan.

“Are the people pleasant and warm?” 51 percent thought the Thais were, and
32 percent thought that description fitted the mainland Chinese. Again, Taiwan and
Hong Kong tied at eight percent.

The survey shows that to get the most out of the single European market,
government and industry in Taiwan must be far more aggressive in marketing and
promotion. They will have both the Japanese and the Europeans themselves to
compete with for a piece of the people’s minds, and therefore a piece of the market.
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According to an independent survey, Japan spent US$14.5 million on print
advertising in Europe in 1987, while Taiwan spent US$250,000.

The government, the China External Trade Development Council (CETRA), and
numerous private trade and industry associations have been urging greater .
expenditure on promotion for several years. Unlike the large and well-known names
from Japan and Korea, however, most Taiwan exporters are small and unwilling or
unable to fork out much on ads or sponsorship deals in other countries.
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