£ ok + — = $ B EB®m O+ #/oE R B @ %
APTRD ARG &0 ¢ Zam oo
OB SR . LY A% H

— BEEW (BIEY > Kot E )

1. The medium is the message
2. The third-person effect

3. Priming

4. Tuchman’s “news net”

5. Gramsci’s “hegemony”
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