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MEEHEER

PR R - E 2 EEHUHEES - BB - BRI ENR
FEE —RHERS - P AU AEAS T U B2k B R - SRR N2t LR
JHI > 2006 ; T-7&{ > 2007) - AEREHIES & — T » FEEUX AP E RS ERE
ik (FEAEES - 2007)

FAE 1996 4> Hoffman & Novak {ifir S2E LR > A8 5 m ~ 20 /AREEZ -
A MR E R AR (informedia) - #7148 KAV ER G - AL - BN -~ SR
2/(2004) B ME - [EREE/M(2010)52 RAE s o5 BA B E (A A ~ 8t - &
PEEARNEF AR - RN ISR A B SR E(E BB R R ReR R S HI B R
i~ BB SRR - FOREES R C AL R B AR B - SIS T
FEH LN

TEMR s B SRR B BB EEE RIS T
BEETHEGR M « #EAFIRE(K - &R Ry (KGR (2272 » 2005 5 & H » 2007) » 48
FEEFEESEIA T BT (=T R BAMIEETUINEEIRUE - HATT
O R E S TSN RRE - SWEFIVHRENS &M > 2011 ; 2R -
2004 ; #5fHE2% » 2006 5 JTFF ~ TLISH 0 2010) - 5 1990 AL HARA R & S 1
s[5 BB DK - SEEAE 2009 1% BRI B S il AR R A Rs B S ALK
JREVE RS » AU A_EF 107 {&3E75T(Chen, Liu, &Whinston 2009;Yo0, 2011) -

*YL (2006 ££ 06 H 08 H)f5H - (HRI4EMELNE T/ VBT R | BE T SMATE,
AR BA A & B4 & s 0 (TWNIC)2011 425 iz © é/%g%ﬁz%ﬁﬁﬁﬁﬁ P
s BiE 2011 23 H 4 H A1l &08HE R4 A 494 1,695 & - % FoR & 2 70.589%
MR T 4EREAY TR0 AL
CHAEIEASCES [ TR RS —SESCENER % - a6 T keyword advertising |,

Mkeyword ads ; ~ "search keyword ; ~ "keyword search ; (& ZE ~ BEFEAR > 2001 5
—f5 » 2003 > 2004 ; #{EEH: > 2006 - 2007 ) -
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MAEGE  RIBE LTRSS B E G IAMAY A AR} > 2010
FEEBMEERE SRR 22.36% » 2 85 (BT » Ho (JEEIB TR EME 1% > UL
26.64 {E7T ¢ HFAMGMERESE 2011 R EHRRE 16.3% - ARG HEE TR
> Hrh B v SR S e R =T (B0 - 2011 BEAES - 2011) -
BURRH F R T R E BRI TIH TA -

BTHIMERE R S T - BRSRFRE E5 2 PR HL " RS | (Cost Per Click, CPC
/Pay Per Click, PPC) » il /ZRAZ R SR A & LU (T 7Kk » 2007 : 5
£% > 2007) - 2RI > BHEER BT HATE AR T RS N EHENS2 58T > |
ATTREIETE S TR ) (BREREE » 2003) » BBERET HUEE HRER
[EFEASFELNR - AUEERR " H#ETE A5 ERERE
FEUIEER - Fr AARTHZE A AL ARG (L Ay A 88 BT EmSiinyid= -

TEAGRRIFER o LUK T RIRERES | AERITRRE R S HY B S R

Girard, Silverblatt & Korgaonkar(2002)#5 iz a2 8 2 N 2 H B sl = ok Ay
HERNZ - WA EBEAE L  OFEEFRE R CEE S It g

HRTAE - dgEeE S0 A 2 2@ mb A2 2 2(Cho & Leckenby, 1999;
Yoo & Stout, 2001; Ahn & Edwards, 2002; Yang, 2004) - & AFZELL T ZESeB A 1E
Ry ARHTE Z SRR T 2 PRETA IRV A A HARRA S R A
REREHEAEL -

HEBNENE =T BR T 2R E IR 8 25N HEER IR
ARER B HEREET R - SRAFR KSR ER S EH AR - (EARIRRAIFRK
BRI RE(E NSRSV - AFEERAFRREE S - HAT RS E LU
JEHTT 2 P REA 7 5 (Petty & Cacioppo, 1986) - H i 4eis B & Vi 2 —ffUH S
HHVEENE =T Ry(Yang, 2004) - A DA R (50 At ] e A2 2IE A ATSERIFR K
Frss 2 > I - SRR K R AR e I — » BRETARS (I & Z B HIF K I

T REE R -
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55— T > SRR T E SR ERN S - AEEE R 7RG 48R
FEEGENETREMA LTI » SN B RGBS (4 AR EE - HEL
B S o UGS R S N B A A RIS - NI R BB rRE b RIE & E
FIE A E LAY EPE (PREE > 2006 ) o [ AHIE1E RS 2 B T By
B {5 FH = FE(Rogers, 1976; Bobbitt & Dabholkar, 2001; Walker, Craig-Lees, Hecker &
Francis, 2002) - & K152 E b A= (5 PR B H R R & 8 2 [ (K (Shaoyi, Yuan,
Huaiqging & Ada, 1999 ; 55 » 2002)AIEL > ARS8 FH 2 YT 7 TR o o o5 ORI 550 i
bR - AIRER B IR T TP - AW EIHGA - TRATH A 5
FREESRFZE -

RIEE - ARBFFERE 77 A LA RS (5 F & 2 s A Ay ~ SRR SR B2 by —
JiH > AR R R AR - TR H VAT

1~ BREIBHE T R S AR S e NS A B 2 A Ei A A -

2~ PR 2 sR TR R B R T R R

3~ PRE RS (o FH 2 NI B o o R o o T S o S R AR 28
R SOmkRES

- MaETR A

"BATETREE ) (keyword advertising) - 2 HHEE S [P ER MR —RE(TE IR
o MEREARIS T - B R TR E R I Rt R R (S
T4 RS T &S ER T Bty - Ay S B S e HIR
TR SRV E T HoiR 2 Ry T EaE s &I E (Yoo, 2009) - t A5
fEHZEES D RAAEEE RS B B RN EMANES (o2
1999 ) > Chen, Liu & Whinston (2009)LL K Yoo (2011) HijjEfRe ¢ E 5 (keyword
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advertising)ff 2 Fy BB #HEE | (sponsored links) - 2B E F TS SRS
et HAHE A= AR S AR 7 R A 23R AR ERYNE Z RIS I ReE) -
HAES AR N AL B A RE I A HIREA LR 6 A& RAHRER R & -

PRIEZAN - FER ~ REREs ~ BROCHE ~ ZEHRA (2010) TR BE SR v 2 e 2 /oy
T —TRE SRR LSS o WLVER) (7)) AT HRIES ) T AR
it R e EH0E HAREEE - MR ARG - AMEETHENEI T iR > #l
IS BRI - B E B AR T - SRt 1 AR SR

HI -

SIHN STV~ STES(2010)FH5E R R - BT R 5 (24
Google ~ Yahoo!fil MSN %% » {i= & ZTHETHIMEA + 36 2 I BEUEE B R PRI
TR  BEEEBIT Y & - R TEHEIRE TR T - DL
ST TR BRI B S R B S R B E TR -

AW ZE R IR R SRR T S BRI | - 4 Yahoo | EFEERY
F=:7T#H(Yahoo Search Marketing) ~ Google FY Ad Words - fEf8=55 B E A RS
B EEGEREEEEE - R BB - BT EEEA TE ) 9%
M W HEEEW A Y > A WAR EHVEEHE - SIMERATA LIRS
SEECER - WEEREEE NETes  1EATnISEEIEL &I E R i B S U A
HIRRFRACE > ST R H DR T E S MR E S TR 2B ESE
20 W EERS B & T R & (B R - 2004 5 &R 3CHY - 2011 5 B#[ES - 2011
Yoo, 2011 ; Rutz& Bucklin, 2011 ) -

B S [ RiR ARPEBR TR - bR T B REEER I
IR SERE I EJT ~ BHBCNTT - G HBRTHESAVAERR R - P E=s %
i A T iRHE T HBIIRTT L LR AR T AE & BRI ZE A S B T AV
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Iof] o 15 SR W e T A R ~ SRR AR R BRI R b 5

& El A G o ATRE g IR 1BM ~ Epson FERIFERGAHBA R AR (H 02 -
1999) -

S RRARLEMETR LS

IS B Y S AR R H 22 (HEEFOSEE T S & A SERIE? Mccoy,
Ecerard, Polak & Galletta (2007)fF /17545 b BE S5 AU 0T » 5t S FE B4 B 5 1H:
flo » planksiERE S - BRERE RS EE - WS R RS 2R s BRG]
FY - 1 Lim, Yap & Lau (2010){Eb 78 f 2K PE ni iy AR H B B R B -2 20{]
Ol fERT - 3R T AZaE AR R o AP IEREIIVERE - 5550 » T
A B Y iR AR o EERC AR

e Eaihtoe 2 4551 > AT AT DAKIE RS B 5 e B A HASR, - (AR S a4 a0 fn]
M= IR 242+, DAGMAR(Defining Advertising Goals for Measured Advertising
Results)fA=UHY KRR Dutka(1995 /S E5% - 199750 f » BEEEREREH nLUHIE -
HEFTRmEE T BEERCR ) AIVEG RS FAE — B E IR - St E R
TE > FTEASE R —TENAHEN & BT - Berthon ~ Pitt B Watson(1996) A% —
{E48 FSCR AL S MEAEAS - B s S S R B Y (AR -

(—)HmEERg 5 (awareness efficiency) : 55 Gopalakrishna Eil Lilien(1995) %} 4&ik% 2 &
F(surfer)fr FTHVER » BEE TSNS - —EHHEHESEEAEERBE - 55—
EH A H 2 R o AR R R RS (A R R
A RH 85 (aware surfer) » (RMAIBERZE m (B ~ AF]) BV4EHE ~ 40k
BAERS B S R AR AL

(D) EHE, 5 [5E 7% (locatability attractability efficiency) : &H ZikA2E
LR (hit) 2 B st » R ENE 5 [BE IR o BEFrY R & o oy A B E)
M EHER = - TENVERE=EE Tt = R Em (SRS ) BVERR -
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QRSB - 3 FLATREEIRTRE R © By e A BB R
(B 480 B E A -

(=) P M8 55 5 (contact efficiency) = FEHFAY (I 2R UGS HAY T iE85#
(visitor) - " BB, B T idy ) AUREIFERS - i) ORI B LA IE B H A L
OB W BACEE S WG B E4E B YA - A RE 5e B R N
B o

TN

(PO EEHA R 5 (conversion efficiency) : EFE1EESC4Y H BEE &% > BT
PRI E T R HIRER -

(F1) 4 F5 35 5 (retention efficiency) © B E 1T A& AV E (repurchase) %5 -

TEEEE ) 1T R Z LA R AR B SRR E NV E S o i AR
HEHYE O] LIRS SRS 22 5 £5-2 75 (Schlosser, Shavitt & Kanfer, 1999) - &
5 SRS E MR M - DUREE Sl H P A=l DM B 2R
HYEENAC e I EEREVFR K » LR st Al s AL R S A Eh(E - [FIHF
R EREEE B TEMERY - BIREEBERAY - IR E S e S iEE
MBSV SR BTN - SRR EEABZHEERIGEST - [Fks L8
t#5=(Cho, 1999 ; #8/5% » 2001 5 JT#F ~ JLES > 2010) »

AHAFE(E ] Berthon ~ Pitt B Watson(1996) e Hi4Ep& & & R 2 61T - £
FERA O =AERUR ¢ (DA — BRI RS0 ER - QErk 5 [ TR —
B R E VR » DU SRl T EERER ) M 5 Q)RR — R 2SR T
BEETMEERREETT R o LUT R BIERERARS (o F & =~ f = iy - (B A%
TR~ AR RS 2 MR R RS RO (AR - SRR -
HRUR ) B8 BRI G, -

"

A EFIRR RS
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Iofl o 5 SUUR W e 1 A Y ~ SRR R BB b 2 s B

TEREERRAIZE T B A ) IR R A AR B IR » fice 2 A s
S(TREGERETR - HE2s " EnE ) SEEEANEETE Rl
TEAEEs EAVENIE =T R BRI T Ry (REIME - 1996 5 “pimlg » 2001 5 fREE
2002 ; [Hi5zEHE - 2004 ; EHIE - 2004 ; ZHE « BFETE > 2006 ; 5ECEH > 2006 ;
Yoo, 2011 ) -

FEa I BT ah P ARETE - R BB BRI ETT Ry R ami A
Ay e RS R BN B I S s BN B A SRAV P AREE (Yoo, 2011) 5 22
&~ TRERES ~ BROCE ~ ZEMRUIR(2010) 4 88 i 2 25 SO SR BB S CRAVAH BRI ST o
SR EEERR TEE - GN REEE M E SRS AR - AR
VRS EES] - MEHE - Frarsa(2008) 7 fh ARE L ELEE b i T U R SR o
gAfEH - AP AR S - WEERE SRR S - R R 2 A E I
TEHEEY ) i (R R Sy - SRR R e eV S YRS & R ARS
YRR

Bn

PRIt S0 » SHEEEE R EH AELNVENGFK - SN EERA S E I
AR BLE 5 (Cacioppo, Petty & Schumann, 1983) - [A[IE - & (i AT AE R L
BhES =8 AR R o LR S AR S B SE R E RIS R B e b
SR F] e B A GBS R B 4

Yoo & Kim(00)AbFetli it » A dnid ARE e e o E B e Vb (e A
(SE SR E S ) TEENNE @ sEERERNE - ERESEES
= A © I - A ES ARV S HER 7 B SR e th G AR E

P52 (2004 IR FE > ZE A HATEERE DL Yahoo | =y EERFHE AEUh Ko » At
THEGEE PRI - BT A E RS P AR A ZE i - AW 5eeS
BEIEA > DA AR A LI Yahoo | S EEE HIVI = RS- 598 - FrRe

HhSEBE S SRS F B AR A L m] et sy Sl A an B AR S - A e S uh
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EREBVEHE B 6 B

PAPESEE Sn BRI Y 0 S Rostd - NIE & 0F2% Yahoo | SR B AL 2 o)
B o ABHFERR AT Z EESn SR B RIS AR © (D3C ZEhn (A © EEHSEREERS - K
B~ T AR C Q4TSRS (40 BEEE - R - SIECERIRES ) )RR
hFEE (40 BEE - Wi/NZ) - O)RsEESHIE © (OFBFRE « (D EHRE
BRI AR QRIS (TS - OEUE - BEEEFFLE  (10)EFR
(BTG - HTIH -

Bartos & Dunn(1974)i (i B2 38 Ry B HT A B S SRR IR RS e s BT e
B HIRRRE > BUAMERE R S RE R (RS th— AR B S S (T 2K > HL 5278 54(2000)
NGRS B ) 4 O (BB S B T PR Y B S A (B RG  A UG e —
B o BT minhR o WA DM R B EARTEONEE - BURE ARG S
& Z BRI -

A8 R T R R A o DM B S AT S o A R IR HY
BR &5 - Sk R I PR R A AL B B R = o BIAOEERCA [FH Y
RS BB SR M - DORREERE RS - S > 8 A SRR fnA] AE
B RS R > B iy N 8 D ARYER S e (Zaichkowsky, 1986 & =32
& > 2005 ; JEE R ~ [ - 2006)

FERSEIT REVSCR G > EFHE & B &8 A R TR R RE
J& > FEZ 5T (GRIEI4E > 1996) > s (A G A2 BT EEMEES
WA AT REMERR - K2 RS HRHE T BR ST B P A E R ATRElE
R o RS RS A A RUR AT RER S P AL AT - AW ST Died
AR -

Wgefee 1-1 S AR Z B T R S Z MR G EL R A EmE

Wgeliee 12 & AL Z B 5 2 EHERCR G LR A S -
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Iofl o 5 SUUR W e 1 A Y ~ SRR R BB b 2 s B

BgElie 1-3 (R AZE L Z B v 5 2 B CR g Lhm P A fnfE -
R R RER Lk

FRANFE KA & B 5 H Cohen - StotlandEZWolfe(1955)FrfzH - Efa(E A LA
BERN - BEny T VEEERISRAVTR K - FERF S DL T el o i R A
- FLHYEESK - CacioppofiiPetty(1982);% FCohen - StotlandEiWolfe(1955)HIHES: » 1
WHITRER R TEANEFEERHIEEMIIEE | (Petty &Cacioppo, 1986) » [
BN B B S S R B B 2R R T E A AT A ] - R 2 rn BB R
i - DHEE R B ET RRE TR (MRG$E ~ BAERE © 2010) - tELESRAITR
K2 B 5 A YRR -

HEBEREESERVBARS  BHF R EEHEEENADC
(Srinivasan & Tikoo, 1992) - 4IFkaRE ~ #5415 (2008) 8K e K SH e B (e
HYRCRAVBTFEAERAMERS ) DR B EHVERRIFRRIESE - & AT & R Eat
M S Z SRR ~ AnhRRE NI R -

Tuten & Bosnjak(2001)AVRAFEE5ER - = ad 7R K& LLIRS AR oK H a i i
HERE AR F= I g & s, - Das ~ Echambadi ~ McCardle & Luckett(2003)fif5e &5
ORI R = HE R A A sy RE R Ry TR 1T A s SRR A
L B T RE (s PR AR A Eh, -

AW FERET Z B B R > Hoy TEEROR ) R BRI T
Ry o RIE - BEARASE TR St B E ST R A ARERENREE - A
s AT KRR E MRS (L > HEARBTESNEP L IEEEEZR -
Raman(1996) F EIGEEHITE K e BN B E R BN ERFEESIVERRNRZ — Sl
FIFE KA B A S s B 5 e
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BEAh > BERIFS K RES BERRIE AT A (Haugtvedt, Petty & Cacioppo, 1992) »
T BB P S H B AT A i 5 & TV & B 22 (Mantel & Kardes, 1999; Zhang &
Buda, 1999) - [FJiis-th 5 B8 e 2 S 4 s R L 2 HsE s (Jones & Vijayasarathy,
1998; Macias, 2003; Shon, Leckenby & Jee, 2003) - Sicilia ~ Ruiz £1 Reynolds(2006)
fath  SRAIFROKFT SR TE LR - AIRE B HE B ¥R F AR S RVRRE
BN E RIS ERBUER - BRIESS - T2 - MEYS - 257 (2005) %
B DRAI T K SRR 2 BT A TT » 45 R a R AN T SRR T i A2 M
FEERGREESRENEEGRE - EnSEaiEEER - BRMESIRIFR KR
J& & HREAS ROR B -

Gra Al SRAFRESE > B E LR AR RS - SUEE AR
SERAY RIS R BLUENL SR - IMAEEETT /ISR L > IR &R E G
ZHVENES - W HAHGEZ Y7 255 (Sicilia, Ruiz & Reynolds, 2006) » # LA B
SHERHR T RS E A REVERIMER « ARIFER PURH IR FefREs -

PFZEERE 2-1 RIS SRS SR » EATE R SRR -

e 2-2 RS TRE 2 MBS - HEh A R -

7% 2-3 BT S RAE RS - HEHR i R -
I ~wERGBER L %S

K152 & (perceived risk) AR He T Ay Bauer(1960)52H > AiRHR1 AL U e 22
Fo U HBEETS R EIM AT BRI TENGE R G A AR A THIR A TR E M ) BN E
FHN R IETIEE RIS R & A A HEE A5 ZEL - Baird B Thomas(1985)
U RISE e 2 22 By T (B AP A W M P (S PO B R T2 RV AR R o ol
A BRI EHE -
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Iofl o 5 SUUR W e 1 A Y ~ SRR R BB b 2 s B

HERS BLAS ISR AR R e = M (%25 ~ W5 ) ~ RRRAIERYSER - sEUIARE
e mE N B R - R 0 O E g I EIP cEE DUB AR A E
B o FF BT ARSI YL A AR Y JE B B = (Marshall, 1999; Tan,
1999; Sama & Shoaf, 2002 ; {H'E'FS - Rkl - ZEE » 2004) -

PR B (E R R AN > (B B HYE SN B & 38 Ry (E AR R
Rf FETHY > AT RE 528 B & HY S8 IR (o A AT & AR ST 4 R Y {5 (T (Feathermana &
Pavlou, 2003) - TR FE S AL » K 7RG (M A E R AR a5 el
HEHEENELE SR ERS » HEEHELAIEARN AR T ES
T E I B N ErasmryE b (B g > 2006) - o) - BISEFRE S HEE R RS
EARDL TEE ) R o AR TR, — AV FIR - bt TRE SR 4R
{50 FH & IR R R Y (S (R B R (21— > 2003) -

Pk 21 75 (2006) B 48 i H b8 & 2 FEfndb A ~ RIR B b st B HL I B R R 2 bt
Ferf o BEURAISE I b s B s v R R A I B R 0 HLRAE b= R
REY) R -

TR ~ BB ~ PRI IE (2009) 156 i oz B & s 8 R s B0 R 2 T RS
ERAHEE RS T D EERVHIE RS AS - RAEERNERS - £&E
{8 N RS AR (K - SEESAYCE I T Ry R AN, - & A o A S (B R
FITT Ry R JE\ P A e - (o PR R ot P R T & [ X (Shaoyi, Yuan, Huaiqing
& Ada, 1999 ; 5RZEH, - 2002) - JHE#H RUILERS I A JE e - S HAE SRR
Y ZREA & mEA 522 (Forsythe & Shi, 2003; Lee & Tan, 2003 ; ;242 » 2004 ; 5&
TTEE 5 2006) ©

Yoo (2011 AR RS [ RE R R AT E BRI I RIFE 17 - At - 2B
Ro A= EN - TR B S AR PR SRABAE TP AT R B T8

FREREIRRR S R
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e B B FHTT oy Z T R IV RBRI AR - (1o 5 4 (55 FH 2 TR R ) 7
HZ AR o ATRERIELRCA R R PR RR R TR L - N A2 H R
AR ETT Rt il gEfR ) © NIt - ARIFER DR MY IFTE s

Wl 3-1 RS ES  FIE E ke - HABSUER ST -
WoeReE 3-2 RASEFE S 2 MBS - e R B -
W7eEe 3-3  RASE RS 2 MU E rhls - EEos R s -
2 -mMRAGE
- CRBRFIALE

AW AR RS A 2 SR (B A vs B A ~ BEHIFEK
LIRSV b 5 Tl S - o 5 S R Y2 B > INE AT e Z T e 52 Ry 14 Lo P A8 R
AR

A SN E ) BV G A RS 7 T A5 (RS - 2006 ; AImiFE
5 AR A E] > 2007 ) » SRR DA— A HVAERS (5 P& BTG Za 5
B MY3Q MG I B A E T R 68 B o A R G 4ghk s -
DIAEZ 55 - AT e TS G H B SR B R S A L A AR A 48 B B b o Bl T -

(DHIE MG HER & T i (Bulletin Broad System, BBS) - AR RE4E
BRI TR TR, - T/ BBS | CBE TKKCity | " =({EE

“www.my3g.com

S E DR M A RGBS E N (S5 PTT 481k http://www.ptt.cc/index.html)
[ERF LR ABATZE IS A BERESRARNE TSN (2 REREIR
http://zh.wikipedia.org/w/index.php?title=%E6%89%B9%E8%B8%A2%E8%B8%A2&variant
=zh-tw) -

“ AN BBS IV B ABIBE=EE A (2R P ERH; 2006 4 11 7 01 H B2 g
http://211.20.186.50/blognews/archive/2006/11/03/123813.html ) - {HIEZ/\IE> & B H &4
ot~ AHHEL BBS HYEIE - 485EEBUHSERY(E & & /2 e & BBS 51 -
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THIE - QTIBMEEENER TS - HREAT S HEEERE R EHE

il > MEN P EINEE S EEraErEE TR (B > 2007) » HIEEA
WFeZ A H R T TSR E TSI FR ISR ENF-5 - AbFeEsE
BIAME— " &EEM ) (ERTPE -/ RERP & —(FEHEMEMEREN S —TIE

i
= ~ R

ATFELMEREAHEST T ZHTI > 55— KATHIEY 2 R R EE - S5
KA R ANE R B &7 5% B RS (EFER IS E R - RIKETHRYE Y
JAEMERR 2 58 S R WA EmAN - LA GRANEREZ
[ETRE » Sl A i AR ) BRI -

FESEIES B S RS IRRYE T E T T - ARTZEER A Berthon ~ Pitt £2 Watson(1996)
e s o S A R A E PR E RS i 5 AR, » DA HERE 2% i E 51
EEEANEGEREE » D22 S RESn S AH R

e BB XA Z BT - WRERTRISZ S & et 2 B REBEE - B
RIAFRHI RS PR SRR & - SIENZHEM S T EabR ) Bl T HEsg
R MBEESURER YR » D& T o B TR R 2o 8 T e ReR B T
FERUR ) A B AL - AT REZAYE RS TR 178 0 B T ERER
R HIE TR R HYEL -

= ~RERRE

(—) SBHIFEK

°KKCity (WA G EABAERHEA - PHEEHEGEHEAROERESA (27
KKCity 48k http://www.kkcity.com.tw/kkcity/index.html ) -
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AHJt5E£:7% Cacioppo, Petty & Kao(1984)E1 S (2001)HIRIFE - ZRIFEKHY
AEETEAT 1L RADUES R 2 RGHEH O RERERAEBNER 3.1
AR EAE R AEINE 4 NAERESTIER N A gEEE SHEHFE
SR 7 AR TR T 6.5 S R Zdhh HLIR e B2 1A -

(=) HRE

A5E£:% Stone 1 Gronhaug(1993) ~ Z=[]Z(2003) ~ 5E775&(2006) 7 %1% [
bR © L gE - EEES TR ESEPREER NS EEEE
REERE TR TEE S AR AR S A EEEE AN 2 0 AR
F2 BRSBTS TR LR ) T RSB S AN A AT Re S R T IR R —
%0 3R - T ERESR D A B S E T RS ) TR R
SRR TR R i > TTRE M IS | 0 AR - T BLRERHERE R S R
RERMER ) TR ES AR AR EE T -

(=) BBETREERCR

AW FE 2 B S R T AR ) Ry RIBERUR, ~ B AR BUEHOICR - AN [F D
B 5 03 B & =R A RIS - S AR A A e SRR A IR A S5V
& > o3l Fs + (D3C Edn (40 EERSEREERS - K&~ T8 0 QBT (40 %
5 HHE - SRR ) Q)RR » (4 IE B OB INREEBLETS |
OEFIRERESEA NG © (DFER  OFFEEE O SHEEEEF LA - (102
st ~ ReEEFFEE) - RERBIATHZ &R > fiNHB RSP A E D
TRVUTABE N &P A o

SRR IHE AR TR S E AR LT AR R A in Z RS T
B RUR - SRR E 2 MR

54

wIi



Iofl o 5 SUUR W e 1 A Y ~ SRR R BB b 2 s B

() AR ) BVHIE R R 2 T E i AR S TS i s R A
Bk AR R H > A PRI R S AR Kl 2 0 P Likert
haEFRNEZ 1 RERZEENEE S WRIFEER -

() "EHR ) BRI ZEE T E S AR S TS i s R B
EER R E IR R S 0 o T ERSCR | ARSI T
W22 Ny Eane iR S o TETTHETT RS 7 (W EE RS
HEIEZ ) 0 RERIER > 5 AARGEE -

bt =G5 — I E AT A B R - H Ry DI o DURAL
TER L IHE Y A58 -

(P9) ACIZE
A CISETEH 49 BRI SEaE AR « R A -
(1) 4ERIEF

R EE RS I A =R /A 2RI - e e E P E L
T PR s P R - SR =ZahE | T ERERERS L TR, =
HEER - FERECP R LR R TR T . EEARR M ?

S9N RS 5 YR » (25 R4 (1996) ~ B b 41(2002) B KERE (2007)
HEHEREMZI7E > 2RINE " EREMMERERE ) 8 T EREREE, -5
R{EFH4EESIS ] ) s 2ahE T SR LR R T 2 ) T ERIAERS
FE ) BAMZEE TR CAH SR ?

B, WRER

- S FHA

55

wIi



EREBVEHE B 6 B

RIAFEAVAERG G E T =8 > 5T 369" (% » SIBRTER(EHE
RESE =AY 0 DURIEE N R Bz ARG - SEETE G 346 17
ERELH Ry 93.8% © Bikky 198 fir » 15 57.2% MRy 148 i » 15 42.8% « FE4F
W7 > DA 21—25 B » A 163 fiL » 1 47.1% 5 (EBEIEEITH » LK K
Hi% o A 216 fir > A 62.4% 5 HIORIHZEFRT > A 100 fiz > 15 289% 5 &=
WA 26 fir > 45 7.5% 5 BF (&) PANAE 4> 46 12% -

TRIg RIS AR A E] 2007 48 12 AAMHY T GBS RS K A
FHESBERA | MATIE AR - REEEZ A B AMAERS AR & -

Z -Max R Lk

KEUR BT ESEEREE PR REEE T ER, (M=361)
BR(&E R DRI SE | (M = 2.80) - FERFEH AR EMTTH » =8 A Edh
AYRBHSE I T R R R 313 (RIS A E Ay 332 -

TEHEA R S R Bl B8] o SR P B AR 22 RN P =)
Fo P RE S M=3.13) » if&EE TR EEFSHZE | (M = 2.39) - fEARF AR
FEEESLTH > = AR R R ¥ R SR EUR 2.70 © R A ESA R
2.85 -

1% o B E 2 SRR R S T T T R AR P S AT
7= o 2ERIR R EMETNET MR HEEREEE 58, (M=250)
B(&FE R DRMEEFEME | (M = 1.76) - fEAFEH AR EMTTH » =% A Edh
YRR B LR PR 2.07 5 (BB AR Ky 2.22

TR RIS IIE—E  FIUCEIRE T TSI - R s R T
WYY » ORI TS e - AR 2008 452 19 HZE 3 4 11 H -

® QST S A S 2007 45 12 A ARHY T & BHIGEABRS R AN TR |, SR
TR 4B G FEL A L BT RRRE AR 5 PSR 353 AT 2 2 B A L
g -

56

wIi



R e

SR Z W gt — 1 = A

~ SRR AR K B 5 g 2 2

288

T ¢ B A B RS L B R A

BEUR ~ TEHEA R B AR

2~ B R MR S R A

3~ (DEOG = AL

Z A FPLBERA
(—) B ABME A S

’ (7)%(10)7%1&/ }\éE [mimi

Z RS o S R B

A | Sy
A 52 PRI feggack | Rhkd | ok
T o T o T o
(1)3C 4 & 3.47 2.94 2.32
(2)2 i Rir 3.01 2. 60 1. 99
(3) &M 4 5= 3.01 2.58 1.95
(D2 &5 g 2.80 2.39 1.76
(BRI *hedser gy 3.50 3.07 2.31
(B)F R Fitsr %5 3 4 3.14 2. 68 2.05
B~ A EE 3.13 2. 70 2.07
OEE 3.61 3.13 2.50
(%7 HY 3.06 2. 60 2.02
(DF 2 EE DR 3.32 2. 86 2. 26
(10> 1T R T %56 3.30 2. 77 2. 06
E A 3.32 2.85 2.22
AR 3.20 2. 76 2.13
iE 1 1=mENER  2=NFEE 3= 0 4=01F 0 S=IFE R

57

wIi



EREBVEHE B 6 B

RCBURARS AR E AR R T RS RBERCR B A 2% > 1(273)=- 5.36(p
<.001) - &P AFEARIRIBERIR (M = 3.30, SD = 85)i =4 A Y RIBER (M =
3.13, SD = BA)EH LY o AR AREE MBS I S U R AR
1(292)= - 4.89(p <.001) - (& A FEALHYEHERER(M = 2.85, SD = .93)i =4 AEhn
FYTELESCR(M = 2.70, SD = Q1) B4« A[EJIA? AR REZE B §2 B o U BEHAUEUR
tABIE R > 1(304)=- 4.85(p < .001) » BURA [E]I4 AKEE 2 mmfy BH 5 7 o e idiih
BREAZER - (L A ESIEHOR (M = 2.22, SD = 1.02)fE 0 A i ik
REE(M = 2.08, SD = .97)8E 4 - H1-3 gl 17 > iy H1-1 F1 H1-2 RIPRELTT ©

R RS BIRRR T RS SR R t ISR

frgiac % E RS S ook

® W A& 3.13(. 84) 2.70(.91) 2.08(.97)
A~ A& 3.30(. 85) 2.85(.93) 2.22(1.02)
tiE - 0. J6%*x - 4. 89xxx - 4. 85%xx

it o1~ RPIESREENET B TPIE O TSRV RS
2~ p< 001

() 4EES{EAE Z PRI K B s B 5 R 2 2

RERUR > NTIEIE U 7] DUTRUHI R 8 o o e U AR5 3R (Beta = 136, p
<.05) > s - BRI TR S HIRIBESCR AT - MYERREHEEE - DU SRS
B ZRAFTK > B ERETENRE B B S HIRIBESCR - Ak H2-1 A -

T=AERR I AN CISTH ~ QRS FHEARR AR K
oA g B S R RCR RS e AR o A
B A E ¥

(Block 1)

¥ =R E

(Block 3)

TER IR
(Block 2)

<A T ORI >

58

wIi



Iofl o 5 SUUR W e 1 A Y ~ SRR R BB b 2 s B

e -. 015 -. 004 . 008
e 2 . 136% . 133% . 136%
KT AR 075 . 042 . 048
<HeRLEF >

F X R pER .124 . 124
O R E R .076 . 082
i R4 HOF G -. 042 -.030
<z Ag F>

Hepr g h B; g R -. 100
RT3 . 023 . 047 . 057
BRI AR T2 .013 . 026 . 032
RT e . 023 .024 .010
R F e . 094 . 083 . 102

D1 RAE T IR B AR A3 Beta {H
2~ MERI4mtS © 20=0> FH=1
3~*p<.05

RVUEUR » NI R s (o0 B0 RS TR § 5 5 Y e B
R o ARSI ZRBRIFR K > RITAT DATHIBE S 7 e &5 A 2 IS8R (Beta = -.149, p
<.05) - WEE{E A Z SRR AR KA - (Rl o e Y JE SRy > H2-2 AT -
DU - ARk R NI ~ GRS fE FHEERRHIFE K
R S - e R SR P g A o AT

%o R iﬁ::’zﬁfiﬁ? ¥ =R E
(Block 1) (Block 2) (Block 3)

59

wIi



EREEEHEYE B F W

145 .016 . 024 . 037
£ ¥ .099 . 097 . 101
KT ARRE - 037 -. 052 -. 041
Rt >
AR R pER . 102 . 104
O RREF 014 . 025
i M gEF ROF U ¥ - 067 -. 049
<GRATg K>
R W E;Nfrﬁ Fe -, 149%
RT3 .012 . 025 . 046
BAELTHR T . 002 . 004 . 022
RT>:%gd .012 .013 . 021
BFiF g . 329 . 289 .013

+ RNHIE T R bR (43 Beta (€
2~ PERIERES © 20=0 55=1
3~*p<.05

B (% > FTLR > QRS B 0E - m] AT BRI S8 - s 5 OB AR (Beta = 124,
p <.05) » FER{EFHAEERHYRF AL - BRI B S5 AR i -

SO FR K [EIBE th o] DLFEDHIRE $2 B S S AU R (Beta = -.160, p < .01) » 48ES
(& Z AR AT - [N B2 RR 7R S  AE TOM BT R REGLHRE
RS B AV E SO G T > H2-3 BT -

T RS NI 4aps s B RIFR K
IR R A AR A P g A 7 T
RE S F - S EF F o iR

I
X
I

\
A
&

5

60

wIi



Iofl o 5 SUUR W e 1 A Y ~ SRR R BB b 2 s B

(Block 1) (Block 2) (Block 3)
<A v RS>
25 . 058 . 058 .072
E ¥ . 056 . 063 . 069
AR - 017 -.024 -. 012
<HepriE * >
F X R R . 124% . 126%
i h epE R -. 045 -.032
% BT ROF G ¥ -. 058 -.038
<EAF k>
PefriE H jﬁ S 8 -. 160%x%
R . 007 . 022 . 046
BELHRT -.003 . 002 .024
RE=egg . 007 .015 . 024
Byl . 555 . 205 . 006

- RNHVEF Ry LA ER (%2 Beta €
2~ VERI4REE : 4=0> H=1
3~**p<.0l,*p<.05

(=) A (o FH 2 TR R BT 5 - g 2 K11 o o 36 [ i o 5 R Y2 2

FREUT > S o HRESE T R MR kT (Beta = 136, p < .05) < 55
AN HEEE(E B R R S HVE R A BRI 5 A RIS SR A BT
(Beta = -.502, p<.001) » H3-1 3T
N L AR E AR 2 NS ~ QRS (i ~ SERIFR R B e

61



EREBVEHE B 6 B

HI A i o RIS AP e A 3 AT

“—:EEEET? %::iilﬁf? %’REﬁﬂﬁf? E ] ﬁfs
TRRI %

(Block 1) | (Block 2) | (Block 3) | (Block 4)
<A T RA >
125 -. 015 -. 004 . 008 .015
£ & . 136% . 133% . 136% . 105%
KT ARR .075 . 042 . 048 075
<L Hepr it >
F R RRPEFR 124 124 . 096
i h epE R .076 . 082 .099
@ MAETF HOF HE -. 042 -.030 .012

<GRATE R >

PR Y H 2 A E R -.100 -.029
<R R &>
HHEFR L 28R R
"
R . 023 . 047 . 057 . 299
BEGHRT .013 . 026 . 032 . 278
RT> % . 023 . 024 .010 . 242
Byl . 094 . 083 .102 . 000

RNV Ry R L B %88 Beta {H
2~ MERIERAS - 20=0> FB=1
3~**p< 001, *p<.05

TR > ANOEIH - MRS ERISIE - B AR E TR S B S HY B kR

R o MAEESE FHE ZRBRIFR K - o] DATEHIRBH SR i S Y E IR (Beta = -.149, p
62

S

wIi



R e

SR Z W gt — 1 = A

~ SRR AR K B 5 g 2 2

<.05) » HEEEE A 2 SURI TR KB » EHE R T o IR [ ] DATEDHI R o
FREEHENE SR (Beta = -.478, p < .001) - AEF {6 LA RH SR TR 5 2 MR R

Pk (E - EHEARRBY > H3-2 s -

T AR 2 NI - SRR (E ] ~ SRR SR B
I8 R T e SR P e AL 3
- FoEEE | B RREF | FZREF | B iF
(Block 1) | (Block 2) | (Block 3) | (Block 4)
<A RE>
25 . 016 .024 . 037 . 047
E &2 . 099 . 097 . 101 072
KT AR -. 037 -. 052 -. 041 -. 006
LHepr it >
E X R . 102 .104 .078
i h R E R .014 . 025 . 040
i B AET ROF ol -. 067 -. 049 -.008
<iArg k>
PR F2 AT E R - 149% -. 096
<FRER >
HMEEF R L2 w8 h 4Tk
"
RT= 012 . 025 . 046 . 266
BEGORT .002 .004 . 022 . 245
RE=eed 012 . 013 . 021 . 220
BT s . 329 . 289 .013 .000
63

wIi



EREEEHEYE B F W

 RNIE T R (LR (3 Beta {H
2~ MERI4RES © =0 B=1
3~***p<.001,*p<.05

FEBHSSCR T - F2/\BUR > T R B ISR R ) 7] DATRUHIEH St e 25 g
R (Beta = 124, p < .05) - FRMHEHMERAIFHIRE - NS SRR S
HELTHETT R R EGRIAE - EHSSUR Y -

AR (I Z BEHIFE K o R DUTEUHIGH 8 o o e s SR (Beta = -.160, p
<.01) » A& (A 2 SERIFR KR - SRy - K U [F) 5t o] LRI A
ST RN IR (Beta = -.344, p < .001) » 48 {5 FH -2 RN B 2 7 s 15 2 R B
bR, > SR - A H3-3 BT »

T\ ¢ RS E AR 2 ACISEIE ~ (0 ~ SRRNRR SR LR 5 e b
R P B S R R I P S B o AT
- Soufy | $oSul | Szsul (Sl
(Block 1) | (Block 2) | (Block 3) | (Block 4)

<A T RAE>
25 . 058 . 058 072 . 087
£ . 056 . 063 . 069 . 048
AR - 017 -. 024 -. 012 .005
<R F >
AR pepLpr R . 124% . 126% 112
i e E R -. 045 -.032 -.024
i B AET H0F olp -. 058 -.038 -.008
<A >
PR F2RAE R - 160%k | - 123%%

64




Iofl o 5 SUUR W e 1 A Y ~ SRR R BB b 2 s B

<wEh &>
HHaEF AL 2w b

—. 344%%K
"
R=E= .007 .022 . 046 . 160
BEBHRT S -.003 .002 . 024 . 138
e . 007 .015 . 024 .114
BHEET % . 005 . 205 . 006 . 000

ik o1 RAVE T R LA R (58 Beta {H
2~ MERIgRES - 20=0> =1
3+ **% < 001, **p<.01,*p<.05

A - fhamEAEES

WIFEEREUS - (ERAGRRIR R S AR T > R B R R T s
Tl S Bl > SR EAER T AT IR AR R o (Hi DR R i
TS MHESHMETRESMELNETRIVERTK - 52 - BETES
AR DAFIBR SR e i > BRI SR AR S i =

BEDTFE A SR B ARIRE £ (2007) YRS A AR DI 3427 - MRBEE R (2007)F5 M - BESE
B HBRRR A RE e il - B B SN ERAVEE o AL o B
PR =5 R AR A% - Bl g B E S ER A HEAEEE
£ HESEFEEAEL TEE ) B R "B, BT > Al
MRS E TR GRAI R o RR T E S A EERER (81—
2003 ) » MIEEES (2007) 58 Fy » AIRAEER {0 FH BRI BRSE 7o &5 15 Ry e L RHV E =S
&R FINERRETESHUEER - XFAASRNERE  EHEETES
ARESG  WHPRESECE - 151 R TR & 2 KBS R A -

65

S

wIi



EREBVEHE B 6 B

WgEssiR - SR MR T o R TR SRR - BRI R T
HHPHR ~ KRS BRI R EAETHET RIVER > BLL T 2R APEH
e o AR S | PR - B (A RER SR B AR - B AL
BER ~ BHRR > B T RR ) W E S RARG > M R B HE |
A SRR A B R S LA e R R AR R

BEAh - WIFEEEREDT - B R S ORI E G R s E B AR A
Bl > QR (E A H R T R SRR - BRI T B SRR - DN RS
BRAE T E S METH BRI - BRP AELESR S AE D - WHER
[ofl S o e Z RIBEOR, ~ AR ~ BHRSUR - BRI AN anbb @i A S
RELT -

BLAE S E SR S B S A B R A FTHA « (E R
FIEHEER T - P HE SR E R S A EmIVERER . BERIAS g
JNELEZELE 5 (Cacioppo, Petty & Schumann, 1983) - ¥ A B > ARG S
B A e R TR R U B B S (A A S = _E (Robertson, Zielinski & Ward,
1985; Zaichkowsky, 1986 ; FZja » 2005) » RIILAIHFERSLTARA - 48RS E T
RER & RAIBR = A LIRS R R AR RIS R E IR THi
= A SRR G L RS A ZE YRR AT - 2RI - R4 SR Al S AR AVAR
B> (PR A R 2 R B RO A SR RS R 2 o AR STHEM
B ATRE R M B BT T S AR R SRS - B I HAR A S s
AR - R AR SED A i HHRA AT - Al B e R RS 5
B (B EE S AESIVHBI AR - (EAHE S B B AE RS A
FIRERE R EESE - BIANETTEAS ~ THEFS - AR E SRR B NS GRIRR -
2007 ) » HAEBESE S 25 2 IR R A E L SR T T » (o A TSR L & A
FE SRR BT -

66

wIi



Iofl o 5 SUUR W e 1 A Y ~ SRR R BB b 2 s B

TR T T RIE AR SE 2~ THRIME T & © TRZRAS SRS E  MHEIRED A
i HERECE A E R R S B R R S S B = 0 A AR - 25 SRR
fath - BB S KRG EHEEIEE R (FFel2E > 2000) < JHEEHTAME
N EE S VIR AR R - TR SRAEAREL £y fif 56 (Robertson, Zielinski &Ward,
1985; Zaichkowsky, 1986) - FH¥HT, » JHEREET =08 A S Hisr (IR AE ARG
& R IR e A F I EUE (R4 - 1996) - It HEER VR R
SERRTFRESMHE SIS AR BUERE A ZE SR 75 S 2 i =
W NFE SRR AT -

(B AGRAIF K BB T R S ORI > WHFTaEREUR - (B AGBHIFR K
HIRRHSR PR T Z KIBERUR A R AR TN (HAes@i S N FE & 28
HESBOR BEAEERRUR. - (RIS TT I - SRS B 2 BRI R R 2%
(BRI SRR o £ 1T AEET TR R A T R R BGBPHE - Sicilia ~ Ruiz 22 Reynolds(2006)45 i -
RERAIFR KB E AR GBS TR K AR BRI KB ER
AEH > FHAVEMRTED - e FRKE G ZREZHTER - 1 HIFEE
HJTZERHEG - AEHEERE - SiSF KEB VA S SRR S mAErT
HE o IEAN o EEEESNEEHPMEERRI TR B A B EAR - HEET M EeE
Fyz FlEE RS AT i (Zhang & Buda, 1999) » HUEEEAIF KB G N /2R i
FREEMHETHE -

1B Ry (] {8 A S8R0 75 >R A0 A B PRUR AR (o P 2 0 o o - o e R R (R0
SR » 2RI Al e S5 TR B S5 Y RE BT T 5 (BIDERESER ) » BT
¢ 48 A] AE 2 FH S T e B e R B 4 o AR LA SR BRI A [E] Y (R 5%
2001) - B R RN IR RN REE - BiETT A R B R SREE - LLHE A
P &S i S S U2 7 (Cho, 1999; Schlosser, Shavitt & Kanfer, 1999) » {f#
NHIRBHI TR K AL BE I A S5 52 27 - {522 Tuten & Bosnjak(2001) - Das -

Echambadi ~ McCardle E Luckett(2003) - Amichai-Hamburger ~ Kayner Ei Fine(2007)
67

S

wIi



EREBVEHE B 6 B

AIBHSE - BAEHE A SRR S RE R E AR - Al E SR &R ~
=% TR, BHEAIZE > IR TIRAL B -

FESS— 5T > Y8R {E A B IR S v Z AR b - B S A AT
B ~ TEESOR B UR s B BETHNT - MRS (o 3 IR R & 2
ROV T B (K, > S50 o] s o5 VR R R, - TR o] o e O B U
N Ry 2 B R R 5 1T TN BT R SRR - IEARIRIERS 1 2 i SRR
FITS - A o & R 2R BRI JE P A - 7 m] RE s EEAH R SRR (E AT By
IR R\ Bblirss - (50 FHAMI{E FH R & B [ (X(Shaoyi, Yuan, Huaiging & Ada,
1999 5 FRIEM - 2002 BRAEF5 > 2006 © BRIUH ~ P3G ~ MOKIE > 2000) A4S &
UERREEH Z A~ AR g B E R Tt BURKISEE b g
ARE EUEBEE AR R R o HL R e ks U ) R R -

MAEXLZELL  (FEHINARAHT TR R - Bl TR S S REA T4
Z 0 B2 H AT P BE T BR 5 7 R U ARBE I FE Al 45 P 8 - AT R AR
HHYTHER SR B R ARRYE - (=T EIRYRCRE R - BB TR T R i
B RCR A H Bt n] RERC A S R S UR AV A T ST > AsERe RyiE(E L
RS [T - SRR SER CAERE R SR (RHYMIE o BRSERE E R RIS [
AR EEERREE T AR R SRR - BIAiE B E kS B HErs A
AR S (ad view) - 7B [E] (duration time) S EERE T EAYAIZE T2 > thA]
DIFEEMES ~ TTHHARE — fIE SR - EEREEAR R E SRR - LS
E AR TFRE ST - FRIbZSh - B LIEREZ MR G A E I EL R E Y
BRI R a4 RERG DHEEAEDE . ISR N E S A —E
HYERK

(S EAE IR » ASTH ARG - BRI S & R R AT
927 FF] Berthon ~ Pitt Bl Watson(1996) 48 s 25 Rt Ll LG » Fot A

PR AT - 4471 > Berthon - Pitt B Watson(1996)f5tt, » Hfi @5 HE
68

©



Iofl o 5 SUUR W e 1 A Y ~ SRR R BB b 2 s B

AR PRAIER B0 T e &5 AV E SR (lag effect) - BB S FTAELENDHETTR -
AgET e T RN RS BRI RS TR TOMBERIRR > 2R ST HE
FEREES®R > S REEAIAMNVEETE  EREEES SR E 5
—RIRH - GAEVITEELEL TEEFIET ) (view through)—3E » BISHEEHHEZ
Bt 2% =+ RNERETTEIRVEE G > BRIRIFER A E R SRR (B
5 > 2004 ) - (HAESREVE EEELIBTT - RAREIWTFTEGET AT DAOF FHEABTFE 5745
ARAE (E R -

Btz > QZ AR - —J7H - AHFTFTER TRV S & I REt e
A DR A 52 2 7 & BB 4 (Schillewaert, Langerak & Duhamel, 1998) -
718 AWZEHIRA TR SRR S — AR (PR &4 R - 2R
i+ AEHESERE TR A A ER HEEE S - A —ES S EHE S
—EmEARTSH B S BRI R B S AR M - S E R
SR E R L B B AR RO TIASE - A0t T DASE R S R g B R -

69

wIi



EREBVEHE B 6 B

2530
G

Tok$E (2007 ) - ( Click Economy | fi=msgh 2 ) » (S FERE) » 393: 100-103 -
EEZ (2007) © (ApEE B SEAY SROEAEK ) » (EUF{L) » 155: 24 -
T2 (2005) o (HERE B & Bl b AR ERER 2 248 « $MEREETAl
(ERTSERTRE L3

P HEE - BEE (2006) - (RS IEYERE R BN R 25T — (e SRl ) - (&
HIFZEEE ) > 6(2): 359-389 -

FEGE (2003) - CHFEZER AT /RS — DIEBIRTRE1) - Hril
REA S EH N FhE 3%

PR - R ~ BRSO - ZEHRE(2010) - ( BRsERE & 2 SR aea T ik
R EIPRET ) o (dbps5H) - 18 ¢ 79-107 -

JLFV ~ LSt (2010) - (BHIRFREESREEEIT HERTT ) (CEFRIBIHIT) > 8(3) ¢
407-432 -

FiEig (2001) o (HEVERLEE - M - HUEE R BAEpR YT 2 i gE)
RTINS S 2 Ze e -3

ARERAE (1996) - CHEERIEBIZE MR MR SR 22 ) - i)
REA B EH M e FrhE 13w

SR - BRI (2006) o (AmfAIA S B b A R 22 ) - (f
#EEET]) - 48(3): 235-254 -

Vi EETH (2006 ) - ( B Sir #i5---4ERg s ABC) » (4GB R E4EREIR ) - 48 H
Hf : 2007 #£ 07 A 17 H > Retrieved
from:http://www.itmag.org.tw/magazine/article_single_238.htm

AR (2011) - ( S4B Pk E (BT ) » (LRl ) - B3 hig -

PR (2007) - (BHSRFRE S Z BRERBERWIER ) » ZCB R EIBHIT AT 13w 5 -

PrimE ~ #55AEA (2008) - (EERRE RIS BRI AR K HE SRR E ) -

(GeatE2g) - 13 (2) * 31-50 -
PRIG#G ~ SRERE (2010 ) (A HER B S EIIRAYRZ 2 ) (T8 FER ) » 7 (2) - 139-159 -
0o EE (1999) - (GEEG THEHNVEAE )RR RS MAE HARRE R ) » (ESEHE
St 0 94:122-123 -
ALFEEE (2007) - (HERREET-E(F 2 TR ) B TE— AR ) HR—DE
B 319 tUEREE | BT EMREUE A1) - CHESATE) - 90: 1-42 -

70

S

wIi


http://www.airitilibrary.com/searchdetail.aspx?DocIDs=19912587-201007-201009060035-201009060035-79-107
http://www.airitilibrary.com/searchdetail.aspx?DocIDs=19912587-201007-201009060035-201009060035-79-107
http://www.airitilibrary.com/searchdetail.aspx?DocIDs=17262364-201009-201009270051-201009270051-407-432
http://www.itmag.org.tw/magazine/article_single_238.htm
http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=J83bEf/record?r1=1&h1=1

BT R I SR AR RO ER Y

TREEZE (2002) - ( HEE L E VTS F RS HE & 2 SIS R T /) « TURFRER
TR E T ER W ZE AThE 15

TEE NERAHL (2011.05.24) - ( BVE L AHAERS(F A ) - Retrieved from:
http://www.twnic.net.tw/download/200307/1101a.pdf

sROCEH (2006 ) - (&3 EREEERTRRIATT © A BN & # A A ) - %¢
R ERHIR ST AT 5w -

TRITE (2006) - (FLEDHEE BV E B BRI 2 IRET) - R EEH
ST FThE AR

SRS (2002) o (AREESRTTH1E bR Bl B 2 BH5T) - REREENEHE

WHERTRE 15

PRI (2004) - (FHEYEULBYIATGC BN R 258 DI - B
HERIFERB) o BUAKE B ST ATIE 15w

ff&55 (2006) - (MERREIERER ZEMPA ~ FE R B HEE B i
5T) ° FEERECEE SR E BT AT 5w

PRE2E (2007) - ((RHET RS ) #8Ade) » (BEEAEEE) - 188:44-51

PR A (2006 ) - ( BHEE RS HYRREAEIAE © ) - (PIFEREAR ) - LAgH T - 2007
07 A 17 H > Retrieved from:
http://blog.chinatimes.com/blognews/archive/2006/07/11/78084.html

BROAE. ~ EREM (2010) - (HERSITHHIT RIEZSHEITE) | et en L B s
BRI | -

BRORUAE ~ A3maa ~ PRORIIE (2009)  (EmP A ~ IR SRR 20N B E
TS R EE SRR ST ) » (GERIRITERRE 2R ) - 28(1) © 87-104 -

BRIESS ~ TE2E) ~ #hR0S - 21355 (2005) - (ESEHVEESTRIT - SUEIER M -
SUEAG AEEBOSEE AR K SRR 28 ) - (hUIEHR ) » 13
(1) : 107-142 -

AT ERER A (2007) o ()P AHE FRER  EEE T B 4Epsid
=o |8 o R4 HHER 1 2007 4 07 H 17 H - Retrieved from:
http://www.insightxplorer.com/news/news_04_04_07.html

w0 (2002) o ARS8 2 S AG 50 A 8 B A R (5 P i B 48 R s 2 8UR
) o BRI HR AT

B (2005) - (YROVEEGIBMTRES ) - (BA2s) - F4EHE : 2007
07 H 17 H > Retrieved from:
http://www.digitalwall.com/scripts/display.asp?UID=316

iRz (2007)  (FE=EL ZOHET R BE ) > (EEREL) > 396: 46-48 -

FREEE (1997) - (S BARBUERMIE ) - &b + a3 UE - (& Dutka, S.
(1995).Defining Advertising Goals for Measured Advertising Results. New York:
ANA.)

EHTIE (2004) - (B Y& & (0 s Y ElE — DU = i Bgam R 1) -
BER RS E ST AT 5w 5L -

FREfEEE (2006 ) » (HIERESEFEE SRR ) » (EHL) - 361: 105-106 -

71

S

wIi


http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=J83bEf/record?r1=18&h1=0
http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=J83bEf/record?r1=18&h1=0

EREBVEHE B 6 B

FFelor (2000) o CHEEZH AR ~ S8MFTRREBER R % © IITEhE:
ZHFTRRP) o AL S E R S AT i A

AEREE (2004) - (RIS 4R _EIEYIRIR 528 — DL B BBl) - 20K
B2 i BT SR P

T ~ fampE (2008) © (EEALA « P AR RS R 7 SRS R SR L)

(TT8Ha¥am) > 5 : 81-104 -

B - R - FEGE (2004) - OF BB ENE =T 525 — DIE Bk
T RB1)  CEESFm ) > 131 125-153 -

PSR (2007) - (4ERRRE 3.0 BE(C2RER ) - (BhAE) » 375:23-24 -

e (2007) - (4Ep&amiERYRGHEMEIR ) - (BIfE) - 371 26-27 -

gk (2006) - (Web2.0 FFACAEES B2 AR ) - (BhfE ) » 368: 90-92 -

R (2011) - (RES RS RERARIR A ) (KUBH#H) » CL0 AT -

B— (2004) - (HEp&fED @ 55 REAVERF 2 ) (4Ep%imEf ) » 153: 28-32 -

Z—5 (2003) - (VURBUZRREEESIE=TE )  (EEsaEaR) » 149: 72-79 -

21— (2003) - (HEEEREEE © EHEEHASHRE ) » (AR mEER) - 148: 39-44 -

B—#5(2003) o (FE=5 [EEEVEL Bt R SR T2 ) (4ErdimEf ) 147: 7-13

2—H (2003) - (BHsEF RS - REESF ? ) > (4Er&EER) - 146: 25-29 -

FISCR (2004) - (AEESTTHHEHEREBLIE ) - 0« &AREH -

FEH (2001) - (GRESTK ~ sREER M ~ sREAE RS EEDHE BT HIT K
HESRERZHE) o KRB MR E BT hE L5

FREREE (2003) © (A EE Uk ) \URKFE IR — A i SndE s TR 7 ) - (i
=) > 145: 100-103 -

IRIREE (2003) © ( f-BAErs B HTRCR ) - (BEAEE) - 144: 62-64

#8545 (2001) » (EAIRIRE B ZUARIRE B S5 0CRIT ST ) - BUB R ERE S5 B S T L5
7o

FEDCR ~ BRtEAR (2001) - ( MRS RATE 7R S A AR ) - (49p% &R ) » 110: 50-54 -

BT AE ~ JRIA ~ SREHEN (2004) - e dgpsie S REE Z FEIRts ) - (BB e
) > 4(2) : 59-84 -

aiE3E (2007 )« (fyElHEH adCenter JRIUAEES B i35 ) » (B iEsE ) » 193: 83 ¢

#ROO (2011) - CRERE [54E0R Bl B S ER A VANED) - EREEE

2011 # 8 H 26 H - Retrieved from:
http://www.ithome.com.tw/itadm/article.php?c=69428

E3EGD|

Ahn, E., & Edwards, S. M. (2002). Does size really matter? Brand attitude versus
click-through in response to banner ads. In A. M. Abernethy (Ed.), The
Proceeding of the 2002 Conference of the American Academy of Advertising
(pp.8-9). Auburn, AL: Auburn University.

Amichai-Hanburger, Y., Kaynar, O., & Fine, A. (2007). The effect of need for cognition
on Internet use. Computers in Human Behavior, 23(1), 880-891.

Baird, I. S., & Thomas, H. (1985). Toward a contingency model of strategic risk taking.
The Academy of Management Review, 10(2), 230-243.

Bartos, R, & T. Dunn. (1974).Advertising and Consumers - New Perspectives.New

72

S

wIi



BT R I SR AR RO ER Y

York : American Association of Advertising Agencies.

Bauer, R. A. (1960). Consumer behavior as risk-taking. In R. S. Hancock (Ed.),
Dynamic marketing for a changing world (pp. 389-398). Chicago: America
Marketing Association.

Berthon, P., Pitt, L., & Watson, R. T. (1996). The World Wide Web as an advertising
medium: Toward an understanding of conversion efficiency. Journal of
Advertising Research, 36(1), 43-53.

Bobbitt, L. M., & Dabholkar, P. A. (2001). Integrating attitudinal theories to understand
and predict use of technology-based self-service. International Journal of Service
Industry Management,12(5), 423-50.

Cacioppo, J. T., & Petty, R. E. (1982). The need of cognition. Journal of Personality
and Social Psychology, 42(1), 116-131.

Cacioppo, J. T., Petty, R. E., & Kao, C. F. (1984). The efficient assessment of need for
cognition. Journal of Personality Assessment, 48(3), 306-307.

Cacioppo, J. T., Petty, R. E., & Morris, K. J. (1983). Effects of need for cognition on
message evaluation, recall and persuasion. Journal of Personality and Social
Psychology, 45(4), 805-818.

Cacioppo, J. T., Petty, R. E., & Schumann, D. (1983). Central and peripheral routes to
advertising effectiveness: The moderating role of involvement. Journal of
Consumer Research, 10(2), 135-146.

Chen, J., Liu, D. & Whinston A. B.(2009). Auctioning Keywords in Online Search.
Journal of Marketing, 73, 125-141.

Cho, C. H. (1999). How advertising works on WWW: Modified elaboration likelihood
model. Journal of Current Issues and Research in Advertising, 21(1), 33-50.

Cho, C. H., & Leckenby, J. D. (1999). Interactivity as a Measure of Advertising
Effectiveness: Antecedents and Consequences of Interactivity in Web Advertising.
Paper presented at the 1999 Conference of American Academy of Advertising,
Austin: University of Texas.

Cohen, A., Stotland, E., & Wolfe, D. (1955). An experimental investigation of need for
cognition. Journal of Abnormal and Social Psychology, 51, 291-294.

Das, S., Echambadi, R., McCardle, M., & Luckett, M. (2003). The effect of
interpersonal trust, need for cognition, and social loneliness on shopping,
information seeking and surfing on the web. Marketing Letters, 14(3), 185-202.

Feathermana, M. S., & Pavlou, P. A. (2003). Predicting e-services adoption: A
perceived risk facets perspective. International Journal Human-Computer Studies,
59(4), 451-474.

Forsythe, S. M., & Shi, B. (2003). Consumer patronage and risk perceptions in Internet
shopping. Journal of Business Research, 56(11), 867-875.

Girard, T., Silverblatt, R., & Korgaonkar, P. (2002). Influence of product class on
preference for shopping on the Internet. Journal of Computer-Mediated
Communication, 8(1). Retrieved September 5, 2007, from DOAJ database on the
World Wide Web: http://jcmc.indiana.edu/vol8/issuel/girard.html

Gopalakrishna, S., & Lilien, G. L. (1995). A three-stage model of industrial trade show
performance. Marketing Science, 14(1), 22-42.




EREBVEHE B 6 HH

Hoffman, D. L., & T. P. Novak. (1997). New Metrics For New Media: Toward the
Development of Web Measurement Standards. from
http://www2000.0gsm.vanderbilt.edu.

Haugtvedt, C. P., Petty, R. E., & Cacioppo, J. T. (1992). Need for cognition and
advertising: Understanding the role of personality variables in advertising.
Journal of Consumer Psychology, 1(3), 239-260.

Jianging Chen, De Liu, & Andrew B. Whinston. (2009). Auctioning Keywords in
Online Search. Journal of Marketing, 73, 125-141.

Jones, J. M., & Vijayasarathy, L. R. (1998). Internet consumer catalog shopping:
Findings from an exploratory study and directions for further research. Internet
Research, 8(4), 322-328.

Lastovicka, J. L., & Gardner, D. M. (1979). Components of involvement. In J. C.
Maloney & B. Silverman (Eds.), Attitude research plays for high stakes
(pp.53-73). Chicago: American Marketing Association.

Lee, K. S., & Tan, S. J. (2003). E-retailing versus physical retailing: A theoretical
model and empirical test of consumer choice. Journal of Business Research,
56(11), 877-885.

Macias, W. (2003). A preliminary structural equation model of comprehension and
persuasion of interactive advertising brand web sites. Journal of Interactive
Adbvertising, 3(2). Retrieved October 30, 2007, from
http://jiad.org/vol3/no2/macias/index.htm

Mantel, S. P., & Kardes, F. R. (1999). The role of direction of comparison,
attribute-based processing, and attitude-based processing in consumer preference.
Journal of Consumer Research, 25(4), 335-352.

Marshall, K. P. (1999). Has technology introduced new ethical problems? Journal of
Business Ethics, 19(1), 81-90.

Petty, R. E., & Cacioppo, J. T. (1986). Communication and persuasion: Central and
peripheral routes to attitude change. New York: Springer-Verlag.

Raman, N. V., & Leckenby, J. D. (1998). Factors affecting consumers’ “Webad” visits.
European Journal of Marketing, 32(7/8), 737-748.

Rutz, O. J. & Bucklin, R. E. (2011)From Generic to Branded: A Model of Spillover in
Paid Search Advertising.Journal of Marketing Research ,48(1), 87-102.

Robertson, T. S., Zielinski, S., & Ward, J. (1985). Consumer behavior. Illinois: Scott
Foresman and Company.

Rogers, E. M. (1976). New product adoption and diffusion. Journal of Consumer
Research,2(4), 290-301.

Sama, L. M., & Shoaf, V. (2002). Ethics on the Web: Applying moral decision-making
to the new media. Journal of Business Ethics, 36(1-2), 93-103.

Schillewaert, N., Langerak, F., & Duhamel, T. (1998). Non-probability sampling for
WWW surveys: A comparison of methods. Journal of the Market Research
Society, 40(4), 307-322.

Schlosser, A. E., Shavitt, S., & Kanfer, A. (1999). Survey of Internet users’ attitudes
toward Internet advertising. Journal of Interactive Marketing, 13(3), 34-54.
Scott Mccoy, Andrea Everard, Peter Polak & Dennis F. Galletta. (2007). The effects of

online advertising. Communications of the ACM, 50(3), 84-88.
Shaoyi, L., Yuan, P. S., Huaiging, W., & Ada, C. (1999). The adoption of virtual

74




Iofl o 5 SUUR W e 1 A Y ~ SRR R BB b 2 s B

banking: An empirical study. International Journal of Information
Management, 19, 63-74.

Shon, D., Leckenby, J. D., & Jee, J. (2003). The role of expected interactivity in
interactive ad processing. Paper presented at the 2003 Annual Conference of
American Academy of Advertising, Denver-Broomfield, Colorado.

Sicilia, M., Ruiz, S., & Reynolds, N. (2006). Attitude formation online: How the
consumer’s need for cognition affects the relationship between attitude towards
the website and attitude towards the brand. International Journal of Market
Research, 48(2), 139-154.

Srinivasan, N., & Tikoo, S. (1992). Effect of locus of control on information search
behavior. Advances in Consumer Research, 19(1), 498-504.

Stone, R. N., & Gronhaug, K. (1993). Perceived risk: Further considerations for the
marketing discipline. European Journal of Marketing, 27(3), 39-50.

Tan, S. J. (1999). Strategies for reducing consumers’ risk aversion in Internet shopping.
Journal of Consumer Marketing, 16(2), 163-180.

Tuten, T. L., & Bosnjak, M. (2001). Understanding differences in web usage: The role
of need for cognition and the five factor model of personality. Social Behavior &
Personality, 29(4), 391-398.

Walker, R.H., Craig-Lees, M., Hecker, R., & Francis, H. (2002). Technology-enabled
service delivery: An investigation of reasons affecting customer adoption and
rejection. International Journal of Service Industry Management, 13(1), 91-106.

Yang, K. C. C. (2004). Effects of consumer motives on search behavior using Internet
advertising. CyberPsychology & Behavior, 7(4), 430-442.

Yet-Mee Lim, Ching-Seng Yap & Teck-Chai Lau. (2010). Response to Internet
Advertising Among Malaysian Young Consumers, Cross-cultural
Communication, 6(2), 93-99.

Yoo, C. Y., (2009). THE EFFECTS OF PERSUASION KNOWLEDGE ON
CLICK-THROUGH OF KEYWORD SEARCH ADS: MODERATING ROLE OF
SEARCH TASK AND PERCEIVED FAIRNESS.Journalism &Mass
Communication Quarterly, 86(2), 401-418.

Yoo, C. Y., (2011). Interplay of message framing, keyword insertion and levels of
product involvement in click-through of keyword search ads. International
Journal of Advertising, 30 (3), 399-424,

Yoo, C. Y., & Stout, P. A. (2001). Factors affecting users’ interactivity with the web site
and the consequences of users’ interactivity. In C. R. Talyor (Ed.), The Proceeding
of the 2001 Conference of the American Academy of Advertising (pp.53-61).
Villanova, PA: Villanova University.

Yoo, S. J., & Kim, J. H. (2001). Is the Internet more effective than traditional media?
Factors affecting the choice of media. Journal of Advertising Research, 41(6),
53-60.

Zaichkowsky, J. L. (1986). Conceptualizing involvement. Journal of Advertising, 15(2),
4-14.

Zhang, Y., & Buda, R. (1999). Moderating effects of need for cognition on responses to
positively versus negatively framed advertising messages. Journal of Advertising,
28(2), 1-15.

75




EREBVEHE B 6 HH

A Research of the Keyword Advertising
Effect--The Impact of the Searched
Product Categories, Need for Cognition
and Perceived Risk

Huang Meng-Chi, Hong Yah-Huei, Chou Chiao-Hsien

{ Abstract)

By using online survey, this study tried to find the influence on keyword
advertising effect by exploring online users’ searched product categories, need for
cognition, and perceived risk. The keyword advertising effect in this paper was divided
into three categories. “Awareness efficiency” is referring to the level of attention to
keyword advertising. “Locatability efficiency is referring to the clicking behavior
toward the keyword advertising. “Conversion efficiency” is referring to the consuming
behavior contributed by the keyword advertising. The results show that the most salient
effect is “awareness efficiency,” followed by “locatability efficiency,” and “conversion
efficiency” is relatively the least. In addition, all of the above three efficiencies are
significantly different while comparing the high and low involvement product, the
effects of searching the low involvement products is more salient than the effects of
searching the high involvement products. The need for cognition can’t predict the
“awareness efficiency,” but can predict the “locatability efficiency” and the
“conversion efficiency.” The lower the “need for cognition,” the higher the keyword

advertising effect will be. Furthermore, “perceived risk” can significantly predict the
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advertising effect, the lower the “perceived risk,” the higher the keyword advertising

effect.

Keywords:advertising effect, keyword advertising, need for cognition,perceived
risk, product category
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