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Abstract

Due to the emergence of global operation, the improvement of technology, and the
change of industrial environment, Taiwan’s conventional industries, as an important base to
stabilize economic development, in such challenging situation, to integrate the corporate
resources for aligning with the corporate strategy by effective information technology is a
feasible approach for staying completive in the global market.This essay researches on the
consumers, for the purpose of studying on the relationships among marketing mix strategy,
brand association and purchase intention. This research adopts a convenience sampling
method 800 questionnaires were issued 705 of them were retrieved, out of which 39 are
invalid and 666 are valid SPSS12.0 data analysis method is used to perform descriptive
statistics analysis, reliability analysis, correlation analysis and regression analysis. This
research introduced Cronbach’s a coefficient to conduct reliability analysis. Reliabilities of
the three variables and the reliability of the entire questionnaire are higher than 0.7. Therefore,

the result is highly reliable. It appears that the questionnaire is internally consistent and is

#-

gy g i? <94m§(;};<_;1\ JeER, J’EH;L‘(‘ AT
2 —‘g—; .7_;’1_‘?

g
FoFrpmip2psFmls

-

-1-

uli



% %% E Vol7,No2,2011

suitable for performing positive analysis. In conclusion, current businesses in Taiwan should
accelerate their information system integration capability, reinforce competitive ability, and

pursue the ultimately everlasting success.
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