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Abstract

Nowadays, the wholesell shops is facing intense competition. The
Marketing effect is decreasing due to sales promotion, so the most important
thing is to meet sales promotion. The purpose is to maintain advantage by
customer satistation to be pleased promotion purchase intent. This study
explored on customer satisfaction of the retail industry. Collecting data by
distributing questionnaire of customers in ChiaYi, this research uses SPSS
12.0 and AMOS 7.0 to The research of sales promotion ,experience marketing
and customer satistation to be pleased promotion purchase intent. The results
showed that the relationships among retail product, the sales promotion and
experience marketing are significant , experience marketing and customer
satistation are significant , but experience marketing and promotion purchase
intent are not significant. Sells the shop speaking of the quantity, the
promotion product experience marketing, increases the customer degree of
satisfaction promotion purchase wish is the most important task, sells the
shop entrepreneur management and operation as the quantity the reference
direction.

Keywords : Sales promotion, Experience marketing, Customer satistation,

Promotion purchase intent
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