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Abstract

The gross income of restaurant industry in Taiwan is reaching four
hundred thousand million. That results in increase of homogeneity and
competition. It has become an important factor to continually operate the
business successfully for how to keep adjustable for satisfying consumer
demand. Recently, more and more consumers become careful when make a
decision for selecting restaurants due to negative news of food quality.
According to the ABC model if Lutz (1991) and the reaction model of
Lavidge & Steniner (1991) ; Kotler (2000) as my research foundation. My

research is about the customers in Taichung, and I sent out 300 questionnaires,
there were 288 questionnaires available.The results of this study are as
follows: food quality is a driving factor behind customer behavioral intentions;
therefore, customer interaction must include emotional factors to affect
behavioral intentions; thus, consumer consumption behavior is gradually
formed through a series of reactions; and brand image possesses a moderating
effect. A positive brand image can lower customers’ perceived risk, thereby
enhancing their internal positive value and reinforcing customer behavioral

intentions. In this study, we adopted three listed and well-known food and
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beverage brands in Taiwan as the primary research subjects. The study results
contribute to management in the food and beverage industry and future
development trends, as well as enhance marketing efforts. The results of this
study may serve as reference for the food and beverage industry regarding

future operation and management directions.

Keywords : Food and Beverage Industry, Food Quality, Customer

Intentions, Brand Image, Customer Behavioral Intentions
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}‘]‘I% B RLAT AR B n% R

IBS
$H0 R SR MR IR R A

Mathwick et al.

2001

._,\

G LT T

d #A1A &) § AR

‘m_

FRIEAEP] v AR X ERY BT S
HAESHEERB ST PR Z R
¥ o Eag AT gdﬁﬁgﬁgﬁj

Foif A o

EUAGR G R HARS

PRAR TRLATE 45 o
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PR A SRR IR B ) f X
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RWE- B L PRAN- BRLimA - R Y
FAE - PIRER TREDT B A SSRGS % YR A T
ERPLE > BRIy e S Ry F A b
PR EE o AU R AR H R & a0 8 (Kotler, 2000; Keller,
2001; Kimpakon and Tocquer, 2009) ; %44 "/T‘ TV s R L ER
exs Jj*ﬂd VLB e A ettt W TE 0 FTES R HHA SRS MR
FAREZE S f B AW 7 AL T 60 % (Romaniuk & Sharp, 2003;
Julie, Anthony and Dena, 2006) ° 1‘sz‘§§ ¥ Kotler and Keller (2007)# ! en
FE R ARIER O R W R FARER . ¥R I R A
s TR AR > B S A PR K o

gt b B Park et al. (1986)4-54% % & 4] % (Brand Concept-Image)
& & 7 5t 1235 % (Functional Image) ~ % #ct+75 % (Symbolic Image)#? 5%
22 % (Experiential Image) ¥ = % » [ #% & 1£7) % |8 dp & &K 12 4 &L
s IRB R FRAINSH LT R BAASAL BH N LT R0
Rv s f o [ %t % | S 0% 3§ H P g & Blrdk
HApAFE R ARPEAERE B Fhdd TR 2R
E2 e RAHEAPAA FELE R FHRAFER] REE B

v

CREE OB o (SRR RBRARY Z WA S EATR LN T K
KRR T il S RIS UIRE B P RhgRILE R BB §

FEFRFF o FI o WG e R RASES . LR K
PP A5 2 R AR e 1 Lo ST R FHERA L B %

e

W& )

By LEE € i@y PER 4 (Chernatony and Mcwillam, 1989;
Doyle, 1990) -
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% 2.4 FWA5% T

5 % P ¥
éﬁ%%Wﬁ#%WW%me§ﬁ
Dobni and - N L s iy
_ 1990 RN R: I B R R AR NS e RS S
zinkhan
ZF2 i AR Rk o
Bl 7R P A s AR B -
8 & % & 8L (Brand Node) £ 7 3t & 8
Keller 1993
(Information Node) » 5 &if } # =48 ¥
P BE L R LA
TARFFE o AEEF
Cretua and W ) P L
, 2007 PHEE LA AT ARDERA %
Brodieb
kipwm e AFEHA o & o
{d?“ﬁéﬂ}9 - B M AT
Torres and ., .
2009 FoAJ A ERAWE > A e
Bijmolt
AR Y ¥R

TALKOR AT Y IR

3
.

f%é:&%]é:"iﬁtﬁ? FHRAA > RAFTAF ABESFIRT 5 A
e B

|
|

JRAR IS TR ML BT 5 o
CEFABARS YR AT S
g iRl enifE 4p #h(Lardinoit and Derbaix 2001; Roy and vornwell, 2003; Jang

REZARHE-FLRF SO

and Feng, 2007) = 17 2 LW™ 4 5§ fl2 72 LW # 467 LA ~ > &
AHESRBEE S A AL FLARPEREEE o v R
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(Grewal et al., 1998; Ha & Jang, 2009) -

FHERFE( 2 475 LRLBEIGE s R 32
g F AR NELF o ¥ 0 & F Fishbein and Ajzen (1975)#% !
I8 42 {7 5 7235 (Theory of Reasoned Action * TRA)4- ] 2.2 2 & 4 Ajzen
and Madden (1986)4%& 1} e12+ 3 7 % 234 (Theory of Planned Behavior » TPB)
4r@] 2.3 28 —‘}5‘ Davis and Bagozzi (1989)12 = TRA & TPB it 1) chft
Ho 42 H5¢ (Technology Acceptance Model » TAM)4e ] 2.4 @ #8355 {7 3 &,
BlegBFEL I NEFLZRBAFRBPFFAFFZORE > 22Xk
75 el T B H o wsm R mm,;%' REFR iAo
f]faﬁé;%ﬁﬁ?iﬁff?ﬁiﬁd FERARDELR» AL ABMEFT R F &
FRERT ATREENNES e o R F R ADES  HAESNIR
FAA R FEFAL 75 X B(Cronin & Taylor, 1992; Ladhari et al.,

THHERE
= A 2
‘-i: &K #ﬁ —{  Attitude toward
Belief, evaluation Behavior
THER TRiTA
P & Behavioral Actual
Normgtivp belief. | Y ﬁ Intention ehavior
motivation to Subjective Norm
comply

Bl 2.2 3B {7 5 244 (Theory of Reasoned Action, TRA)
7o kR - Fishbein, M. & Ajzen, 1. (1975). Beliefs, Attitude, Intentions and

Behavior: An Introduction to theory and Research. Reading, MA:
Addision-Wesley, pp.16.
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, N THRABE
- N Attitude toward

Belief, evaluation Rehavior
REZLD T KHB - < 4
Normative belief, ES K 75 ﬁ' B R RAT A
motivation to [ - Behavioral Actual
Subjective Norm : Behavi
comply Intention ehavior
{Control Beliefs, R o fT %;}E*ﬂ
Perceived | P?rcewed
Facilitation) Behavioral Control

B 2.3 % {7 5 3% (Theory of Planned Behavior, TPB)
TR KR ¢ Ajzen, 1. (1989), Attitude Structure and Behavior. In A. R. Pratkanis, S. J.

Breckler, & A. G. Greenwald (Eds.), Attitude Structure and Function. NY:

Lawrence Erlbaum Associates,pp.252.

Waderdy Mt
Perceaived
/ Ulgefuluess
ARG Finerk N A e T B
External Attitude towards —= Intention
Vanables gy Mk Ulsing Sy stem to Ulge
Perceived Eaze
of Use

Bl 2.4 #H4&% & 53] (Technology Acceptance Model, TAM)

T kR - Davis, F.D., Bagozzi, R.P. & Warshaw, P.R. (1989), User Acceptance of
Computer Technology: A Comparison of Two Theoretical Models,
Management Science, Vol.35, No.8, pp.985.
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225 BEFRGLBTE
2 % R Tk
Fishbein & GRAREKERFRAFI 2 BB S > L
Ajzen o7 TRR 7 5 Pk i o
A S NN A
Parasuraman HiZ A 322 A FA 2 BrRihd > W 4opd
et al. 1990 S SR SCRL S S
WREZEF -
EREHIRBREF AL LR R
Cronin, Brady REEHR-E A2 F I o niT 5 LB b
& Hult 2000 o e A SNPPF iR E ~ R A
MEL 78 Amadh s aopte
RpBADER > ZFRHFETF
15 e X g BN PRIE > AT B g
B A % 97
RF LB 0 A BIRIB A 7S
Eiptk e
RS Y ]
27 3air~ R ~ 73 LWL B M

%3 % Rosenberg and Hanland (1960)3% 5 3240~ R ~ 7 5 &7+ B4

BB =L Z4c® 250 @ §F Lutz (1991)s%= 3 >

;¢ (Tricomponent Attitude Model) » B] % & 7

s F ez 2 Ak

# # (Cognitive) ~

Bt

TR

(Affective) ~ {7 % (Behavior) » * MR ez BR 22 Beapd M iz T2

v

Tz REFOEEFA LA

z
v

B BN AR S ABC BOES e B
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FHRailZ s BRILEI R H- BAFRA2HERSRL
P v A - BAARHFLFIRTD 2R TR L - B F
Yehii s 5d BAPEY T 52a A4 g 2 35§ & &(Fishbein &
Ajzen, 1975) » 73} Tindr T4 B A A A chird BA S LB Z
FYHPZIESAG L TR ) LR A HRFHES > 24 HfE
TRFEPIBER THFLJAEBARBA DT LSRR 22
PEE LR R WEF R LRG o RATASNER R A E L

AENEFFLRERG 2 LRI RRRIGERF 0 % 85 K

FHHERDTRTZAF > REFEEG - BE R L) §
R AR BARE T B o

=

AR

B] 2.5 Ay B ehle s

7 kR Hawkins, Best & Coney (1997), Comsumer Behavior: Building Marking

Strategy, 7th edition, pp.402.
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2.8 F Mk 5L

PEF a7 /ﬂ%&,%zg: B LA - R E AR ‘Jﬁ"(‘i%’/ﬂ%;ﬁg#’;—
S gAEd §H T AR fEET LA R 2o
SR S LS E U L] oo A

PER AR R F AR IS I R R 2 R
AR L TR jﬂ}; » F AR K R R te B R R P
AR B EARIF R e A 0 R 75 o
A i «g F R BnI@ih s 3F 5 7 Y > Kotler (2000)# * 34w
E M AIEARN A S e R E L F RA SR 0 4 B E 0 [AIDA 55V
AT R o icst ]~ THEFS AIRTE * B058 )~ R #0580 4o 8] 2.6 #1757 o

“hF B SRR AT F & SRR - s a3 A

e

AR SR R PR SRR P A Y AR DRI FE A
S(HHET % 100) o

a0

RO R Z R A RN
1. AIDA -3¢

AIDA E & A0k ek atficdt o 2w} ¥ AFT o ¥R L PR ek
CATEF e BB AR AR R HATA &

T &R e B A A21 R (Attention) ~ 2 4% (Interest) ~ £% ¥ (Desire) ~ {7
s(Action) > Al v PR EHE D a L5lde A oI 3 0 A [ R
e b Rl e 2 enit S5lACH 2 S en s > dPede i § H 3 A & fS
ZonlEE A R A HEEERY A5 -

/%Tx

BPRIEFE 4N 0 B OFIR

2

* ¥

AR B

I
2
~zh
%
Rt
ey

a. jL % (Attention) * ' § F L&
€

b. #Ag(Interest) : i i HATA & & PRIER T FAE

c. 5% (Desire) : i # § H{ATA S & R A 2 W] DF REFY -
d. {78 (Action) : i} § ¥ $+37 4 RArFHB~PER (78 o



Ho50 AIDA T8 K s RIRTER AL
B H- 50 EE EE 7R
2R L L ¥ &
PG 1o i i v B
2 e l
AT R
v v v
52 45k x € B2 4
l]‘%—}é f’g‘_ﬁ; v %-ﬁ;’— v
E i
= IR i
i L
v ’2?‘. H
F
T & PP E T & PR ‘ T 5

B 2.6 i % 5 bk st
L kR - Kotler, P. & Keller K. L. (2007), A Framework for Marketing Management,

3rd ed., Prentice-Hall Inc.

»x % K % fic3" (Hierarchy-of-Effects Model)
¥ & Lavidge and Steiner (1961)# M F o & s Plhs A 4 - &
[+ £ (Force) |- x5 i ohrf 75 54 - @8 chF piprga &
G0 R GRS R A S RIFNG b BT e A 2 B A
B oaArB] 2.7 om0 X K BREE A S Z BIFE 0 5 - PR LRI
(Cognitive Stage) : & 7z “rak(Awareness)¥? By fZ(Knowledge) » 5 — fa v

IR s Bk R s % Z PR B R PR B (Affective Stage) 1o 35 E EC
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(Liking)¥2 # # i 4+ (Preference)  f R e B G~ % = FAEC !
7 & F# & (Action Stage) : & 3% 17 JR(Conviction)¥? fE§ (Purchase) » 5 — #&

Sk * (Drive)erne JB Ak Ay > av 9 ¢ BHA L BB 75 o

g || wm | 52 | aa o em | w3

2.7 & = 2% 05

FF kR © Lavidge, R. J. & Steiner, G. A. (1961), A model for Predictive Measurement of

Advertising Effectiveness, Journal of Marketing Research. Vol.24, October,
pp.59-62.

a. i (Awareness) : i i H B ot A 5 IRIFE &
b. B f#(Knowledge) * i §

c. ¥ % (Liking) * "} & & By
d. #4F (Preference): 7 = & & » i
e. 13 PR(Conviction) : % ¥ &B¥ |

f. RE§ (Purchase) * if § # § 7 A& o

LRET LM G

2.9.1 Elnr'r-r'?ﬁ" ’1‘#’1‘?4 }é?‘?f‘fg m-’\ %
(Rl REALS AR PE S 7 A F R LA S

PR FEERRRFDTEFC R AFERRDEFRR RS
%t’f—%?wc BEE S &S E L & 2 (Hee and Will, 2002) - & 4 $in§ B ¥
e 100)@’{#@:&1&4%%%%@1 T3 fEE P b A A T & F



P B 74 K (Doyle, 1990; Dodds, Monroe and Grewal 1991) - F]pt » & 4 ¥
FEHATHE BB FL X 2PEY AR DERY  RERBY R

(Kamakura et al., 2005; Kumar & Reinartz, 2000) - g % 3 # 3 = B § 2 7]
2 WALR | JRAFA BPRIRERL T NP R ST 7 5] RIEA B AR
LA Agong Reacd [ B EE ] RBA AR EARL & ¥

Tk Z BRETIR PN FAIeIRIE A R G OM o TR T B 40 IR
52‘/\ E‘I gf’JT,;’.,El: ’ L@ 4_/[;'/_%}1:’}7’!'/\.» l% IE'L‘ ’ ,’/V’Llﬁr’ ’ /f/‘;\'gg'%gjlﬁ %‘%jﬁiﬁ'&
AWM FEd ASNRBER SR LAY R EHAS BT

4% 25 % (Chmitt, 1999) » £ ﬂ;ﬁr} BEE T & R EEREE ) 7 ARE > £
BB LR AR PR BT R

WA % o b b B Peppers, Rogers and Dorf (1999)4p 11 % & $ &2 AL &
- EFERFRFHIE o R RERIEG RGP EN T F G
oo Flt o BREI B BN E LA AT AL RARR B
HEEDTYEER EAEF - d 122 AT REACT

H3: 8RR iHBE i BFre 8-

H4 B2 3 &85 M2 %3 EE L o 258 o
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293 55 MEGE ML S AWM

T FEHAGEFYRNY IR FAS IRIFLEZ
FR)I duAey SrhTA o L& A B (Yang, Wu & Wang, 2009) -
Ao b FEd HAA Ry § AR
eRUEAS UM S BN - E A

;\A\é'ﬂu;}%l{— sh #4_;—}3]]\ é__«f,

R X
B AP SO A E R R T e B e
ABECHBEDRIERRERLIHEEIR F 5 BT 3 (Gallarza &
Saura, 2006; Smith & Colgate, 2007) o & 7 ¥ EY » T 5 2430 §
FEIMBLE PP L BNGERE C RF PR F e T iy
ERRR I EHEAERE RGP iR AR o R
PE R BE (Mathwick et al., 2002) » d gtz = & 37 7 K 40

2&4&W%?ﬁﬁgﬁﬁﬁm%$

& # Camarero et al. (2010)# % UESVR N H¥ 30 5 B e
NH U P e g L 8 d#
& feh ﬁ’ﬁ¢¢4 ¥
FI* & S A g kdah & dadF A Koha &5 (Cretua
& Brodieb, 2007) » pt ¢t > % % Richardson (1994); Kotler & Gertner (2002)

“mk >
o —m T
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Bl

Wiy A 0 5 W

FFPI%}&’WW;\&G’JI‘%K‘&?’

~ .
\m%,



Mi% % Kotler and Keller (2007)% 3 i}’ ‘%”f B LR BT A

W 1‘—5\5@7&“‘ B A - IR = N g«ﬁf’*“‘uﬁ"—’x T4 g
g;g'aﬁngggx,.ﬂ _-!zm—;;-?wﬁ; ferb s MEHE gL AF LY R

7
BRI EF F A L R G AEOT IR XA F 2L R
e R ERIR S BIRP SR EEGFE e AL 0 PRI AL
Lo F e R F LA (Carrillat, Jaramillo & Mulki, 2009) » ¢ # > 7

Y

LREKA BADER S S P F gk A N L e

VORI A 7 G s0ETE 40 R (Ajzen, 2002; Ladhari et al., 2008) - d &

2.9.6 &M% e 3f 2k

AR AL R A SR B E O SRR R ) o e
T{éﬁ_—\.t‘ s ?@K/ﬂ ﬂfj-ﬁ, ﬂaw?ﬁ‘mﬁrg oA T ;;\.é\,g;fgg/ﬁ%’ﬂ,%’l’r BEH
e & 4 £4p 1% § F Richardson (1994)& F 4p 1 & 75 %7 & F B 4

FES g T N R F R AEF AR PR Lk A R s
Foaea il gy FaCGRER & % 100) i3 ¥ 5 ST % T 4

A SER GRS TR A L G HA Sy

T

& i+ 8 (Keller, 2001; Kim & Canter, 2010) » F]#* > f &2 fo o £ 2
B TR|EERS OWR L §FF A SRR e A E R
?i@’%*%%#%%i%&@i%@ﬁ%ﬁ,n%@ﬁwéﬁ@ﬁ
wwl o /f%ﬂ*ﬁ TIRALKIE > A EE R E GH o TR Ak

MESAE Bl B %ﬁdﬁ'rmﬁﬁﬁ@’gjﬁé
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%‘3‘5 wif ‘ﬁfi—%‘;éﬁﬁﬂ’{%ﬁ‘lﬁa Bt R VR ¥ R O ) "’ﬁé’ﬁ%‘&ﬁ—aﬁ
g & 44 F]% (Baek, Ham & Yang, 2006; Roest & Rindfleisch, 2010) - d

PiE AP EK AT o

HIO : &2 g MR f G2 AL 75 L WG F 4% o
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¥=F Fpi

ALY R RS D R R ARG AA D e A
RPN R - FLEREEFLLE GRS AL 1k

PR A R A ] 2 K

3.1 &3 R EK
AT ALRE - FR-F AR S RE R R

Bl M4 75 LB & 2SR - 3 & d sase(Cognitive) ~ H

|

B (Affective) ~ 17 & (Behavior)= fd & % #rie = » x Nz H F ey 23 #
¢ &0 4 ABC 105 (Lutz, 1991) » Bt A5 3 1% i3 F F #rie 1 2 235
BAL R

e X0 % AP R F)EE T# WFETE T RER —%“ Lavidge and Steniner
(1961)£2 Kotler (2000)4% I ek ok ficst o F RFe k& B3V - 0 7 &
2 A Enr B 2B TR SR BT A AN BIEE

FRABZ NS FT  HEEIH  WHREE - 59

BeF IR 2 EA DS B EERH R - F ifﬁ;‘iﬁ’»
Bl RA L A AR A GRAT) ﬁﬁpu”*L%Hﬁ)
1EBRMEEL HY 750 T2 R [ (C-AB) - #ip» 1 Al
MgRAe- R A R (C-B-A)EAAS AR 2 FH 2§ R Rl

R SR IL% 0 R P R AR 4ol 3 S
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32 31 L
Bt k2 L i AE LR RA T8 RETT
EI & TH&GE TR TR LRI 2 AAFTH -

WH-AIAA Y R TR ZFE L B AT

32l 8 & F Tz REFE
8 A LR o B g itie s > R Bl
Bild e Rk 2 3B R A SHAFE > AT AT AR
8%%&1%&%%&?&&’ﬁu@ﬁpﬁgﬁﬁ,u%%ﬁaMJ\
Fﬁﬁﬁﬁﬁﬁwmﬁﬁﬁiiﬁ’T%%%%@Mmf%&aiﬁ
TR EET R R NIRRT 2R A o
%31 e S22 EirA T2 g > 5

| RAFTIA R P B S4
C e ’&EPL% N /}J

5
PR R AP LA PR BEREERT R | g

%
e [TER TR W 2R R R R T T (% 89)
Verbeke &
e |FRF DR EBIRIAE DR FFA Lopez
(2005)

chork o BB AR IRISEAT & FL R

3
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"4
RE TEREE e AR o iE 2
, Fxfé'ﬂb}a} 1?1-’1’!‘1"}%,# X

% HAEIE A N Kalakota

o, H 4 s TFPLE ,E & %' ‘:ﬁ: and Rinson
3 - S 1 S
i 3 ami g s man| GO0V
5 |FREFFoEETR

323 (R £ |H T2 RBFE
T TSR P RS G T
FHSTERRLTTAI[F (B2 JZFPM G U0 b&
STl EETE TR R E 2 BADE 0 KR 3 A (Liker) < B E
£

TR AR TR A A RRE -
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% 33 ’@5@% I%’ B2 IF;“J ”‘f\g& % fﬁiﬁ" ;\‘.

\\ﬁr
ok
/J«
=
/‘._

WO RO ITL T FEP 7
2

IR AT A AR H R LAEF IR DG KGR
£ rrn% IE"%’ﬁd "*L’/ﬂ %&ﬁ,é&—g“”
Holbrook
s (HEIERES S F 2 AFERAEG F T GRS (1994)
Mathwick
. 8 5 % d
g | =T et al.
6 | B R A S B AMAREN F G fp s | (200D)
R ERFT ARG LB S

s PRAFDRAR
_%[E: ~ %V%'E‘ o

FTHLKR AR R

324 [HM7; % [T T RAFE

LTS A 2 XS I U P S RS R A R
ﬁ%é&&?’&%%%ﬁ%&&%ﬁm%ﬁ%%@ﬁ’iFiuﬂé
EEARZE LIFTR R E - 48 0 T Z o (Likert)- BLE £ R GFE [ 7]
REAEFRRZ TR AZET 2RI o
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%34 B %2 gk (Y R A RS
R | RAHF YLK FEPF 42 R
S A5 % i W AR
FEERER AN
e R L e S
e Lo% gk e? 3t D5 %5 = paketal
LV R 1986)
y Db e H B b sy | (1980)
hA B A & ch A ”)‘L’ ?\ 7 Cretua and
By 3 P B B AlFTeRh 1 Bzrg‘g;b
oK g g | (2007)
3 IR AR SR LY $ X
FOEMA % ke
WA SR A A
APRER AT E o
TR KR kg R
325 [HEFZ AWM IFiTL e REHFE
FEE A AW 220 b EEY HERSTE > SR %
FATRHFFOELAM AFLURERRE CHLL R e RD S
I E S 308 > P43 o (Likert)- BLE A kFE o [T 222 R

o[

2 >
22E¥ A B R o
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23S MEGS AR FFI LKL frg >

¥ | ®AFETIT FENE 54 2
FRimTwa sl
, , Lg g & By p A dig
tw B[] d
3 D LER
CEe E AR 7
Bl L REFrEAADLANGHE
= VLY R Grewal,
T et al
LR MEE L 52 4 H 1008
L Baaxsemiesmayg | Y
BB Rl A e R w
i3 4NFERIE AP A EE SR
ZFELESfF R
, y I
R~ R
FH AR 2Ty FR
326 A*FH
MEF R E B SN E A SR RE T
» EE;’L# 6 FFBJ:E °
%36 AATH2ZEEZ FE SN
el 1% [+
£ [130 2™ []31-50 g [ ]50 gk 12 ¢
waF) R e %
c¥ix (& #/~8(z)n™ (g ms
B 182 A5 L= raps 27
I 34
50 gon |H30:000 %07 []30,001~60,000 & [] 60,001 v+t
’}'j»/)g'l j\/};:r ﬁ/“ﬂ
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33 % # ¥
B AR TR DL R R H RGP AT
RO TR AT R PE R R L ER > P
PRgal R L B R DT RN TP BTG TR T R
Loyt 2 b B p e HEga) ko
2. LT RBBE R Y F o DR E
3. b RF 2 4ptip £ ¥
() A28 % AFTHETRE LT LEENI) D= 7DD (1)
BERAE A
AT R R -2 BB R)
B (R PG -3 ABER)
A C(P 5V S 4Ry % -BETE ) o
RS RS EE L SELE LT . SR S

34 #HE

AL AP R R G AFELREFR LIRS
B APME R E  EHERBENIEP L AT o I T e
HORENL  FEEDH LGN A FE R BT 2 - Fud
B R %ﬁﬁﬁ’ﬁ%*?lilﬁﬂﬁ?iiﬁﬁ |2 &7 LM
BR2Z PP ERBERRNE > 2% BERE L RERIORE - 25D
2T 300 A E 0 E R 100 o REE B v 288 0 G pxR B X
96.0% ° ©

S AR ARG 5 -3 SR B E ) w91
B (F ARG -5 XS RR)Y  9T
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S C (P Vi 84 k- A0E §)100 > o
FoRLA AT 2
AR E w T o h#g 2R £ S L SELT F &0 12 SPSS18.0 s
- A8 % 4 £ 2 SPSSI18.0 szt ickfifie £ AMOSIS.0 5 A5 1 B 5

BB S R A AT

351 B AT
it T “L’I‘]g;”s ﬁ}_éa\‘]iﬁ'ﬂif ’ "'Tm-, m’}iﬂ\g{f@—t %> 200 ’7J i F BT o e

EIR LA

FUFT G BAR 2 200 A4 2 5000 2 F UK (E PR R 96) 0 @

AR G ok lich 2880 AT T RS R -

3.5.2 4zt ALt A 7

Kot 12 S A 47 L I R A TR TR S A A TR g A
DRSS T RUI e A I e L S SR L
RS -;E'Jﬁ A RH R L RITEE o AT SE st (R R
SoRE T § AL T ods BB L LR LRI L A G -
3.6 S i FI% A 4

B TR AL A R LR R T M ) £ iR
Ko FHBEREFI K2 SEM T kg MOTERY
78 (Observed variables)£? % 78 (Latent Variables)z_ & B3k B 2> v @ &

7 F1% 4 17 (Factor analysis) 4 2 j& 5 4 7(Path Analysis)= #& 5t35 o fiozs p

EEHRERLLATFERSP B SO FARR - LR EL
etz RE 2 AAHRZ R A8 ERES P & R T SR
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e LEARAERL DT RETR -

AFE Y 0L Z Pk FE M %)% A 47 (Confirmatory Factor Analysis, CFA) %
WFI A f 2 TR T dp B B R kR AT R 4T AT
P2 FlE i imdd oSt » YEigE-REo

36.1 R A

o Bdp 8- bRl TR e R SR 0 ¢ R ARIE
- RM e R 0 — 4 F 2 Cronbach’s o k& T ¥ 7 & FlE2 78 B
eAp 38— R M AZ R > Nunnally (1978)3% % % Cronbach’s o % #c <> 0.6 »
HE 4L P L% Cronbach’s o BcEIR|E PN 30— R jE » Hif &4
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3.6.2 Jxar

A UEERN AN S AR MR L E R AT R
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FERAPN AT LR -

hfcacrck * m Hair et al. (1998)# 1% JE ¥ & BW|4E3E 2 & ~ Fh
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3.6.3 % R

EERBPIEAAES B2 R fpe R ERIE 0 FU0 A BiEG AP M
AArte o HApMARR R RIA TS BHG 5§ % 4k (Anderson &
Gerbing, 1988) o &% W[2cw &k * Lo 2R H B AT H BT 0% R
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BT AVE T3 43120 LG onip i Glicz. Bl R A B R MR e

TR R RIpRAT D@ REET LT BB
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BABPHS LTI FERGEFRE > PHEE 25 FL 0 (DF £E D
FARE RO ) (DR S GHERLT =1 3)AF 7~ iR A
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3.6.5 Hi\feig B & w
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fo % % ef & 48 L R el B i 7 7R (Bagozzi, 1988) 0 & SEM
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WHNTHEAL TSP (RMR) e £ 2 ¥R L F T HE2
TR F AL A ] o FH EARERIT 00 & BN e R AR
s T o7 i A T 2 $3(RMSEA) » 0.05<RMSEA<0.8 fizif & 2 4F »
& RIpIR(GFDT 222 % % ficfrs FH BI(X 3 9) -

2. HEFERGE T RO BR IR N S R R TR
A E R £ RIpIR(AGFD 5 4+ p F R B GFL > %] GFI ¢ S ¥ B
BB B4 d B e B dp I AGFL AT o3| e i & & 48 fe & hdg
7B enpe & 4p R(NFI) & & Bk HoA v A S AR e ehee L 9 > &
P R g P4 iR(CED S F RO RIS R ER R
R AL B ER > F TA R e A PF > AGFISNFL ~
CFIi % >09 2 FPH&E -

3 BERERAWE (GREDHPLAFE G RET AR B R
B s o R E - B BT ERGDE SRR FE &y R
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IRV e R o

3.7 RIS B ES
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FuEiR o B RECAEAULSTFEES S EEL172 0 5 - BEGRIE
(AR R o & -y T#U* 2R GFR AR AT R R LS TR
TeRPe B e ® WP R o % 2 PR BRI A 4T 0 -0 B R A SR S
CECHTE dp R RISE T A éfgnraé o B 4 AT RS T
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A E 1" AMOS 18.0 ki3t ol o 22 = A4 425 HC2(SEM ) 0
TRBEORE AT RF > R UREF L B SN BN A g
RELHEEL FF Y TR 1 L v S IR T
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WM GHGS RFE AR TR B G RESRTELRETHE LA
(Fit) » 1245 31 & i chfEs o

3.7.2 ip Bk A 45
AP RE A 4T A RARAL S B BB Thap B B H ik
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S E BRI R MR B SR BEAEE TS R Bl B 1
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AT PIg Eoctk AR W T 2R S & 288 o 4R
SPSSI8.0 Wit fiREiE fFH A A v M HIE A > AR A TR 4.1
Sr R o M B A R 57 3% % 0§ M1k 42.7%0 & #0230 & 2T ik 49.3%
Bo® o B = 31~50 A 1k 46.9% 51 A r1 b ik 3.8%H b o S HF]L A K5 1k 60.4%
BB oL A 39.6%  H A s B AL/< E T ik 89.9%E 0 AL (5 1)
7 10.1%  BRE 0 A B0 58.0%EF c B 2 B U B 19.1% 0 B4 ik
17.7% > 2 738 B & 5.2%B i > T 357 4z » 30001~60000 =~ it 49%5 % >
H = 30000 12 T ik 43.8% 0 60001 14 b ik 7.3%3 14 o

4.1 AR ATH

3] RN = ik v (%)
g 123 42.7

M

4] - 165 57.3
30 & 1T 142 49.3

Ed 31-50 A& 135 46.9
50 & 2t 11 3.8
35 174 60.4

4] C ¥ 114 39.6

s B/ E(E)NT 259 89.9
A (5t 29 10.1
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4.1 B~ R TR

%0 BABHE = #c ik vt (%)
g4 51 17.7
B ¥ A 176 58.0
2 R R 15 52
A 55 19.1
30,000 = 11 T 126 43.8
s kb 30,001~60,000 ~ 141 49.0
60,001 14} 21 7.3
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4.2 BREMLFER A A7

AETRE LG LR R M prE G D el
AMOI18.0 M3 i E FRBFMFIF A 17 FTEHNEFHNE & AR
Lo L e LT LG g e arc & (Convergent Validity){r % &7

& (Discriminant Validity) °
BT Z A4 KRB S A TFF A7 & Sl 2 T & ik
Pov kDN A BAREFREAIEGRERT 0 X 96) 0 A Y AR SN
B R EE S % B or 0 GFI~ AGFI & i Bagozzi & Yi (1998)
R 0.9 2R > KRR B IR AL G R RORL I ¢ 3
GG 2 [32 R PRANEAE A2 M LI B e 2[R R
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421 &R A

TR ﬁ%ﬁiﬁﬁf#\i Bren— R AR X F’M@Eéﬁﬁa ¥ erfd
B AFT 3 4 w12 Cronbach’s o taficte T & » B % 4ok 42977 » 2 &
T#ﬁ: e71 Cronbach’s a % #c 5 0.86~0.90 > A&giFE/R 2 0.75 1+ » Fp 7
KE bR 6 oM} A E- Kk HE ARG B aE

Bk IR R R o

% 4.2 Cronbach’s a 3 B 4 47 %

Py 1‘#64 0 #c I8P i Ap R Cronbach’s a
0.72

Eeat 347 0.80 0.87
0.75
0.76

REE 3 B KR 0.81 0.90
0.85
0.55

W § e KRR 0.72 0.81
0.74
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#. 4.2 Cronbach’s a % & A 7 % ()

=Ny f#a. ik I8P i 4p R Cronbach,s a
, 0.66
A % 258 0.80
0.66
0.71
BEE 75 R B 348 0.77 0.86
0.74

+x% 3 45 AT ¥ (0<.001) » ** 4 7 24 B ¥ (a<.01) » *4 = A ¥ (a<.05)
’}' j\l)/%l j\{ﬁ i %/—
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11953 & 4 Fornell and Larcker (1981)2 3% » i& 17 % B »c R fo % > & 0 %
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B F 0T g T 0% B Bk P (AVE) sl o) 8(0.62) 0 ¥ 7
ipBE ik < EehT 3 (0.50)FF o FRERE G R B[R o R E AT £ 44 %
LRAR ip i e .
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R SREF FEIEB WHREE S8R M%f@
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Fﬁg — £
REEI® 045 0.66
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& sk sk
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AFTRAEATFEFPRFREAL 4 £ 457 o R (e
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1045 BRI NG B L EEFEL L
s CTFEEEE gy CRE& #HEMRIE

ERaE
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REE D #
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2 1.00 0.80
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W e
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REZ 7 5 3B
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g
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