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Abstract

The purpose of this study was to investigate the automobile consumer
demands and the influences of brand image on consumer purchase behavior.
The study used perceived value as the mediating variable to explore the issue.
The study conducted a questionnaire census on the automobile consumers in
Taiwan. First sectioned the consumers into four parts, north Taiwan, middle
Taiwan, south Taiwan and east Taiwan respectively, and then execute
stratified random sampling according to population ratio. The research
included four questionnaires: automobile consumer demand, brand image,
perceived value, and consumer purchase behavior. The main findings are as
follows: (1) There is significant positive correlation among consumer demand,
brand image, post-purchase behavior, perceived value. (2) Perceived value
has partial mediation on consumer demand and consumer purchase behavior.
(3) Perceived value has partial mediation on brand image and consumer

purchase behavior.
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FEAF® | 6125 | 6299 | 6126 | 6115 | 0970 | 0.406

A#HG R 6.312 6.441 6.309 6.338 0.533 0.659

GRLEIN S 5937 | 6.156 | 5942 | 5.891 1259 | 0.287
1025 % 4360 | 4918 | 4.640 | 4.471 1.814 | 0.143
Lk 4.645 5.029 4.853 4.822 0.466 0.705
ST U B | 4204 | 4858 | 4524 | 4280 | 2644 | 0.049% |57
TR E 5304 | 5464 | 5473 | 5405 | 0328 | 0.805
Sy 5450 | 5717 | 5.614 | 5555 | 0434 | 0.728
WEF 5812 | 5725 | 5.686 | 5595 | 0.405 | 0.749
& H 5050 | 5.505 | 5.561 | 5.558 | 0.630 | 0.595
75 R 5550 | 5.276 5.661 5.538 2.005 0.112
B2 4375 | 4941 | 4631 | 4578 | 1.043 | 0372
EXERTIA 4817 | 4945 | 5.029 | 5013 | 0355 | 0.785
&R 4.500 5.071 4.927 4.947 0.853 0.465
GRLNEE 4875 | 4367 | 4.644 | 4578 1.389 | 0.245
HE R 5343 | 5.014 | 5.401 5.345 1.607 | 0.187
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EFN
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1 2 3 4
FRERR 6.079 | 6.080 | 6219 | 6.333 | 2.626 | 0.050%
A#Z R 6.265 6302 | 6392 | 6.437 1260 | 0.287
GRLE S 5.893 5.858 6.047 | 6229 | 3224 | 0.023* | *5F
et B 4.851 4534 | 4.468 | 4.955 3.147 | 0.025% ";__f
it Kk 5074 | 4.809 | 4719 | 5.118 | 2.576 | 0.053
ST HEE | 4729 | 4384 | 4332 | 4867 | 3.085 | 0.027% | *ST
TR E 5.546 5.405 5.386 5738 | 2.168 | 0.091
= 5.636 | 5.588 5527 | 5.941 1.624 | 0.183
R F 5.773 5.621 5.581 6.007 1.946 | 0.121
E& % 5710 | 5475 | 55032 | 5.725 1257 | 0.288
N 5672 | 5.584 | 5533 5.591 0.386 | 0.762
Lk 4.731 4538 | 4.584 | 5.281 3262 | 0.021*% | 4>2
RIS 17 5 4.985 5030 | 4986 | 5.121 0.330 | 0.803
&R 4998 | 4919 | 4910 | 5.005 0.222 | 0.880
B 4626 | 4704 | 4459 | 4520 | 2.184 | 0.089
e E 5.141 5.386 5.383 5.625 | 2.102 | 0.099
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gz PR
s ?T\F b 6.444 | 6.034 | 6.131 6.270 | 5.812 | 5.583 3.193 0.008%* i_;»
AT K 6.555 | 6.240 | 6325 | 6.464 | 5916 | 5.566 4.100 0.002%* 4>6
GRLE AR 6.333 5.828 | 5937 | 6.076 | 5.708 | 5.600 1.818 0.108
w35 % 5019 | 4.639 | 4.569 | 4.559 | 4.676 | 5.788 1.357 0.239
lé * K3 p,u.
H-j] 4.777 | 47756 | 4.881 4.837 | 4.791 6.199 1.901 0.093
e
P 5.151 4.575 | 4398 | 4.407 | 4.613 5.563 1.402 0.222
wERE 5.533 5400 | 5448 | 5472 | 5.000 | 6.136 1.240 0.289
et 5.600 | 5.570 | 5.593 5.601 5.750 | 6.320 0.749 0.586
R 5944 | 5.620 | 5.656 | 5.683 | 5.041 6.600 1.504 0.187
EX 5466 | 5492 | 5.571 5.596 | 4.100 | 5.760 1.698 0.133
() 5.600 | 5.547 | 5.597 | 5.603 | 5.550 | 5.680 0.063 0.997
Bz 4.833 | 4.558 | 4.611 4.674 | 4.437 | 6.250 2.164 0.057
Ris7 3 4.923 | 4953 | 4991 5.105 | 4.615 5.430 1.186 0.315
bR 4.857 | 4.931 4.859 | 5.066 | 4.464 | 5.628 1.486 0.193
BT 3.500 | 4.563 6.131 6.270 | 5.812 | 5.583 3.373 0.005* ﬁ;f
ERAE 6.444 | 6.034 | 6325 | 6.464 | 5916 | 5.566 1.019 0.405
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B
S A A 3n ¢ 20 % 2% g 20 Fia Pi# #r
1 2 3 4
FEEFE | 61245 | 6201 | 6.078 | 6285 1.128 0.337
AAHZ 6.304 | 6464 | 6236 | 6428 | 3.127 | 0.025* 2>3
e g R 5944 | 5939 | 5921 | 6.142 | 0.403 0.750
A5 % 4811 | 4435 | 4448 | 4315 | 4.164 0.106

i 7 Fink 5.050 4.627 4.752 4.714 4.319 0.305

gt 2 AFEE | 4,681 4.331 4.282 4.097 3.815 0.410

wE R E 5.542 5.411 5.356 5.185 2.196 0.087
= 5.663 5.609 5.544 5.157 1.736 0.158
R F R 5.736 5.704 5.547 5.309 1.722 0.161
E8H R 5.643 5.505 5.458 5.242 1.222 0.300
7Rl 5.608 5.470 5.633 5.785 0.922 0.429
L 4.891 4534 | 4357 4214 6.316 3.393
iS5 5.156 4.935 4.856 4.956 5.021 0.202
LR 5.146 4.781 4.776 4.612 6.060 4.815
Bk 4.777 4.495 4.433 4.500 4.898 0.202
HobFE 5.362 5.424 5.207 5.785 1.99 0.113
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A B
= Z Z as 3] =z = < w @ ©w Hu
ey €12 |2 |E|E|E|E 5|8 |2 |: | i
s g = ® ® ¢ § = Fig P&
i =5 % Ea
1 2 3 4 5 6 7 8 9 10 11 12
W d?'f F-aA
*Ff E4 6.297 | 5.981 6.199 | 5.983 6.108 | 5.861 5.777 | 6.161 | 6.324 | 5958 | 5.944 | 6.080 | 2.306 0.009** =S
b3
éf} 6.464 6.177 6.384 6.247 6.340 6.190 | 6.000 | 6.343 | 6.259 | 6.055 | 6.250 | 6.201 1.508 0.125
z
T4
’jq‘\ 6.129 | 5.785 | 6.013 5719 | 5.876 | 5.531 | 5.555 | 5979 | 6.388 | 5.861 | 5.638 | 5.959 | 2.734 0.002** A
7 )
i &l
:1@‘ 4484 | 4.441 4.448 | 4.507 | 4.528 | 4.997 | 5.745 | 4.698 | 5.294 | 5.656 | 4.686 | 5.032 | 2.253 0.011* A
s B2
i@ £l
—‘ﬂk By 4823 | 4618 | 4.773 | 4.690 | 4.746 | 5.126 | 5.888 | 5.000 | 5.444 | 5888 | 4.597 | 5.229 | 2.071 0.021* A
i 2
et £l
o 4298 | 4.345 | 4.271 4407 | 4409 | 4926 | 5666 | 4.534 | 5212 | 5.530 | 4.734 | 4924 | 2.270 0.011* A
o £
ks
|;§ 5.471 5.382 | 5.446 | 5309 | 5502 | 5462 | 5946 | 5.175 | 5.666 | 5.833 | 5.383 | 5.497 | 0.712 0.726
r‘%?’ 5767 | 5422 | 5519 | 5434 | 5.517 | 5.600 | 6.000 | 5.350 | 5.866 | 6.233 | 5.350 | 5.717 | 1.516 0.122
PN
E‘% 5.620 | 5.633 5.606 | 5.623 5.634 | 5785 | 6.055 | 5.520 | 6.111 | 6.194 | 5.666 | 5.810 | 0.610 0.820
ff 5.594 5.520 5.561 5.331 5.652 5.361 6.466 | 5.200 | 5.577 | 5.833 | 5.466 | 5.627 | 0.685 0.752
L Te
"5 e
i}' " 5.667 | 5.617 | 5744 | 5382 | 5.813 5.628 | 5.800 | 5.012 | 5.222 | 5.100 | 5.483 | 5.234 | 2.079 0.020%* A
L 5
ﬁ‘{? 4476 | 4488 | 4.597 | 4.564 | 4.711 4726 | 5.250 | 4.609 | 5416 | 5.708 | 4.770 | 4.922 | 1.440 0.152
i%fb 5.074 | 4885 | 5.023 | 4.879 | 4.998 | 5.087 | 5.641 | 5.105 | 5.085 | 5.153 | 4.884 | 4.952 | 0.686 0.751
& 2
M)}‘jﬁ 5.071 4.765 4.851 4.832 | 4.754 5.020 | 5.523 | 5.071 5.285 | 5.238 | 4.857 | 4960 | 0.972 0.471
#
= 4.529 | 4.511 4.791 4457 | 4.695 | 4.547 | 4.833 | 4750 | 5.222 | 4416 | 4.458 | 4.465 | 1.255 0.248
ot o
f}% 5.353 5.283 5440 | 5.171 5.576 | 5476 | 6.250 | 5343 | 4.666 | 5375 | 5.145 | 5.181 1.239 0.258
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(1) 3
(2) @
(3) &3
(4) %3n

(1) Toyota
(2) Mitsubishi
(3) Nissan
(4) Honda
(5) Ford

(6) Mazda KRG %8 FERY SR
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% 4.18 1 & &y %IE 2. Pearson #p B % #ic

+
~

SR a1 FEEE R w0945 % o B [ ST
IR R

A % 0.195%*

o E 0.302%* 0.677%*x*

RN 0.251%** 0.523%x* 0.612%**
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