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Abstract

In the past, the traditional mode of tourist accommodation, consumers
must personally go to the actual experience of accommodation, while more
and more developed in the case of the network, consumers only through the
Internet, you can get the hostel accommodation and related issues, such as:
practical accommodation, traffic conditions and price situation and other
1ssues. Therefore, the use of the collected information to obtain a desired after
their actual experience with the consumer's situation is causing service quality
gap, thereby affecting changes in customer satisfaction, worthy of further
study.

This research is for Chiayi area college students as objects, and to
explore the service quality, brand image, customer relations and the impact of
the relationship between customer satisfaction, this study questionnaires were
distributed and 400 effective response rate was 84%. In the study showed: (1)
Service quality is significantiy affected to customer satisfaction, (2) Service
quality is customer relationship affected to customer satisfaction, (3)
Customer relationship 1s customer satisfaction affected to customer

satisfaction, (4) Customer relationship has part mediation effect between

il



service quality and customer satisfaction, (5) Brand image is significantiy
affected to customer satisfaction, (6) Brand image has a moderating effect

between service quality and customer satisfaction.

Keywords : Service Quality, Customer Relationship, Brand Image, Customer

Satisfaction
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