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Abstract

As times change, internet starting and universal, many food industries
start take the internet to seek the opportunity as the medium, also changes the
original entity circuit the management pattern, gradually into the Internet to
shop online. However, the identity of the user for the website characteristics,
product characteristics in the website, sales of products and other consumers
for the word of mouth of the product produces the shopping online behavior is
also different, then influence purchasing intention.

Thereby, the study uses website characteristics and product
characteristics as the antecedent variable, purchasing intention as the
dependent variable, product characteristics and promotion type as the
mediating variable, and word-of-mouth as the moderating variable, and
explore the mediating effect of the product characteristics between website
characteristics and purchase intention ,and explore the mediating effect of the
product characteristics between website characteristics and purchase intention.
explore the moderating effect of the word-of-mouth between product
characteristics and purchase intention.

This study used questionnaires to collect data, with Internet users have



online shopping as subjects, altogether sends out 350 questionnaire, effective
questionnaire 328. The results of the study are (1) website characteristic are
significant affected to the product characteristic. (2) website characteristic are
significant affected to the purchasing intention. (3) product characteristic are
significant affected to the purchasing intention. (4) product characteristics are
significant affected to the promotion type. (5) promotion type are significant
affected to the purchasing intention. (6) word-of-mouth are significant
affected to the purchasing intention. (7) product characteristic has mediating
effect on the relationship between the website characteristic and the
purchasing intention. (8) promotion type has mediating effect on the
relationship between the product characteristics and the purchasing intention.
(9) word-of-mouth has not a moderating effect between product

characteristics and purchasing intention.

Keywords : Website Characteristics, Product Characteristics, Promotion

Type, Word-of-Mouth, Purchasing Intention
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