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Abstract

Along with the development of Taiwan economic, there are the increases
of National Income and the standards of living, because of the globalization
and two days off a week since 2001, it raises the trend of travel in Taiwan.
Tourism has not only just hedonismis that the most direct cultural experience.

The study started with questionnaires, requesting the tourists who visited
the Aowanda National Forest Recreation Area to fill up the questionnaires
which is related to tourism activities at the same time. Among the 372 valid
questionnaires descriptive statistics analysis samples ~ factor analysis ~
reliability analysis ~ independent samples t test analysis varieties of analysis,
one way ANOVA -~ correlation analysis - regression analysis ,etc., are used
to investigate the life style, healthy concepts, tourism image, perceived value
and satisfaction. Result of study is as follows :

1. Study found that tourism image, Perceived Value, and Satisfaction were

significantly correlated between the three. Study found that healthy

il



concepts Perceived Value, Satisfaction were significantly correlated
between the three.

2. To analyze the correlation among tourism image, perceived value, and
Satisfaction. The result reveals that tourism image has part of
significant effect perceived value and satisfaction. Besides, perceived
value has much influence on satisfaction as well. In other words,
perceived value has a mediating effect on tourism image and
satisfaction.

3. To analyze the correlation among healthy concepts, perceived value, and
Satisfaction. The result reveals that healthy concepts have part of
significant effect perceived value and satisfaction. Besides, perceived
value has much influence on satisfaction as well. In other words,
perceived value has a mediating effect on healthy concepts and

satisfaction.

Keywords : Healthy Concepts, Tourism Image, Perceived Value,

Satisfaction
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Bcho BERIEA S OB B BIEREE s iR R L F AT E

2.2 IS 5 AP M ILH
221 &% ket &
BLL225 R R B % 4 Reynolds(1965)## 11 » m Gunn(1972)%_%
- BRI ME Y A R Rk RA A %
(Organic Image)#? 3% % R % (Induced Image)ss B 7 fe FAEC DR % o 2 &
LRI LR HHRGE hTEAL 22977 o

%22 RESL RN

= FH IR TS
MBEGROER RFFL R R LR AGEL
1| 1965 Reynolds BCSE g ? L RCER e o B e g o

?ﬁ‘fﬁ'ﬁﬁ:fi\ ﬁ-'“mﬁ.mﬁéﬁi A4 o
Rae?) %t BEERBEFTFARRT AL > b1 - 4L
‘kﬂ:"gg'(%apu‘ ,ﬁ’)‘ m¢'ﬂﬁ

211972 Gunn FEVR CXFELIRIMFTARRT AL > bk
ﬁ_{.];u o
3| 1975 Hunt S E o HE R RAFEREGER G Hrsr g Y

ik € & 4tk

e WMBL LGRSO HEE AR
G R F R RS R R P ARG EE S ARG B
4| 1986 Gartner 2% JE@E]% e o @ YRR % H - A SRR A
£ 0 3 WE e % R % (Place Image) > 7~ ¢ 3£ 7 3%
SR EA PR LR

W - BRER DE ETELY R 'ﬁ“ﬁ“*ﬁ%i“ £ ik

5| 1987 |  Moutinho  |& » £ 3%ERF hkREIRN T KR 0 A
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MG - AL LA o B R IR S TR &
8 | 1995 | Milman & Pizam | > #714 — gLk = F, ‘?UF"T' ‘J’f#"\"ské S 2 1
ExA BB L RRE -

MERL T L GEHP S BEOERTEL > TTBE
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o= 86|~ %R

10| 2001 Birgit

11| 2004 | Beerli& Martin

FrE Ak P RORPENR ke 0 3F SRR K Y R L
PR T RIEINTRE L RS N BRI R PR fo &
PPSLARLAR  EBFT AL MRBEFLDA > L0 AN
HEE AR e > RSP RE b aEH L2 LF T BE Y
AR b B

2.2.2 ¥ 2% F %A
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X P ok AR RS B o S IRER Sdp 3 T OB BRI R AR A
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Fa i B e e TP SR LR E L B BT 2R F
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H- B < > FHERRHE

3 %o T2 WL %
Bl 2.0 %223, % fe 4 % L
7k kg ¢ Charlott M. Echtner & J. R. Brent Ritchie. (1993)
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1234 Echtner and Ritchie(1991)% 2% &, # 7 & fFip 37 H - %Fﬂ‘%ff
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FI B R (N SO G RN AL A5E - AR
B g F el Bl or L AT a AT HET 2 AR A
Fd BAPEA B2 L FHBELRAPEIE; = ~HH )
7 JFT gﬁ%fﬁ AN R N KB/ T R TE R o R R
Borasgr B AFRL e ke 4 P B EEDE ® 0 TARE
B e o ¥ oOh o RO ¥%‘i'dz Milman and Pizam(1995)35 1 %2 5 &, %

%

FEIZBRA - CRBALIRSBIREF - RGP R 2
POASTRR ARG L SR RSP hi BB B F o AR
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EHWE % T4k

B 2.3 =258 % %4
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(R 92)H p MAREE %A S EADH Y 0 Ry Gumn
(1972) e 7 > H I E %= 5ES BIFE-R41 % (Organic Image)
2 %% & % (Induced Image) - 5% ¥ 3tk Bhi i R 45 & %
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FARBEARE o Tt 0 TR B A - LR N F KT Pk A
m;** » LR AP R e ¢ 33 E 2w TR erF] | Fa”m”" ot
He e R % oo
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PP F BT Rk e R G BRI R TRUNIE R R 0 fL G R
BEP hE S E R % -

Fakeye and Crompton(1991)#-3% % £ # b # % T H- ;' 2 R
Gunn(1972)i g %) * BARSF EF T 18 0 305 BBE BT X iE AR
L5 = BRI AR “,f 7 R 4> & % (Organic Image) ~ 3% % & % (Induced




Image) > » 4v » 47 2 & % (Complex Image)f£ 4 *» AF 32 & % 5L F Ew
AE ML TAL D% - Guin® fFp DB R 434
TR REERSE R AR A
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PP - 3 BASET §HN - S ESELRK D e FE DR
YR G F AL ESR S BEASE 6 R BB L BT AF
For H R R R R BT NER L ARE D G o B it g
AZHEFR L LAFLRTAERLL AR > T R LR
BTRELSEZEA TR EBRED DB 7 UF Rl 4 % 0 &4
E X - P e IR E R R (S 0 B E TRt B AR

N

ZBEFR AR AP LR o F SRR G R Y R
§ v SIEE IR K E AR S B A H R L R
DATTRETER KO F -

224 %5 % R £ FE I
L RE(R BO)WE R Z RE ™ 2 EEEFR s Bl 25 7
- ~ Kelly 78 p & &7 (Kelly’s Repertory Grids)
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EN-BRAFoLAFFTARNERIBAL P EBAE Y
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N
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BB A AL ALRTHERLE(FE X 80) Fl B A
P B ILA FHAR T CF L g fE R -
= ~ A Rl(Connitive Mapping)
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e R B & Tolman(1948) 74 M2 & ¥ 1234 1241 &
Pl A BRY AR o AEHEBFS RYERY ¢ 70 g B
B R BREAEA P P om0 8 4 Ll e
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kTl E L RIpEE R OFRMF A L 96)
% % A £ 4~ 4772 (Semantic Differential Scaling » f§ # SDS)

Bd7d Osgood(1942)% A #rdg > WP AT g &2 3 % o
RIZ 22 S ELRIE D - BREE DDA F S P 8

Do HFRTFARLE R Pl BT R A pRE )

'ﬁii%‘(ﬁfﬂ;’?\86) ERR Y ‘J’*K’ﬁ &‘?”TP\g\%i”
BEEF e B E > 2B BRI S B FTE R

pro HE R ﬁ#%%ﬁ@

fo ¥ 78 £ & i* (Likert Scaling)
”ﬁi»@j%ﬁA—iﬂiaﬁk “H PR AR 12955 53
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MR KA FAhpEe RS o X E A
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PR Bl B E R RRERDRER
= +7/% (Regression Analysis Method)

R - RRIE L - IR 2 (RS BB o Rt w ot Y
WPREHD REL LR PAPFS -

5 7 = & A $7i% (Multidimensional Scaling > # # MDS)
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7=~ F 3 42 (Deep Field Survey Method)

YAt R o A ,\sz_?#i—g‘lb y FFR ,L&/’Eré»"ﬁ RE A LR

- RPN BEET AT H AR B ¢ PR

-
£ }F + ¥ % % (Experts in the field trip survey method)
-~ HBAFERIL RET Y DD E L ARG gy > E

AP I B B - B Ry A FE o
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FRARASFE
Z N R
D AN
F =
%‘ 2R ‘E_ I w— AL
A 3T
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e o PR RS
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B25 L2 ihE
THLkR T E R S(R 86)

NS EFFHLROEE T2 A AT
Echter and Ritchie(1993) % " 2% p thps 3, % 78 2. F &= A5 7 >
5?ﬁ§ﬁﬁ5ﬁ%@ﬁ%ﬁ’“Wﬂ?ﬂﬁﬁﬁ%%%ﬁﬁ@*A
BHG o AR LF D/ SR~ 2.0p G/ EAE S 3P RARA 4 BER
S5RBEFF A/ FIF 6.2 CEHR TS H AR S BAETIER -

F4 2 HRER(N 85 2R RARRERSEHL B R BT
AR I T RR R ERGLEPBERATFE T F K
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RHRAR LF BB RAEL R SR LLERE TSRS

PR R RG] R N A B FF AT RN A T
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Seald | s T | o TESIRGE, o TS LR | 8 T
FIL BT BHR o BP0 TES LR B Rd LR -

o E LRF(R 86 A B HAMBERL L EAT S L R
P FHABE L IMEFLE A ENL R EARL R ARE R F
A

4
WAFRLR2EALLTHRFLAL SBEZRLAS FESBT 2
ARk R F AR -

VAR AR AL A G E i b A SO R LK R
wpgssld KB CFEFALEYRRIELILES

g R A R A BERET Y P R A LR THFR
GLOFANRL R HIE B2 R RAEF o R PR LR
d ,}J —i’ﬁé m,ﬂ S E AW ATHERATIOT I E AT o

HEE - MEREPA 40(X 92)FHE A b F L HB5P aue
iﬁ?ﬁﬂﬁéﬁ@i%’uB@MMD&%@%@W@&%
(Standardized Image Measurement Tool)#-*z¥%3 % & 5 » T o R BB
T r7}i§°’ s THREFLE ) FLEFRD RIBEL 8L
E R A EAREBERE B W SR % & F]F o
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SR S S RN E L N S lﬂ#ﬁ:ﬁﬂ’“mfﬁ
B2 P @A MBR R EEF AT NP R SRFEF 7 ENE
LY EE FTERETE%R SRR A REAUNBE > A F T
(Fakeye & Crompton, 1991; Gartner, 1986; Pearce, 1982; Reilly, 1990) » #112
AP TRTUMEG] B TTARR CBRE B AT o R
RFHSFEZHRY S NGNS EFITRSL ¢ B LR FL R T -
MRESEDOL G FAE RSN SR E S - g
PAFEREPLE 2 6B EF 2 A3 5  BEFZL 2 B % Lo
R RFE > wBE hhB MEWBARREED T DR AR
B g R(MFA R 95) Fltdrm §id 2 & 8 T L 3B DR %
H2EY £ & gkdE -
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2.3 4 i (EAp B T3
231 4§ Bk

LEFEELd R “'%%wi%%u R & k- BH
REEZ o % & (Perceived Value) o {741 AE 38 ¢ L (741 AR 88 ¢ %
B3 TR - F 0 L Levitt(1960) Ak T E Y BB > ¢

SAEPRIAEL A& 3l T & @A Vinsonetal.(1977) £

T E ) AT BIRE WA R0k chE & o Zeithaml(1988)3% 5 Ao

A - O A S A RAR DR R i, o TEW 2
2

SRR Tk o @ ZeithamlI(1988)fF pF - df f E T w B

(D Rt o 1 A E o ¥ il B £ & s AR i
PARER AT A Eawd WY N fAd
G)H & Tq‘/ I RE A ER T R - AN e REELF
ZERE
CL fﬁ_fr‘ﬁ{«“fﬁﬁ N A TED D PR AR E ady i B
TRATT ARM 0 H N ATy AR B R > g s
Berry and Yaday(1996)4p &} " &, &4 p i f § chi R LR Fo48
Kotler(2010) A3 5 74 £ - A € o B g 7 B L SEHPET
Hd iR BERPIFAEASE TRE) WAL HEFEZ Y -
Dodds and Monroe(1985)Rz% 5 » A Z Foff i & i & i P v df ] 4
B2 SR U I LIS 2B S AR S AR g A S m%:}i&@m?ﬁ'
(trade-off) & i - Dodds, Moroe and Grewal(1991)45 13 ¥ F‘i‘.% X3 - kv
BETRMR AN R A LE- R GREPPTEFE T
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RCr T RS G RAE A TREGREFRE LG EERD ¥ BB
AT R L GA PR oL B g F R eR  Ean
fa & o SUM o b #F > Dodds, Moroe and Grewal(1991):% 5 i §t M- F

ASSIRIAPEE RS ol E s F R E e fIE R B
R ETE TR RPEFE o F B E R A e ki
% A0 FR 18 m;&*frj}k{frﬁf % B (2 B2.6) - Sweeney(1994)~ 3n i A4

B, AAFHERToR 4 B ¥ FIN G o 6l

PIE/ERET AR ALEILFHOP G SR G L EAEE KR o

B 2.6 % #rck P L p

7oL k& © Dodds, Monroe and Gerwal (1991)

Gale and Wood(1994)z% 5 » #vff i & & 7 S &5 40 $ 5% B ep
ASpRed v P EATHR TR FFTER R Tt F &
M %o 5 - A% E& & 8 (Value-for-Money) 1% £ 4 (Sweeney
and Soutar, 2001) o E_F 7 % I__E%‘E A e ATiE (B e F B ar i A en
= A gL IE | En gl %*’?é_r‘?ﬁ”ﬁﬂ?ﬁﬁ? TG o A e 0 — B R
Wow - B R RAE L £ MR R fhdp 15 (Parasuraman and Grewal,2000) <
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Woodall(2003) 5 & i 4 ¥ fe#ff £ M enf GaFH 5 10T 2 BT

COLEEIUE S R ACE Y B N
(Z)& &g E i E(T s SAhL g E)

R E(T AR sk )
(B)ERERE(TEHETE ﬁ’%iﬁa gt ERME)
(F )RR E H (T 5 & 82 RAp M PP E 2 497F B H R apedh)
()RR E (T 5 e eni B4

BT 2o AR E R @I LA TR Al G
FSCABESX A G R RPp R ZFELH R P\M}i, e R s
JFE PR PR E TR DA 2 R - fE T B
EE L MM YR L3 L R LR A
”iéﬁﬁﬁ’ipiﬁ%fﬁai%éﬁgawﬁﬁﬁﬂ,ﬁg%
R AR I AR R g N RO )

| &
GRAFTRA é%%%$§+w%&ﬁé%a¢?%z@o

232 wf i EengrE
Sheth, Newman and Gross(1991) #& 1 i ¥ 32 # (Consumption

Theory) » % f2fi) % ¥ E& - BERANASA SN 72 I EFHAUF

e
G

rrE\‘r-rw m};ﬂq p,‘\.‘):? /ﬁ P %-ﬁ"’?%] vk §

TR TG E RPN R F OGRS T Y

7 H?ﬁﬁ; iy B 0 A3k
® : ¥ & % & (Functional Value) ~ 4+ ¢ # & (Social Value) ~ 1 g % &

(Emotional Value) ~ 4r3 § & (Epistemic Value) ~ {3 # @& (Conditional

Value) °
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# it i & (Functional Value) :

PR e Bk p Ot A BEF i okt A F MG T > A 3
FE SR A R e

A € 1 12 (Social Value) :
p - i R mﬁ*g k8> §d4 H 7r$?<<‘hqz“bhivfbl,5if, -Af-%:a
FHAED o ARG A e Y ER DY T Y PAS

BPRIE WAL B AR BALE D AE o
& ¥ & (Emotional Value)

Rop otz L ARG o § AR R R R
Fregpr a2 4] el B o R IR o

st i & (Epistemic Value) :

R e N ket d o 0 IR OF 2 e R8T
LS S

fi- 8 1 & (Conditional Value) :

P AR EHRRMAAE TR RRT o A S A
FEOFVEAFRBE Y NFEERTE E O E

Parasuraman and Grewal (2000)# !} § 33w o &

ﬁﬁﬁﬁ:ﬁﬁﬁiwﬁﬁugé%%E&émﬁag%ﬂ;,%%
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Sweeney and Soutar (2001) 5 % r% © fir& 3 B 4 (Perceived Value Scale;
PERVAL)z % #6 € % >

R % (Emotional Dimension) DAY AR A S T RAFR R
R o

. 7= ¢ £ ® (Social Dimension) : @& * & & & F i & #F 1AL § Lk o

2 (Price) * $TREE A Sk L EY B A Pl

[e]

. 7 5 F (Perceived Quality) @ & * & &Feng i 2 F i 3| & 5 3g ) ant
J o

Sweeney and Soutar (2001) %% Sheth, Newman and Gross (1991) &
IRHEe g RN A e BRI EFECLRED 19 AFALEL > 4ok

2.3 17 -

223 wf i B E 2

i 2 5 iF ¥
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1 AR EEeh 10 &AL ERD
" 2 gHAREIRFU /;; I F7rpHES CRE
I A F = £ [ IPREY N RS ERE S L
B \ VN -

4 gEARE RS 13 LEdshs &4

5 FHAWERE 14 $#3 - Rebgf

6 ;ﬁi\@ﬁq\@;—‘w,ﬁ;;m 15 filf e 0 BAtE 1RF
Ak vr sk g o > ¥ — g o s
% 7 g g ZERL I N & 16 VR m%?*%i?
Bolos wxpucaxmamy | B 17 smaag

9 REHEF FAER 18 EZ2EHHFF - K

19§ - Fenivdingg

¥/ kR Sweeney and Soutar(2001)
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Petrick (2002) & H# 3 ¢ & 47 SERV-PERVAL % €46 = R #2
PE
# 2.4 SERV-PERVAL % THw RHTE R
5 €45 ¢ A 78 # (SERV-PERVAL)
& B (Quality) REE H A S PRI B AR BERY 1) %7 o
2 fRIE e T g 1
(Monetary Value) LR A
3.7 5 % # (Behavioral | Af £ M ¥ & &2 PRI H NP2t E R L 0 o hiC R &
price) I
li ‘\‘Q ] 1
4. F R 1+ F & (motional R AN RN rfg] fo 2 7 o
Response)
e % 49 d = ) ;‘ i‘a ~ &
5. #-%(Reputation) ihf AR R ) % UTA B PRAF DR b i AR
;n o

7R & R Petrick (2

002)

TR LK b ER A o ek 2.5 905
725 wRHET Lo

& * et
1991 | SPEMNEWMAN &1y gy 5 e g e R e
2000 Paraé‘;reivr‘;‘i‘n 3 N R BTN N e
2001 |Sweeny & Soutar [ H-o ~ A€ o ~ H i~ TR &
2002 Petrick SEFCRPRRES TR RR SRR B BE
% 93 15K FEBE T REAERE
94| mEW (B ERHAGE
394 R 4% FEEPERTR G R Soe (RS A R ER

1%
%94 5k F SOFARE R PRIFE R~ L RS B
%98 Fhdr B ST R R AR RS R
%99 * R TR BE S AR S A A hd A
A 99 e $50 PR R~ AT RS S OB BB

PR KRR AT

W
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Lo PP S A dvenp R X 0 E B S BRIy AR S0
FOLE Ay PR RS R RS T amE R o Hef 1A
FffF g R B 2 > A3 AL e B AT rivaarf i B2

PIIE 7nd M7 IR 112 A5 BB LA T 4 Petrick(2002)

l% mmFF“;réécUﬁfTﬂ'éﬁ ﬁbﬁf‘r?ﬁiﬂé‘f’lo

24 BEABRAPMEAH
241 BRABRDELE

% E RS d Cardozo(1965)*r# ! TAEZ (G @ F)d L & 4 2124
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SRR SHBASDBRIARR  TERN TR & TEE, PLR
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