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Abstract

Nowadays, marketing activities are substantially increasing through

blogs ; meanwhile, it is also the current mainstream phenomenon and one of

the future trends. According to the statistics, it shows that consumer still lack
of confidence on online shopping. But blogger's reputation on advertise was
not base on the commercial interest, is on the information value between the
human interaction. Therefore, this study is attempt to analysis the impact on
blog interaction, trust, flow and involvement, to obtain an objective result on
various aspects.

This research mainly use structural Equation Modeling (SEM) to analyze,
questionnaires are base on online surveys and paper surveys, targeting on the
internet user who browsing blogs as the research object, based on the
convenience sampling. There are 400 questionnaires send out, the actual
completed of the questionnaires are 348. Excluding 36 invalid questionnaires,
left 312 valid questionnaires, the valid rate of questionnaires is 89.6%. The
results show that interaction of the trust and flow has a significant effect with
blogs impact. In addition, flow, interaction and trust have some interactive
effects of mediation, but the interaction and flow of blogs are the most

effectively and significantly.

Keywords : Interaction, Trust, Involvement
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FEE P el LR 2 AR MR o Blde o BEE T bfi.igﬁ%gi—ﬁi’

LR FRORIEFE 0 6B R M o FH LG RE L AL R R

K

T
b

HHEHr ¢ RA SR LB ARy N AEEp (THT
AR e BB EERER AR o o BB o LA R0 R
Ao fin (FIRAR ) B b o Hdept o BA i~ F o
V2 R R S - N, 2D S Ffﬁ,ﬁ%ﬁial"fﬁé_r‘%# g

F_&

Pt 2
Flie * PR G S0 A EIRIM AR o blhoik i 5 5 i
for Rl E R ARG LR

2.3.3 W > f2 R iR

FHEHRSH A ZE - e oL B E-RRFEN R F 2
W AeR o M FFRERGREH > DR SR H- iR ik
WA RIE N~ AR 0~ & AFfeeh S £ HE @ (Rothschild, 1978 ;
Kapferer & Laurent, 1993) » F]pt 3 B H1iF » £ & > 0 5 £ 6 i » 7
RO HREFEFEFAHAST O RA c B ERFEY
hFmE v ARl EHEe 84 - 80 4 %5 ¢ Zaichkowsky
(1985) #& 1 * # » 5 H PIIZ £ (Personal Involvement Inventory) » 4+
2.3 12 2 Kapferer and Laurent (1993)# &1 %  # » 31 & CIP & &

(Consumer Involvement Profiles) -
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# 2.3 Zaichkowsky & % # » i ¥ (PI)F® 5%

Important __ : __*___Unimportant

Of noconcern ____ Ofconcerntome
Irrelevant @ ¢ Relevant

Meansalottome @ ___ ' Means nothing to me

Useless : = ¢ ¢ ¢t Useful
Valuable @ 1t v Worthless
Trivial __: ¢+t ¢ ¢ Fundamental

Beneficial @ __ ' __ Not beneficial

Matterstome __ : - __Doesn't matter

Uninterested : ¢ ¢ @ @t |nterested
Significant __ : ¢t Insignificant
vital __ + 1 ¢ Superfluous
Boring_ : ¢t 't 't ¢ Interesting
Unexciting __ =+ ¢ ¢ ¢t EXxciting
Appealing__ : ¢t ¢t Unappealing
Mundane : ¢ @t ¢t [Fascinating
Essential _: : ¢ ¢t Nonessential
Undesirable @ __t ¢t Desirable
Wanted ¢ ¢ ¢ ¢ Unwanted
Not needed @ __ ¢ Needed

AL kR Zaichkowsky (1985)
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Zaichkowsky (1985)% & el 4 #y » F EPIl & % K& & i & |4
@@£ﬁﬁﬁ%é%ﬁ%£&%i;ﬁﬁ&’ﬁmﬁﬁﬁﬂ%gﬁﬁﬁ
A 2204 B A R~ SRR -

Kapferer and Laurent (1993)# i} % + #7315 (Consumer Involvement
Profiles, CIP) i * 7 B $if § % e » LR & F R > A u 5 0 &
45 (Interest) hﬁ e (Pleasure) ~ % #z(Sign) -~ k & =& & 4 (Risk importance)
¥2 4% 25l 5 (Probability of error) » =+ — s & Bl = 3 7 4% 5 ¢
Boenfuat e B3E o ko B OAN16W R BOE o R Rl 0 166 IR R de A i

BT EAFRTL G R A AR > R 24

% 2.4 Kapferer and Laurent i % & #% » 3] ¥ 3%

What | buy is extremely important to me.

I’m really very interested in

Interest .
I couldn’t care less about .(or : IS

something which leaves me quite cold.)

| really enjoy buying :

Whenever I buy 1t’s like giving myself a

Pleasure
present.

To me, IS quite a please.

You can tell a lot about a person from the he
or she buys.

The a person buys, says something about who

Sign they are.

The | buy reflects the sort of person I am.
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% 2.4 Kapferer and Laurent i % - % » 315 I 7 (¥)

It doesn’t matter too much if one make a mistake

buying

Risk important It’s very irritating to buy which isn’t right.

I should be annoyed with myself, if it turned out I’d
made the wrong choice when buying

When I’'m in front of the section, I always feel
rather unsure about what to pick.

When you buy , YOou can never be quite sure it
Probability of error | Was the right choice or not.

Choosing a is rather difficult.

When you buy , YOU can never be quite certain
about your choice.

7R kR - Kapferer and Laurent (1993)

PIl £ £ 2CIP £ &350 kB A ~FH - A&F 70 RREFFFH
»ERE VA BEERZLEALZRE AN E LS CPHNE A NFELALARZ
K OCIP ELAM*FMAEDERIUZILFLRTEH >R o 2AFF
553 B Mg 2 TR TR R R S Rk ¢ B F A
TN FE A Rk 7w UCIP A5 S r A2 FER A -

MmATE KRB N EFHARR A 0 37 S B K Hap oy » $RER =
» L3 B

stk 0 AR %ﬂ’iﬂ’ B g 2 B R G pE o F IR
FH R W~ A2 R § R R R a0k X (Schiffman & Kanuk,
2000 ; Blackwell et al., 2001 ; Hanna & Wozniak, 2001 ; Kwak, Fox &
Zinkhan, 2002) » ¥ ¢t A AZ AT RIRB T o Aok g # J“*?iﬂ?ﬁ@ﬁv’ ’

Tl 2 tlgEn W7 bl ~ R BP R B F RS
= ;% (Hoffman, Novak & Schlosser, 2003 ; Mathwick & Rigdon, 2004 ;

Tung, 2000 ; Wolin, Korgaonkar & Lund, 2002) -
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