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Abstract

Confronting the pressure of energy-saving and carbon reduction, modern
entrepreneurs must accommodate themselves to the trend of environmental
protection, make the pollution reduce to the minimum, and eliminate the
problem of environmental protection.“Safe without pollution” has always
been the focus of environmental management which gas stations emphasize,
and it i1s an undeniable responsibility for gas stations. In the past, the majority
of the research concerning gas station concentrated on the quality of service;
few explored from the aspects of environment management and product
quality. Moreover, no researcher dedicated to the discussion of the effects of
the aforementioned two variables and Brand attitude on customer royalty. In
light of the consumed gasoline per day being up to thousands of liters and
hundreds of cars and people coming to the gas station per day, it enormously
affects the public safety.

The present study, therefore, conducted SEM to investigate the
correlations among the various constructs, building a whole structure model.
Based on the inducing of literature review, research hypotheses were
proposed and the research results were as follows : (1) Environmental

management exists significantly positive relations on the quality of products.



(2)Environment management has a positive significant effect on product
quality, brand attitude, and customer royalty. (3) Product quality has a positive
significant effect on brand attitude and customer royalty. (4) Brand attitude
has a positive significant effect on customer royalty. (5) Product quality
doesn’t have a significant effect on customer royalty. (6) Environmental
management and product quality have intermediary effects on the customer

loyally through brand attitude.

Keywords : Environment Management, Physical Environment, Product

Quality, Brand Attitude, Customer Royalty
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¥ TEME LML 7 Moo Hallowell (1996)P Fadg 1) - 5 M4V 8 <

21
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