SEAF S EID A RAEFL %2
A THESIS FOR THE DEGREE OF MASTER BUSINESS ADMINISTRATION
MASTER PROGRAM IN MANAGEMENT SCIENCES
DEPARTMENT OF BUSINESS ADMINISTRATION

NANHUA UNIVERSITY

EEEEEN AR E R AR L]
ASTUDY OF THE IMPACT OF CONSUMER’S PURCHASE INTENTIONS

ON CORPORATE SPONSORSHIP

in Wy eRkEd

ADVISOR : HSIN-KUANG CHI Ph.D.

ForoA T FRE

GRADUATE STUDENT : KUO-TING LIAO



I S - -
SEERZEEFLE LY
o+ 2 L X
SERITEBEHEE LB ERY TR

LT e

B4 BB A

oREF é&} /@ }y\/
g Ao
i

wag: 4218 X

% x 45 ’%wﬂ’l‘

|

oRXBHFERE At & X A O+

B



e

RAH T AVRERE LR FATRLEE A AARE L RS
FRTZ A R R e BT RE S FI R F s
T FRR A SR

HAER IS &k PR AR AR A A BN
fdrd) pox A B ey B kR %TEJ—L o I pES B R P
CHARERNRPEAMAR IR R R ARE LAF I L EF
B AR G e R o

BRGSO NRHHE S s B B E e

S BA AR RE pRR Y 0 G AR
S B AR AT ARG 0 - AT R 4 D P
AR AR FEEE S AEIRE L PRl RSN E
A AR F g Lo (RRBRFY CE A WEERY > T
B RALRFRELGF I ERDTR G2 BER
FHEREF GG BRE BN Y e T TR T i ¥
STL PP P S FRE A G B ol .

Bl » ARRBHFADRFFOREAT U RBEZ RS BN
F R PRI S g R o B R $F 8 R o S
JRATI S Ao H 0 FdT R EE

BT Mo BRI E A A s B € Ae B o

TN

Rl

___,\

T Eoesh Fi G0

=i
>~
|
N
w?\?

AR

PR R N E R



g
WY D EFEFFREERY R AR ARV LAY
3 2 IFREE R LR #L
wmYFEEPF
LEY R PR R AT E RS WA L B et i
R FAvEER o Fpt o fE L BRI R TIRA € Fl G fheiBRa B

WARIERFE DR L ERE %,% ER S SR EPAECE o &
TR B SR e R SO A A S B R R

en BE P F Ry L
AFETEHEYRFEIAL AR ETH L BRFF L E o T
R KIRERETR Py S RET

(Mg FEFEHF ) BT O G- QE Tt ]
RHEFTRHFOM G Q)R HENIEE T EFOM % - (D&Y

(6)'% *)\—E'Iw é%?ﬁ‘%‘ ;&}ﬁé‘J- &§%&§ IQ o (7) % *é]w'ﬁ'd_r%qg_)}g’é? %ﬁ‘_%‘,
MG Q)R R HER LM HENG - O Fergd s
EFEFE

2
7
>

.3;
2y
hn

TFREMAY A3k o (1) &

7~
B

ﬁj??gj’ Rt AP 5 e

_g)

S R R R 3 F A ¢ itk ¢ (10)
0 1

ERAE A RN L L

,

*

’

AR EAPARSRE S I

y=

™
i

-

Mt @ & e s B SEE - BRAs Y LK

—



Title of Thesis : A Study of the Impact of Consumer’s Purchase Intentions

on Corporate Sponsorship

Department : Master (Ph.D) Program in Management Sciences,

Department of Business Administration, Nanhua University
Graduate Date : June 2009 Degree Conferred : M.B.A.(Ph.D)

Name of Student : Kuo-Ting Liao Advisor : Hsin-Kuang Chi Ph.D.

Abstract

For implementation of weekend and increasing income, people join
sports gradually in the weekend; therefore, business noted that people
join sports and know that the sport events are good for business. This
would allow entrepreneurs or co-sponsored to support sport events, and
the constant media exposure can enhance brand image and the brand
equity and to increase products sales.

The questionnaire was used to collect data at a stadium. The results
showed that (1) business sport sponsorship is positive significant impact
on brand image, (2) the sport sponsorship is positive influence on the
purchase intention (3) the brand image is positive influence on the brand
equity, (4) the brand equity is positive influence on the purchase intention,
(5) the sport sponsorship is positive influence on the brand equity, (6) the
price promotion is positive influence on the brand equity, (7) the price
promotion is positive influence on the purchase intention, (8) the brand
image is positive influence on the purchase intention, (9) the mediating
effect of sport sponsorship on brand image and purchase intention is
supported, (10) the mediating effect of sport sponsorship on brand image
and brand equity is supported (11) the mediating effect of brand equity on

brand image and purchase intention is supported.

Keywords : Sport Sponsorship, Brand Image, Brand Equity, Price
Promotion, Purchase Intention
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