S EAB L EFRAE PSR LG
A THESIS FOR THE DEGREE OF MASTER BUSINESS ADMINISTRATION
MASTER PROGRAM IN MANAGEMENT SCIENCES
DEPARTMENT OF BUSINESS ADMINISTRATION

NANHUA UNIVERSITY

FREW - FAKEERELEHEL A5 AR PEM 77

THE EFFECTS OF SCHOOL MARKETING, CURRICULUM TEACHING, AND
CONSUMER VALUE ON STUDENTS’ BEHAVIORAL INTENTION

g ol gL

ADVISOR : WEI-SHANG FAN Ph.D.

FopoA s M

GRADUATE STUDENT : WEN-CHI CHEN



= N S - -
TR EHEAETEHEE L0
B+ 2 W%

FRATH REHUPREEFEHLLTAHER I VYN A
Je

FE
Rk Q%ii@“@/

R e W S =R e
EFTYE lz@gﬁ; ﬁ
4 A
945 45
w1 W 7

%3&&:'§XA;%{

|

oRBH:  FPERE A+ & X A +— B




s
FEREZEEDT O RSP FRBA LS B L A g
¥ MBI ST GE e F o AR F R TIEE = 223 2

AL B B RE R SR FlE G et B 4 LRATIS 24 S

BERG I E o B R T LA RETPRE ¢ 3
HER S UEE DRAENEZ RRAFEFFRT LT LR L%
e i L AR SR RE ALK HE I LD -

t?”Mﬁﬁ#ﬁﬁﬁ?hmﬁ IR R = R B RS

%R 0 AT EEAETEAAAL Y A EFEORLEYR - R HE- B
AT RE SR CFRERER (FRAR v ) o SR

e s F R S B EEERe s TP EARES ETRE 5 ,,]‘\é‘fr

SR g

AR -

| i i~

\\\

R~ 3% Wk
RS EF P S

PEARA L NER D



FER P RPERLS
R - SHMLhv L

.
g
N

5
-5

&~ e

=8
Y

HYMD CERAH PR KTOHIFERTLF I AMIEP
3
g 2imeR kg Fhas g4

WEREEPE
F o BRI L 6 fRenE A B T AR KB
Nt F IR R DIRE L - ;? BT T o %ﬁf{(?—r‘r A5 = Ml
Ay PRI A A o T BB R 4 4 B0 5 TRAR B BV
FPR T2 e BIRERES it E R %guvzélﬁ;&_
%ﬁ,{ﬁﬁﬁ%%ﬁﬁékﬁﬁgiﬁﬁ%ﬁ°
ARG P g BdF %§4%§f§*;ﬁﬁg
BHEUFREH S GERE MEIRESS L ARF 2PN R
AT EHE N R THBRROEL SRS BEF IR G
BEH RN RS (SEM) it g B M o e E 2
ﬁ@%%ﬁﬁ’ﬁJEﬁ%ﬁﬁiéﬁﬁéﬁﬁi?ﬁﬁ&ﬂo
SRR ERFAHGAKE BERE S 7R
Ble 3 2ol ER8  SBREFHELPE -BEVEHGTZ LR 5
e BERE A KEHFIIARTRERT Y > A KKL

RS UL e

Matie - FREY FAKF - HEFE-FEAR



Title of Thesis : The Effects of School Marketing, Curriculum Teaching,

and Consumer Value on Students’ Behavioral Intention

Department : Master Program in Management Sciences, Department of

Business Administration, Nanhua University
Graduate Date - June 2009 Degree Conferred : M.B.A.

Name of Student : Wen-Chi Chen Advisor : Wei-Shang Fan Ph.D.

Abstract

The factors, the change of educational policy, the phenomenon of low
birth-rate and the economic recession, result in the educational opportunities
supply exceed demand and impact on the recruitment in technical colleges
significantly in Taiwan. These impacts lead to the survival crisis for these
technical colleges. They must strive to unfold their distinguishing features and
reinforce the marketing strategies in order to attract students for sustainable
operation.

The aim of this study is to explore the factors associated with continuous
enrollment and provision of positive recommendation among current
registered students. The relationship among school marketing, curriculum
teaching, and consumer value on students’ behavioral intention was
constructed. The samples of this study were selected from currently enrolling
students of four vocational schools in southern Taiwan. Data were collected
by a structured questionnaire and analyzed by structural equation modeling
(SEM). In addition to exploring the relations among factors, the overall
structural model was also established.

The findings of this study indicated that school marketing had positive
impact on curriculum teaching, customer value and behavioral intention.

Curriculum teaching positively affected customer value, which had positive



impact on behavioral intention. The effect of curriculum teaching on
behavioral intention was less significant. Future studies are needed to explore

the practical impact of school marketing.

Keywords : School Marketing, Curriculum Teaching, Consumer Value,

Behavioral Intention
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®] 3.3 research structure-James M. Curran and Deborah E. Rosen( 2006 )
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