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Audience Analysis For Public Television A Study

of Tailwanese TV Viewing Behaviors

Abstract

The purpose of the study is to investigate the intents of Public Television viewers *behaviors
by internet questionnaire  The questionnaire was composed of four parts viewers’
demographic data viewing behaviors viewing satisfactions and lifestyle Valid questionnaires
of the survey were 434 consisting of 380 having viewed Public Television and 54 never viewed
Public Television The study mainly focus on the viewers”data with those have viewed Public
Television These data are analyzed by frequency analysis factor analysis cluster analysis
t-test oneway ANOVA and chi-square test
The results are
1 The Public Television viewers in Taiwan are mostly female student 21-25 years old
single  above university level and their monthly income are unstable

2 The viewing behaviors  58.4% viewers watch Public Television 1-2 days a week 33.2%
viewers watch 1-2 hours of Public Television each time 56.1% viewers mostly watch Public
Television alone  41.1% viewers mostly watch Public Television at9 00-12 00 pm 10%
viewers have bought Public Television products 5.5% viewers have took part in activities
that Public Television held 5.5% viewers have sponsored Public Television 51.8% viewers
have browsed the Public Television website  The top 3 types of program viewers mostly
watch are  Drama and Movies Culture and Arts and  News

3 The part of viewers’lifestyle has been extracted into 7 factors ~ Through cluster analysis

5 different groups of lifestyle have obtained

Parts of demographics have significant difference between the 5 groups of lifestyle

Parts of viewing behaviors have significant differences between the 5 groups of lifestyle

Different groups of lifestyle have significant differences between their viewing motivations

Parts of viewing motivations have significant differences between their viewing behaviors

Parts of viewing behaviors have significant differences between their viewing satisfactions

© o0 N o o1 b~

Parts of viewing motivations have significant differences between their viewing
satisfactions

Keywords Public Television Viewing Behavior lifestyle
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20 n 17.5 12 00-15 O0OPM 2 6.3
21-25 27 42.9 15 00-18 O0OPM 7 11.1
26-30 6 95 18~ 00-21 O0OPM 23 38.1
3135 12 19.0 21 00-24 0O0PM 23 36.5
36-40 4 1.1 24 00-03 00PM 0 0
41 1 0.3 ~2 36 57.1
() 35 55.6 ~4 15 23.8
) 14 22.2 5 -6 4 6.3
3 4.8 8 12.7
n 175 24 38.1
0 0 1-2 30 47.6
27 42.9 2-3 6 95
20,000 6 9.5 34 1 1.6
20,001-30,000 9 14.3 2 3.2
30,001-40,000 8 12.7 28 44.4
40,001-50,000 5 7.9 () 30 47.6
50,001-60,000 4 6.3 () 2 3.2
60,001-70,000 1 1.6 / 3 4.8
70,001-80,000 1 1.6 n 17.5
80,001 2 3.2 8 12.7
2 3.2 6 9.5
2 3.2 4 6.3
n 175 8 12.7
36 57.1 1 1.6
n 175 25 39.7
1 1.6 3 4.8
10 15.9 60 95.2
0 0 0 0
7 11.1 63 100
n 175 27 42.9
2 3.2 36 57.1
23 36.5 0 0
2 3.2 63 100
1 1.6 63
3 4.8 (%)
4 6.3 33 52.4
23 26.5 17 27.0
24 38.1
17 27.0 19 30.2
16 25.4
17 27.0 6 9.5
41 65.1
6 9.5 21 33.3
0 0 28 44.4
63 31 49.2
9 14.3
( 32 8.4
18 28.6
13 20.6
2 3.2
10 15.9
4 6.3




4-19
(%) (%)
31 32.6 06 00-09 O00AV 3 3.2
64 67.4 09 00-12 O00AM 2 2.1
20 3 8.4 12 00-15 O0OPM 3 3.2
21-25 41 43.2 15 00-18 OOPM 4 4.2
26-30 18 18.9 18~ 00-21 O0OPM 34 35.8
3135 17 17.9 21 00-24 OOPM 47 295
36-40 8 8.4 24 00-03 00PM 2 2.1
41 3 3.2 ~2 59 62.1
() 54 56.8 ~4 22 23.2
() 24 25.3 5 -6 7 74
5 5.3 7 7.4
12 12.6 29 30.5
0 0 1-2 52 54.7
33 34.7 2-3 n 11.6
20,000 9 9.5 34 1 1.1
20,001-30,000 23 24.2 2 2.1
30,001-40,000 14 14.7 53 55.8
40,001-50,000 8 8.4 () 37 38.9
50,001-60,000 4 4.2 () 1 1.1
60,001-70,000 2 2.1 / 4 4.2
70,001-80,000 2 2.1 n 11.6
80,001 0 0 15 15.8
1 1.1 16 16.8
4 4.2 5 5.3
22 23.2 3 3.2
51 53.7 0 0
17 17.9 45 47.4
0 0 8 8.4
10 10.5 87 91.6
0 0 4 4.2
17 17.9 91 95.8
14 14.7 44 46.3
8 8.4 51 53.7
32 33.7 5 5.3
2 2.1 90 94.7
0 0 95
4 4.2 (%)
8 8.4 51 53.7
38 | 400 28 29.5
32 33.7
16 16.8 20 21.1
22 23.2
32 33.7 2 21
74 77.9
8 8.4 27 28.4
1 1.1 40 421
95 46 48.4
9 9.5
( 28 29.5
32 33.7
20 21.1
5 5.3
19 20.0
7 7.4




4-1-10
(%) (%)
17 54.8 06 00-09 O00AM 1 3.2
14 45.2 09 00-12 00AM 1 3.2
20 10 32.3 12 00-15 O0OPM 0 0
21-25 1 355 15 00-18 O0OPM 6 19.4
26-30 4 12.9 18~ 00-21 O0OPM 13 41.9
3135 2 6.5 21 00-24 0O0PM 7 226
36-40 1 3.2 24 00-03 00PM 3 9.7
41 3 9.7 ~2 18 58.1
() 20 64.5 ~4 10 32.3
) 9 29.0 5 -6 2 6.5
1 3.2 1 3.2
1 3.2 13 41.9
0 0 1-2 15 48.4
18 58.1 2-3 2 6.5
20,000 4 12.9 34 1 3.2
20,001-30,000 2 6.5 0 0
30,001-40,000 1 3.2 23 74.2
40,001-50,000 2 6.5 () 7 22.6
50,001-60,000 1 3.2 () 1 3.2
60,001-70,000 0 0 ] 0 0
70,001-80,000 1 3.2 3 9.7
80,001 2 6.5 3 9.7
2 6.5 4 12.9
6 19.4 1 3.2
2 6.5 1 3.2
14 45.2 0 0
6 19.4 19 61.3
1 3.2 4 12.9
3 9.7 27 87.1
0 0 3 9.7
2 6.5 28 90.3
3 9.7 16 51.6
2 6.5 15 48.4
16 51.6 2 6.5
0 0 29 935
0 0 31
3 9.7 %)
2 6.5 14 45.2
16 516 13 41.9
13 41.9
; 226 7 22.6
10 32.3
7 22.6 6 194
19 61.3
1 3.2 15 48.4
0 0 17 54.8
31 17 54.8
6 19.4
( n 355
n 355
14 45.2
1 3.2
5 16.1
5 16.1




4-1-11
(%) (%)
46 46.9 06 00-09 O00AM 3 3.1
52 53.1 09 00-12 00AM 6 6.1
20 9 9.2 12 00-15 O0OPM 7 71
21-25 26 26.5 15 00-18 O0OPM 8 3.2
26-30 19 19.4 18~ 00-21 O0OPM 31 316
3135 18 18.4 21 00-24 0O0PM 37 37.8
36-40 6 6.1 24 00-03 00PM 6 6.1
41 20 20.5 ~2 52 53.1
() 42 42.9 ~4 26 26.5
) 20 20.4 5 -6 9 9.2
6 6.1 1 11.2
28 28.6 31 316
2 2.0 1-2 45 45.9
29 29.6 2-3 15 15.3
20,000 11 11.2 34 5 5.1
20,001-30,000 10 10.2 2 2.0
30,001-40,000 14 14.3 53 54.1
40,001-50,000 9 9.2 () 39 39.8
50,001-60,000 9 9.2 () 2 2.0
60,001-70,000 6 6.1 / 4 4.1
70,001-80,000 6 6.1 19 19.4
80,001 4 4.1 5 5.1
2 2.0 16 16.3
4 4.1 5 5.1
19 19.4 7 71
44 44.9 2 2.0
29 29.6 44 44.9
0 0 16 16.3
25 25.5 82 83.7
0 0 8 8.2
14 14.3 90 91.8
5 5.1 50 51.0
9 9.2 43 49.0
34 34.7 10 10.2
5 5.1 88 89.8
1 1.0 98
0 0 (%)
5 5.1 52 53.1
46 16.9 42 42.9
45 45.9
14 14.3 24 24.5
15 15.3
32 32.7 3 3.1
70 71.4
6 6.1 27 27.6
0 0 30 30.6
98 45 45.9
12 12.2
( 40 40.8
33 33.7
21 21.4
9 9.2
24 245
7 71




()
(Chi-Square Analysis)
4-1-12
4-1-12
P
8.896 0.064
64.786 0.000%+
38.694 0.001*
54.278 0.008*
32.105 0.042*
52.324 0.092
19.462 0.245
* P<0.05 * P 001 P<0.001
4-1-13 (x*=64.786 P
=0.000) 4-1-14
(x*=38.694 P  =0.001) 4-1-15
(x*=54.278 P  =0.008) 4-1-16
(x?=32.105 P =0.042)
4-1-13
20 17 1 8 10 9 55
4.5% 2.9% 2.1% 2.6% 2.4% 14.5%
21-25 49 27 41 1 26 154
12.9% 7.1% 10.8% 2.9% 6.8% 40,5
26-30 15 6 18 4 19 62
3.9% 1.6% 4.7% 1.1% 5.0% 16.3%
31-35 6 12 17 2 18 55
1.6% 3.2% 4.5% 0.5% 4.7% 14.5%
36-40 5 4 8 1 6 24
1.3% 1.1% 2.1% 0.3% 1.6% 6.3%
41-45 1 3 3 3 20 30
0.3% 0.8% 0.8% 0.8% 5.3% 7.9%
93 63 95 31 98 380
24.5% 16.6% 25.0% 8.2% 25.8% 100%
Chi-square  =64.786 d.f=24 p=0.000

*x P 0.01
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4-1-14
() 45 35 54 20 42 196
11.8% 9.2% 14.2% 5.3% 11.1% 51.6%
() 37 14 24 9 20 104
9.7% 3.7% 6.3% 2.4% 5.3% 27.4%
6 3 5 1 6 21
1.6% 0.8% 1.3% 0.3% 1.6% 5.5%
5 n 12 1 28 57
1.3% 2.9% 3.2% 0.3% 7.4% 15.0%
2 2
0 0 0 0 0.5% 0.5%
923 63 95 31 98 380
24.5% 16.6% 25.0% 8.2% 25.8% 100%

Chi-square  =38.694 d.f=16 p=0.001*
o P 0.01

4-1-15
40 27 33 18 29 147
10.5% 7.1% 8.7% 4.7% 7.6% 49%
20,000 19 6 9 4 u 49
5.0% 1.6% 2.4% 1.1% 2.9% 12.9%
20,001~30 19 9 23 2 10 63
,000 5.0% 2.4% 6.1% 0.5% 2.6% 16.6%
30,001~40 8 8 14 1 14 45
,000 2.1% 2.1% 3.7% 0.3% 3.7% 11.8%
40,001~50 3 5 8 2 9 27
,000 0.8% 1.3% 2.1% 0.5% 2.4% 7.1%
50,001~60 3 4 4 1 9 21
,000 0.8% 1.1% 1.1% 0.3% 2.4% 5.5%
60,001~70 1 1 2 0 6 10
,000 0.3% 0.3% 0.5% 1.6% 2.6%
70,001~80 0 1 2 1 6 10
,000 0.3% 0.5% 0.3% 1.6% 2.6%
80,001 0 2 0 2 4 8
0.5% 0.5% 1.1% 2.1%
93 63 95 31 98 380
24.5% 16.6% 25.0% 8.2% 25.8% 100%

Chi-square  =54.278 d.f=32 p=0.008** * P 001




4-1-16

4 2 1 2 2 1
1.1% 0.5% 0.3% 0.5% 0.5% 2.9%
4 2 4 6 4 20
1.1% 0.5% 1.1% 1.6% 1.1% 5.3%
12 1 22 2 19 66
3.2% 2.9% 5.8% 0.5% 5.0% 17.4%
53 36 51 14 44 198
13.9% 9.5% 13.4% 3.7% 11.6% 52.1%
19 11 17 6 29 82
5.0% 2.9% 4.5% 1.6% 7.6% 21.6%
1 1 0 1 0 3
0.3% 0.3% 0.3% 0.8%
93 63 95 31 98 380
24.5% 16.6% 25.0% 8.2% 25.8% 100%
Chi-square  =32.105 d.f=20 p=0.042*

0.05

H1



()
4-1-17
(T =2.341 P =0.024)
=0.039)

(T

59

=219 P

4-1-17

F o P

1.150 0.333
1.106 0.353
0.707 0.587
1.462 0.213
(2.341) 0.024*
(1.228) 0.220
(0.518) 0.605
(2.195) 0.039*
1.418 0.227

* P<0.05 ** P 0.01

H2



4-1-18

4-1-18
(%)
262 68.9 1
S — T 50.3 2
= 147 . [387 3
135 1855 4
124 326, |5
93 245\, |6
7 88 2224 S\ |7
K 21 5.5 \8
I/ 799 \
H |
\ ;
\\ 4-1-19 /{
LR i P
N H
N 41 (851 |14 |52 2607 |0626
N B |17 |28 |13 |42 [6562 |0.161
S [38 |2 |32 1385 |3712 0446
23— {19 o—7 [24  |1767 |0.779
25 |16 |22 |10 (15 [5740 |0.219
4 6 2 |68 [3 [16820 |0.002%
58 |41 |74 |19 |70 [7.005 |0.136
3 |21 |27 |15 |27 [6084 [0.193
®  P<001
41-18  4-1-19



(x2=16.820 P

H3

=0.002)

61



H4

4-1-20

62



4-1-20

P
30.193 0.000%*
19.281 0.001*
11.175 0.001+*
28.543 0.000%*
8.374 0.006™*
15.620 0.016*
P
11.637 0.009**
14.497 0.006™
20.269 0.000%*
P
20.776 0.000%*
17.658 0.001+*
4.893 0.035*
16.395 0.000%*
19.067 0.004*
P
18.903 0.001+*
7.101 0.015*
6.442 0.017*
5.948 0.017*
P
9.575 0.003*
P
11.104 0.011%
38.045 0.000%*
23.454 0.000%*
P
41.384 0.000%*
43.820 0.000%*
5.448 0.018*
5.399 0.028*
20577 0.000%*

*

P<0.05 **

P<0.001




4-1-21

4
SPSS
( 2002)
4-1-22
4-1-21
40105 |1
40026 |2
39474 |3
37658 |4
36526 |5
36342 |6
35263 |7
33684 |8
4-1-22
P

27.650 0.006"

75811 0.011"

29.179 0.004%

29.550 0.003"

30.112 0.003

40.923 0.0007

P

9.717 0.045%

9.370 0.045"

13.155 0.01T"




|18.798 |0.001**
P
31.508 0.000***
13.101 0.011*
22.907 0.000***
13.895 0.008**
31.394 0.000***
35.742 0.000%**
20.944 0.000***
38.826 0.000%**
P
10.608 0.031*
10.540 0.032*
19.819 0.001**

*

P<0.05

4-1-22

k%

P 0.01 *

P<0.001

H5



( 2000)
4-1-23
4-1-23
H6
4-1-23
43207 | 16343 | 20465 | 17.950 | 39590 | 30.509 | 57.33 | 51.998
0.000** | 0.003* | 0.000%* | 0.001** | 0.000** | 0.000"* | 0.000** | 0.000**
18176 | 11.210 | 14.609 | 14.498 | 12041 | 18737 | 13621 | 21.149
0.000%+ | 0.024* | 0.006* | 0.006* | 0.017* | 0.001* | 0.009* | 0.000*
20570 | 11.082 | 8567 | 9545 | 22751 | 21.582 | 20.404 | 20.149
0000+ | 0.026* | 0.073 | 0.049* | 0.000* | 0.000%* | 0.000%* | 0.000**
11661 | 7.908 | 17.690 | 12469 | 13.669 | 23.858 | 17.281 | 24.225
0.020* | 0095 | 0001* | 0.014* | 0.008* |0.000% | 0.002* | 0.000**
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2.828 4.516 1.259 2.366 4011 2.044 6.469 2.302
0.581 0.341 0.868 0.069 | 0.405 0.728 0.167 0.680
8.325 5.499 6.714 | 11364 | 3.167 7.176 | 13551 | 6.306
0.080 0.240 0.152 | 0.023* | 0.530 0.127 | 0.009** | 0.177
28.671 | 13579 | 15.792 | 11.066 | 44.739 | 56.064 | 37.924 | 42.819
0.000*** | 0.009** | 0.003** | 0.026* | 0.000*** | 0.000*** | 0.000*** | 0.000***
16929 | 9915 | 11387 | 6.896 | 23611 | 26.198 | 32.722 | 22.903
0.002* | 0.042* | 0.023* | 0.142 | 0.000*** | 0.000*** | 0.000*** | 0.000***
* P<0.05 ** P 001 * P<0.001



573 17 34
4-2-1 17 64.7%
21-25 () 47.1%
52.9%
4-2-2 17
53% 35%
4-2-1
(%) (%)
6 35.3 ( ) 1 59
11 64.7 1 59
20 2 11.8 12 70.6
21-25 10 58.8 3 17.6
26-30 4 235 1 5.9
31-35 1 5.9 1 59
36 0 0 2 118
() 11 64.7 3 17.6
() 3 17.6 8 47.1
1 5.9 0 0
1 5.9 1 59
1 5.9 1 59
9 52.9 ) 9 52.9
20,000 2 11.8 ) 2 118
20,001-30,000 4 235 ) 5 29.4
30,001-40,000 1 5.9 ) 1 59
40,001-50,000 5.9 0 0
50,001 0] 17
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4-2-2

(%)

53
35

17
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573 37
4-2-3
(%) (%)

14 | 378 0 0
23 | 622 2 54
20 3 8.1 5 135
21-25 16 | 432 24 64.9
26-30 12 | gea—— | 6 16.2
31-35 A4 3 10. o 0 0
36 = ) 5.4 By 8 216
T 16 | 432 N, 7 189
27 () 10 |- 270 Wy, 4 10.8
P 6 | 162 "\2 5.4
I/ 5 | 135 13 35.1
[/ 0] 0 0\ 0
I 14 | 378 0.1 0
20,000 4 | 108 Al 5.4
|20,001-30,000 6 | 162 1]] 2.7

' r
'3}3,001-40,000 6 | 162 ( Lé.' 405

L4 ) /]

N II| '
4 ;3391-50,000 4 | 108 ( 18 8.1

1) ( 74
50,001+80,000 3 8.1 Af 15 405
60,001-70000-~| 0 | 0 (27| 4 108
B )

70,001-80,000 T~ 0 0

80,001 0 0 37

62.2% 21-25
43.2% 26-30 32.4%
34.9% 35.1%

405%(  4-2-3)

4-2-4
35%



35%

30%

71

424
(%)
1 30
13 35
13 35

37




24

25

a1

23

24

25

http://www.pts.org.tw/~rnd/p2/001127.htm

http://www.roc-taiwan.org/taiwan/5-gp/glance/ch8.htm

86 5
10%

123

85%23

50%

72



380
60% 2002

21-25
163%  79%
52.1%
21.6%
380
9 00~12 00 6 00~9 00
1-2
() 10%
23

o1-1

73

40%
40.5% 26-30
38.7%
1~2 49.5%
5.5%
55.864%



o>-1-1

74

21

00-24
1~2

00PM

18

1-2

00PM

21

1-2

00-24
1~2

00PM

18

1-2

00-21
1~2

00PM

21

00-24
1~2

00PM




( 4123)

4-1-25)

4-1-28)

573

( 4118)

ANOVA

17

75

4-1-26

( 41-29)

34

(42 21-25



34
21-25

(Marketing)

26

89

4-2-2

4-2-3)

4-2-4

35%

26

17

62.2%

35%

76



380

0.8% 1994 3 15
12
2 ( 88) 50
00-10 00 11 00-14 00 6 00-8 00
12 00-12 30 1 00-2 00(
?
35%
( ) 35%
7 88 http://rnd.pts.org.tw/p4/991126.htm
12 12
2 45 1 48 1

22 50

32
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30%
(UHF) (
)
18
90 10
50
( 825 )
50 85 6
2005
5.15 ( 23 ) 386
110
27 19989
26 (468
)28
BBC
BBC Nigel Pickard
BBC 2

28

http://www.pts.org.tw/~rnd/p1/2003/030107.htm(2003/01/07)

29

http://www.pts.org.tw/~rnd/p2/2002/020424.htm(2002/4/24)




55.864%

44.136%

30

(qualitative rating)

AlO

(quantitative)

30(

88)

I



(http://www.pts.org.tw/~web/index.php)
NHK( http:/www.nhk.or.jp/englishtop/)
PBS (http://www.pbs.org/)
BBS( http://www.bbc.co.uk/home/today/index.shtml)
(http://www.bdf. org.tw/)
(http://www.roc-taiwan.org/taiwan/5-gp/publications.htm)
(http://www.dgbafwﬁ_ﬁt)::_—:_____‘
(http://suryey:yam.com/) TR
( 88) ,—_'-:"f http://rnd.pts.org:ti/p4/991126.htm
( 89) I;_:':,.". \ .I.\
( 89y W\
(76-10?" \!
] (1983) \

L, |

Y 162 18-27 /4
: 6() 95-96
N -~ 10 391-407

o __-33--719-246
B
43) 101-114
33 381-415
4 2341

33 437-460

(
(
(
(
(
(
(
(
(
(
(
(
(
(
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90)

81)

ADSL
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70)

88)

79)
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