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Abstract

Transportation is the demand and supply medium of tourism
behavior. Transportation tools play a very important roll due to
passengers see it as a connection between start off location and its
destination. The forma operation of TRTC (Taipe Rapid Transt
Corporation) Mucha Line shce March 1996 brings Tawan
Transportation System towards to a new milestone. To stimulate
passenger desire to use MRT, TRTC specialy promoted MRT One Day
Pass. With fixed ticket rate of NT$150 per date, passenger can use this
one day pass to different locations and unlimited frequency of taken in
one day. The purpose of TRTC is to let its passenger adequately use
MRT as a trangportation tool for their leisure sight seeing at a reasonable
rate to different scenic spots.

By collecting the questionnaires of the passengers who use One Day
Pass and analyzing their life style, using attitudes, satisfaction and
repurchase intention. There are four life styles. They are “Various
aspects”, “Fashion society”, “ Sdf-determination” and “Passive living’.
Using Factor Analyze, there are three factors of using attitudes. They are
“Convenience and Try”, “Economica and Useful” and “ Service'.

Within the different life styles of the passengers who use One Day
Pass are significant differences in using attitudes. There aren’ t sgnificant
differences in re-purchase. It also shows no significant difference that will
add wholerecreationa satisfactions. The using attitudes of the passengers
show podtive correlation with satisfactions and they also show positive
correlation with the repurchase intention.

Keywords Life style, Attitude, Customer Satisfaction.
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