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Abstract

This study is designed to understand the relationship of the image of
strategic aliances customer value performance of aliances member
manager behavior performance of strategic alliances, the objective is to
study the performance of Formasa Trip Strategic Alliance. A questionnaire is
developed and distributed to the alliances members of Formasa Trip Strategic
Alliance. Totdly 60 effective questionnaires are analyzed by descriptive
statistics, oneeway ANOVA, chi-square test, Factor Anadyss, Pearson
product-moment correlation and Path analyss.

The findings of the study are The most alliances members establish

over fifteen years. The predominant motive for joining aliances is the
expansion of the customer base and the latent problem of alliancesis the level
of alliances membersis different . The manager behavior have direct effect on
the image of strategic alliances and customer value. The image of strategic

alliances manager behavior and customer value have direct effect on

performance of strategic.
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