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Abstract

Advertising is the major source of revenue for a highly market-oriented television
system. To be efficient, more and more ads impress the consumers with symbolic
feelings instead of functional explanation. Among them, the ads that feature celebrities
arethetypical cases.

In the past, consumption means owning the things or taking advantage of the
things under the rule of supply-and-demand in a market. However, the use-value or the
exchange-vaue of the things has been gradualy replaced by their symbolic value in
contemporary societies. Symbolic consumption thus becomes the characteristic of
consumer behaviors.

To understand symbolic consumption, the scholars of cultural studies tend to take
media content and fashions as the starting points of their research. That is because
symbolic consumption has been taken into account by the producers, promoted by the
ads, and fulfilled by consumersin most cases.

Taking NIKE as an example, this study explores the operationa principles of
semiotics in ads. The ways of reading by active audiences are also discussed to sketch
the possible impacts of symbols in advertising as well as the possible appropriation by

consumers.
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