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ABSTRACT

Each day technology platforms are integrated into new and different
businesses -- all designed to quickly , easily and efficiently provide any
number in the industries with a niche service or product. As the Internet
revolutionizes— the new business model is done for e-tailing and e-shopping
which e-commerce is growing — the growth in Internet consumers behaviors
means that more people are shopping on-line. Currently, thousands of
manufacturers, distributors and retailers are using hundreds of online
marketplaces to simplify the traditional supply chain. That trend is only
destined to grow, according to market research and forecast analysis to the
Internet consumers” behaviors. This research will focused on the Cosmetics
Web Site, the female Population on Web grows could reflect a confluence of
changing Web demographics and analyzes Internet penetration, e-commerce
penetration, products purchased online, influence for consumers behaviors.
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