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Abstract

As the society of Taiwan is urbanized, citizens are more positive to
organize their postmortem process while there are alive. Under the
circumstances, the pre-need funeral arrangements are booming in Taiwan.
Many companies engaged in the business for the large and growing market of
the product. However, there are few literatures in the field for the traditional
Chinese forbidden-ground that death and funeral are ineffable.

This study probes the consumer behavior of the pre-need funeral
arrangements. The people who live in the metropolitans of Taiwan are
selected as the sample, and we apply statistic method to divide the market into
anticipating, independent, and rejecting segments. Each segment is profiled by
the demographic characteristic as well as the customer behavior of customer
in them. We find that consumer behavior is affected by consumers’ personal
backgrounds, recognitions and attitudes toward the product. Finally, we
propose the market mix of each segment for the business. The result is also
provided for government as a reference for enacting related policy.
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3 45 136 | 64% 571 27% 19 9% | 0.000%%*
45 -6 721 57% 2 33% B3] 10%
6 ) 29| 34% 49 57% 8 9%
o p<0.01 ok p<0.001
(P=0.068) (P=0.385) (P=0.345)
(P=0.403)
4.16)
(1)
(2)
3)
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4.16

/
( ) p
47 16.7% 107 38.1% 127 45.2% 0.002%*
35 8.3% 166 39.3% 221 52.4% )
8 32.0% 3 12.0% 14 56.0%
10 9.1% 56 50.9% 44 40.0% 0.000%%*
39 8.6% 183 40.3% 232 51.1% ’
26 22.4% 33 28.4% 57 49.1%
23 21.3% 39 36.1% 46 42.6%
20 9.1% 50 45.5% 50 45.5%
( / ). 7 4.7% 64 43.2% 77 52.0% 0.008%*
15 9.9% 58 38.2% 79 52.0% ’
9 11.3% 28 35.0% 43 53.8%
( / /). 19 17.6% 37 34.3% 52 48.1%
** p<0.01 HHk p<0.001
R~
P e 3
."'-- -
,-":.:' H
."'I.l
lI-:-'I. '\.l\"\.
ll.-.-"' %
; (p=0.7630) - "\ (p=0.2230)
!
1
(p=0/11719) (p=0.1844) (p=0.2026) Hﬁ\
( ( (p<0.001) (b=0.0198)
'u ( 417)
\ /)
\
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417

/ )
8 32% 6 24% 0 0% 7 28% 2 8% 9 36% 2 8%
14 13% 52 47% 40 36% 36 33% 24 22% 46 42% 46 42%
17 4% 230 51% 183 40% 233 51% 105 23% 273 60% 233 51%
7 6% 58 50% 35 30% 57 50% 20 17% 62 54% 62 44%
9 9% 49 46% 35 33% 47 44% 30 28% 49 46% 44 42%
6 6% 52 48% 56 52% 45 42% 27 25% 54 50% 52 48%
/ (). 8 5n 88 58% 55 36% 71 47% 31 20% 87 57% 68 45%
4 3% 70 46% 50 33% 84 55% 25 16% 109 T2% 85 56%
5 6% 38 48% 27 34% 39 49% 20 25% 47 60% 47 60%
/ (/ ) / 14 13% 51 49% 36 34% 46 44% 18 17% 45 43% 36 34%
(p=0.6407) (p=0.7974)
(=0.4890)
(p=0.0096) (p<0.001) (p<0.001) (P=0.0155)
( 4.18)

(1)

)
3)
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62

4) 36 45 56
26 35
(5)
46 55
4.18
C 7/ )
291 80% 146 40% 28 8% 183 | 50% 9 2.5% 49 13%
105 70% 69 46% 21 | 14% 88 | 59% 9 6.0% 46 31%
143 73% 84 43% 22 | 11% 107 | 54% 3 1.5% 45 23%
57 70% 33 41% 5 6% 35 | 43% 3 4% 34 42%
64 71% 39 43% 11| 12% 58 | 64% 2 2% 13 14%
142 72% 89 45% 14 7% 120 | 61% 13 7% 59 30%
86 76% 45 40% 11 | 10% 43 | 38% 3 3% 19 17%
161 83% 79 41% 24 | 12% 102 | 53% 0 0% 3 2%
( 19 79% 10 41% 25% 11 | 45% 0 0% 7 29%
25 79 80% 47 48% 7 7% 49 | 50% 2 2% 17 17%
26 -35 292 82% 155 43% 37 | 10% 193 | 54% 2 1% 55 15%
36 -45 105 70% 65 43% 18 | 12% 84 | 56% 9 6% 37 25%
46 -55 49 64% 25 33% 8 | 10% 43 | 57% 5 7% 25 33%
56 ) 14 52% 26% 1 4% 33% 3 11% 22%
16 62% 23% 0 0% 23% 2 8% 4 15%
78 70% 38 34% 10 9% 45 | 43% 5 5% 35 32%
352 77% 207 45% 50 | 11% | 270 | 59% 13 3% 83 18%
92 80% 48 41% 10 9% 54 | 47% 1 1% 18 16%
5.
(p>0.05)




4.1.6

Test) 0.809 1
(Bartlett's Test of Sphericity)
(p<0.001)

67.597% o

4.20)

63

216
KMO (Kaiser Meyer Olkin

Bartlett
15
0.5 2 (
0.7 4.19
(



(1)

)

3)

4

26

35

64

46

55



4.19

%

%

0.839

0.740

0.751

0.638

0.707

0.661

0.747

0.663

0.576

0.422

0.687

0.561

0.8447

3.337

25.670

25.670

0.867

0.806

0.774

0.647

0.740

0.649

0.7833

2214

17.028

42.698

0.886

0.783

0.864

0.772

0.7570

1.716

13.200

55.898

0.857

0.834

0.830

0.805

0.7948

1.716

13.198

69.096
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4.20

4.56 4.06 4.05 3.82
4.54 3.94 3.92 3.76
4.57 3.76 3.77 3.44
F 1.677 5.242 3.672 3.394
p 0.189 0.049* 0.027* 0.035*
Scheffe’'s method > > >
25 4.38 3.57 3.58 3.50
26-35 4.60 4.06 4.11 3.68
36-45 447 3.89 4.01 3.65
46-55 4.33 3.99 3.60 4.00
56-65 4.24 3.93 3.77 3.44
66 3.94 4.00 4.16 4.33
F 3.145 1.451 5.142 1.440
p 0.009** 0.207 0.000*** 0.211
Scheffe’'s method 26-35>46-55
4.39 3.98 393 3.64
4.57 3.95 3.97 3.80
F 7.942 0.095 0.166 2.292
p 0.005** 0.758 0.685 0.132
3.63 3.58 3.44 3.63
4.38 4.06 3.75 4.04
4.53 3.98 4.02 3.77
4.58 3.85 4.03 3.27
F 10.867 1.301 3.618 5.459
p 0.000* ** 0.275 0.014* 0.001**
<
Scheffe’'s method < S g
<
4.37 3.95 3.80 3.38
4.02 3.86 3.86 3.43
4.17 3.89 3.67 3.33
4.46 4.22 3.83 4.09
4.52 3.90 4.02 3.83
451 391 4.06 3.70
4.73 3.90 4.13 3.48
4.23 3.60 4.00 3.10
4.14 4.00 4.08 3.75
4.56 3.33 3.33 3.83
4.24 4.05 3.86 4.07
4.70 3.63 3.80 3.15
F 2.295 1.098 0.988 2.155
p 0.011* 0.365 0.459 0.018*
Scheffe’'s method
p<0.05 o p<0.01 ok p<0.001

66




4.2

4.2.1

KMO
Bartlett
(p<0.001)
16

0.7

4.21

67

0.892

0.5
61.429%

1



4.21

o % %
0.836 | 0.714
’ 0.834 | 0.714
0.826 | 0.700
/
0.826 | 0.702 0.92 5.199 32.496 32.496
0.793 | 0.647
0.786 | 0.634
0.744 | 0.567
0.686 | 0.556
0.849 | 0.728
0.843 | 0.715
0.812 | 0.711 0.84 3.072 19.201 51.698
0.774 | 0.649
0.507 | 0.518
0.841 | 0.796
0.73 1.557 9.731 61.429
0.801 | 0.782
4.2.2
K
457 102 154
0.001
( 4.22)

68




64%

14%
22%
4.22
1 2 3 F p Scheffe
457/64% | 102/14% | 154/22%
) 3.92 4.38 2.73 710.27 | 0.000%** | 2>1>3
) 441 2.98 3.92 184.85 | 0.000%** | [>3>2
) 2.90 3.95 2.54 127.31 | 0.000%** | 2>1>3
1>2
skeksk
) 3.60 2.82 3.42 25.25 | 0.000 39
ok p<0.001
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(p=0.464)

(p=0.120)



4.23)

(1)

)

3)
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4.23

232 | 51.0% o
. 62 60.89
] 8%
25 26.5% 20 19.6% 17.5% 0.038*
26 -35 67 14.7% > 6-90/0 55 | 357%
36 45 249 | 54.5% 3 — 26 | 16.9%
9% 3 | 324%
46 -55 . 21.4% 23 T 27 5% 76 | 49.4%
. 0
= - 1 3% Ly 25 | 162% | 0.000%**
12 o -0 70 18 0
1 2.6% 6 5 0% 5 11.7%
1 2.49 — 5.8Y
49 10%; 4 3.9% 11 72;)
319 69 8° 33 32.4% 30 0 o
8% 56 3499, 1%
78 17.1% 5 8.800 82 53.9% 0.000***
4 8% 29
1.5 1; 9.1% 2 > 1% > 19.1%
15 3 2.9% 2 4 | 15.8%
3 2 115 25.49 4.2% 4 2.69
-4.5 51 4% 2 | 229% 3 8%
45 6 34.0% 75 T 26.0° 0 | 263%
6 ) 83 18.3% 18 lg'guA] 40 26.3% 0.000%**
47 8% 30
76 12'33 R/ N 537
/70 5 4.9% £ /0
61 0 -2 /0 27
( ). B 7 B L S B 17.5%
6% 3 ’ 11.0%
103 22.6% 18 ﬁS /o 26 | 16.9%
.6% - 0.000%*
C 7 7 7)) 2? };-424 9 8.80/2 2(1) %0-12/0 007
( 253 55'1f L | 147% 33 2?2;
) 204 44.60/0 30 30.3% 77 T 50 7
3 0% 69 | 69.7% 37 D% 10,0007
3 72.9% 66 530 50.0% :
7| 158% o0 I O
. [ 109% 19.5%
64.8% w® T 27 9 5.8%
1}2 2.8% 3 3:0‘%‘1 88 | 57.1% | 0.000%**
IS | 252% 47 | 46.5% S Y7
* 2.2% =2 29.2%
p<0.05 Heokk 2 9 8.99 0
p<0.001 2% | 7.1%
(p=0.832)
( 4.24)

(1

2)
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3)

4.24

) p
52 | 11.4% 8 | 7.8% 37 [24.2% | o ooger
405 | 88.6% 94 | 922% | 116 | 758% |
149 | 32.7% 20 | 19.6% 63 | 40.9%
199 | 43.7% 66 | 64.7% 57 | 37.0% | 0.000%**
107 | 23.5% 16 | 15.7% 34 | 22.1%
23 | 5.0% 13 | 12.9% 7 | 4.5%
227 | 49.8% 56 | 55.4% 72 | 46.8% | 0.006**
206 | 45.2% 32 | 31.7% 75 | 48.7%
27 | 5.9% 0 0% 42 | 27.3%
176 | 38.5% 17 | 16.7% 87 | 56.5% | 0.000%**
254 | 55.6% 85 | 83.3% 25 | 16.2%

#* <001 w6k p<0.001
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(1)

2)

3)

24

73%

4.25)
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24
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4.25

/
) p
60 13.1% 7 6.9% 33 | 21.4%
331 72.4% 38 37.3% 106 | 68.8% 0.000***
66 14.4% 57 55.9% 15 9.7%
239 60.4% 21 16.8% 84 | 73.0%
15 40 10.1% 25 25.3% 14 12.3% 0.000%**
15 -24 65 17.9% 54 52.6% 15 10.7%
25 ( ) 46 11.6% 5 5.3% 5 4.1%
Hkk p<0.001
4.2.4
1.
(
4.26)
(1) 7 3
2) 3 3 4
(3) 93%
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4.26

( ) .
319 | 69.8% 28 | 27.5% | 144 | 93.5%
129 | 28.2% 33 | 32.4% 8 5.2% | 0.000%**
9 2.0% 41 | 40.2% 2 1.3%

Hkskok

(1

)

3)

(

p<0.001

4.27)
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4.27

) p
243 62.0% 46 49.5% 65 54.2%
164 41.8% 35 37.6% 41 34.2%
94 24.0% 16 17.2% 22 18.3%
17 4.3% 30 32.3% 2 1.7% 0.000%**
105 26.8% 32 34.4% 37 30.8%
31 7.9% 29 31.2% 9 7.5%
20 5.1% 3 3.2% 4 3.3%
92 20.3% 5 4.9% 64 42.7%
154 33.9% 24 23.5% 31 20.7%
46 10.1% 34 33.3% 9 6.0%
94 20.7% 29 28.4% 29 19.3% 0.000%**
60 13.2% 17 16.7% 11 7.3%
155 34.1% 21 20.6% 27 18.0%
172 37.9% 54 52.9% 32 21.3%
ok p<0.001
(p=0.1385)
(p=0.8502) (p=0.2641)
( 4.28)
(D
(2) 15 24

15

71




(3) 15
15 24
4.28
C / )
p
15 245 55.4% 42 41.2% 107 71.8%
15 -24 146 33.0% 53 52.0% 28 18.8% 0.000%**
25 ( 49 11.6% 7 6.9% 12 8.1%
45 9.9% 8 7.8% 30 20.9%
174 38.2% 44 43.1% 58 38.7% 0.006**
236 51.9% 50 49.0% 62 41.3%
19 4.2% 4 4.0% 23 15.3%
240 53.1% 51 50.5% 57 38.0%
172 38.1% 44 43.6% 43 28.7%
232 51.3% 33 32.7% 68 45.3% 0.000%***
100 22.1% 21 20.8% 30 20.0%
259 57.3% 53 52.5% 79 52.7%
225 49.8% 54 53.5% 53 35.3%
** p<0.01 Hkok p<0.001
( 4.29)
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93% 10
4.29
F P Scheffe
138 68 10
( 4.42 435 3.48 20.047 | 0.000%++ | 173
. . . . . 3
( 3.91 413 337 5.649 | 0.004%* | 2>3
1>3
kksk
( 3.99 3.97 3.10 9.734 | 0.000 3
( 351 425 2.80 25440 | 0.000%** | 2>1>3
**  p<0.01 ok p<0.001
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)

H7

422

H8

H9

HI10

HI11

423

HI12

H13

H14

(1)

)

4.2.4
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N
46  -55 46 -55 35 N
N 6 1.5
N ( N
/
N

N
N N
N 24 15 -24
N

15 -24 15

15 15 -24

N
N
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