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Abstract
This research mainly explores the motivation effects of the virtual community on

various motivation system (MS) and examines the influence of the individual characteristic
variables on the motivation effects.

By using descriptive statistics, reliability test, factor analysis, T-test, ANOVA, and

regression analysis to test the empirical data, this research finds:

1

Every type of MS has significant impact on the motivation effects of different kinds of
MS on members.

Among all the types of MS, the specific “individual-values type” especially has the
better impact on virtual community members. And the three most-treasured kinds of
MS are “the account’s limits of authority”, “the host of board” and “the accumulated
scores.” But this does not imply these kinds of MS are available.

The most significant motivation impact on “individual values type” of MS in personal
characteristics and psychological characteristics is “self-affirmation”, followed
by "virtual community members who participate in the established virtual monetary
system”,  “Community-devoting experiences of one or two years’, “socia
connection”, “students” and “male”.

The most significant motivation impact on “containing type’ of MS in persona
characteristics and psychological characteristics is “recreation”, followed by ”
self-affirmation”, “students’, “virtual community members who participate in the
established virtual monetary system” and “ Community-devoting experiences of one or
two years”.

Finally, according to the research, that is suggested establishing the virtual community,

adopting diversified motivation mechanisms, and maintaining the open policy for
community members, in a hope to benefit the operations of virtual community managers.
Besides, forming alliance-management and enforcing virtual monetary mechanism are also
good ways to stimulate the growth of community and to accumulate the experiences
quality of members.

Keywords:. Virtua Community, Motivation
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1 - - - - - -
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R 0475 | 0384 | 0.497 | 0.446 | 0288 | 0431

R 0.225 | 0.147 | 0247 | 0.199 | 0.083 | 0.186

R 0.007 | 0010 | 0010 | 0.009 | 0.010 | 0.014

R 0.209 | 0.140 | 0237 | 0.190 | 0.075 | 0.177

F 14.185 | 19.183 | 24.174 | 21.960 | 10.023 | 20.250
P |0.000%**| 0.000%** | 0.000% ** |0.000* * *0.000* * *| 0.000* **

P<0.05 **  P<0.01 ***  P<0.001 —
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4.0424 1.6496 |6/762.953***
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* % - * % - - -
*k Kk * %Kk *x Kk * % * * %
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2 0.349° 0.122 0.118 0.042
3 0.396° 0.157 0.151 0.035
4 0.420° 0.177 0.169 0.020
5 0.436° 0.190 0.181 0.013
6 0.448' 0.201 0.190 0.011
7 0.4599 0.211 0.199 0.010
( )
( )
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( ) 1-4 2 -
( ) 1-4 2 -
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