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Abstract

With the bloom and the application of the internet, private sector takes
advantage of E-commerce to convey information, to quicken the process of
deal, and complete the business’ sells and services. The ERP system can
allocate all digital systems and functions into one system software to service
the every part of the different need in the enterprise. In that reason, the ERP
system implementation can support E-commerce effectively and extend the
applications inside out. Digital Publishing is one kind of applications of the
E-commence. There are lots of common applications between Digital
Publishing and E-enterprise in ERP system. Therefore, the study of the
application of the ERP system on Digital Publishing becomes the aim of this
research.

The content of Digital Publishing is already a digitalized product which tends
to be stored, transformed, and transmitted. The implementation of ERP
system application is rendered all sources into digitalization and
systematization. The essence of application is the same to the Digital
Publishing as well.

The finest model of application of the ERP system on Digital Publishing is
implemented by the best practice which can guide the organization to practice
the best workflows and applications. As a result, the model of the integration
of the ERP, the CRM, and the SCM system would be the best exploratory
study of the operation model for Digital Publishing.

Key words: E-commerce, Digital Publishing, Enterprise Resource Planning,
Customer Relation Management, Supply Chain Management
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