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Abstract

In recent years in Taiwan, the topics concerning the aspect of consumption culture have been
gradually emphasized and discussed. The dissertation tried to take the advertisement of the Sunrise
Department Store to be the text and object for discussions, expecting to outline and depict the rough
appearance of the fashion consumption culture in Taiwan by the microcosmic explorations and
analyses of the text of advertisement of the Sunrise Department Store. Hence, the questions
regarding the design and the relative shooting technological aspect of advertisement of the Sunrise
Department Store were not the directions discussed in this dissertation.

Therefore, the dissertation stressed on delving into the consumption ideology implied in the
advertisement of the Sunrise Department Store, and the Utopian consumption space the
advertisement desired to mold. Moreover, about how the consumption subject constructed his/ her
own idea saf-picture through the text of advertisement of the Sunrise Department Store.
Consequently, the dissertation utilized “The presentation of self in everyday life theory” of Erving
Goffman to be the main theoretica structure, and employed the relevant consumption cultural
theories to explore the consumption space molded in the advertisement of the Sunrise Department
Store, and how the consumption subject reflected the self-image in this molded ideal consumption
space. Then, in the third chapter, | discussed the text analyses of advertisement of the Sunrise
Department Store in each year and the symbol construction appearance concealed behind first, and
probed into the consumption ideology in the text of advertisement. At this part, the dissertation
could be divided into two aspects to discuss. One was the text of advertisement wanted to mold a
new consumption group; the other was the text of advertisement would like to stimulate the
consumptiondesire of the consumption subject. After that, at the part of the fourth chapter, | would
make a thorough inquiry of the topics of the consumption subject's imagination of self-identity and
self-image in the background of the text of advertisement of the Sunrise Department Store, and the
consumptionsubject’s representation and self-creation presented in daily life by advertisement.

Keywords. The advertissment of the Sunrise Department Store, the consumption subject, the
consumption ideology.
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