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Abstract

The research starts with the major three hundred foundations in Taiwan offered by the
Himalaya Foundation Website plus newly increased foundations to see if they have set up their own
websites or not, then analyzes the ones who have their own websites to realize their status quo, and
finally sorts the web-sited foundations with the nine-quality, taking each sort out 10 % as the
research samples to compare to the population of the investigated on-liners by FIND , in order to

build a based reference materials for those NPO that want to engage in Internet marketing.

The result shows that there isn't any significant difference between web-sited and non
web-sited foundations. It’ s obvious that the foundations in Taiwan have the importance on websites
remain in the normal phase. Set or not have a websites has nothing to do with the capital. Two types
of foundations -culture education and medical sanitation, pay more attention on the websites. Some
web-sited foundation pay less attention on “ Search ability” and “Immediate Response”, which are
the main points whether the website can continue to develop or not. So far, the present state of the
web-sited foundations has maintained as “ satisfied”. As for the “continuing development”, it still
remains in the phase of wait-and-see. Foundations have the concepts of the Internet marketing, but

haven’ t the further preparation of the future development of the websites.

The result which came from the comparison between the selected foundations and the statistic
of FIND shows that no matter what activities or the mission of service they have, they are no
differences. That is, the Internet has the function to notify. It' s no doubt that the Internet marketing
has the ability to offer NPO this function, but the preferable target groups that the foundations show
have different results. According to FIND, the average income of the ontliners is between NT $

20,000 and 50,000, the bracket the one-line age is from senior high school students (15) up to social



freshmen (34). The foundations have the advantage that have petty donation, the recruit of staff, and
activities. Though the growth of the female onliners is growing, the proportion is still small.
Whether to invest the NPO for female groups and children into the Internet marketing till needs

further observation.

Key words nonprofit organization internet marketing website

communicate information portal site the characteristics of the on-liner
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