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Abstract

The main purpose of this study is to investigaie the relationship among tourism image,
perceived value, tourist’ s satisfaction and behavior intention of religious tourism . A
structured questionnaire was designed to collect the data form the visitors who have
visited the BEI-GANG area. By means of convenience sampling, a total number of 397
valid samples were obtained. The data were analyzed by using descriptive statistics,
reliability analysis, factor analysis, one-way ANOVA analysisand LISREL.

The results are asfollows.

1. Mot of the vigitors are aged 31- 40, live in central and southen part of Taiwan.

2. Asfar as the travel characteristics of BEI-GANG, most of the tourists go to
BEI-GANG with their family and relatives .They not only arrange their own journey , but
will visit other spots. They visited BEI -GANG area second times or more, and for
average half a day with travel expense under NT 300 dollars .

3. The three highest means of tourism image are: “ unique famous landmarks’, ” MaZu
Birthday Festival in March”, and “ To pray and make wishes or honor and thanks MaZu’.
Aparently the image of the visitors in Bei-Gang is religion. With factor analysis, the
tourism image can be simplize to four factors named “religion characteristic”, “ unique
scenic spots’, ” historical, culture and well management”.

4. The three highest means of travel quality are.” various, heritage and historical ruins
have their characteristics, (such astemple ,urn wall, water tower,etc)”, festival attraction
“,and “friendly and kindly environment . With factor analysis, four factors were
extracted from tourist’ s satisfaction and named as “ whole environment quality ” , ” travel
information and service offer quality”,” transportation and accommodation quality “,
“food/beverage quality “.

5. The linear structure relation model (LISREL) of tourism image, tourist perceived

value, tourist’ s satisfaction and behavior intention is found to be acceptable. In addition ,
the results of the study indicate that: tourism image positively affects trip quality and
behavior intention; trip quality positively affects perceived value; perceived value
positively affects tourist’ s satisfactionand behavior intention; tourist’ s satisfaction
positively affects behavior intention.

Keywords Tourism image , Perceived value, Satisfaction, Behavior intention,
LISREL
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X4 0.30 0.0093
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