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Abstract

This research is purchased of consumers brand packaging rice as object,
and to explore the brand image, perceived value, customer satisfaction and
customer loyalty, this study questionnaires were distributed 250 effective

response rate was 85%. In the study showed : (1) Brand Image is significantly

affected to Perceived Value. (2) Brand Image is significantly affected to
Customer Satisfaction. (3) Brand Image is significantly affected to Customer
loyalty. (4) Perceived Value is significantly affected to Customer Loyalty. (5)
Perceived Value is significantly affected to Customer Satisfaction. (6)
Customer Satisfaction is significantly affected to Customer Loyalty. (7)
Perceived value has part mediation effect between brand Image and Customer
Loyalty. (8) Perceived Value has part mediation effect between Brand Image
and Customer Satisfaction. (9) Customer Satisfaction has part mediation
effect between Brand Image and Customer Loyalty.

Keywords : Brand Image, Perceived Value, Customer Satisfaction,

Customer Loyalty
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AR SNl TG 2R =

R~ A2 e L5 pr
B AL o
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AP MEREE S N LR R AR R AP O
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AR R K EE AT TR R R K TR 50 (s pl
R Hpnp @S82 24 wizn Bl E LS sty SPSS

BEFGRATTUIES R E N INag- R4 o

1~ -

¥293 Cuieford (1965)2 % % : Cronbach’so &% % >+ 0.7> FHL 4 7

¥
B GR A F 4% 2 Cronbach’sa &% % *+ 0.7 - REkAFETELAR

BER O dod 3.2 o o
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432 Fpl R A A

FEH ik Cronbach’s «a R R
A % 9 0.869
R 8 0.833

0.885
BEEBRAR 7 0.878
REE LR 8 0.891

ERAYTE S AET S Ha Bl 58T F]ZE A 17 0 Kaiser (1974)#
KMO e (Kaiser-Meyer—OlIkin)f= Bartlett 3 25 # ©_> sEsote & T4 27 i
& 1% £ 17 KMO B2~ fki§ 7 |2 Hc B 4% < > & 57 4p B 428 4%4F > @ Bartlett
FUR AN SHALF DM GHEETIRE<ANE > BE DR LS
F AT AP RET R BT 2 o 12 Kaiser (1974).2L - KMO &
FliE A trig 7> 09 M AW E2FFF 4470 08 M £ RTE
A7 0.7 M F RFE A AFE T e KMO & 43 0.7~0.9 Bt
FRFIE AT AF R AT 0 W E G 22 KMO E 4%+ 0.7 2 5]
FAFEY A3 0.7 AEHAEIRE > FL A PN 0 dodk 3.3 T o
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% 3.3 mp|2 % fﬁm KMO iz £ Bartlett 7t 754 = % %

Bartlett 3% 254& <_

iRk KMO i& F it ' -

A #e pd A K e
ﬁ“

el A 0.731 306.596 36 0.000%**
o B 0.774 182.765 28 0.000%**
REE BT R 0.855 167.135 21 0.000%**
RRERPR 0.775 245.121 28 0.000%**

*4 7 P<0.05 **% 7 P<0.01» “**4 7 P<0.001
ARSI N

TR ISP AT AR R g APFEE Y PEY S ok
i s i S EATH R 0 KT 250 BRE 0 g E R %
BB R EF 23 G xR E 0 F 2l L wiF 4 85.2% 0 HEFH

U E TR FELE A7 SR I SPSS #rigiE T AT o
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FARLA 47 2

g | * SPSS18.0 sx itz A 47 iF » L VR F i T A
170437 e B AR ST RRAIT S FF AT R AT
e T~ 8 F]5 % R o 37 > Pearson Ap B A 47 823 B4 4T 0 1T A ] ATt
H gk 2 ap g
= L ERTE R Uy

ittt sezt 4 47 (Descriptive Statistics Analysis)¥ 12 7 fi# ik & enlg
A NI SR L R F R AR P F e F R
B fed BT A AR o e I Do SRR L R F A
B FT o

SR A

iz & A 17 (Reliability Analysis) £ % 7 B % chi fo 482 7 T R &
Rt » A R P I REDFFE Jp ik o T A 4 472 Cronbach’s a
B R o B0 AT B &P ek REIE BY ehhd B4 4% % > Guieford
(1965)3u % § a E <3 0.7 FF > 27 p 8- RMEB > 2T AT 2 0.7 1

G R R AR

=~ FF AT
)% 4 +7(Factor Analysis)®_— 7};&_? N RIEE AR 0 4 1#
BOPRETE P W Rl Fu 0 Bt AR E L B M %o 1
D

F R - SR s ’%’Jﬁﬂ%‘*q'%g’fff
s R AT R
Bz 4~ T # T (Independent Samples T Test) & 35 33 = i * 48 T 358

TES AR SR

Nl G AR Py FBFL T fES F,\F'&ﬂ»\@ FFARM
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¥ 7]+ % 3 #4 17 (One-Way ANOVA) %
o FEVRH IR AT FE

ﬁ
:34
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45
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ool ZREP LI BEEFILTEFHEFL
= ~ Pearson 4p B & 7

Pearson 4p M ~ 47 £ & #F3t & BHw B2 Apbii2 > 0 2 EZE 25 &
¥ 4P M > Pearson ff £ (hfc A/ 2v-1~1 2 B> F AR E X o RIS T APRE 0 F
2% fApE o
R R

i jF 4~ 17 (Regression Analysis) £_* & 2| %7 p % fcr 2 R fc2 B0 LT

TRZERM AR kb A2 A iF

F A
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Wz h T~ H 55 %8 A 15 - Pearson 4p B A 47 ~ i jF A 45 > £2
7 EREE

4.1 % & &t it

AR AT SR E AR E S R B T AR
T S FM e EK R AT B A A ¢ SR TR e 41 #r4

c P E AL E B BN
1. 2w

AT F AR S w4 169 2 (79.3%) 0 F 4+ 44 >(20.7%) 0 EE
R el A R Il o G e IO A e A
2. ##

AT 4 el ¥ 2 31-40 f 60 i B % (28.2%) 0 H = 5 21-30 #& 55
i>(25.8%) » 41-50 & 50 i»(23.5%) » 51 g v+ 28 »(13.1%) » 20 gk 2 F
20 >(9.4%) - T‘“‘M‘ Kg oo BER S e RO FRALE AR R B B R
ER
3. WjFRR

AT F AR B w T e B A Sk 125 »(58.7%) 0 A4 5 88 i
(41.3%) o = ¥hend L 3R g g p oo FAE 0 ASRegReg GRS o
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4. ¥

AT G B U RGEE 90 > (423%)E 5 0 B S B4 42 i
(19.7%) > & 2% 4 B 31 (»(14.6%) > 5Fed ¥ 19 i»(8.9%) > p o ¥ 13 i»
(6.1%) > ®it £ 9 »(4.2%) > &% 4 »(1.9%) 0 £ @ 3 »(1.4%) £ 5
#25(0.9%) B E K[ IRAFE L TSI RA LI L T B
TP T AR FAnAFETER S > PREGETIIFR 2 HE T p 2
T Bt 6 B o
5. KW AR

AFE G R B A Rt 164 (72.3%)B 5 0 HE G B ¢ ()

>y
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%

T 38 >(17.8%) 0 A(H)L 11t 21 5(9.9%) BT AR K p 0 R
FRv vy U AR TR e B B E A o
6. ? x>

ARy 3o R 0 20000 ~ 2T 68 > (31.9%) B 5 o H = i
20001~40000 ~ 61 i»(28.6%)>40001~60000 -~ 51 i»(23.9%)°60001~80000
~ 27 i»(12.7%) - 80001~100000 ~ 3 i»(1.4%) > 100001 2 + 3 i»(1.4%) -
Pler kg o R F A AT B MEDTREEINE AT Brigtkt
LA R A
7. 5o £

AT FRBEE A TS5 p(35.2%)E 5 0 H S Z 4k 47 >
(22.1%) > ¥ £ 31 »(14.6%) > H = 29 i»(13.6%)> * kX 16 i»(7.5%)° &
B3t 15 7> (7%) - jﬁ&’%ﬁl e EN kg oo o R ey F o R A H
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# 4.1 At A 4

SRk 2 Al | FA(%) | AT A (%)

7 44 20.7 20.7

EA
* 169 79.3 100
20 k1T 20 9.4 9.4
21~30 55 25.8 35.2

EX 31~40 60 28.2 63.4
41~50 % 50 23.5 86.9
51 fk 4 28 13.1 100
4 125 58.7 58.7

W AFHR

* 5 88 41.3 100
pd ¥ 13 6.1 6.1
PRI ¥ 90 42.3 48.4
Em¥E 4 1.9 50.2
FLp ¥ 2 0.9 51.2

B i ¥ 9 4.2 55.4
FOo%AR 31 14.6 70.0
Fhe 4 19 8.9 78.9
g2 42 19.7 98.6
H 3 1.4 100
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%41 A Aot e

SRCEAE §

SRR <] A | PAY% AAER A%
B0 ()T 38 17.8 17.8
j;_; LBk 154 72.3 90.1
FA(E)L 2t 21 9.9 100
20000 = 11 68 68 31.9
20001~40000 =~ 61 61 60.6
40001~60000 ~ 51 51 84.5
1 ”]31 x
60001~80000 ~ 27 27 97.2
80001~100000 ~ 3 3 98.6
1000000 = 1z t 3 3 100
z 47 22.1 22.1
¢y 31 14.6 36.6
g IS 15 7.0 43.7
RA ey 75 35.2 78.9
3ok ok 16 7.5 86.4
H 29 13.6 100
FTH KR AP ER
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42 Flp A e g R T
B s f Sk o B E B ERLA FELBR
FeMprREFFELITELR AT o

- NGRS
AT E R A 154 B~ Cronbach’s o E4%3 B 1 E&:ffkrs te iR e 2

LaBAn 07 AR AR R ek 42 44T o

% 42 G RATE

i o iz Cronbach’s o BRI R
iR A5 e 9 0.916
o 8 0.883

0.858
BEEBER 7 0.920
REE L BER 8 0.907

=~ FlE A

AT R A PTER S A s ranEieR o Kaiser (1974)# 1) KMO &
( Kaiser-Meyer-Olkin ) {- Bartlett 3% 2 # 2_> mEzate » FTH A F i & Fl &
45 KMO @B~Hif = HBic AR+ > & 57 Ap B A28 A%4F > & Bartlett 7%
e A NS AT GHRET AR AN FEFORLS
o AP GET RGBT R o BRI B ECAEEBR
BRERELBFR KMO E4 % 5 0.881~0.885~0.914 ~ 0.869 » 4r% 4.3
#0571 Kaiser (1974)g8E » KMO & %1% A 4532445 0.9 1 F 224 3§ &

e
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REFFEAT 08 Ui S RFIE A 0T M F T RFE A A
F1 o KMO % 83 08 2 % Birs chBartlett 3246 T = ¥ i
TN EOFTAG EEFTFF AT T A B WA % E
EBLAR HELPRDFZ 155 -

% 43 & #5 2 KMO ¢ Bartlett 74 = % %

Bartlett 3% 25 =_
Py Rk KMO & e
T+ R -

e Bd A Bxit
AR A % 0.881 1288.671 36 0.000***
o E 0.855 898.593 28 0.000***
REERBRLRE 0.914 967.107 21 0.000***
REEZ LB R 0.869 1236.588 28 0.000***

3L 0 *4 57 P<0.05 5 **4 5+ P<0.01 > ***2 5+ P<0.001
TR &R A R

STER
PARG AT E G 9 A KB - BEI 0 LATE TR f AR
< 0.5 Hd R R £ 5 60.403% R A AR EE £ 5 60.403% e
F A4 507 5 Gd APV REDGTE AR G ARy KRBT R o

-
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3 4.4 M5 % 2 FE A+

%] % | Af
£33 %
E i PR | %28
PR AP A EERG AW By K | 0859
MR & kP A EERG S RERaEg e bk | 0853
FER ¢ AP AEERBIRE TN K 0.835
PER ¢ AP AERG LEETaeg e £ 0.826
PR e B A EERT SN £ 0.798
iy
;i 60.403
JIBEE & A, A EERG FRE Rehg e K | 0765
%
PR o XA A EERKRED LT Rengilpe X
0.748
sk
PR e XA A EERITLAESH e X
0.642
sk
LY ¢ NP A EER PR ALE DTN KX 0.632

FALKR R A AT g R
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2. 404 1 &

ARG R R G 8 A Foad BFF 0 Aue LG Al e
AL B e EBHTFR A AR 2005 i TR EE L
5 45480% c LA EEE R RS 45480% A g M E AR EE S
23.434% > R FfEAREEE
RIGTE AR G Ay R °

4 68.914% » 4rdk 45 #r7 5 md AT R

% 45 oW E2 FF AT

7] 514 fF

AL -] *}j %ﬁ

% e | ¥32 2
RSk bl St S Sk 0.855
R e K B R AAR AT B 0.815
EELER ST S S s AT 0812

" 45.480
G| & R e o R AR P A o E 0.730
GEM e R RE LS 0.694
GEM e K S A RAEY & 0.666
; R AR S AN IS RS 0.906

% 23.434
MR ER SRR SRS I S 0.862

FHKR D AP ER
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SREEZHBAAR

SR ARG T A FEN- BES S LR LA
0.5- o 2 jafi g £ 5 67.781% R fijafgR£5 67.781% > 4k
4.6 #7m ; 5d AT RBROIMAE G AP E kB2 2R
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NEPTHY M A e E R ER M mEen | 0854

NEA PR 22 W e K kTR T B R 0.853
AN R ¢ K hE AR P& R e 0.844

AR e Fo ik AL A Ren | 0844 | 67781

oo 3o 3B

SRR AR R RS S ST FEE e

AT E e A i f S 5l £ en 0.792

AP PLE i E e ok ek R Pl sy | 0.744
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AARELHR
GG LA MR FN 2 BES o AEA L T LR

BB Lop o LA 2 %éﬁi?%ﬁﬁB’ﬁéﬁﬁiﬂ%ﬂﬁ%ﬂi
5 42153% > R AR R E 5 42153% AR LB FE RS
35.169% ¢ A A RS R E L 77.322% > 4ok 47 7 5 S AET R
BIGFE A G AP § kBT R o

A7 BRERPRZTFIE AT

2 % | R
£
E a2 fFE | BE
AT Y ¢ oA MBI S £k | 0.886
G | R EFFRY e K 0.870
> ' 42.153
BB EARLE BT mEM e K 0.839
"%
EFBY Sme El s N e RAER SR E
bR 2 > 1 0.827
sk
F }ﬁ?iﬂ,x?i% Z el g f“} 0.911
i
Mg LB B R e B X BRI 0.907
i
LA AHRALLE . A RER S By 0.763 | 35169
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43 2+ ThHIDIEFFIEREEL,T
i%%&%ﬁ%k%ﬁﬁ%ﬂ%ﬁ?ﬁ’QW%§@%?‘*f%
E TR RERELFRI LB RN T2 R XA T HF
AR o NTHBRFHIRANT RITEEFF R LT LR &7
At RRLR AR LR R AT AR B LR

U e L P o

- B EATHE
AT AR A T T/ 17 ~ SRR R ) % s
AR E-MEZRLREHEILPARATFRFELAR TV Rl
FEETIRES O JFORHEF REFLR 0 BRSNS %8
LHEFHFLE 4ok 488 4.9 ¥57 -

%48éﬁﬁkiﬁiTﬁﬂﬁW)

ol <)

% b i ST 3L 1D A ¢ # 23

ﬁ“m (H‘V?'J) i #c £ 1 e =
A 57 44 4.1010 0.45392

A % NA
B. % 169 42321 0.52057
: 44 3.9290 0.47800

R W E B>A
B. % 169 4.1457 0.50439
A F 44 3.8669 0.53929

N i NA
B. 169 3.9865 0.55224
A 9 44 3.8295 0.57320

RREE PR NA

B. + 169 3.7803 0.62463

NAL T REELR »>E g4
\%i&-%ﬁﬂﬁﬂ
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249 B4 bz A Tk TREFHRR)

_ v AP R | o ey

I 15 £ 2 F T

_E?‘m ('!i‘éiil_ﬂ% /E‘) II} ﬁ'{ ﬁ;: 1:/ }7}— ‘% FT
A e 125 4.2684 0.51504

A g A>B
B. x4 88 4.1149 0.48984
A. i 125 4.1770 0.48754

i B A>B
B. &% 88 3.9929 0.51394
A © 4% 125 3.9909 0.57480

BEEBRLAE N/A
B. &% 88 3.9205 0.51433
A c 125 3.7800 0.63825

RRE PR N/A
B. &4 88 3.8054 0.57948

EINAZTENFLR >E AN

FHR KR AL R

S HFE R B EA

R A5 e

oy AR R R &

WA 9
oz o REEFMEERE ]I g
PERCBESRTARR T e BB R R

A4 R o4 4.10 #0 o
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% 410 9 %5 73 R R A4

A v R T 0¥k BHL | FBVR

20 i (5) T 3.9556 | 0.54361
21-30 # 4.0990 | 0.49583

E# 31-40 % 42907 | 0.47674 N/A
41-50 # 43089 | 0.57944
51 12 + 42222 | 0.35396
pd ¥ 44701 | 0.43545
PRAR ¥ 41889 | 0.52048
¥ 3.9722 | 0.68718
¥ 4.4444 0.78567

BE Wit ¥ 4.3457 0.60462 N/A
BO%KAR 4.2545 | 0.40794
Rl ¥ 42690 | 0.45559
g4 4.0185 | 0.49685
Hu 4.9630 | 0.06415
B0 ()T 42807 | 0.47334

KTARR | fBBRK 41609 | 0.52793 N/A
FA(E)L 43915 | 0.37453
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% 410 S5 % H 715 %R s 17 & (F)

A v SR T 35k HRL | FRVR
$20,000 (%)™ = 40915 | 050131
$20,001~$40,000 ~ 4.2459 0.46927
$40,001~$60,000 ~ 4.2614 0.54922
] vr{ ) N/A
$60,001~$80,000 ~ 4.2551 0.54330
$80,001~$100,000 ~ 4.2222 0.29397
$100,000 ~ rz + 4.5185 0.50103
Z ¥k 4.2246 0.58771
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