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Abstract
Advertising has its role to play in micro-economic operations, and yet 

has little to do with economic growth. The significance of advertising lies in 
the fact that, as income of the commercial mass media become dependent 
upon advertising, its political nature is transformed. Subsequently, the 
media exists to serve the advertisers, while catering to the audience 
wherever it sees fit. Further, the advertising-financed media is biased 
towards certain audience’s wants, its needs are discarded or marginalized. 
This is an undemocratic outcome and needs correction, therefore this article 
introduces and discusses ideas and proposals of two most renounced 
scholars, James Curran and Edwin Baker, working on advertising-related 
history and policy issues. It is followed by an examination of policy 
practices carried out in some European countries, mostly on advertising 
finances and the press subsidy, but extended to a smaller extent to the 
audio-visual sector. Related practices in Japan, South Korea and China are 
assessed as well. Sweden is singled out to receive a closer examination as 
her policy towards subsidizing the press has been unique among the rank. 
The author concludes by suggesting that constructing or expanding the 
public service media, without advertising finance, may be a more significant 
and fruitful policy option, in parallel to a redistribution of advertising 
revenues. 
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