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The influence of country of origin image
and country context in advertisement on
consumer’s brand attitude

HSIN-CHENG LIN -~ PIN-SHENG HSIEH

(ABSTRACT)

The purpose of this research is to explore the effect of country of origin image and
location image in the advertisement on consumer’s attitude toward products attitude. A
2%2 factorial design was used. The result shows that the better the country of origin
image and “or the better the location image is, the better the consumer’s feelings
toward the product. The country of origin image and consumer’s brand attitude
location image have man effect and interaction effect on consumers evaluation of the

advertized product.

Keywords: country of origin image, geographical image, brand attitude, country image
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