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H Remember Me
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Plurk is a social journal for your life

Tired of your existing Social Networks?
Share your life easily with friends, family and fans.

Forgot your password? m TR i
Sign Up For Free ‘
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EEFJ ;\FIJQ{"J‘EIHFLE?T;?
YUU Waorldwide | English Sign Up | QuickList (0} | Help | SignIn

Home | Videos | Channels | Community Search Upload | ¥

ﬁ Videos Being Watched Now (visw al) Want to customize this homepage?
Sign In or Sign Up now!

" "Press Hop" featuring A. lverson
- ISteve Pnrter remix) fea...
d stey pm . @. Try YouTube in a new web browser!
& AR A kK 4 Download Google Chrome

BN Pussycat Dolls Hush Hush Hush Hush
4 1080p Jal Ho Hicole...

What's New
Wlll I.LAm Boom Boom Pows Perez [+] e U :x Xk Insight Data Now Exportable
Hilton? Analyze Insight data more easily
211,366 views | Kate Gosselin denies Mady water .
sxephil Shows and Movies
xxxxx 1322 838 views VWatch full-length shows and movies
e More From Iran: On-the Ground Footage,
- Tribute Videos
Lastweek, we highlighted several videos
uploaded from the streets of Iran. Judging by the
Most Popular isw al) graphic footage posted to YouTube this
weekend, it appears as ifthe situation has anly
Entertainment Music escalated.

— First 10 minutes of the Black Eyed Peas - | Gotta Read more in our Blog
sRASAN NremMis | Fa Fealinn inf
LR - -
B 7 ~ YouTube =t F »

2. 44

YouTube L1117k FEfi s 55 2 F 1 o> Ap! ek Fe= i 7
RS = ﬁlﬁjﬁ,]pj Y BIE 7 YouTube F1EIPIE|~ ,Fjr%ﬁtﬂu(Whats
New) U238 (Tag) » 7 T [fil 7 = P9k B T [l YouTube H5EFEL -
VB ] ?%Ea EJFL“F'F INEA ‘%%EF'E}J %%[ﬁﬁ’ﬁh
R I T TR St » R A R P A
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YouTube ! F[ﬁ‘;’% i F'Ii A J@H?ﬂ > PRSP s
F&T*fﬁgﬁﬁlﬁrd%{ﬁﬁ FYRLIZ AR A BRI o (15
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LR MR %Iiuifl]@mﬂj—hﬁ/ﬂ:@ P19t > YouTube 1 i 95 2]5r
= FJ'H PRI SR  TRUE YA o R R O 2 A ’Fiﬁ'%@p@f@
FIHBR TR 9 SR FTE R A A3
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1. Adonomics =t ( http://adonomics.com/)
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Programming Interface sEHy) i< Z[=Hi > 1ﬁ*ﬁ§1ﬁﬁgl EU ﬁ Ik
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Adonomics™

lytics and Developer Servioss

Charts Leaderboard Marketplace Submit Your App Services Blog My Account' &V

What is Adonomics?
Chart Apps | + + T | Adonomics™ ", formerly Appaholic, is your
pes | ‘se urce for Facebook analytics. Ey
‘ providing a stock- market stv\e analysis
of the Facebook platfor; able

FHCEbOOk FaCtS developers and inv estors to track
* There are 57,514 apps on Facebook with over 200,000 developers currently evaluating the 3::2"‘:;:?" growth, activity, and
platform. 3

These applications were used 34,175,797 times in the last 24 hours and have a combined Sponsored By
valuation of $269,323,488.

Recent Features

Check out our new developer and company leaderboards to see how you and your company -
rank. \ -~
Want to show off your apps? Create a developer profile and confirm your apps. |

adknowledge @
cubics

The Adonomics 100™
-m——mﬂ-

4,675,441 $121,986,913
Plaﬂ sh Ltd 4,218,008 $53,653,919
Rock You 2,140,355 $63,067,230
slide 1,681,919 $55,793,168
Facebook 958,105 $7,638,216 Contact
Elixster 955,084 £22,004,638 Something broken?
Project Agape 044,178 £31,043,509 bugsfadonomics.co

EFamilyLink.com 771,873 £9,562,005 Have an idea?
SA Ventures 677,760 $7,698,577

B 8 ~ Adonomics 4k 14 o
2. Inside Facebook 3zt ( http://www.insidefacebook.com/)

F'1 Justin Smith 7 2006 &F 4 F[5% iU Inside Facebook ;ﬁ#ﬁ FL
g9y f[E'EJJFIFJI‘} Facebook 14 HHlIF el & - ﬂjaﬁ—ﬂ[ﬁ%#— ﬁgﬁ\ﬂ\ —;Jﬁg&
PRBFI S H ~ APRIARSE P * ) I - B H%mbpiﬁ
Facebook []| #4{1% i |# 4 Facebook ﬁl%ﬁﬁﬁeéem%rﬁ i Justin
Smith “#21f & Ifi% Facebook ﬁn\éﬂfr‘hﬁfﬁﬂ Fﬁ%’;— A ”‘ﬁf e

Inside Social Games F17=1]"J3EI#6Ef IH'J T RET Fl[#ﬁf RCIETHIR I F'
fﬁ,:FﬁE | 755 (Convergence of Games and Social Platforms)?FE'FTg PrigersH
b]‘eg,lgfhr,mf[ » 3753 [F“FIP[FI Eﬁ*gjagl IJ[J;QI ”7 pr ,-,]ﬁgl fi I?IF%#FIUT
B 0 R TR ) g;;\ﬁ:ﬂ Pt 4 5 2]
9 O R S e 1 Wﬁeﬂ FEREALE A
FIAAVRYRED — o i) AppData FIT21EL~ ,FIJEF ke Facebook FIEt
B AR TR RSN PR AU EL Justin Smith 7 2008 5]
i[ﬁ_ AL o

PageData [I[I[fif Facebook QEIE‘IEI P |8 B R
B J/UL“J—\%LU |FDF' HIET Facebook FIFIfIvEEE, > I']
2009 F 6 E] 15 FIEVE] 7 Facebook e M ORIV 1R Barack
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Obama "'t ”‘J 6,383,172 * W R (—WEJ Giangle) o ik PageData FI[YI
YE P SR EPVBIEDTp R A R TSR
b J/ : ”F' YRR B T o [ PR AP
L —MLH ﬁf “fﬁ,n ™ 1 R R PP

Inside Facebook Wl & 1

Inside Facebook

Trackin_g Facebook and the Facebook Platform for Developers and Marketers

cebook Marketing Bible Agenci

HEazsce 200 Offerpal Mepia)

Update on Facebook Developer
e e

As the Facebook Platform continues to grow,
Facebook is continuing to create new ways for
developers to connect with the Facebook
Platform team. For example, did you know

:-LEAUEHS

there’ s an IRC channel for Platform ng

developers? customers with Zong. MDNETIZA‘I’IUN

To make knnw about everything that

Facebo k is mak ng available, here’ s a full SuperHewaraS
undown of all the ff ial Facebook resources to check out:

Leaders in Virtual
« Facebook Developer Blog Currency Monetization
e Platform Status Feed

* Weekly Push Changes

e Platform Facebook Help Section
» Developer Wiki Offerpcmsnu
» Developer Forum al cu

e Platform IRC Channel

AL

" SIGN UP

Bl 9 ~ Inside Facebook 4= F w

3. Twitter Stats ( http://www.twitterstats.net/ )

VI f&”mﬁwrﬁﬁw 24 TP
it Twitter _FREFLIS AUTVEe > 03[ Hr '*?EEIFPT%%J [ Twitter
ORI AR AR ET A > AR IR e v Al R
AUty i
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Twitter Statistics for iran

iran had total 32556 tweets INumberofTweets:1821]
17159
15284
1,337+
1,146
5554
7641
5734
3824
15149

o — ' ' ' v . . .

T £ £ £ £ £ ok
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B 10 ~ Twitter Stats sn4 7.2 % F o

4. Twitter Analyzer ( http://twitteranalyzer.com/)

Twitter Analyzer 7~ fﬁﬁ:ﬁﬁ*‘\ﬁl@ Twiiter & |75 ﬁ?ﬁ:ﬂfﬂf » B =P
Al (| 7 Fal Twitter {jl1 2 [ # Y Google 73 FrHy o 7 Twitter Analyzer
J‘ﬁ'ﬁﬁ SRRV R ED TﬁH CHEE SRS B U
FVsE Y BrEl ~ Bk [gﬁﬂ?ﬁﬂ} CEEF - EY PJH’F",'H'F'@??F‘EET_I%E@E%% ° bl
9445 | G515 ATIRRFSE I (Follower) k] 33 7 + JTEIREH = Fo e 1
TH PAPRE= R, ~ e~ By =T %Eaif%’ﬁﬁﬁ‘fmﬁ@}f%ﬁfi = ﬁ@ﬁ%ﬂ'
B epuoi el o PISHEE S U0 Twitter fji [V [Pl
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Mayi Mays May 8 Mayii May iy Ma-1 Jun & Juni2 Junzo

B 11 ~ 12 Twitter Analyzer 4 %‘rié“&i—‘ﬁ'z A fea £ Rw

5. Gracts.com (http://www.gracts.com/ )

Gracts.com [IV= F' FLF 1 Twitter PV _Hf&mi fiz suF' B

(environmentally friendly activities) » £l =t £} 72

AR T Twitter 3%
AT A ﬁfﬁﬁpmt bRl [l Eﬁ?ﬂ?? 0 B PR P2 5 [
BRpN = B rfﬁ‘lL““Tiff'Ta\fﬁn\pﬂﬁV TE'FTJ?*FL» °

HOME [ HASHTAGS I BLOG I FORUM I FRIENDS I CONTACT -

Home

folks eco-Tweeters)

Someone performs a

Gracts.com is an eco-social experiment. The idea is to get Twitter users
to Tweet about their environmentally friendly activities and to encourage
their Twitter followers to do the same. (We call these good hearted

l brought my reusable bags
to the grocery store. No
~ plasticfor me! #gract-rb

Green Act and... ... their followers
hear the message
and ...

WELCOME TO GRACTS.COM

Changing the environment cne
Tweat at a time.

CATEGORIES
Daily Statistics

(33)

Green Act Thoughts
(1]

Green Business
(1)

SPONSORED LINKS

GREEN BLOGS

The Green Nag

GREEN COMMUNITIES
Ethical Expeditions

Freecycle
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social networking experiences on Facebook.’
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4. Java, A., Finin, T., Song, X., & Tseng, B. (2007). “Why We Twitter:
Understanding Microblogging Usage and Communities.’
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5. Hughes, A. L., Palen, L. (2009). “Twitter Adoption and Use in
Mass Convergence and Emergency Events.’
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1. Lang, P. G (2007) ‘Publicly private and privately public: Social
networking on YouTube.’
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2. Paul Haridakis, Gary Hanson (2009). ‘Social Interaction and
Co-Viewing With YouTube: Blending Mass Communication
Reception and Social Connection.’
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3. Guerguieva, V. (2007). ‘Voters, MySpace and YouTube: the
Impact of Alternative Communication Channels in the 2006
Election Cycle and Beyond.’
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1. Complexity and Social Networks Blog
http://www.iq.harvard.edu/blog/netgov/
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COMPLEXITY AND SOCIAL NETWORKS BLOG =Networked The Institute
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JUNE 2009 Complexity and Secial Networks Blog of the
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7 8 9 11 12 13 Welcame! The objective of this blog is to offer a forum for the discussion of the intertwined
14 15 17 20 subjects of and
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Lozl =l David Lazer, Director

Editor Login 19 June 2009

Convener in chief:

e — REALITY MINING WORKSHOP AT AOM
'é":feh:;bg' BT 1wanted let evervone know about a workshop at this vear's
b C - a_a - v B . . n
: that I'm organizing with . I've posted the call for participation below. Hope to see you
Editors: there!
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2. From Social Network to Social Movement
http://cyber.law.harvard.edu/events/2009/03/hrp
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@ BERKMAN CENTER FOR INTERNET & SOCIETY

AT HARVARD UMIVERSITY

Q Heawh

From Social Network to Social Movement -

“From Social Network to Social Movement”
Sponsars: Human Rights Program, Harvard Law School & the Berkman Center for Internet and Society

Digitally-connected social networks are fast becoming a key ingredient of today's social movements. But scholarship about networks —
social, professional, and otherwise — has only just begun to penetrate political science and legal literatures. This workshop seeks to
propel that integration. Key questions will include: given recent research insights about social movements, and new technology
enabling transnaticnal secial networks, what are the points of synergy between successful social movements and robust social
networks? What do today's digitally-connected social movements teach us about the relationship between networks and movements?
Are online social networks merely a laboratory for testing empirical claims about social movements, or do they exhibit unique netwaork
properties? Do they pernaps offer new political opportunities?

prog
confi
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(1) Structures and Properties of “Network Power”
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(3) Networked Activism: Explicitly Networked Movements
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3. YouTube and the 2008 Election Cycle in the United States
(http://lwww.umass.edu/polsci/YouTube/)

YouTube 73734 ¥ (U5 [ 2R F([EI}JHI > ST R R E Y
<o i Qﬁﬁ] FYPVY R F AR IR pOAER RS T [Flpapes s ot Fll"%
2 BT SR IO + e 2008 s
AR ZH 1> YouTube IRV N ipt o 2 Em - L = 5 e il i

TR (SR ) A
Ff ri YouTube 38 A FrivighZ jy 4 F[S'J;TE'FQ [H - 2009 F 4 k]
University of Massachusetts Amherst Z&8E 1"~ [E‘EJJ F'FJF]‘ i YouTube =
2008 ““ZR] RSP S P E R

e | & o

Key Links
Home | Contact Us

YouTube and the 2008 Election Cycle in the United States
r pers An interdisciplinary conference hosted by the University of Massachusetts Amherst
Program Committee . - .. /
T S April 16 & 17, 2009 | Amherst, MA
Registration
Presenter Guidelines

Our Sponsors NEWS: See the final Conference Program and the papers, posters, and slides
The Department of f Politica Sc]ence Download the complete conference proceedings [pdf]
The Department of Computer Science And check out the conference YouTube Channel and our reactions to the conference video.

The De artment of Communication
The Center for Public Pelicy and Administration
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(1) Boynton, G. R., Going Viral — The Dynamics of Attention
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(2) Wallsten, K., “Yes We Can”: How Online Viewership, Blog
Discussion, Campaign Statements and Mainstream Media
Coverage Produced a Viral Video Phenomenon.
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(3) LaChrystal Ricke, A New Opportunity for Democratic
Engagement: The CNN-YouTube Presidential Candidate
Debates.

2007 = [ CNN = YouTube ; 1ﬁiﬁfkli S BAERA E F,;{*JHFJ JF [ ERR
B g "EJ%?]&%F ’ riIFH%?F%%“ S 2 SNV B EE
_~{EZ]] YouTube ; 1ﬁi{*ﬁ[' = R SR Y e %['/ﬁ FJFH[EJ
sy S G
i 7,916 [["QﬁFIF'J 5 F{E= YouTube fi JTE#FJM” » ,&IH[ | FL' I3
ﬁijW%%ﬁ POT E  EAL S A B R
Lﬂfliflﬁw R FL—;EFF/J%ET:I it lﬁ‘{’lﬁfﬁﬂp?jr[ﬁlﬁ“ 235 S N g
O 3 SR R PR 2
POt~ B TRIF 2 F*’%FHFI [Es=RatiEE i ﬁ'r—ﬁ? K o

(4) Karpf, D., Macaca Moments Reconsidered...YouTube Effects or
Netroots Effects?
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(5) Gulati, G. J., & Williams, C. B., Congressional Candidates’ Use of
YouTube in 2008: Its Frequency and Rationale.
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(6) Robertson, S. P, Vatrapu, R. K., & Medina, R., YouTube and
Facebook: Online Video “Friends” Social Networking.
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