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The Study of Bicycle Consumer’s Purchasing

Behavior— An Example Consumer In Kaohsiung

City Area

Chin-Chun Wu* Hung-Tzu Chen?

Department of Information Management,|-Shou University
WunShan Senior High School

Abstract

The research isaimed at bike consumers. Market segmentation is based on lifestyle variables.
Consumer behavior is described in severa variables that affect the buying patterns. Through the way of
factor analysis, four life style factors are extracted: recreation sociality, convenience driven, fashion
following, and practical tendency. Then, these four factors are, according to cluster analysis, divided into
five clusters. Through difference analysis, the accuracy rate of cluster differentiability is 97.7%. Besides,
going through gap analysis and the Scheffé test, the five clusters have obvious differencesin the four
lifestyle factors. Thus, the effective market segmentation of the bike consumers can be achieved through

the lifestyle variables.

Keywords: demographic, lifestyle, Bicycle Consumer, market segmentation
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