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Abstract
The purposes of this study is using LISREL to construct “volunteer coproduction model” to
understand organization factors that effected volunteer coprodution and the organization performance
after volunteer coprodution. The result reveals that volunteer dependence, institutional environment, and
strategy choice will effect nonprofit organizations (NPOs) using “ volunteer coproduction” and the higher
degree of volunteer coproduction in NPOs will produce better performance. Finally this study proposes
NPOs how to manipulate volunteer coproduction and these suggestions will make the missions of NPOs

cometrue early.

Keywords: Nonprofit Organization, Coproduction, Volunteer
M anagement
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