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ABSTRACT

Native Tours have become a popular travel trend. For aboriginal
community development, more often tribe festivals are used to incite
aboriginal travels and cultivate tribe new images. However, tribe
festivals usually result in both positive and negative impacts on various
dimensions. This study selects one of the most representative tribe festivals
in Taiwan, Da-Na-Yi-Ku event, to evaluate tourist's perceptions of the
festival impacts. Four major issues are discussed, profiling the
characteristics of event visitors, understanding visitors' opinions toward
this tribe festival, discussing visitors' impact perceptions, and examining
critical factors, which may influence visitor 's impact perceptions.

Empirical results show that festival vistors remain postive
attitudes toward Da-Na-Yi-Ku event. Tourigts conceive “increasing job
opportunities”, * stimulating tribe tourism businesses’, and “enhancing
tribe awareness’ as obvious positive impacts. On the other hand, they
perceive “unreasonable prices’, “making noises’, and “damaging
natural resources” as most recognizable negative impacts. Further,
ANOVA analyses indicate that "gender”, “age”, “marriage status’,
“occupation, “length of tribe stay”, and “the importance level of
attending this event’ are critical factors which will influence tourist's
perceptions of festival impacts. By profoundly analyzng tourist’s
perceptions, this research intends to synthesize various types of possible
festival impacts and discuss the management and planning implications
for tribe tourism devel opment.
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