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ABSTRACT

One kind of new groups as virtual community is mainly discussed in
this research that deals with the behavior of communication of two
communities about “food” and “tourist”. The research poses a reference
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to local industries of hospitality, tourist and service and portal websites.
The amount has to be over 500 sheets about the topics of the forum about
food and tourist so that they reach the standard to be major subjects. After
the subjects have been chosen, the “ method of content analysis’ and the
“method of discourse analysis’ are used to analyze the community of the
most topics, so that the characters and communication behaviors of
members can be categorized. The research poses that among the members
of the “food” and “tourist” communities those who post over 5 topics are
still minority. However, there are almost half of the members will share
personal opinions and experiences, and it is a positive phenomenon. The
critical point is that the manager of the websites how to supply more
inducement under this kind of mechanism, and then this kind of websites
will formulate “ positive cycle” with infinite market opportunities.
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